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Turnover 


We  have  passed  through  a  period 
when  sales  were  assured  and 
big  profits  easy. 

We  are  going  through  a  period 
when  eompetition  is  keen  and 
profits  much  smaller. 

What’s  the  solution? 

As  the  margin  of  profit  narrows, 
markets  must  expand.  As  gains 
shrink,  turnover  must  be  more 
frequent 

Energetic,  far-visioned  business 
men  have  been  quick  to  recognize 
that  fact  and  to  act  upon  it  What 
they  have  lost  on  shrinking 


profits  they  are  making  up  on 
quickened  turnover. 

How?  Through  advertising— in¬ 
tensive,  sales -stimulating,  result - 
producing,  business -getting  ad¬ 
vertising. 

When  you  speak  of  turnover,  you 
speak  of  sales.  When  you  speak 
of  sales,  you  speak  of  buyers. 
And  when  you  speak  of  Chicago 
buyers  you  naturally  speak  of 
one  newspaper  that,  through  its 
more  than  400,000  circulation, 
actually  reaches  over  1,200,000  of 
the  dominating,  Chicago  buying 
public. 


THE  DAILY  NEWS 

First  in  Chicago 
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In  addition  to  the  millions  of  dollars  of  wealth 
produced  from  natural  gas  and  oil,  in  which  Ohio 
ranks  third,  and  from  coal  mines,  Ohio  quarries 
produce  more  stone,  fire  clay,  lime  stone  and 
cement  rock  than  any  other  state. 

Ohio  is  the  fifth  state  in  the  Union  in  mileage  of  steam  railways  and  second 
in  mileage  of  electric  railways. 

There  are  over  thirteen  cities  with  a  popula¬ 
tion  of  50,000  or  more  each.  This  great  trans¬ 
portation  system  will  enable  you  to  transport  and 
distribute  your  merchandise  more  easily.  Ohio 
daily  newspapers  will  help  you  move  your  goods 
from  the  dealers’  shelves  should  your  advertising 
copy  be  strong  and  in  sufficient  volume.  Use 
these  daily  newspapers. 


FIRST 


Akron  Beacon-Journal . (E)  34,678 

Akron  Times  . (£)  23,566 

*Athens  Messenger  . (E)  8,608 

Bellaire  Daily  Lrader  . (E)  3,642 

Bellefontaine  Examiner  . (E)  3,756 

*Cambridge  Daily  Jeffersonian . (E)  6,983 

Cincinnati  Inquirer,  5c . (M-S)  66,442 

Cleveland  Plain  Dealer . (M)  183,187 

Cleveland  Plain  Dealer . (S)  214,328 

Columbus  Dispatch . (E)  79,468 

Columbus  Dispatch  . (S)  79,949 

Columbus  (O.)  State  Journal . (M)  55,672 

Columbus  (O.)  State  Journal  . (S)  28,603 

Dayton  News . (E)  38,145 

Dayton  News  . (S)  31,221 

f Dover  Daily  Reporter . (E)  3,950 
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BUSINESS  AND  F 


Philadelphia,  Monday,  ilaiuMrj 


MEN  AND  BUSINGS 

By  RICHARD  SPlLBAiNE^  - 
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How  does  Spillane 
get  the  stuff?” 

-a  rival  business  writer  asked 


writers  are  privileged  to  do.  And  next 
morning  he  prints  the  “stuff”  to 
which  rhany  a  reader  turns  even  be¬ 
fore  the  front  page  headlines. 

Spillane’s  column  has  far  more  than 
local  significance.  Its  scope  is  so  broad 
that  many  newspapers  in  other  cities 
print  it  regularly  by  arrangement  with 
the  Ledger  Syndicate. 


He  gets  it  in  two  ways.  He  goes 
where  men  meet  and  things  happen. 

And  his  style  is  so  clear,  interesting 
and  forceful  that  people  gladly  talk  to 
him  because  they  know  their  facts  or 
ideas  will  be  well  presented. 

All  Philadelphia  is  talking  about 
Spillane’s  daily  column  “Men  and 
Business.”  He  is  in  constant  demand 
as  a  speaker  at  important  meetings, 

luncheons,  and  dinners.  Therefore  he  Through  the  Ledger  Syndicate 
gets  away  from^hls  desk  and  into  the  newspapers  may  obtain  exclusive  city 
whirl  of  active  affairs  as  few  business  rights  to  Mr,  Spillane' s  letters. 
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The  Evening  Bulletin 

has  pleasure  in  announcing  that 
its  net  paid  average  circulation 
for  March,  1921,  was 

516,405  copies  a  day 

and  exceeded  all  its  previous 
circulation  records. 

Philadelphia 
April  4,  1921 
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do  not  object  to  labor  unions  organized 
and  conducted  for  wise  and  lawful  pur- 
jxtses.  Labor  unions  are  a  power  and 
rightfully  so,  but  the  vital  question  is: 
How  is  this  power  now  being  used?  Is 
it  loyal  and  law-abiding,  or,  under  dis¬ 
loyal  leadership  does  it  seek  its-  end 
outside  the  law?  Grown  great  and 
mihty,  does  it  attempt  to  over-ride  the 
government,  ignore  the  courts  and  be 
law  unto  itself? 

The  poor,  weak  laborer,  all  alone  in 
his  poverty?  Yes,  were  he  thus  alone. 
But  a  single  organization  of  laborers 
has  today  millions  of  dollars  in  its 
treasury,  and  millions  of  members  sub¬ 
ject  to  assessment  to  the  tune  of  mil¬ 
lions  of  dollars  more.  It  is  the  proper 
business  of  this  organization  to  protect 
its  members  and  laborers  everywhere 
against  any  oppression  and  injustice  of 
employers.  The  courts  are  open  for 
this  very  purpose  and  its  has  plenty  of 
money  for  it.  And  if  there  were  not 
enough  there  are  thousands  of  em¬ 
ployers  who  would  themselves  contri¬ 
bute  abundant  means  to  protect,  under 
the  law,  laborers  everywhere  from  op¬ 
pression  and  injustice.  The  great  heart 
of  the  American  people  is  just,  yea, 
generous,  and  beats  true  to  righteous¬ 
ness  and  patriotism  and  honor.  Sup¬ 
press  self-seeking,  disloyalty  and  greed 
among  those  who  lead  the  laboring 
hosts,  and  a  glorious  |  future  awaits 
America. 

Still  further,  this  is  a  republic  gov¬ 
erned  by  majorities  and  the  so-called 
laboring  classes  are  in  the  vast  ma¬ 
jority  at  the  polls,  and  doubtless  always 
will  be.  They  are  free  to  express  their 
will  and  determine  the  laws  which  shall 
govern  all  of  us  alike.  Herein  lies  the 
safety  of  every  citizen  and  of  any  class 
of  citizens  which,  ^or  any  reason,  may 
consider  itself  oppres.sed.  Protection 
and  defense  are  in  the  law  and  nowhere 
else.  Ignoring  and  over-riding  the  law 
ultimately  to  destruction,  and  they  who. 
under  w’hatever  provocation,  resort  to 
force  instead  of  the  law  to  obtain  re¬ 
dress  are  simply,  in  so  far,  demolishing 
the  only  possible  shelter  under  which 
to  find  safety  from  the  storm  that  is 
sure  to  break  if  disregard  for  law  be¬ 
comes  general. 


NATIONAL  ADS  FOR  BERRIES 


Growers  of  Washington  and  Oregon 
Form  New  Selling  Corporation 

With  the  completion  of  the  organiza¬ 
tion  of  a  $10,000,000  corporation  to 
handle  as  a  unit  the  canning  and  mar¬ 
keting  of  the  berry  crops  of  the  states 
of  Wa.shington  and  Oregon,  plans  are 
being  discussed  for  the  launching  of  an 
extensive  national  advertising  cam¬ 
paign  to  exploit  the  Northwest  products. 
It  has  not  yet  been  decided  as  to  the 
size  of  the  appropriation  to  be  made 
for  advertising  or  as  to  w'hen  the  cam¬ 
paign  will  be  started. 

The  new  corporation  will  be  known 
as  the  Oregon-Washington  Canning  & 
Preserving  Company.  The  corpora¬ 
tion  will  be  conducted  by  a  board  of 
directors,  eight  from  each  state.  .Ml 
canning  and  preserving  plants  in  the 
two  states  will  be  investigated  and 
those  found  efficient  will  be  taken 
over.  If  there  are  not  sufficient  plants 
new  ones  will  be  built,  .\lthough  the 
corporation  has  just  been  organized,  it 
has  already  progressed  so  far  that  the 
Iiromoters  declare  they  would  be  able 
to  handle  this  year's  crop. 


Payne  Opens  Up  on  Pacific  Coast 

la>s  A>(;ki.ks.  Cal. — The  G.  Logan 
Payne  .Spe  cial  .Xgency  has  opened  a 
Pacific  Coasit  office  in  tjiis  city  in  charge 
of  Milton  F .  Harris,  late  advertising 
manager  of  A-^rnour  &  Company, 
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ASK  COURT  PROBE  OF 
N.  Y.  PRESS  CLUB 


Solicitation  of  Associate  Memberships 
and  Efforts  to  Publish  War  History 
Made  Basis  of  Complaint — ^Pres. 
Howard  Denies  Irregularities 


The  associate  membership  evil,  which 
has  driven  to  the  wall  and  into  extinc¬ 
tion  countless  newspaper  men’s  organ¬ 
izations,  has  forced  into  court,  for  an 
airing  of  its  internal  troubles,  the  New 
York  Press  Club,  one  of  the  country’s 
oldest  and  in  days  past  the  strongest  or¬ 
ganization  of  its  kind  in  the  United 
States. 

A  group  of  active  newspapermen, 
members  asked  the  Supreme  Court, 
■April  5,  to  put  an  end  to  alleged  abuses 
existing  in  the  organization,  and  the 
methods  of  soliciting  membership  on  a 
commission  basis.  The  action  took  the 
form  of  an  order  to  shuw  cause  why 
there  should  not  be  a  thorough  and  com¬ 
plete  investigation  of  all  the  club’s 
affairs. 

This  order  was  signed  by  Jus¬ 
tice  Edward  J.  Gavegan  and  made  re¬ 
turnable  April  19.  If  the  petition  for 
an  inquiry  is  upheld  by  the  court  it  is 
expected  that  a  referee  will  be  appointed 
to  make  the  examination,  based 
upon  a  petition  signed  by  Patrick  Mc- 
Evoy,  G.  Selmer  Fougner,  August  C. 
Reimer  and  AlSraham  Baerman.  The 
petition  in  turn  was  supported  by  affi¬ 
davits  sworn  to  by  John  R.  Binns,  vice- 
president,  and  Alexander  A.  McCurdy, 
a  trustee  of  the  organization.  The  lat¬ 
ter  two  officers,  with  William  L.  Curtin, 
another  trustee,  although  technically 
made  co-defendants,  are  on  the  side  of 
the  petitioners. 

The  other  officers  and  directors  of  the 
club  named  defendants  are :  Edward 
Percy  Howard,  president ;  Walter  E. 
Warner,  financial  secretary;  Channing 
.\.  Leidy,  treasurer ;  Lawrence  P.  Cov¬ 
ington,  C.  Fred  Crosby,  Oscar  Watson, 
I'imothy  Gorman,  Thomas  Ford,  John 
A.  Hennessy  and  George  Dobson  jr., 
tru.stees. 

The  court  action  is  the  direct  result 
of  long  dissatisfaction  among  the  active 
ncwspai)er  element,  which  came  to  a 
head  at  the  last  election,  when  three  of 
the  “actives’’  John  R.  Binns,  William  L. 
Curtin  and  .Alexander  .A.  McCurdy — 
were  elected  to  office.  Their  efforts  to 
put  up  an  end  to  the  alleged  abuses  by 
action  within  the  club  itself  having 
failed,  they  decided  to  appeal  to  the 
courts. 

It  is  alleged  that  the  Press  Club  mis¬ 
appropriated  funds.  This  charge  is 
based  upon  several  grounds,  among 


them  being  the  allegations '  that  two 
members  were  admitted  to  life  member¬ 
ship  during  the  last  year  for  the  sum 
of  $100,  in  violation  of  the  club  by-laws, 
which  provide  that  $300  is  the  fee  for 
active  life  membership. 

The  charge  is  made  that  John  J.  Wohlt- 
man,  a  member,  in  accordance  with  an 
alleed  agreement  with  the  board  of 
trustees,  has  been  engaged  in  soliciting 
representation  in  a  publication  to  be 
known  as  The  New  York  Press  Club 
Hiiitory  of  the  World  War  on  a  com¬ 
mission  basis,  under  which  Wohltman 
receives  60  per  cent  of  the  money  and 
the  club  40  per  cent.  The  papers  allege 
that  approximately  $115,000  has  been 
collected  under  this  arrangement  during 
the  last  two  years. 

Exhibits  assert  that  employes  of 
VV’ohltman,  in  soliciting  special  associate 
member.sliips  in  the  club,  capitalized  the 
tentative  acceptance  by  President  Hard¬ 
ing  to  be  the  club’s  guest  of  honor  at 
its  forthcoming  annual  dinner  in  their 
arguments  to  induce  prominent  citizens 
and  wealthy  foreigners  to  become  mem¬ 
bers.  In  this  connection  the  papers 
charge  that  on  March  I  last  a  resolution 
was  passed  putting  an  end  to  such  .soli¬ 
citation  and  the  paying  of  commissions. 
A  similar  resolution  was  passed  by  the 
board  of  trustees  on  March  5. 

Says  Pres.  Harding’s  Name  Misused 

The  papers  charge  that  on  March  11, 
William  E.  Malone,  a  representative  of 
Wohltman,  solicited  and  obtained  from 
Manuel  Vargas,  fiscal  agent  of  the 
Mexican  government,  a  check  for  $1,000 
for  associate  membership.  Photographs 
of  this  check  and  a  letter  said  to  have 
been  written  to  Senor  Vargas  by  Wohlt¬ 
man  are  attached  to  the  papers.  The 
letter  is  to  show  that  Senor  Vargas  also 
had  been  informed  President  Harding 
was  to  be  a  guest  of  the  club.  It  is 
charged  that,  ofter  Senor  Vargas’  check 
had  been  indorsed  and  presented  for 
payment,  the  bank  on  which  it  was 
drawn  held  up  payment  pending  the 
clearing  up  of  a  technicality  concerning 
his  signature.  .After  investigation, 
Senor  Vargas  then  stopped  payment. 

The  complainants  further  allege  that 
in  December  a  check  for  $1,000  was  re¬ 
ceived  as  a  result  of  similar  solicitation 
from  a  high  official  of  the  present  city 
government  for  life  associate  member¬ 
ship  in  the  club.  Affidavits  were  furn¬ 
ished  to  show  that  of  this  sum  $600 
was  paid  to  Wohltman  and  $400  to  the 
club  in  violation  of  the  by-law.s,  which 
provide  that  ,$500  is  the  stipulated  fee 
for  life  membership  in  the  associate 
class. 

It  was  alleged  also  that  $15,000  in 
Liberty  bonds  had  not  been  properly  de- 


WORKING  WITH  A  BUDGET 


you  have  to  wait  until  the  end  of  the  fiscal  year  to  learn  the  lesson 
your  balance  sheet  has  to  tell?  If  so  why  don’t  you  change  your 
system  ? 

Men  who  have  operated  their  business  under  the  budget  plan  credit  it 
with  l)cing  insurance  against  ninety  per  cent  of  the  causes  that  put  balance 
figures  in  red  ink. 

By  operating  under  a  budget  system  you  can  forecast  your  expenditures 
instead  of  waiting  to  reflect  on  your  mistakes.  Banks  favor  firms  work¬ 
ing  under  a  budget  when  making  loans. 

The  budget  system  is  worthy  of  the  attention  of  every  publisher  and 
every  newspaper  business  executive  in  the  United  States. 

C.  W.  Buggy,  of  the  Okl.ahoma  City  Daily  Oklahoman,  is  going  to  tell 
all  about  the  budget  system  for  newspapers  and  its  advantages  in 
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posited  by  Wohltman  in  a  deposj, 
of  the  club  or  its  officials. 

The  treasurer  of  the  chb,  H 
failed  to  post  a  required  itemizatioj'^ 
receipts  and  disbursements,  in  acc,.. 
ance  with  the  by-laws,  and  for 
than  a  year  had  on  deposit  a  sun 
excess  of  $1,000  which,  under  the  > 
laws,  he  may  bank  to  draw  upon  ■ 
current  expenses. 

Subsequent  to  February  1,  1919 
prior  to  January  21,  1921,  said  fhi; 
positions,  large  sums  have  been « 
lected  for  the  history  and  apimiprii 
upi>n  checks  signed  by  C.  Fred  Croi 
secretary  of  the  Board  of  Trustees,) 
Edward  W.  Drew,  former  chairman 
the  board,  all  of  which  tratisactii 
were  alleged  to  have  been  in  vidatj 
of  the  by-laws.  For  these  collecti 
Wohltman  was  alleged  to  have  recti- 
60  per  cent,  commission  and  fori 
special  classes  of  memberships  50  j 
cent  and  more. 

Statement  By  Petitionen 

H.  Francis  Dyruff,  counsel  for 
petitioners,  said  that  there  is  sti 
backing  for  the  reform  movement 

“My  clients,’’  he  said,  “feel  thatj 
organization  is  of  sufficient  importa 
and  dignity  among  real,  cnnsciena 
newspaper  men  to  stand  on  its  j 
merits  without  the  use  of  methods# 
can  in  any  way  bring  reproach  upc* 
management  or  membership.  Itisj 
wish  that  no  money  shall  be  nliia 
in  any  manner  that  can  in  the  sli|*i 
degree  create  suspicion,  no  matter  i 
unfounded.  This  attitude  they  ca 
too  strongly  emphasize. 

“My  clients  having  been  unsuccea 
under  conditions  at  present  prevail 
in  bringing  about  the  reforms  fhej! 
sider  essential  by  mild  measures  rti 
the  club  itself,  have  deemed  it  neces 
for  the  protection  of  the  club  and: 
of  the  large  body  among  the  raeri! 
who  have  its  best  interests  at  hear 
seek  relief  and  reform  through  u 
peal  to  the  courts.’’ 

The  court  petitioners  made  ptiK: 
names  taken  from  a  list  which  thevi 
had  been  furnished  to  them  asaii 
plete  roster  of  the  members  of  the: 
The  names  were  those  of  men  6 
membership  classifications  are  ik» 
eluded  in  the  classes  of  members  aa 
ized  by  the  club’s  constitution  ani 
laws.  Despite  diligent  efforts,  thn 
they  have  been  unable  to  gain  z 
to  any  club  records  which  would  w 
when  and  under  what  circumsa 
these  men  became  members  and  1 
much  they  paid  in  fees. 

“Absurd”  Says  Howard 

When  asked  whether  he  card 
make  any  statement  on  the  Press  Ci 
affairs,  President  Edward  Percy  H 
ard  said  the  charges  were  “too  sh 
on  ^heir  face  to  require  any  comi* 
characterizing  the  entire  ])rocee(iii¥ 
“the  .stunt  of  a  press  agent.”  He 
any  court  investigation  that  is  • 
and  he  doubted  if  the  case  will  gd 
far,  will  show  the  Press  Club’s  bad 
to  have  been  conducted  entirely  d 
the  law.  Mr.  Howard  further  stated' 
he  did  not  feel  that  he  was  in  a^' 
personally  responsible  in  the  litip^ 
as  the  entire  business  nianagenieS 
the  Press  Club  is  in  the  hands  o( 
board  of  trustees,  of  which  the  P 
dent  is  only  an  e.x-officio  member. 

liidward  W.  Drew,  formerly  chaif 
of  the  board  of  directors,  made  thr' 
lowing  statement  to  Editor  & 

“I  am  not  conversant  personaBj' 
some  of  the  matters  stated  in  thech* 
and  do  not  care  to  discuss  the®' 

I  am  more  fully  informed,  not* 
the  $15,000  in  bonds,  I  will  stated 
charge  is  unqualifiedly  and 
(Continued  on  pagt  W 
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radical  headline  changes  urged 

TO  FORCE  READING  OF  STORIES 


Od 


the  Theory  that  Only  One  Person  Out  of  Fifty  Reads  Below 
Headline,  One  Man  Suggests  a  Unique  Cure  That 
Would.  Also  Save  Space 


By  GEORGE  W.  GREENE 


Epitohial  Note— Mr.  Greene  has  worked  on  the  Tribune  at  Wisconsin  Falls  (Wis.)  and 
Tribune  at  Bismarck  (N.  D.)  While  at  Beloit  College  he  was  editor  of  the  Roundtable. 

4  Publisher  does  not  advocate  the  new  style  head  suggested  in  this  article.  The  treat- 
1  i,  so  unusual,  however,  that  editorial  men  may  find  in  it  a  suggestion  that  will  result  in 
*»<><*• 


RITICS  of  the  newspaper  claim  fifty  the  “Clara  Smith”  head  the  fifth  line  in 
L  read  the  headline  of  a  story  10  point  Cheltenham  bold  might  be  bet- 
every  one  who  reads  the  entire  story,  ter  typographically  if,  set  in  10  point 
the  headlines  now  used  Cheltenham  bold  italic,  with  the  follow¬ 
ing  line  in  10  point  roman,  not  bold, 
claim  The  body  type  is  in  8  point  leaded, 


Others  say 

MtiHe  space.  .  , 

Followers  of  "Brass-Checkism 
jilincs  are  inaccurate. 

There  are  the  three  big  objections  to 
e  present  day  newspaper  headline. 

When  the  eye  strikes  a  conventional 
Mdline  the  reader  generally  reads 
irough  the  top  deck  or  first  sentence, 
an  we  blame  the  reader  if  he  takes  ad- 
Jantsges  of  this  splendid  opportunity 
stop  and  leave  the  story?  Every 

»k.  every  dash,  every  punctuation 
rk  every  jump  in  type  size  or  style 
j  direct  invitation  to  quit  and  pass 
the  story.  The  size  of  the  type  used 


whereas  it  could  be  set  7  point  on  an  8 
point  slug.  This  would  make  some  dif¬ 
ference  in  computing  the  percentage  of 
space  saved. 

The  Chicago  Tribune  head  about  U.  S. 
Steel  was  re-set  according  to  this  new 
plan.  The  lead  was  combined  and  run 
in  as  the  bottom  of  the  head. 

The  type  used  for  this  and  the  World 
heads,  as  re-set,  was : 

Top  line  in  30  point  Cheltenham 
bold  italic. 

Second  line  in  24  point  Chentenham 
bold  italic. 

Third  line  in  18  point  Cheltenham 
bold  italic. 

Fourth  line  in  14  point  Cheltenham 
bold  italic. 

Fifth  line  in  12  point  Chentenham 
bold  italic. 

Sixth  line  in  10  point  Cheltenham 
bold. 


SAYS  W  SMITH 
DID  NOT  FLEE  LAW 


36  oil*?*  the  various  banks  is  selected  for  the 


Attorney  Asserts  She  Left  Ard¬ 
more  at  Deathbed  Request 
of  Jake  L  Hamon. 


jiiay  and  balance,  not  as  a  general 
|ttle.  for  harmonious  appearance  or  ease 
reading.- 

Granted  that  fairly  large  type  must 


nsue«i 

prev. 


used  in  order  to  attract  the  readers 
e  to  the  story  and  allow  a  pleasing 
IS  thci(Sake-up  of  the  page,  still  the  “drop" 
iires  :-^ptically  from  a  three  line  deck  in  24 
30  point  gothic  caps  to  the  body  type 
too  great. 

Space  is  wasted  by  the  repetition  of 


it  necu- 
ub  and  I 
be  nKE: 


at  fe-  m  CIS  stated  in  the  headline  in  the  first 


ugh  a 


le  pul': 

ch  thei! 

I  as  as 
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le  card 


Press  C 


LEARNED  THAT  HE  DIED 
WHEN  IN  EL  PASO,  TEX. 


Statement  Denies  She  Rode  in 
Chauffeur’s  Taxi,  as  He  Told 
Border  Sheriff. 


ingraph  or  lead. 

Inaccuracies  in  headline  statements 
n  be  largely  excused  because  of  the 
:w  short  words  which  the  copy  reader 
crowd  into  a  few  lines  of  large  type. 
The  accompanying  proofs  show  the 
an  proposed  of  using  gradually  de- 
casing  type  sizes  for  each  line  of  the 
id  until  the  body  of  the  story  is 
iched. 

•Advertising  copy  writers  make  use  of 
IS  plan  in  drawing  one's  attention 

f«n  into  the  paragraph  of  an  adver- 

ment. 

Before  considering  these  examples  of 
f  new  head  it  must  be  mentioned  that 
e  t)pe  available  somewhat  limited  the 
(urk  in  some  ways.  For  example  in 


ARDMOra:.  Okla.,  Dec.  24.— Clara 
Barton.  Bmitb  wtU '  enter  a  plea  or 
"not  fullty"  to  the  chargre  of  murder 
agraloat  her  In  connection  witti  the 
death  of  Jake  Haonon,  Bepuhllcan 
National  Committeeman,  when  the 
eaae  coip^  UP  for  trial  here  In  Janu¬ 
ary  term  of  court.  James  H.  Mathers 
of  counsel  for  the  accused  woman 
announced  in  a  signed  statement  Is- 

AiW&MflU  IW  AW  irtf ’Avr 


more  ao  a  fit^tlvi  teo  mluatlce,"  Mr. 
Mather's  stasement  said.  "Tt.was  nut 
vmtl  she  bad  reached  El  Paao  (hat 
aba  learned  of  Mr.  Hamon's  deatli. 
She  did  not  dream  that  Mr.  Hamon 
would  die,  none  of  lis  IhoCiiKht  so  at 
the  time." 

Mr.  — statement  oigtied 


Clara  Smith 

Did  Not  Flee 

the  Law,  but  Left 


Ardmore  at  Deathbed 
Request  of  Jake  L.  Hamon, 
News  of  Whose  Death  Reached 

tier  when-  in  El  Paso,  Tex.,  said  James 
II.  Mathers  of  counsel  for  the  woman 
accused  of  murder  in  connection  with  the 
death  of  the  Republican  National  Com¬ 
mitteeman.  The  signed  statement  given 
out  to-day  also  said  a  plea  of  “not  guilty” 
will  be  entered  when  the  case  comes  up 
for  trial  in  the  Jamiary  tern  of  court 
there. 


C 

Clo 


sta| 


Clara  Smith 

Will  Enter  a 

Plea  oP Not  Guilty* 

to  the  Charge  of  Murder 

Against  Her  in  Connection 


<MR 

RJ 


any 

reac 

Who 


With  the  Death  of  Jake  Hamon. 

Republican  NationalCommitteman,  when 
the  ca^  cornea  up  fortrial  at  Ardmore, 
Okla.  in  January  term  of  court;  James 
H.  Mathers  of  counsel  foa  the 
woman  announced  in  a  signed  sUteaaat 
uaued  tOHlsy, 


Percy 
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UTEELWILL 
MRE  PROFITS 

wdh  employes 


^I'popation  Plans  a  New 


JembSf  I  ^onus  System. 


"“o''  SO— tspeclal.]— 

^  •  proflt.sharing  plan 

rsonalh  •jotrS:  United  States  Steel 

has  been  made, 
in  the  of  the  bonus  system  Is  as 

*100.000.000  to 


U.S.Steel  to 

Share  Profits 

With  Employes  on 


Basis  of  Corporation’s 

Earnings  During  the  Year  It 

announced  at  Sharon,  Pa.  today. 

On  profits  of  $100,000,000  to  $160b000.(»(».i 


a  bonus  of  2  per  cent;  to  $200|OUOgOOO. 
^  per  cent;  and  in  excess  of  this  amount 
4  percent  will  be  distributed.  [By  A.P.^ 


Example  No.  3 — On  the  left  is  a  headline 
clipped  from  the  Chicago  Tribune^  and  on 
the  right  is  style  advocated  by  Mr.  Greene 
in  heading  the  same  story.  The  original 
clipping  from  the  Tribune  measured  four 
inches  and  the  other  measured  two  and  a 
half  inches.  Notice  how  easily  the  reader 
is  carried  from  the  top  line  into  eight-point 
by  the  Greene  treatment. 


to  see  if  he  can  not  decipher  the  phrase. 
The  same  psychology  causes  the  person 
who  starts  to  read  this  new  headline  to 
draw  the  paper  closer  and  finish  the 
sentence,  even  though  it  is  set  in  smaller 
type. 

The  one  sentence,  summary,  lead  is 
now  used  as  the  first  paragraph  by 
some  papers.  This  proves  that  the  one 
sentence  summary  is  possible.  Like¬ 
wise  it  is  possible  to  start  this  sentence 
with  an  interesting  and  attracting  word 
or  phrase.  Therefore  this  new  head 
could  have  the  same  snap  and  action 
that  the  present  head  has. 


From  Copy  Reader’ »  Angle 


The  experienced  newspaper  man  im¬ 
mediately  starts  to  talk  about  the  work 
which  this  type  of  head  would  make  for 
the  man  on  the  copy  desk.  But  he  is 
mistaken. 

When  a  story  came  to  the  desk  it 
would  be  edited  as  usual.  Then  the 
copy  reader  would  write  the  combined 
head  and  lead.  This  sounds  harder 
than  it  is.  The  first  two  or  three  lines 
are  the  only  ones  which  would  cause 
any  trouble;  after  that  the  lower  lines 
would  be  easy  for  a  good  deal  of  spac¬ 
ing  could  be  used.  The  use  of  one 
sentence  and  continuing  the  thought 
from  one  line  to  the  next  makes  the 
writing  of  the  head  much  easier  than  it 
would  be  if  each  line  or  two  must  be 
a  complete  sentence,  as  at  present. 

Obviously  each  line  contains  a  different 
number  of  letters,  but  the  fact  that  that 
number  increases  with  each  line  makes 
the  task  of  writing  the  head  fairly  sim¬ 
ple.  Pyramid  heads  are  written  day  in 
and  day  out  in  most  Hearst  offices.  This 
style  is  less  troublesome  than  the  three 
or  four  line  pyramid. 


Date  Line,  and  By  Line. 


Where  to  put  the  date  lines  and  by¬ 
lines  when  using  a  head  such  as  this 
would  be  a  problem.  The  credit  slug 
could  be  run  at  the  bottom  of  the  story. 
Just  as  some  papers  now  do. 

The  date  line,  mentioning  the  city  at 
least,  could  be  written  into  the  first 
sentence,  as  in  the  case  of  the  “Clara 
Smith”  and  “U.  S.  Steel”  heads. 

In  composing  rooms  where  the  head¬ 
lines  are  hand-set  from  the  shop’s  own 
type,  difficulties  in  setting  this  new  head 
would  not  arise. 

Where  the  heads  are  machine-set  a 
dozen  or  so  heads  could  be  taken  at  a 
time,  the  top  line  of  each  cast  and  so 
on.  To  separate  the  lines  and  arrange 
the  heads  would  be  simple  for  the  bank- 


Examples  No.  1  and  No.  2 — On  the  left  we  have  a  reproduction  of  a  headline  clipped 
from  the  New  York  World.  On  the  right  (above)  is  the  same  head  set  according  to  the 
style  advocated  by  Mr.  Greene;  (below)  he  makes  use  of  the  lead  paragraph  of  the  story 
as  a  head.  In  the  original  the  clipping  from  the  World  measured  five  inches.  Each  of 
the  others  measured  three  inches. 


Seventh  line,  and  liody,  in  8  point 
century,  leaded. 

*  The  Clara  Smith  head  was  first  set 
using  the  lead  of  the  World  story,  as 
shown  in  No.  2.  In  this  case  the  lead 
was  evidently  not  a  complete  summary 
of  the  story. 

Therefore  a  new  head  and  lead  (com¬ 
bined)  was  written  and  set,  as  shown 
in  No.  1.  Unfortunately  it  could  not 
he  set  in  condensed  new  gothic  because 
the  type  was  not  available.  If  this  con¬ 
densed  type  had  been  even  more  space 
would  have  been  saved  and  a  better  idea 
of  the  relative  display  obtained. 

Notice  especially  in  these  heads  the 
way  in  which  the  eye  follows  down 
into  the  body  of  the  story.  At  first  sight 
this  head  is  of  course  so  novel  that  it 
startles  one  but  the  typography  is 
much  more  harmonious  than  that  found 
in  the  average  newspaper  headline. 

When  one  is  reading  a  magazine  or 
book  and  comes  to  a  poorly  printed 
word  or  two  he  invariably  looks  closely 


Even  so  the  composing  room  would 
probably  have  to  do  more  work  in  set¬ 
ting  these  new  heads  than  they  do  on 
the  present  ones,  but  if  the  advertiser 
can  afford  to  use  graduated  type  sizes  it 
would  seem  that  the  newspaper  could 
afford  to. 

Examples  No.  4,  5.  and  6  show  how 
this  plan  might  be  used  for  headlines 
without  combining  and  eliminating  the 
lead  or  first  paragraph. 

Used  in  this  way  the  deck  of  the 
headlines  would  be  eliminated,  together 
with  the  separating  slug  or  dash.  The 
single  sentence  or  linked  phrases  would 
be  more  readily  and  widely  read  than 
two  separate  decks.  The  last  line  in 
fairly  .small  type  would  permit  the  story 
to  start  at  once  without  the  barborous 
typography  which  would  result  if  a  jhree 
line  24  point  head  were  used  next  to 
the  body  type,  without  a  deck. 

The  head  with  each  line  flush,  as  in 
No.  4,  “Ford  Paper”,  would  probably 
be  best,  as  drop-lines  would  be  harder 
to  write  exactly  right. 

Capitals  and  lower  case  letters  are 
qsed  in  all  of  these  specimen  headlines 
because  the  use  of  capitals  in  the  top  or 
other  decks  would  necessitate  a  shift 
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from  capitals  to  capitals  and  lower  case 
letters  as  well  as  a  jump  in  type  size. 

This  new  headlide  saves  from  10  to 
60  per  cent  of  the  space  as  compared 
to  present  headlines.  This  space  is 
saved  without  sacrifice  of  display  be¬ 
cause  this  new  head  gives  as  great  dis¬ 
play  as  the  present  types. 

The  reader’s  eye  and  attention  are 
caught  by  the  first  line  and  drawn  down 
into  the  body  of  the  story. 

The  new  headline  is  more  pleasing, 
typographically,  than  the  present  forms. 

The  elimination  of  the  first  paragraph 
or  lead  ends  space-wasting  repetition. 

The  greater  number  of  words  which 
may  be  used  in  this  headline  allow  more 
exact  statements  to  be  made  than  can 
be  squeezed  into  the  present  type  and 
thus  will  help  to  eliminate  the  cause  of 
some  criticisms  of  newspapers. 

By  drawing  the  reader  down  into  the 
first  sentence  of  the  story  it  increases 
the  chances  of  his  reading  more  of  the 

Ford  Paper 

Loses  $11,500 

Libel  Suit;  Mecca 

Not  Salacious  Revue  Is 

Court  Verdict;  Gaze  on  Cleo 


45  Killed  as 

Pioneer  Limited 
Is  Blown  Off  Track 
By  100  Mile  Hour  Gale 


Love  Bandit 

Stabs  Wife  For 

Refusing  to  Return 
Juicy  Wad  of  Spearmint 

Examples  4,  5  and  6 — Here  we  have 
three  examples  of  one  column  heads  car* 
ried  down  to  the  break  to  eight*point 
and  telling  a  connected  story. 


story.  When  a  man  glances  over  a 
newspaper  at  arm’s  length  and  reads  the 
top  headlines  he  finds  too  many  excel¬ 
lent  stopping  places  before  he  reaches 
the  story.  The  fact  that  the  body  of  the 
story  cannot  be  read  without  moving 
the  paper  nearer  helps  him  decide  to 
turn  the  page  and  read  some  more  head¬ 
lines  or  comic  strips. 

Glance  at  this  new  head  again.  Notice 
that  you  almost  unconsciously  draw  the 
page  nearer  as  you  read  down  through 
the  first  sentence.  When  you  have  fin¬ 
ished  the  sentence  you  can  continue  the 
story  without  moving  the  paper  any¬ 
more.  The  possibilities  of  your  read¬ 
ing  the  next  paragraph  are  increased. 

American  people  are  said  to  read  their 
papers  careles^y.  A  headline  such  as 
this  will  help  to  change  their  habit — 
whicft  in  itself  has  been  partially  caused 
by  the  newspapers  themselves. 

The  man  who  reads  headlines  only  is 
not  the  best  type  of  reader.  He  does 
not  follow  the  minor  details  of  the  news. 
Up  to  a  certain  point  the  more  closely 
men  read  newspapers  the  more  news¬ 
papers  they  read.  The  headline  reader 
is  not  {he  type  which  subscribes  to  the 
paper  readers  will  make  more  subscribers. 
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Above  all  other  considerations  then 
this  head  will  make  more  newspaper 
readers,  who  will  read  thoroughly. 


MUST  USE  LOCAL  PAPERS 
TO  REACH  PEOPLE 


NEW  GLOBE  BUSINESS  MANAGER 


H.  H.  Knickerbocker  Well-Known  In 
N.  Y.  State  Newapaper  Circlet 


F,  L.  Blanchard,  Addressing  Brooklyn 
Club  on  “Essentialt  of  Advertising” 
Urges  Wider  Knowledge  of  Its 
Principles  by  Executives 


upon  the  work  of  their  advertisia,  j, 
partments.  The  trouble  with  tooto 
executives  is  that  never  having 
advertising  seriously  they  possess  oiih^ 
superficial  knowledge  .of  the  subject^ 
are  no  more  qualified  to  pass  on 
merit  of  a  piece  of  copy  than  theo^' 
boy. 


Harry  H.  Knickerbocker  has  been  ap¬ 
pointed  business  manager  of  the  New 
York  Glol)e,  a  position  which  has  been 
vacant  since  the 


resignation  some 
months  ago  of  A. 
B.  Chivers.  Mr. 
Knickerbocker 
was  formerly  for 
eleven  years  gen¬ 
eral  manager  of 
the  Middletown 
(N.  Y.)  Times- 
Press  and  later 
was  publisher  of 
the  Westfield 
(Mass.)  Journal. 
For  the  past  year 
he  has  been  as¬ 


H.  H.  Knickerbocker 


sistant  publisher  of  the  Fourth  Estate, 
a  trade  publication.  Mr.  Knickerbocker 
is  a  past  president  of  the  New  York 
State  .\ssociated  Dailies. 


Whitaker  Sues  for  Discharge 

Altoona,  Pa.,  April  5. — Milo  W. 
Whitaker,  former  general  manager  of 
the  Times,  has  brought  suit  against  the 
paper  to  recover  $18,(XK)  damages.  He 
asserts  that  he  was  discharged  in  viola¬ 
tion  of  his  contract,  January  23  last, 
after  *he  paper  was  merged  with  the 
.\ltoona  Tribune.  He  further  alleges  that 
it  was  due  to  his  negotiations  that  the 
merger  was  effected  and  that  be  was  to 
be  retained  in  the  management. 


“The  Essentials  of  Advertising’’  was 
the  subject  of  at!  address  delivered  re¬ 
cently  by  Frank^'  LeRoy  Blanchard,  of 
Editor  &  Publisher,  before  the  Brook¬ 
lyn  Advertising  Club  at  the  Brooklyn 
Chamber  of  Commerce. 

“It  is  surprising  to  me,”  said  the 
speaker,  “that  more  business  men  do  not 
take  up  the  study  of  the  principles  of 
advertising  and  learn  how  to  apply  them 
to  the  particular  business  in  which  they 
are  engaged.  While  those  who  are  na¬ 
tional  advertisers  usually  engage  an  ad¬ 
vertising  manager  or  an  advertising 
agent  to  prepare  and  place  their  publi¬ 
city,  they  .should  be  in  a  position  to  know 
whether  the  work  is  being  done  prop¬ 
erly. 

“It  is  told  of  Mrs.  William  Astor  that 
in  the  early  eighties,  when  she  was  the 
leader  of  New  York  society,  she  one  day 
told  one  of  her  maids  to  do  something 
the  latter  did  not  want  to  do  because 
she  thought  it  beneath  her  dignity. 
Thereupon  the  stately  old  lady  did  the 
work  herself  and  so  shamed  the.  maid 
that  she  never  again  hesitated  to  do  any 
task  that  was  required  of  her.  Mrs. 
.\stor  knew  how  the  work  should  be 
done  because  when  she  was  a  young 
woman  she  had  mastered  every  detail 
of  household  work. 

“If  the  heads  of  the  big  commercial 
concerns  had  a  practical  knowledge  of 
the  fundamentals  of  advertising  they 
would  know  how  to  Intelligently  pass 


“Any  business  man  who  is  willin,. 
devote  two  evenings  a  week  tothe^iJ 
of  good  books  on  advertising  can  ^ 
single  winter  acquire  a  pretty  fair  ij, 
of  the  subject.  He  will  not  be  and 
pert  when  he  is  through  but  he 
know  the  principles  upon  which  advef 
tising  practice  is  based  and  can  ap-f 
them  to  his  own  advertising  probri 
“Advertising  men  twenty-five  or  thi4 
years  ago  were  looked  upon  with 
cion.  The  public  placed  them  in  f' 
same  class  as  lightning  rod  agarj 
There  was  a  good  deal  of  bunk  in 
advertisements  that  were  printed.  Mj 
were  untruthful. 


HOLD  FAST! 


By  CHARLES  W.  HOYT 

[Editorial  Note — Mr.  Hoyt  is  president  of  Hoyt’s  Service,  Inc.,  New  York.] 
Vr^HEN  everything  than  can  happen  is  happening  to  upset  the  equilibrium 
”  of  the  Executive — of  the  man  who  steers  the  ship — of  the  man  who 
guides  and  makes  the  decisions  for  a  business  organization — what  shall 
he  do? 

When  he  meets  all  sorts  of  temptations  to  disrupt  a  good  organization, 
to  upset  carefully-laid  plans,  to  make  reductions  or  cuts  because  of  urgent, 
momentary  need,  even  in  the  face  of  his  positive  conviction  that  such  things 
are  not  wise  as  they  pertain  to  long  periods  of  time :  what,  then,  shall  a 
man  do? 

When  collections  are  poor,  when  orders  are  few,  when  cancellations 
are  plenty — and  when  (to  express  it  somewhat  roughly)  things  are  simply 
“on  the  rocks” — what  is  the  guiding  man  of  the  firm  to  do? 

To  start  with,  this  man  had  better  admit,  right  off  at  the  start,  that  he 
is  not  the  only  fellow  who  is  in  trouble.  He  may  as  well  admit  that  a  lot 
of  fellows  have  much  more  trouble  than  he  has;  admit  that  most  people, 
including  himself,  have  had  a  lot  more  serious  situations  to  face  than  this 
one.  Thus,  why  not  recall  the  conditions  which  business  faced  at  the  latter 
end  of  1914? 

If  such  a  man  will  just  become  rational,  concentrate  on  his  problems 
and  use  every  possible  bit  of  common  sense  and  reasoning,  he  will  arrive  at 
a  conclusion  that  will  be  of  help  to  him. 

“Hold  fast”  is  the  advice  I  would  give.  Look  out  and  not  in.  Plan 
to  secure  things  and  not  to  lose  them. 

The  Bible  says,  ‘  Hold  fast  that  which  thou  hast  so  that  no  man  take 
thy  crown.” 

“Hold  fast!”  Make  your  decisions  based  not  on  to-day,  to-morrow  or 
this  week,  but  on  many  months,  or  years.  Every  time  you  hire  or  fire; 
every  time  you  buy  or  sell ;  apply  the  standard  of  three  years.  .\sk  your¬ 
self.  “What  will  be  the  effect  of  this  decision  during  the  next  three  years?” 

Have  another  thing  under  which  you  hold  fast.  Have  an  Ideal  for 
your  business.  What  do  you  want  to  make  of  it?  Do  you  desire  to  be 
the  largest — the  best — one  of  the  leaders — or  what?  At  any  rate  have  some 
'Ideal,  some  goal,  no  matter  what  it  is.  No  man,  no  nation,  no  business 
organization,  ever  did  a  big  thing  in  the  world’s  history  unless  there  was 
an  Ideal  in  the  minds  of  those  behind  the  enterprise. 

Day  after  day  this  past  three  or  four  weeks  I  have  met  men  in  con¬ 
ference.  I  have  discussed  business  problems  with  them,  and  it  has  been 
clear  to  me  that  they  had  succumbed.  The  mental  strain  brought  about  by 
the  things  which  have  been  happening  to  all  of  us  had  finally  broken  their 
usual  good  judgment.  They  proceeded  to  make  decisions  that  played  havoc 
with  their  old  policies,  with  their  Ideals.  These  decisions  will  leave  scars 
for  years  ..on  their  business  structures,  which  could  have  been  avoided  if 
they  had  held  fast. 

What  are  you  planning  to  do  with  your  business  during  the  next  three 
years?  Have  you  started? 


Ad  Men’s  Advice  Widely  Sou|ki 

“Today  advertising  men  are  as  rep: 
sentative  a  body  as  can  be  found  % 
any  line  of  business.  Their  advice  a:  ' 
assistance  are  sought  by  captains  of ;  I 
dustry,  by  the  clergy,  and  by  the  liea:  | 
of  great  philanthropic  enterprises.  1;  i 
most  of  the  hot  air,  exaggeration  i 
buncomb  have  been  squeezed  out 
printed  salesmanship.  Advertisinj 
now  believable  and  therefore  reliaUt 

“Much  of  the  credit  for  the  chaiJ 
that  have  taken  place  belongs  to  is 
Associated  Advertising  Clubs  of  is 
World,  through  whose  efforts  laws!,.’ 
been  enacted  in  nearly  forty  states,  iti 
ing  it  a  criminal  offense  to  use  unir." 
fulness  and  exaggeration  in  ad\er:k 
copy.” 

Concerning  newspaper  advertising!! 
Blanchard  had  this  to  say: 

“The  most  popular  of  all  adver.' 
mediums  is  the  daily  new.spaper. 
you  have  a  business  proposition  to : 
across  in  any  community  the  best! 
most  effective  way  to  do  it  is  thr:; 
the  daily  or  weekly  newspapers  that : 
culate  among  the  people  of  that  n 
munity.  The  home  paper  is  the  ont: 
receives  the  most  attention  becanst 
contains  news  about  people  the  re:; 
knows  either  personally  or  by  re 
tion.  Brooklyn  has  several  goode 
papers — the  Eagle,  the  Standard  fc 
the  Times  and  the  Brooklyn  Citiid 
that  cover  every  section  of  the  borcc^ 
If  you  want  to  reach  the  bulk  of 
people  of  Brooklyn  you  must  used 
newspapers  because  they  go  into 
homes  of  the  people.  A  local  ne»i?s 
is  regarded  as  a  friend  whose  opic: 
are  respected.” 


Advertising  Can  Be  Taught 

Mr.  Blanchard  disagreed  with 
Hopkins,  president  of  the  Advert^ 
Club  of  New  York,  who  said  inats 
address  that  advertising  could  n« 
taught  in  schools — that  the  only 
learn  it  was  in  an  advertising  ageon 
in  the  advertising  department  of  a 
concern. 


“Advertising  can  be  taught  in  a 
just  as  other  subjects  are  taught  n 
was  a  time  when  it  was  asserted  tte 
only  way  to  acquire  a  knowledge  of® 
icine  was  in  a  doctor’s  office,  or  a  te 
edge  of  law  in  a  lawyer’s  office.  I 
these  subjects  are  successfully  w 
Harvard,  Yale  and  other  univer:. 
The  same  thing  may  be  said  of 
tising.  More  than  35  Y.  M.  C.  A.!'- 
courses  in  advertising. 

“None  of  these  institutions  0" 
more  than  ground  the 


fundamentals  of  the  profession, 
the  graduates  become  good 
lawyers  or  good  practitioners  of  'j 
tising  depends  upon  the  skill 
velop  later  through  experienct 
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Editor  &  Publisher  for  April  9 ,  1921 


By  GEORGE  McGUIGGAN 

iBoston  Correspondent  of  Editor  &  Publisher) 


“TELL -YOU -WHERE”  BUREAU  DIRECTS  “t.  thu  »  ih.  ..iimg 

I  lissaMu  ^  comes  Tel-U-Where,  a  service  which 

PEOPLE  TO  ADVERTISED  GOODS  is  the  result  of  years  of  planning.  It  is 

_  bound  to  make  advertising  more  effec- 

,  w,  .  tive,  serving  the  consumer,  the  national 

Qjovp  of  Nabonal  Manufacturers  Co-operatmg  ui  Boston  Expen-  advertiser,  the  newspaper,  the  magazine, 
ment,  Which,  if  Successful,  Will  Be  Extended  Throughout  the  advertising  agency  and  the  retail 

Nation — Links  up  Advertiser,  Dealer,  and  Public  dealer  who  handles  advertised,  trade- 

_  marked  products.  Briefly,  it  is  a  service 

By  GEORGE  McGUIGGAN  * - consumer  quickly,  conveni- 

CBoston  Correspondent  of  Editor  &  Publisher)  Without  charge  the  nearest  re- 

tail  store  where  he  can  buy  any  adver- 

The  final  linking  up  of  national  .system.  “These  people  know  that  ad-  tised,  trade-marked  article. 

advertising  with  the  local  dealer  vertised  goods  are  quality  goods,  and  “A  nation-wide  chain  of  Tel-U-Where 

is  well  on  the  road  to  success  with  the  there  comes  a  time  when  they ‘will  not  bureaus  will  soon  be  in  operation,  linking 

esttblishment  in  Boston,  the  Hub  of  accept  substitution,  but  want  the  real  up  the  leading  buying  centers  of  the 

New  England,  of  the  Tel-U-Where  Bu-  thing,  as  advertised.  United  States.  Eventually  we  hope  to 

rtau  at  142  Berkeley  street.  This  new  “No  one  today  questions  the  power  of  have  one  in  every  city  of  70,000  popula- 
service  is  destined  to  do  much  in  assist-  advertising,”  he  continued,  with  an  en-  tion  or  over. 

iag  the  innumerable  buyers  of  advertised  thusiasm  that  comes  from  seeing  his  “A  unique  feature  that  adds  to  the  ser- 

ind  trademarked  goods  in  locating  the  plans  succeed  and  go  over  big.  “But  it  vice  of  the  bureau  is  the  fact  that  a  sup- 

pjrticular  stores  handling  the  products  has  one  weak  point,  which  greatly  de-  ply  of  the  manufacturers’  literature  of 

they  seek.  This  service  does  exactly  creases  the  effectiveness  of  national  ad-  all  the  best  known  manufactures  is  kept 

what  its  name  implies,  it  tells  the  in-  vertising  as  a  selling  force,  and  that  is  on  hand,  enabling  the  consumers  in  this 
quirer  where  anything  may  be  bought,  the  difficulty  of  telling  the  consumer  in  territory  to  obtain  first-hand  information 
There  is  no  charge  to  the  public,  for  it  a  profitable  way  where  advertised,  trade-  in  the  form  of  a  catalog  or  circuliar  in 
is  information  gladly  given  by  manufac-  marked  articles  can  be  conveniently  pur-  the  next  mail.  Nothing  has  been  over- 
turers  who  are  co-operating  with  Tel-U-  chased.  They  have  tried  to  overcome  looked  to  build  up  a  plan  that  will  form 
Where  in  order  to  make  advertising  more  this  in  various  ways,  such  as  ‘Insist  on  a  real  link  between  the  national  adver- 
effective.  getting  this  brand,’  or  ‘Write  us  if  your  tiser,  the  dealer  and  the  public.”  , 

Tel-U-Where,  it  this  particular  stage,  favorite  dealer  cannot  supply  you,’  ‘Write  ’ _ 

has  been  of  especial  advantage  to  holiday  for  list  of  names,’  etc.  -a-* 

shoppers  who  are  looking  for  quality  “These  methods  fall  far  short,  how-  *  *  *  “•■  *  ourse  in 

goods  described  in  advertisements.  Many  ever,  for  few  consumers  will  sit  down  Chicago. — The  seven  artists  of  the 

would-be  buyers  do  not  know  who  the  and  write.  Too  much  of  a  burden  is  Tribune's  advertising  department  have 
local  dealers  are,  and  ordinarily  would  thrown  upon  the  shoulders  of  the  con-  organized  a  post-graduate  class  under 
waste  much  time  in  hunting  around,  with  sumer.  Nor  can  a  consumer  be  expected  Audubon  Tyler,  meeting  on  the  fifth 
the  possibility  of  being  forced  to  take  a  to  go  from  store  to  store  hunting  for  a  floor  of  the  Tribune  building.  Mr.  Ty- 
nbstitute.  Now  all  they  need  do  is  call  certain  article,  especially  when  clerks  in  ler  is  an  instructor  at  the  Academy  of 
Tel-U-Where  on  the  telephone  and  get  each  store  offer  a  substitute.  Most  con-  Fine  Arts,  but  is  better  known  as  the 
the  answer.  sumers  will  take  a  substitute  rather  than  man  who  paints  the  portraits  used  in 

D  j  *  M  ic  •.  through  many  retail  stores.  the  copy  of  “Fatima”  cigarettes. 


Taking  Powt-Graduate  Course  in  Art 

Chicack). — The  seven  artists  of  the 


the  answer.  sumers  will  take  a  substitute  rather  than  man  who  paints  the  portraits  usea  in 

Record  of  Names  Kept  through  many  retail  stores.  the  copy  of  “Fatima”  cigarettes. 

The  one  demand  made  by  the  bureau  - - - 

expert  who  had  analysis 

pose  of  assisting  in  a  sale,  however,  for  ON  THE  BRAIN 

it  is  a  point  of  honor  with  the  Tel-U-  _ 

Where  Company  not  to  furnish  these  ^  FABLE  IN  SLANG 

names  to  manufacturers  for  “follow  >  up 

ales.”  Literature  is  on  hand  at  the  bu-  — — — - - - 

reau,  though,  on  the  article  the  party  is  rysHE  Hush-Hush  .Advertising  .Agency  Hush  Agency  and  no  one  had  time  to 
mterested  in,  and  this  is  sent  out  in  the  ^  Check  Up  the  Educated  Space-buyer, 

next  mail  to  the  inquirer.  In  this  way  young  representatives  had  just  No  one  could  tell  this  Constipated  Owl 

thicker  reply  is  certain  brought  in  a  New  Account.  that  daily  Newspapers,  with  concentra- 

When  a  person  calls  Tel-U-Where,  the  Perkin’s  Electric  Prune  Pitters  were  ted  circulations,  would  help  Sales  in 
mcisage  is  received  by  one  of  a  staff  of  ^  Merchandised  with  the  Assistance  Territories  having  Proper  Distribution, 
ipecully  trained  information  women,  in  Hush-Hush  experts.  *♦,*****♦♦ 

I.',  of  headquarters  at  Famous  artists  were  Commissioned  to  Kow  it  uame  to  nass  that  Perkins  was 


the  copy  of  “Fatima”  cigarettes. 


THE  EXPERT  WHO  HAD  ANALYSIS 
ON  THE  BRAIN 

A  FABLE  IN  SLANG 


ID  n.rU.io..  of—..*  -n,-  ..  tUo.  s  a.  1.013  «v...  ...... 30.....^..  ..3  Now  it  came  to  pass  that  Perkins  was 

inquirer  is  taken  down  on  a  printed  slip,  p!^,“"f%®nm  "  Phte^'  "tf  ** 


S  askeVabom^^*^If*thrrlVhe^u^ffenV  Algernon  Sidewise,  bespectacled  Space  worth  Spouting  About, 
ind  the  information  readily  accessible  it  Instnicted  to  make  up  a  A  Prolonged  Investigation  and  Sur- 

ii  given  over  the  telephone,  but  with  the  was  Inaugurated  by  the  worried  Mr. 

hundreds  of  calls  coming  in,  it  is  more  T’’"  to  shake  a  leg  Hush.  The  Live  Wires,  he  found,  live 

practical,  and  a  more  complete  report  ’’^’P  Electric  current  was  Scarce 

ran  u  him.  Oil  the  Farms  as  Head  Waiters  out  in 


Boil.  He  had  sold  no  Prune  Pitters 


«n  be  given  the  caller  by  sending  it' out  ,  .  ,  .  •  ™  Farms  as  Head  Waiters  out  in 

in  the  next  mail  Algernon  had  early  developed  a  pain-  the  Sticks.  Prunes  were  Consumed 

The  man  _ _ I  j  ful  case  of  Cerebral  Inflation.  '  His  Sa-  mostly  by  round-shouldered  Bookkeep- 

When  a  letter  i.  eent  f  fii  1  (  rah-bellum  had  expanded  like  the  Waist-  ers  the  Inmates  of  Actor’s  Boarding 


this  way  perplexed  shoppers,  who  have 
tMd  advertisements  of  articles  they  dc- 
•i'*!  but  cannot  find  the  Boston  distribu¬ 
tor,  are  aided  in  a  direct,  yet  easy  way 
to  the  solution. 

A  Simple,  Direct  Tie-Up 


lood  Pressure.  Mine  Folks.  Hardly  a  Perkins  dealer 

It  was  Terrible  to  Pipe  Algy’s  frown  knew  the  Campaign  was  Running. 
Zealous  Solicitors.  Perkins  howled  like  a  Scotchman 


at  Zealous  Solicitors.  Perkins  howled  like  a  Scotchman 

Let  there  be  quiet,  please.  Mr.  Side-  stuck  with  a  Canadian  quarter.  He 
wise  is  now  Analysing  the  Prune  Pitter.  said  Words  which  made  Mr.  Hush  feel 
He  had  a  List  which  had  been  o.  k.  for  like  a  30-cent  Russian  ruble, 
the  announcement  of  the  Philadelphia  But  all  this  happened  in  the  Sweet 
Centennial.  Perhaps  that  List  w'ould  be  Long  Ago. 

.All  to  The  Mustard  for  the  advertising  Today  the  Common-Sense  Advertis- 
of  the  Perfect  Prune  Pitter.  ing  Agency  places  the  Prune  Pitter 


A  bimple.  Direct  Tie-Up  All  to  The  Mustard  for  the  advertising  Today  the  Common-Sense  Advertis- 

This  service  has  met  with  the  unani-  of  the  Perfect  Prune  Pitter.  ing  Agency  places  the  Prune  Pitter 

toous  approval  of  manufacturers  and  But,  no.  Analysis; — careful  analysis  schedules  in  newspapers,^  in  cities  and 
tolers  everywhere,  for  it  provides  what  would  Solve  the  Prune  Pitter  Problem,  towns  where  there  is  distribution  and 
wttofore  has  been  considered  impossi-  “Hm-mmm,  ELECTRIC,  I  see,”  said  "here  electric  current  is  Available. 

■•to,  a  direct,  simple  system  of  tying  the  the  Fountain  of  Wisdom,  “that  means —  .  The  Perkins  Prune  Pitter  is  now  sell- 
^lous  dealers  to  the  advertised  brands,  ah — class,  refinement,  culture,  as  it  were.  ^  Turkish  Bath. 

Or  this  achievement  they  have  to  thank  “Hm-mmm,  hm-mmm.  Prunes,  they  are  Friend  .Algy  is  no  longer  a  Media  and 
G.  Knight,  originator  of  the  Tel-  a  Quality  Product  surely,  sought  after  Slant  expert.  He  now  Turns  on  the 
y-Where  plan  and  head  of  the  company,  by  the  Rich  and  Affluent.  FARMERS  Power  and  Jiggles  the  Air-brake  when- 
Evtryone  reads  advertisements  and  will  buy  the  Prune  Pitter.  I  have  read  ever  the  Conductor  rings  twice, 
to^one  at  some  time  or  other  wants  to  somewhere  that  Farmers  sell  their  Crops  Mr.  Hush  has  long  since  been  Cast 
i  y  *  *here  something  can  be  bought,’’  for  Many  Millions.  I  shall  use  Farm  into  Outer,  Darkness. 

■  Knight  explained  to  Editor  &  Pub-  Journals.”  *  ♦  ♦ 

in  describing  the  Tel-U-Where  These  were  Busy  Days  for  the  Hush-  MORAL:  You’d  be  surprised. 


PROVE  WOMEN  AUVE 
TO  ADVERTISING 

Five  Hundred  Attend  “An  Hour  in  the 

BuBineas  World’’  Meeting  in 
Chicago  as  Prelude  to  Im¬ 
pression  of  Printed  Word 

Chicago,  April  4. — Is  the  stay-at- 
liorae,  the  “lady  of  the  house,”  really 
interested  in  advertising  and  its  influ¬ 
ence  on  her  home  life? 

No  more  impressive  answer  could  be 
given  than  the  sight  of  over  500  Chi¬ 
cago  women — club  women,  business 
v/omen,  housewives,  women  representa¬ 
tives  of  every  walk  of  life — gathered 
together  at  the  Hotel  La  Salle  today  to 
spend  “An  Hour  in  the  Business  World” 
as  arranged  by  the  Women’s  Advertis¬ 
ing  Club  of  Chicago.  Miss  Mary  Crow¬ 
ley,  president,  explained  the  object  of 
the  meeting — to  point  out  to  the  women 
of  Chicago  the  advantages  of  buying 
advertised  merchandise  and  to  foster  a 
better  and  clearer  understanding  of  ad¬ 
vertising  and  its  value  in  the  home. 

One  of  the  organizers  of  the  club, 
Mrs.  Leona  A.  Krag  (Jean  Prescott 
Adams)  food  expert  for  Armour  &  Co., 
and  a  well-known  magazine  editor  and 
feature  writer,  spoke  on  “Taking  the 
Guesswork  out  of  Buying.”  “How  many 
of  our  great  grandmothers  could  come 
to  this  meeting  on  a  Monday  afternoon?” 
Mrs.  Krag  inquired.  She  went  on  to 
explain  how  not  only  the  invention  but 
the  advertising  of  all  the  modern  house¬ 
hold  conveniences  and  canned  goods 
have  freed  woman  from  her  household 
drudgery  and  given  her  the  leisure  for 
intellectual  development. 

“Advertising,”  Mrs.  Krag  said,  “has 
saved  us  time  as  well  as  money.  When 
it  comes  to  individual  buying  we  must 
exercise  judgment  in  selection.  Adver¬ 
tising  helps  us  do  that.  Look  at  this 
morning’s  papers  and  look  at  them  with 
the  eye  of  the  critical  home  manager. 
You  will  find  their  advertising  columns 
teeming  with  splendid  information  of 
value  to  you — of  far  greater  value,  in 
fact,  than  the  news  of  the  latest  murder 
trial.  It  was  a  wise  man  who  said, 
‘Show  me  the  advertising  in  your  pa¬ 
pers  and  magazines  and  I  will  tell  yoif 
the  condition  of  your  country.’ 

“When  you  buy  advertised  merchan¬ 
dise  you  know  you  are  buying  depend¬ 
able  merchandise;  for  no  article  can 
profitably  be  advertised  until  it  has  pas¬ 
sed  the  most  rigid  examination  of  ex¬ 
perts.  Impress  this  upon  your  children 
when  you  send  them  to  the  store  to  buy 
and  train  them  to*  be  buyers  of  depend¬ 
able  goods  when  they  grow  up.  Insist 
that  your  dealer  supplies  you  with  the 
dependable  brands  of  advertised  goods. 
The  great  consumer  is  the  American 
woman  and  she  will  get  what  she  de¬ 
mands.  If  she  demands  such  goods 
from  the  dealer,  she  will  get  them.” 

Mrs.  Jacob  Baur,  a  director  of  the 
Federal  Securities  Corporation  and  vice- 
president  of  the  Liquid  Carbonic  Com¬ 
pany,  talked  on  “Finance  and  the  Wo¬ 
man”  and  Homer  Buckley  spoke  of  the 
constructive  work  that  had  been  accom¬ 
plished  by  the  club  in  spreading  the 
gospel  of  advertising  among  the  women 
of  the  city. 

In  addition  to  the  addresses,  a  musical 
program  was  providec^  by  an  orchestra 
of  over  thirty  pieces  and  vocal  ^soloists. 

Sheridan  Joins  Hearst’s 

Hearst’s  International  Magazine,  New 
York,  has  appointed  C.  M.  Sheridan  in 
charge  of  advertising  department  pro¬ 
motion.  He  was  at  one  time  advertising 
manager  for  the  American  Social  Hy¬ 
giene  Association.  / 
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NEWSPAPER  ADS  WON  COURT  VICTORY  on  both  counts  was  evident  whein  it  re- 
FOR  “AUNT  JEMIMA”  TRADE  MARK  "The  Aunt  Jemima  flour  has  become 

_  so  widely  known  that  a  glance  at  the 

D  j  ^  j  »«»  T'  .  I  ■  I  m.  .  .  picture  would  satisfy  the  average  pur- 

“roved  Clood'Vvill  Was  EstaDlished  Tnat  Must  Not  Be  Infruiged  chaser.  In  other  words,  while  the  goods 

Upon  Even  by  a  “Sambo”  That  Resembled  It,  are  known  by  the  name,  the  picture  is 

In  U.  S.  Court’s  Opinion  distinguishing  feature  by  which  the 

_ ^  goods  are  visually  identified.” 

Newspaper  advertising,  as  attested  by 
WALDON  FAWCETT  contents  of  the  stock  portfolio  from 

AUXT  JEMIMA,  storied  sponsor  of  valuable  good-will  in  the  name  and  the  Aunt  Jemima  Company’s  offices,  sup- 
pancake  flour,  is  today  the  more  visage  of  Aunt  Jemima.  And  the  Court  balance  of  power  that  won  ac- 

alone  in  her  glory  as  an  advertising  of  Appeals  at  Washington,  which  had  c^ptance  by  the  court  of  another  princi- 

character  because  her  master  not  onlv  the  last  word  in  the  debate,  reversed  or  gobd-wdl  viz. :  that  which  ignores 

had  the  foresight  to  emplov  newspaper  overruled  the  U.  S.  Commissioner  of  “^or  as  a  distinguishing  characteristic 
iiaa  uic  toresigiu  to  empiot  newspaper  p  ,  Tpmima  fhp  Kp.,  '’••’cti  color  is  not  always  present, 

advertising  in  lavish  degree,  but  also  ^  ^  e  .^uiit  Jemima  the  ben-  takine  of  testimonv  in  this 

s-  stcmaticallv  enuiniied  travelinir  sales  doubt.  For,  reasoned  the  ,  *  I  ^  taki  g  ot  te  timony,  in  this 

s..stematicall>  equipped  traveling  sales-  j  j.  ,  .  clash  between  Aunt  Jemima  and  Sambo, 

men  with  portfolios  of  newspaper  ad-  p  r  pcoLuo »  nrinted  is  sn  considerable  attention  was  devoted  to 

vertiseinents.  gu  e  oi  samoo,  as  printed,  is  so  .Up  nopPoppc  nf  rival 

,  ,  j  •  .  1  c  covered  with  reading  matter  that  to  the  toe  color  scnemes  ot  tne  packages  ot  rival 

In  repeated  instances  evidence  of  Q^serv-pr  only  the  head  and  In  the  last  analysis,  however, 

heavy  investment  in  advertising  has  are  plainly  visible.  “  appeared  that  even  though  there  be  no 

served  to  impress  a  Federal  tribunal  furthermore,  suspicioned  the  court  of  do'igerous  duplication  in  the  tints  of  the 
sitting  in  judgment  upon  a  conflict  of  registration  should  be  containers  it  must  be  taken  into  account 

trade-marks  or  trade  names.  It  has  re-  that  the  newspaper  advertisements, 

xri'r^r  partially  submerges  Sambo  could  be  ex-  through  which  most  prospects  would 

Mills  Company  to  rely  in  court,  as  well  remained  only  a  bust  feain  acquaintance  vvith  the  goods,  are 

?s  in  sHlcs  prnctice,  upon  the  portfolio  •  ,  .  .i  .  .  .  .  .  devoid  of  color  and  conseouontlv  the 

r  A  .  I  picture,  similar  in  its  mam  characteris-  owuiu  ui  ouiur  anu,  ouuscqueimy,  me 

of  newspaper  advertisements  as  a  de-  Aunt  Jemima  danger  of  confusion  in  trade  must  rest 

monstrator  of  good-will.  '  to  a  considerable  extent  upon  an  ap- 

This  proof  of  the  practical  value  of  Salesmen  Carry  Them  prai.sal  in  terms  of  black  and  white. 

the  portfolio  of  proofs  and  specimens  of  Robert  R.  Clark,  president  of  Aunt  The  Court  of  .Appeals  in  holding  that 

newspaper  advertisements  was  afforded  Jemima  Mills  Company,  brought  the  contests  such  as  the  one  between  Aunt 

in  a  contest  between  the  .Aunt  Jemima  portfolio  of  newspaper  advertisements  Jemima  and  Sambo,  must  be  decided  by 

Mills  Company  and  the  Blair  Milling  into  the  limelight  when  he  w'ent  on  the  main  essentials — the  essentials  upon 

Company  which  has  but  lately  been  de-  stand  to  testify  in  detail  as  to  the  va-  Which  newspaper  advertising  is  pivoted 

cided.  The  two  concerns  are  located  rious  forms  of  advertising  and  sales  pro-  — remarked  that  once  the  “Sambo” 

only  twenty-three  miles  from  each  other,  motion  that  have  been  employed  contin-  trade-mark  was  granted  a  certificate  of 

the  former  at  St.  Joseph,  Mo.,  and  the  uously  since  the  World's  Fair  at  Chi-  registration  by  the  Patent  Office  “noth- 

latter  at  .Atchison,  Kansas.  cago  in  1893  to  build  good-will  for  the  ing  could  prevent  the  registrant  from 


as  in  .sales  practice,  upon  the  portfolio 
of  newspaper  advertisements  as  a  de¬ 
monstrator  of  good-will. 

This  proof  of  the  practical  value  of 
the  portfolio  of  proofs  and  specimens  of 


devoid  of  color  and,  consequently,  the 
danger  of  confusion  in  trade  must  rest 
to  a  considerable  extent  upon  an  ap- 
prai.sal  in  terms  of  black  and  white. 

The  Court  of  .Appeals  in  holding  that 


The  Missouri  concern,  which  appears  .Aunt  Jemima  products, 
to  have  been  first  in  the  field  with  a  The  particular  portfol 


using  whatever  coloring  it  desired  in 


to  have  been  first  in  the  field  with  a  The  particular  portfolio  that  was  of-  setting  forth  the  mark  so  long  as  the 
negro  mascot,  felt  aggrieved  when  the  tered  in  evidence  was  not  prepared  style  of  dress  and  the  features  of  the 
Blair  company  put  its  candidate  before  specially  for  the  occasion.  Rather  was  negro  were  retained.” 
newspaper  readers,  and  when  the  Blair  it  a  standard  portfolio  of  the  kind  with  Doubt  U  Against  New  Comer 
company  essayed  to  register  its  pictorial  which  the  .Aunt  Jemima  Company  out-  .  i  »  i  •  • 

figure  as  a  trade-mark  the  .Aunt  Jemima  fits  its  traveling  salesmen  in  order  that  .  Inat  -ynit  Jernima  is  en- 

people  filed  an  ‘^opposition”  and  the  tliey  may  familiarize  the  retail  trade  to  '’old  all  doubles  or  near¬ 

fight  was  on.  It  did  not  appear  to  weigh  with  what  the  manufacturer  is  doing  to  ‘'oubles  at  arms  length  the  Court  of 
with  the  objector,  either,  that  the  .Aunt  c-eate  demand  for  his  specialty.  .Appeals  at  W  ashington  declared  that 

Jemima  advertising  campaign  was  of  r'  j  r  i  c  d  where  there  is  a  doubt  as  to  the  danger 

_ 1  _  1 _  •.  •  .1  1 _ 1  Lamed  Balance  or  Power  of  roiifnsinn  in  trade  the  donht  must  he 


Jemima  advertising  campaign  was  of 
natioii.il  scope,  whereas  its  rival  had 
restricted  its  newspaper  space  buying  to  playmg  its  part  to  win  a  victory  resolved  against  the  newcomer  because 

a  few  States  in  the  Middle  West  Aunt  Jemima  Mills  Company  the  the  field  from  which  a  person  may  se- 

portfolio  of  newspaper  advertisements  lect  a  trade-mark  is  practically  unlimited. 
Trade  Mark  an  Identifier  ];ad  in  reality  a  double  role.  In  the  first  and  hence  there  is  no  excuse  for  his 

Conflict  between  these  two  advertisers  place  it  stood  as  a  cumulative  array  of  impinging  upon  or  even  closely  ap- 
of  mill  products  was  to  be  prosuined  advertising  such  as  the  courts  have  re-  proaching  the  mark  of  his  business  rival, 
only  in  the  event  that  newspaper  readers  pcatedly  conceded  goes  to  create  and  If  any  person  supposed,  however,  that 
glance  casually  at  pictorial  copy  placed  entrench  good-will.  Secondly,  it  be-  this  .Aunt  Jemima  episode  would  indi- 
before  them  and  are  equally  heedless  of  spoke  a  consistant  effort  to  translate  cate  that  all  that  a  trader  has  to  do  to 
detail  when  purahasing  the  packages  the  prestige,  inseparable  from  extensive  find  a  ready-created  demand  for  goods 
with  which  they  have  been  made  ac-  newspaper  advertising,  into  dealer  good-  is  to  seemingly  "trail”  the  advertising 
quaiiited  in  the  newspapers.  Here  we  will.  of  an  established,  popular  specialty  he 

had  the  owner  of  “.Aunt  Jemima,”  vis-  That  the  highest  court  was  impressed  has  received  a  rude  surprise.  Officials 
ualized  by  a  dust  picture  of  a  full- 

faced  smiling  negress  with  a  handker-  - 

?”s!  “  .oX'  ADVERTISING  AND  PRESENT-DAY  BUSIN^ 

proximity  in  trademark  of  the  full  length  _ 

figure  of  a  negro  who  answers  to  the 

name  “Sambo"  and  is  portrayed,  in  the  T^HE  relation  between  advertising  and  their  trade  is  good  and  save  their  re- 
ajqiroved  copy,  as  bearing  in  one  hand  a  present-day  financial  and  industrial  sources  in  bad  times, 
plate  of  smoking  cakes  and  in  the  other  conditions  was  the  general  subject  of  an  “The  wise  plan  is  to  cut  down  the  ad- 
hand  a  cake  turner.  interesting  talk  one  night  recently  by  vertising  appropriation  when  sales  are 

When  the  judicial  umpires  came  to  Preston  F.  Bryant,  sales  manager  of  the  large  and  use  the  extra  funds  in  adver- 
weigh  the  claims  of  these  two  contend-  Babson  Statistical  Organization,  before  tising  when  orders  are  hard  to  get.  In 
ers  for  trade  it  became,  however,  not  a  the  members  of  the  Sales  Managers’  this  way  business  runs  on  a  level  keel, 
question  of  whether  the  two  dusky  mas-  Association  of  Philadelphia  at  the  “Flexible  advertising  is  the  best  way 
ccts  were  actual  “doubles,”  but  rather  a  monthly  banquet  held  at  the  Bellevue-  to  smooth  out  the  periodical  fluctuations 


.Appeals  at  Washington  declared  that 
where  there  is  a  doubt  as  to  the  danger 
of  confusion  in  trade,  the  doubt  must  be 


ADVERTISING  AND  PRESENT-DAY  BUSINESS 


this  way  business  runs  on  a  level  keel. 

“Flexible  advertising  is  the  best  way 
to  smooth  out  the  periodical  fluctuations 


question  of  whether  the  presence  of  the  Stratford.  Some  of  the  high  spots  in  from  which  business  suffers. 


two  smiling  faces  in  the  same  commer-  Mr.  Bryant’s  talk  were: 
cia!  environment  would  be  likely  to  “The  greatest  mistake 
cause  "confusion  in  trade.”  can  make  today  is  to  cut 

It  is  a  well-established  principle  that  tising  appropriation, 
all  the  powers  of  the  Federal  courts  “There  is  a  dangeroi 


Mr.  Bryant’s  talk  were:  “We  believe  that  business  will  see  a 

“The  greatest  mistake  a  business  house  temporary  spurt  in  the  spring,  but  that 
can  make  today  is  to  cut  down  its  adver-  the  permanent  turn  for  the  better  will 
tising  appropriation.  not  come  until  fall. 

“There  is  a  dangerous  tendency  at  “The  change  to  normal  seems  to  be 


all  the  powers  of  the  Federal  courts  “There  is  a  dangerous  tendency  at  “The  change  to  normal  seems  to  be 

must  be  exerted  to  safeguard  the  sym-  present  to  curtail  advertising.  This  in-  coming  more  quickly  in  the  East  than 

bols  of  good-will  where  it  can  be  proved  clination  seems  to  strike  the  business  in-  in  the  West. 

that  good-will  in  business  has  been  terests  when  intensive  advertising  is  “The  difficulties  of  the  next  six 

established.  most  necessary.  months  can  best  be  solved  by  intelligent 

This  is  where  the  portfolio  of  news-  “Without  advertising  the  business  out-  selling  and  sales  efficiency. 


paper  advertisements  came  in.  It  did  as  look  for  the  future  is  gray  enough  to  be 
much  as  any  other  instrumentality,  if  almost  black. 

not  more,  to  prove  the  existence  of  a  “Many  business  men  advertise  when 


rests  when  intensive  advertising  is  “The  difficulties  of  the  next  six 
ost  necessary.  months  can  best  be  solved  by  intelligent 

“Without  advertising  the  business  out-  selling  and  sales  efficiency, 
ok  for  the  future  is  gray  enough  to  be  “We  have  found  the  use  of  automo- 
most  black.  biles  has  increased  the  selling  capacity 

“Many  business  men  advertise  when  of  a  man  threefold  in  many  cases.” 


of  the  Blair  Milling  Company  confess^ 
under  examination,  that  their  “Sambo" 
had  pulled  but  little  trade  until  intro, 
ciuced  to  the  public  territorially  through 
local  newspaper  advertising.  This  was 
the  significant  testimony  of  E.  B.  Hack, 
iity,  manager  of  the  Package  Goods  Do. 
partment  of  the  Blair  Milling  Company 

Got  It  All  Back 

.According  to  the  experiences  related 
by  Mr.  Hackney,  he  was  a  believer  in 
ncwspai>er  advertising  when  he  took  his 
present  position  with  the  Blair  Milling 
Company  in  1915,  but  Mr.  Blair  was 
not.  However,  the  latter  expressed  him¬ 
self  as  willing  to  make  a  trial  of  adver¬ 
tising  if  the  product  would  not  sell 
without  its  aid.  With  a  view  to  ascer¬ 
taining  whether  the  goods  would  not 
move  on  their  merits  alone  the  Sambo 
flour  was  put  out  without  advertising  in 
the  Coffeyville  district  and  in  certain 
sections  of  Colorado.  “But  it  did  not 
sell.”  relates  the  manager.  “We  got  it 
practically  all  back." 

Local  advertising  was  then  tried,  rein¬ 
forced  by  house-to-house  sampling  and 
demonstrations.  The  plan  was  to  avoid 
national  advertising  for  the  time  being, 
but  to  work  one  state  at  a  time,  moving 
then  to  another  state.  In  this  way  the 
Blair  company  has  conducted  try-out 
campaigns  of  some  proportions  in  Mis¬ 
souri,  Kansas,  Colorado  and  Illinois 
with  small  ventures  in  adjoining  states. 
The  fir.st  year  only  $192  was  spent  in 
this  advertising.  The  next  year  the  out¬ 
lay  was  $1,093.  The  following  season 
the  expenditure  was  $7,629  followed  by 
an  outlay  of  $10,172  and  finally  by  a 
plunge  of  $31,554. 

The  total  investment  of  over  $50,000 
in  local  advertising  brought  a  corres¬ 
ponding  growth  of  sales — from  250  cases 
cf  the  goods  the  first  year  to  3,000  cases; 
to  26,000;  and  finally  to  81,000  cases. 

Mr.  Hackney’s  comment  on  local  ad¬ 
vertising,  as  voiced  for  the  benefit  of 
the  'Appeals  Court  was :  “Where  wt 
advertised  it  was  a  success  and  we  art 
now  getting  a  good  distribution  which  is 
more  than  paying  for  the  advertising.’ 

Advertising  Created  Good  Will 

But  meanwhile,  the  .Aunt  Jemima 
Company,  under  the  impetus  of  propor¬ 
tionately  more  lavish  advertising,  had 
been  building  that  progression  of  salts 
which  was  to  convince  the  Federal  court 
of  the  existence  of  good-will  that  must 
be  protected  even  though  the  case  was, 
as  tlae  Court  remarked :  “a  close  one.” 

The  experiences  of  the  .Aunt  JemiiM 
Company,  as  related  at  Washington  i» 
connection  with  this  tussle  over  adver¬ 
tising  mascots,  prove  quite  conclusively 
the  value  of  demonstrations  and  souv^ 
iiir  distribution  as  a  support  to  news- 
jiaper  advertising  in  the  building  ol 
good-will. 

During  the  past  few  years  the  Aunt 
Jemima  has  distributed  in  the  territory 
covered  by  its  newspaper  advertising  a 
total  of  more  than  10.000,000  of  its  ra| 
dolls — “Aunt  Jemima”  and  “Uncle 
Mose”  and  the  pickaninnies.  .At  the 
same  time  there  was  broadcast  distribU' 
tion  of  hundreds  of  thousands  of  ^ 
.Aunt  Jemima  face-mask,  to  say  nothing 
of  millions  of  cut-outs  and  dealer  helps- 

No  wonder  the  court  was  impress^ 
to  the  extent  that  it  was  and 
that  it  doubted  the  contention,  which  had 
been  sustained  at  the  Patent  Office,  tlut 
thd  rival  goods  would  be  distinguishM 
as  “Sambo”  and  “Aunt  Jemima”  brands 
instead  of  by  the  trade-mark  figurt* 
rendered  familiar  through  advertising- 

The  court  concluded  that  the  compet¬ 
itive  maneuver  that  brought  the  cayW 
court  would  admit  of  but  one  itiferen^ 
“that  of  gaining  advantage  ^ 
wide  reputation”  established  in  the  An* 
Jemima  goods. 
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HART-SCHAFFNER  &  MARX  POLICY  STIRS  over  last  year.  Right  now  50  per  cent 

papers  are  opposing  demands  for 

UP  RATES  QUESTION  AGAIN  advances  on  the  part  of  the  unions. 

_  Merchants  say  that  the  New  York 

.  .  •  m«  1  Globe  for  instance,  has  reduced  its  rates. 

l^lefthanU  Fighting  Advertising  Rates— Wide  Interest  m  Market  Here’s  what  Jason  Rogers  wires  in 
Sirvey  Symposium — New  Retailers’  Paper — N.  A.  N.  E.  answer  to  this: 

Plans  Fall  Meeting — ^Topics  for  Convention  “i" 


answer  to  this: 


By  FRED  MILLIS 

Secretary-Treasurer  National  Association  of  Newspaper  Executives. 


Newspapers  with  vacillating  poii- 

cies  as  to  Itxal  and  foreign  adver-  Mr.  Minis  conducts  in  Editor  & 

it  tipopscarv  tn  ticrlitpn  Publisher  each  week  (under  the  auspi- 

tising  are  finding  t  ,  J  ^  <^es  of  the  National  Association  of  News- 

their  ropes  in  a  hurry  these  days.  paper  Executives,  the  newspaper  de- 

In  many  instances  foreign  advertising  {’aU"’'discussion  "'on ‘''matte''? of  'inter'^ 

rates  on  newspapers  have  advanced  relation  to  the  newspaper  advertising 

more  than  local  rates  with  the  “"t.''’'cr"i^i‘c'is^^ 

result  that  the  local  advertiser  can  buy  ment  on  any  views  expressed  and  con- 

cnare  for  much  less  than  the  outside  trihutions  should  he  sent  to  Fred  Minis, 

spate  loi  News  Building,  Indianapolis, 

manufacturer  even  when  the  b  and  2 

per  cent  discounts  are  taken  off.  - 

This  condition  has  led  Hart-SAaffner  newspaper  advertising  managers 


*Tn  answer  to  your  letter  of  March 
twenty-third  the  Globe  has  not  decreased 
its  advertising  rates.  We  made  an  in* 
crease  October  1,  1920,  and  announced  a 
further  increase  for  January  1st  on  the 
strength  of  prospect  of  higher  prices  for 
paper.  As  expected  high  price  of  paper 
did  not  materialize  we  eliminated  some 
details  of  intended  increase  in  rate  ef¬ 
fective  January  1st.  The  Globe  was  in 
more  favorable  condition  regarding  rates 
than  most  newspapers  for  we  had  made 
repeated  slight  increases  during  previous 
two  years  while  other  newspapers  had  de¬ 
ferred  their  increases  until  they  were  up 
against  heavy  increases  in  cost  of  paper 
and  labor.” 


niutu  --  -  .  ,  .  ,  advertising  space,  i^nticism  oi  or  com-  *u«4. 

result  that  the  local  advertiser  can  buy  ment  on  any  views  expressed  and  con-  Alerchants  sa>  that  Minneapolis  Tn- 

cnare  for  much  less  than  the  outside  trihutions  should  he  sent  to  Fred  Minis,  bune  has  reduced  its  rates.  The  fact  is, 
Sfacturer  even  when  the  15  and  2  the  Tribune  attempted  to  advance  its 

per  cent  discounts  are  taken  off.  -  rates  but  did  not  go  through  with  them 

tl;,  ..onditinn  has  led  Hart-Schaffner  .  .  ...  in  a  feat  of  facing  a  storm  of  opposition. 

ThlSCOnnitun  la  .  is  that  newspaper  advertising  managers  Merchants  sav  newsnaners  shnnld  he 

&  Marx,  wlrose  advertising  is  handled  .Uemselves  mentallv  straighten  -''crcliants  say  newspapers  should  be 

u  Williams  &  Cunnvnhani  to  place  themseUes  mentally  straighten  powerful  enough  to  beat  down  union 

L  ler^i^^^  S  "th  '-ge  scales.  They  say  that  if  they  force 

ttieir  aoveriibi  8  ,  j  .  Of  course,  there  are  border  line  cases  odvertislnir  rates  Hnwn  that  the  ne«,s 

store  out  ets  at  local  advertising  rates  naJer  'rorder  to  C  L^dll  We 

g^pHhrough  thetr  agencies  on  the  eammt  be  settled  by  getting  back  to  an  LTs  doVn  Thfmerch::^ 

This  policy  is  being  pursued  in  all  "^‘^e^diamliS  ad^vS?'  by  either  "TTht" 
dtipc  where  thev  have  but  one  store  *'ieruiaiiuise  auycruscu  ny  ciiiicr  A  fight  with  the  unions  would  dis- 

handline  their  line  of  clothes  Where  *^3nufacturers  or  jobbers,  to  be  sold  circulation  and  with  a  10  or  IS  per 

KVmore  ‘o  c™.  ,l«rea«  m  circulation  the  mer- 

,h„  at.  continuing  to  send  then  adver.  g,. 

tising  through  the  agency.  Williams  .  consumers  is  local  “^"tases  in  adv  ertis  ng  coming  to  them. 

&  Cunnynham  probably  are  collecting  consumers  local  Harvey  \oung,  the  good  natured, 

or  retail.  energetic  advertising  manager  of  the 

It  happens  that  in  ninety-five  cases  Columbus  Dispatch  has  the  best  recipe 


&  Cunnynham  probably  are  collecting 
a  service  fee  on  copy  placed  direct 
through,  the  retailers.  Although  many 


tnrougn,  tne  retauers.  ^iu.uukii  ii.a..^  out  of  one-hundred  the  above  principles  for  the  s  tuation 

of  the  larger  newspapers  have  fought  important  thing,  if  v  to  fonret  it  But  tret 

this  they  are  gradually,  one  by  one,  j  ,  j  T  j  torget  it.  But  get 

droDoinc  into  line  and  accenting  Hart-  advertising  manager  does  not  do  some  steam  behind  your  circulation  de- 
dropping  >  t  r  P  -u  .  -1  business  along  these  established  lines,  is  nartment  and  show  them  enomrli  eirrn 

Schaffner  &  Marx  copy  from  the  retail  .  .  pstahlish  some  different  lines  enough  circu- 

that  he  establish  some  ditierent  lines  lation  increase  to  justify  your  rates  or 

.pf’  .  ,  ,  .  ...  r  ,  and  do  business  in  the  same  way  with  more”  savs  Hnrvev 

This  instance  brings  out  the  woeful  ovcrvbodv  more,  -ays  narvey. 

lack  of  policy  on  the  part  of  some  news-  difference  between  local  or  retail  MFRrHANnigiNr  iNTPPpcTPn 

j«pers  There  is  drawn  no  clear  cut  M^ICHANDISING 

line  of  distinction  as  to  what  is  foreign  discussion  at  the  ASSOCIATION  CONTEST 

and  what  is  local,  and  where  the  differ-  convention  of  the  association  in  INTEREST  is  already  being  evidenced 

ent  rates  are  applicable.  J.  svmposium  of  market  survey 

This  phase  of  newspaper  advertising  *  ,  , 

mnagement  was  discussed  ^oroughlj  MERCHANTS  MISlNppRMED  ON  sociation  of  Newspaper  Executives  in 

directors  of  the  National  Association  of  PUBLICATION  COSTS  co-operation  of  the  American  Associa- 

Xewspaper  Executives  at  Louisville.  l^ERCH.W'TS’  associations  over  the  ° 

A/  .1-  w  .  .  ItI  .  •  ,  t .  •  being  sent  by  Fred  Millis,  secretary- 

Uf  the  twenty-five  papers  represent-  country  are  using  considerable  mis-  trf-nctifrvr  fVi«  VofJranni  r^f 


one  of  the  topics  for  discussion  at  the  IN  ASSOCIATION  CONTEST 
Atl.'inta  convention  of  the  association  in  JNTEREST  is  already  being  evidenced 
June.  in  the  symposium  of  market  survey 

*  *  *  which  will  he  made  by  the  National  As- 

MERCHANTS  MISlNFpRMED  ON  sociation  of  Newspaper  Executives  in 
PUBLICATION  COSTS  co-operation  of  the  American  Associa- 

Mr-Dr-u  A  x”rc>  •  .•  .u  t'on  of  Advertising  Agencies.  A  letter 

ERCH.ANTS  associations  over  the  ,  .  ^  ® 

.  ,  , ,  .  being  sent  by  Fred  Millis,  secretary- 

_  country  are  using  considerable  mis-  treasurer  of  the  National  Association  of 


country  are  using  considerable  mis- 


I'V’hiTo"®  "’r"  to  I’^^t  dovvn  Xevvspaper  Executives,  to  newspapers 


“You  no  doubt  have  noticed  the  an¬ 
nouncement  in  Editor  &  Publisher  of 
March  26  of  Awards  of  Merit  which  will 
be  given  by  this  Association  to  newspapers 
for  producing  the  best  market  surveys. 
The  judges  will  be  a  secret  committee  of 
three  members  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  selected  by 
Collin  Armstrong.  The  survey  must  be 
in  accord  with  the  principles  enunciated 
in  the  Standard  of  Merchandising  Prac¬ 
tice  of  Newspapers  established  by  this 
Association  in  cooperation  with  the  A.  A. 
A.  A. 

“Reports  to  be  entered  in  this  con¬ 
test  must  be  in  my  hands  no  later  than 


that  handled  this  phase  of  newspaper  newspaper  advertising  rates.  There  is  ;,,er\he  country  urging  that  they  take 
management  exactly  alike.  It  was  the  hardly  a  statement  made  by  these  mer-  follows: 

consensus  of  opinion  after  a  thorough  chants  contending  that  rates  should  de- 

discussion  that  a  few  simple  principles  crease  which  cannot  be  proven  as  un-  „o'unce“ment  fn“EDiTOR'  &"°Pubmsher  “of 

should  guide  any  newspaper  in  handling  sound.  Fcur  instance,  merchants  say  March  26  of  .Awards  of  Merit  which  will 

this  proWem.  paper  prices  have  gone  down.  This  L*\':ro"du^"inV"‘^h“‘‘°rrk^^ 

rirst,  businesses  in  competition  with  applies  to  wrapping  paper  Und  spot  The  judges  will  be  a  secret  committee  of 

one  another  should  be  put  on  an  equal  newsprint,  but  on  the  other  hand  con-  three  meinbers  of  the  American  Associa- 

1,..:.  I  .L  A...  1  .  ,  ,  ,  ,  tion  of  Advertising  Agencies,  selected  by 

Msis  by  the  newspaper.  Wholesalers  tract  newsprint  has  advanced  over  last  Collin  Armstrong.  The  survey  must  be 

»nd  manufacturers,  whether  located  in  year.  !"  ““ofd  with  the  principles  enunciated 

(L.  <  ,  "1  the  Standard  of  Merchandising  Prac- 

ine  cit)  ot  publication  or  outside,  should  Merchants  say  wages  have  gone  down.  tice  of  Newspapers  established  by  this 

sll  be  on  an  equal  basis.  Since  their  This  may  apply  to  labor  in  general,  but  Ass^iation  m  cooperation  with  the  A.  A. 

advertising  is  run  in  campaigns  rather  wage  scales  in  publishing  in  practically  '  .  .... 

tlijn  :  J  ^  •  -i  •  it  .  J  J  Report*  to  be  entered  in, this  con- 

man  tear  in  and  year  out.  it  is  more  every  city  m  the  country  have  advanced  test  must  be  in  my  hands  no  later  than 
practical  to  handle  them  on  a  foreign 
rate  basis.  This  is  particularly  neces- 

ary  since  a  great  bulk  of  their  adver-  MILLER  TALKS  STRAIGHT  TO  PUBUSHERS 

"Sing  IS  placed  through  advertising 
agencies.  Newspaper  advertising  man- 

agers  should  make  up  their  minds  that  ¥N  a  letter  to  newspaper  publishers  of  around  and  missed  all  the  good  things 
whenever  advertising  is  in  competition,  the  country,  Charlie  Miller,  president  that  were  there  for  them  at  our  closed 
nr  in  this  class,  it  should  go  on  the  na-  of  the  National  .Association  of  News-  door  sessions. 

honal  rate.  There  sh'biild  be  no  “ifs”  or  ■  paper  Executives,  makes  the  following  “Our  association  does  not  touch  on  the 
“ands"  about  it.  very  pointed  statements.  cost  of  paper,  cost  of  labor  or  othel 

On  the  other  hand,  where  the  adver-  “Our  association  will  meet  in  Atlanta  things,  hut  devotes  the  entire  convention 
’ising  is  placed  by  a  retail  outlet  it  to  work  and  not  to  play.  W’e  will  have  period  to  the  discussion  of  advertising 
should  go  on  the  local  or  retail  rate,  morning,  afternoon  and  night  sessions,  rates,  agency  co-operation,  classified  ad- 
.  Hart-Schaffner  &  Marx  advertising  and  if  your  representative  does  not  vertising  and  things  that  pertain  only 
*'*t*'cd  into  a  newspaper  by  a  retail  come  hack  full  of  new  ideas  and  plans  to  the  advertising  department  of  your 
stofe  for  the  copy  to  appear  over  the  to  increase  your  advertising,  then  it  is  newspaper.  .  We  cover  both  the  local 
rame  of  the  store  and  unquestionably  is  time  for  you  to  change  Advertising  and  foreign  field  very  thoroughly. 

|«ail  selling  copy,  there  is  no  way  in  Managers.  “Even  if  you  cannot  send  a  represen- 

world  that  the  newspaper  can  get  “Last  year  several  publishers  did  tative  to  the  Atlanta  session,  you  owe  it 
^iind  accepting  this  business  on  its  change  advertising  managers  when  it  to  your  paper  to  become  a  member  of 
rate  card.  was  reported  to  them  that  their  repre-  our  association  and  help  along  the  good 

isVi  *  ^*rt-Schaffner  &  Marx  matter  sentative  instead  of  sitting  in  at  the  work  that  we  are  doing  in  behalf  of 
^  an  instance.  The  important  point  meeting  held  at  Indianapolis,  played  all  the  newspapers.” 


May  15th.  Announcement  of  awarde 
will  be  made  at  the  Atlanta  convention 
during  the  week  of  June  14th.  All  re¬ 
ports  will  be  exhibited  at  the  conven¬ 
tion. 

“It  IS  not  necessary  of  course,  thM 
vou  get  up  an  original  report.  Take  the 
best  survey  you  nave  made  during  the 
past  six  months  and  ‘doll  it  up.’  If  you 
are  not  interested  at  all  in  getting  for 
your  paper  an  award  of  merit,  why  don’t 
you  go  into  this  whole  heartily  so  as  to 
give  us  as  much  material  as  possible  to 
use  at  Atlanta  in  selling  to  the  advertising 
fraternity  the  newspapers  as  the  national 
advertising  medium?’* 


ENTER  RETAILERS’  JOURNAL 

^HEN  the  Milwaukee  Journal  does 
anything,  it  does  it  right.  This  is 
the  consensus  of  opinion  among  news¬ 
paper  advertising  managers.  The  Jour¬ 
nal’s  recent  entrance  into  the  dealer  pub¬ 
lication  field  has  been  made  with  the 
same  eclat  as  the  other  things  it  does. 
It’s  a  monthly.  It’s  called  the  Retailer’s 
Journal.  It  sells  for  a  dime.  It’s  eight 
pages  and  full  newspaper  size  and  what’s 
more  it’s  very  readable.  In  short,  it’s  up 
to  standard.  It  contains  articles  about  Mil¬ 
waukee  stores  and  wholesale  establish¬ 
ments,  articles  on  better  business  by 
business  leaders  and  accounts  of  mer¬ 
chandising  activities  from  all  parts  of 
the  United  States.  The  publication  is 
of  standard  newspaper  size,  and  con¬ 
tains  eight  pages.  It  will  be  circulated 
among  the  5,000  retailers,  wholesalers 
the  middle  of  each  month. 

*  ♦  ♦ 

AS  GOOD  AS  RETAIL 
PUBLIC  LEDGER 

^YOU  tell  ’em !  The  Retail  Public 
Ledger  may  be  the  ‘Daddy  of  ’em 
all,’  but,  honestly,  now,  don’t  you  think 
the  Oregon  Journal  Trade  News  is  a 
mighty  promising  son?”  writes  F.  H. 
McMahon,  director  of  thq  merchandis¬ 
ing  bureau  of  the  Portland  Oregon 
Journal. 

“Not  only  are  we  trying  to  sell  the 
dealer  on  confining  his  efforts  to  prod¬ 
ucts  advertised  in  the  Journal,  but  we 
are  trying  to  educate  him  along  sound 
merchandising  lines.” 

They  are  now  getting  out  a  4-page 
regular-sized  newspaper  each  month. 

Cleveland  News,  Jr.,  another  one  o^ 
the  retail  publications  of  the  newspapers 
of  the  country,  has  grown  to  eight  pages 
in  the  last  two  or  three  issues.  D.  W. 
XIcKinney  has  recently  become  editor  of 
the  News,  Jr. 

«  «  « 

CAME  TWICE  TO  LOUISVILLE 

gATTLE  CLARK,  vice-president  ot 
the  National  Association  of  News¬ 
paper  Executives  for  Tennessee,  came 
twice  to  the  recent  meeting  of  officers 
at  Louisville.  He  came  up  on  February 
20  and  then,  naturally,  had  to  repeat  on 
March  20  to  attend  the  meeting. 

Battle  got  his  first  notice  of  the  meet¬ 
ing  on  February  18.  He  noticed  the 
date,  20th — the  month,  March.  So  he 
grabbed  his  hat  and  started  for  Louis¬ 
ville,  to  be  met  with  Bert  Garstin’s :  “Ha  1 
Ha !  Come  back  next  month.” 


TO  HAVE  MID-YEAR  MEETING 

JT  was  decided  at  the  meeting  of  the 

officers  and  directors  of  the  National 
Association  of  Newspaper  Executives, 
in  Louisville,  March  20,  to  institute  a 
mid-year  meeting  of  all  the  members, 
starting  next  fall. 

As  expressed  by  Frank  T.  Carroll, 
manager  of  the  Indianapolis  News,  “this 
organization  has  taken  a  very  definite 
place  in  newspaper  circles.  It  iS  without 
question  a  most  practical  hrass-tacks 
organization  for  an  advertisiug  execu¬ 
tive.”  It  was  decided  that  the  one  meet¬ 
ing  a  year  in  connection  with  the  Asso- 
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dated  Advertising  Clubs  Convention 
would  not  be  sufficient  to  keep  up  the 
interest  in  the  organization.” 

Although  it  was  pointed  out  that  a 
large  part  of  the  membership  of  the  Na¬ 
tional  Association  of  Newspaper  Execu¬ 
tives  would  be  able  to  attend  but 
one  meeting  in  a  year,  it  is  believed 
representatives  of  the  larger  papers 
would  attend  a  conference  sometime  in 
January  or  February.  It  was  suggested 
that  the  first  mid-year  meeting  be  at  the 
same  time  that  the  A.  B.  C,  Convention 
is  held  in  Chicago  in  October.  However, 
the  exact  time  of  the  meeting  has  been 
left  up  to  the  officers  who  will  be  elected 
at  the  Atlanta  meeting  for  1921-22. 


TOPICS  FOR  CONVENTION 

A  MONO  the  things  which  will  be  dis¬ 
cussed  at  the  Atlanta  meeting  of  the 
National  Association  of  Newspaper 
Executives  will  be  the  following: 


advertising  wa3  given  a  black  eye.  It 
was  brought  out  strongly  that  the  ad¬ 
vertiser  must  get  away  from  the  idea 
that  his  advertising  in  the  newspapers 
must  look  like  a  billboard  in  order  to 
attract  attention.  A  committee  was 
appointed  to  call  upon  the  manage¬ 
ment  of  the  Mankato  Daily  Free  Press 
and  .ask  that  paper  to  act  as  censor 
on  dishonest  advertising. 

Joseph  Oshman  said  that  the  plan  of 
having  the  Cedar  Rapids  (Iowa)  news¬ 
papers  act  as  censors  had  worked  out 
beautifully  and  resulted  in  honesty  in 
advertising.  B.  S.  Boman  said  that  no 
advertiser  should  object  to  honest  criti¬ 
cism  of  his  announcements  in  the  news¬ 
papers;  could,  indeed,  get  valuable  hints 
therefrom. 


First,  rate  question:  How  to  cornet 
attempts  to  reduce  rates,  flat  rates — advise 
increased  circulation  rather  than  reduced 
rates. 

Second.  What  to  do  with  advertisers 
and  agencies  who  cancel  campaigns  after 
service  has  been  given. 

Third.  Setting  of  some  standard  for 
measuring  advertisements. 

Fourth.  There  is  a  general  demand  for 
practical  suggestions  of  selling  space. 

Fifth.  Cleaning  up  sales  methods. 

Sixth.  Discuss  ail  merchandising  ser¬ 
vice  practice — who  should  pay  for  service. 

Seventh.  What  per  cent  should  retail¬ 
ers  advertise? 

Eighth.  Selling  preferred  position  to  local 
advertisers. 

Ninth.  Effect  of  daily  circulation  state¬ 
ments  on  advertisers  and  best  way  of  sell¬ 
ing  circulation  to  advertisers. 

Tenth.  Can  a  paper  with  15,000  to 
20,000  circulation  afford  a  service  man? 


USES  TRACER  ENVELOPES 

^HE  Des  Moines  Register-Tribune  is 
using  tracer  envelopes  instead  of 
tickets  in  handling  advertising  in  the 
composing  room. 

Harry  T.  Watts,  the  advertising  man¬ 
ager,  writes  that  the  tracer  envelope  sys¬ 
tem  is  the  most  satisfactory  method  it 
has  found. 

“Our  advertising  room  foreman  has  a 
set  of  pigeonholes  corresponding  to  the 
days  of  the  week — one  set  for  the  Morn¬ 
ing  Register  and  one  set  for  the  Evening 
Tribune.  The  copy  is  put  in  envelopes 
and  as  they  are  sent  to  the  composing 
room  they  are  filed  in  the  pigeonholes 
and  remain  there  until  the  advertising 
has  been  run. 

“We  have  a  somewhat  similar  system 
for  foreign  advertising  which  has  also 
proved  to  be  a  very  satisfactory  system. 
When  each  day’s  issue  is  printed  these 
tracer  envelopes  are  sent  back  to  the 
advertising  department  and  the  paper  is 
charged  both  from  the  paper  itself  and 
from  these  tracers.” 

Mr.  Watts  says  that  he  will  be  very 
glad  to  send  a  set  of  his  tracer  envelopes 
to  any  newspaper  executive  writing  him. 


DETROIT  NEWS  A- MEMBER 

^OOD  work  is  being  done  by  Herbert 
S.  Conlon,  vice-president  for  Mich¬ 
igan  of  the  National  Association  of 
Newspaper  Executives,  in  securing  new 
members.  The  state  of  Michigan  has 
been  very  little  interested  in  the  Asso¬ 
ciation  work  up  to  this  time.  Mr.  Con- 
Ion’s  latest  addition  to  the  membership 
roll  is  the  Detroit  News. 


SOME  SELLING  IDEAS 


^HE  “Save  the  Surface”  campaign 
committee  will  be  glad  to  co-oper¬ 
ate  with  newspapers  in  selling  co-opera¬ 
tive  paint  campaigns  to  dealers  and  dis¬ 
tributors.  Its  address  is:  The  Bourse, 
Philadelphia. 


SAYS  DUMMY  SYSTEM  PREFERABLE 

Af  J.  LOWENSTEIN,  business  man- 
*  ager  of  the  St.  Louis  Star,  says 
that  for  a  paper  having  a  considerable 
amount  of  one-time  business  or  one  in 
which  position  is  sold,  the  dummy  sys¬ 
tem  is  infinitely  preferable. 

“With  it  the  publisher  has  a  bird’s-eye 
view  of  his  paper  in  miniature  and  the 
managing  editor  can  note  on  it  the  im¬ 
portant  items  he  wishes  to  display  and 
where  he  wishes  to  put  them.  Late  ad¬ 
vertisements  can  be  adjusted  or  shifted 
in  advance  and  considerable  saving  of 
time  of  the  make-ups  can  be  effected.” 


Real  estate  men  everywhere  predict 
that  this  will  be  a  good  year  for  them. 
Very  few  papers  in  the  country  go  after 
this  class  of  business  in  an  intelligent 
way.  The  real  estate  men  are  allowed 
to  put  in  one  time  “ads”  instead  of  being 
sold  campaigns. 


Selling  the  newspapers  of  a  city  as  the 
logical  advertising  mediums  was  accom¬ 
plished  in  Columbus,  Ohio,  by  the  news¬ 
papers  under  the  leadership  of  Harvey 
R.  Young,  advertising  manager  of  the 
Columbus  Dispatch.  Write  to  Mr. 
Young  about  his  Rotary  Club  stunt. 


It  is  surprising  how  many  papers  in 
cities  with  about  30,000  population  are 
taking  a  hold  of  the  merchandising 
idea. 


NEWSPAPERS  AS  AD  CENSORS 
^pHE  Advertising  Forum  of  the  Civic 
and  Commerce  Association,  at  Man¬ 
kato,  Minn.,  discussed  “truth  in  adver¬ 
tising”  at  its  latest  meeting.  “Splash” 


Electrical  pages  are  being  put  over  by 
a  number  of  newspapers.  Help  in  the 
way  of  mats  and  ideas  can  be  secured 
from  the  Society  for  Electrical  Develop¬ 
ment,  New  York  City. 


PUSH  FOREIGN  TRADE 
BY  ADVERTISING 


Co-operative  Campaign  to  Be  Urged 
at  National  Foreign  Trade  Council 
to  Sell  America  on 
Export  Idea 


SEND  FOR  THESE  ADS 

^SERIES  of  eight  advertisements 
have  just  been  run  in*  the  daily 
newspapers  of  Marysville,  Mo.,  by  the 
Chamber  of  Commerce  for  the  pur¬ 
pose  of  creating  local  confidence 
and  better  buying.  The  ads  had  a 
distinct  appeal  to  the  farmer,  and 
already  have  had  the  desired  effect 
in  the  community.  Business  men 
are  reporting  better  business,  and 
at  the  present  time  most  Maryville 
stores  are  doing  about  a  normal  busi¬ 
ness  for  this  time  of  year.  “We  con¬ 
fidently  expect  a  good  spring  trade,” 
declares  H.  E.  Miles,  advertising  man¬ 
ager  of  the  Maryville  Tribune.  In¬ 
cidentally,  Maryville  is  a  town  that  has 
put  herself  on  the  map  by  local  news¬ 
paper  advertising. 


{Special  to  Editor  &  Publisher) 

Seattle,  Wash. — A  movement  has 
been  launched  by  Pacific  Ports  Mag;a- 
zine,  looking  toward  the  raising  of  a 
substantial  sum  among  the  exporters  of 
this  country  for  the  purpose  of  launch¬ 
ing  an  extensive  campaign  to  “sell 
America  on  the  idea  of  foreign  trade.” 
Attempts  will  be  made  to  have  the  Na¬ 
tional  Foreign  Trade  Council,  at  its  an¬ 
nual  convention  in  Cleveland  in  May, 
adopt  a  program  for  the  execution  of  a 
co-operative  advertising  campaigpi. 

It  is  pointed  out  by  the  the  promoters 
of  the  idea  that  the  United  States  must 
continue  to  enjoy  a  healthy  volume  of 
foreign  trade  if  it  is  to  enjoy  healthy 
economic  conditions  at  home.  On  the 
the  other  hand,  it  is  declared,  a  very 
liberal  percentage  of  the  population  of 
America  lacks  a  true  understanding  of 
the  importance  of  foreign  trade  to  our 
industries  and  consequently  to  all  work¬ 
ers  in  our  industries. 

Roy  Alden,  editor  of  Pacific  Ports 
Magazine,  in  a  letter  to  O.  K.  Davis, 
secretary  of  the  National  Foreign  Trade 
Council,  says: 

“A  co-operative  advertising  campaign 
that  will  carry  home  to  the  people  of  this 
country  the  value  of  foreign  trade  to 
each  individual  citizen  would  be  the 
most  effective  way  to  accomplish  the 
ends  sought.  The  convention,  if  it  deems 
the  plan  worthy  of  adoption,  could 
recommend  the  collection  of  a  fund 
from  the  manufacturers  and  exporters 
of  the  country.  Surely  those  who  brush 
up  against  the  unsound  arguments  ad¬ 
vanced  against  foreign  trade  would 
hasten  to  do  their  share  in  clearing  the 
atmosphere. 

“I  believe  you  will  agree  with  me  that 
the  time  has  long  since  passed  when  the 
pulling  power  of  advertising  can  be 
questioned.  The  score  and  one  different 
co-operative  advertising  campaigns, 
mostly  of  an  educational  nature,  that 
have  been  prosecuted  with  such  splendid 
results  in  this  country  during  the  past 
few  years,  shows  what  can  be  accom¬ 
plished  through  the  use  of  printer’s  ink.” 


With  the  change  in  the  labor  market 
releasing  women  who  are  now  only  too 
glad  to  go  into  homes  to  do  the  family 
washing  at  a  reasonable  day’s  wage, 
laundries  must  fight  to  hold  their  busi¬ 
ness  through  educational  and  price  ad¬ 
vertising. 


Merger  in  San  Bernardino 

The  San  Bernardino  (Cal.)  Daily 
Sun  owners  have  assumed  control  of 
the  Evening  Index,  and  are  continuing 
it  as  the  Telegram  (and  Index)  oper¬ 
ating  both  papers  from  the  plant  of  the 
Sun.  R.  C.  Harbison  and  James  A. 
Guthrie  are  the  owners  and  editors, 
while  the  business  management  is 
vested  in  Harry  S.  Webster,  for  years 
business  manager  of  the  Sun.  Adver¬ 
tising  will  continue  in  the  hands  of 
Milton  R.  Standish. 


Luncheon  for  Secretary  Clark 

Members  of  the  Advertising  Club  of 
New  York  will  give  a  luncheon  May  4 
for  Sydney  Oark,  retiring  secretary  of 
the  club.  The  committee  in  charge  in¬ 
cludes  Charles  C.  Green,  Cal  J.  Mc¬ 
Carthy,  Manning  Wakefield,  D.  Morris- 
Jones,  C.  P.  McDonald,  Herman  G.  Hal- 
sted,  A.  C.  Doornhos,  Walter  M.  Os¬ 
trander  and  David  D.  Lee. 


Editor*  Trustee*  of  Science  Service 

Science  Service,  of  which  Edwin  E. 
Slosson  is  editor,  as  announced  in  Edi¬ 
tor  &  Publisher  last  week,  has  been 
started  as  a  non-profit-making  organiza¬ 
tion  for  the  purpose  of  familiarizing  the 


reading  public  with  the  progress  of  scj. 
entific  research.  Its  control  is  vested ' 
a  board  of  trustees,  ten  of  whom  J" 
.scientists  and  five  are  journalists.  Tk 
latter  are :  E.  W.  Scripps  and  R.  p 
Scripps  of  the  Scripps-McRae  Newsm! 
pers,  William  Allen  White,  editor  of  thj 
Emporia  (Kan.)  Gazette,  Chester  H. 
Rowell,  former  Fresno  editor;  and  Et 
win  F.  Gay,  publisher  of  the  New  York 
Evening  Post.  Co-operating  with  Mr 
Slosson  is  Howard  Wheeler,  formub 
editor  of  the  San  Francisco  Daily  Ncwi 
Pacific  Coast  manager  of  the  Newspaper 
Enterprise  Association,  managing  editor 
of  Harper’s  Weekly  and  for  five  years 
editor  of  Everybody’s  Magazine. 


AUE 

A 


NEW  DAILY  FOR  FORT  WAYNE 


Pre** 


Will  Be  Evening  Edition 
Journal-Gazette 


Fort  Wayne,  Ind.  April  6.— The  Ev^ 
ning  Press  will  make  its  first  appearance 
on  Monday,  April  11.  L.  G.  Ellinghain 
of  the  Journal- 


L.  G.  Ellingbam 


Gazette  also  will 
be  general  man 
ager  of  the  Presi 
Ross  S.  Nelsoo 
is  managing  edi¬ 
tor  and  A  J, 
Gruber  advertis¬ 
ing  manager. 
The  new  daily 
will  have  its  tek 
graphic  and  cable 
news  supplied  by 
International 
News  Servkt 
and  will  carry  a 


star  comic  and  feature  page  of  Inter¬ 
national  Features  Service  and  also  tie 
Newspaper  Feature  Service  daily  maga¬ 
zine  page,  together  with  special  article  by 
Arthur  Brisbane  and  other  Hearst  writ¬ 
ers.  Besides  its  leased  wire,  the  Ere 
ning  Press  will  publish  the  Interna¬ 
tional  News  Service  daily  photographs 
L.  G.  Ellingham  has  been  all  his  lift 
an  Indiana  newspaper  man.  For  twenty 
years  he  was  owner  and  editor  of  tht 
Decatur  Demo¬ 


crat.  He  was 
elected  secretary 
of  the  state  in 
1910,  serving  four 
years.  In  1916 
Mr.  Ellingham, 
with  E.  G.  Hoff¬ 
man,  purchased 
J  ournal- Gazette, 
which,  under 
their  manage¬ 
ment,  has  become 
one  of  the  most 
successful  news¬ 
papers  in  the 
Middle  West. 


Ross  S.  Nelsok 


_  .  _  Though  the  Evening 

Press  will  be  published  from  the  oict 
of  the  Journal-Gazette,  the  two  news¬ 
papers  will  be  separate  and  distinct 
tities. 

Ross  S.  Nelson,  who  will  direct  th( 
newspaper’s  editorial  policy,  has  to 
fifteen  years  held  executive  positions  M 
Indiana  newspapers.  For  some  time  be 
has  been  managing  editor  of  the  Jonr 
nal-Gazette. 

•A.  J.  Gruber,  advertising  manager  of 
the  Journal-Gazette,  will  assume  tbe 
same  position  with  the  Evening  Pie*-  . ..  nmurse 
He,  too,  has  been  long  a  newspaper  nan  I  establishmi 
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For  years  he  had  charge  of  the  adver¬ 
tising  for  the  Fort  Wayne  Evening  Sen¬ 
tinel. 


Mi*«  Mahool  in  New  Position 

Baltimore,  Md. — Morris  &  Co.,  maW 
apparel, 


facturer  of  women’s 


hare 


named  Miss  Katherine  Mahool  if 
vertising  manager.  The  firm 
in  middy  blouses.  Miss  Mahow  ** 
been  with  the  Katz  Special  Agency. 
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TED  IN  ENGLAND  BY  publication,  and  embracing  verified  tion  of  Trade  and  Technical  Journals). 

nni^CiO  figures  and  facts  bearing  on  the  quan-  This  board  would  be  elected  yearly,  and 

ENTS  AND  PRESS  of  distribution  and  methods  have  complete  control  over  the  Audit 

_  of  distribution.  Bureau  of  Circulations  during  its  term 

,  A J  u  T  J  Disseminating  data  for  the  bene-  of  office. 

*''^***  Advertisers  Have  1  welve  q£  advertisers,  publishers,  and  agents.  Eligible  for  membership  of  the  Bureau 
d  Publishers,  Eight — Cost  All  reports  to  be  confined  to  facts  (not  and  for  the  benefit  of  its  data  service 

I  Three  Parts  opinions)  such  as  will  enable  quality  as  would  be: 

well  as  quantity  to  be  established.  a.  All  bona  fide  advertisers,  members 

C.  RIDOUT  AdvertUing  Interests  Control  _  Incorporated  Society  of  British 

’oTj  V  Advertisers,  Ltd.,  who  will  receive  the 

T  •  •  X  .  data  and  reports  of  the  Bureau  through 

The  scheme  in  question  is  to  form  a  it  is  proposed,  shall  consist  of  twelve  established  channels  of  the  Society 
British  Board  of  Advertising  Control,  as  advertisers  nominated  by  the  Incorpor-  dissemination  of  information, 

stated,  on  the  lines  of  the  Audit  Bureau  ated  Society  of  British  Advertisers,  Ltd.,  jjjg  Society  will  bear  one-third  of  the 
of  Circulations.  The  functions  of  this  two  agents  nominated  by  the  Associa-  Bureau. 

Bureau  will  be:  tion  of  British  Advertising  Agents,  .  •  ,  .  . 

1.  Verifying  the  figures  of  circulations  eight  newspaper  proprietors  (four  nom-  .  ’  ,  ®  ^  ^ 

by  the  audit  of  the  Bureau’s  own  ac-  inated  by  the  Newspaper  Proprietors’  ‘’T  Association  of  Brjtish  Ad- 

countants.  Association,  two  by  the  Scottish  News-  IZ  Agents  or  any  other  b^y  affi- 

2.  Issuing  standardized  statements,  paper  Society,  one  by  the  Newspaper  .  ®  tv,  *^**'♦^*”^0  ^  at  Associa- 

classified  according  to  the  nature  of  the  Society  and  one  by  the  British  Associa-  ,  ’  one-third  of 


EVERYTHING  UNDER  THE  MANAGER’S  EYE 
IN  MASON  CITY  GLOBEGAZETTE  HOME 


tion  to  disclose  what  they  believed  to 
be  actual  sales  of  certain  papers. 

Northcliffe  Behind  Idea 
During  the  last  twelve  months  the 
question  has  been  forced  to  the  front  by 
the  London  Daily  Mail  which,  in  con- 

of  statements  made  against  its  0^  • 

the  Evening  a 

‘net  sales  cam-  A  ^  * 
p:i?i”  to  bring  into  the  limelight  the  *Tl  JJ 

cirwlations  of  every  publication  which  jJ  4J  jj,  J 
claimed  the  support  of  advertisers.  This 
column  in  the  Daily  Mail  has  been,  I  be-  im’inT  * 

lieve,  under  the  personal  direction  of  j  J  j  1  1  J 

Lord  Northcliffe  himself,  and  has  been  J*  J 

vigorous  and  fearless  in  its  denunciation  JQQTTl'T'’ 
of  what  was  not  inaptly  labelled  the 
“dumb  press.” 

It  has  been  attended  with  excellent 
results,  some  150  publications  other  than 
those  under  Lord  N'orthcliffe’s  control  ^HE  Mason 
having  responded  to  its  invitation  to  pro-  cently  move 
vide  net  sales  certificates,  and  from  the  which  is  said  t 
volunteered  statements  of  many  prom-  appointed  news] 
inent  advertisers,  it  became  evident  that  \\'est.  The  new 
a  good  proportion  of  future  advertising  stories  of  tape 
was  to  find  its  way  into  those  news-  trimmings  and  : 
papers  that  had  disclosed  their  sales  in  j^g  of  the  1 
this  way.  on  the  north  ai 

Advertuers  Had  Nucleus  other  sides,  then 

„  .  •  .  J  and  ventilation. 

Now,  however,  a  very  interesting  and  .  -  •  .  . 

lar-reaching  development  has  taken  ^ 

pla«.  one  that  seemingly  can  only  result 
mBntish  advertisers  enjoying  the  same 
aahties  in  regard  to  circulation  figures 
as  their  .\merican  brothers.  .  ■ 

The  Incorporated  Society  of  British 
•Wertisers  has,  of  course,  always  taken  Besides  the  c 
in  active  interest  in  this  matter,  and  by  newspaper,  ther 
its  own  efforts  has  been  able  to  furnish  rooms  and  a  sp 
its  members  with  reliable  “net  sales  °nd  floor,  all  fi 
(iita”  concerning  some  400  publications,  equipment,  clut 
It  is  this  body  that  has  now  taken  action  haths  on  the  thi 
that  promises  to  secure  a  uniformity  For  the  pres 

of  policy  in  circulation  statements  and  eleven-foot-high  _  _  -  -  - -  .. 

its  secretary  announces  that  immediate  four  feet  of  daylight  above  the  ground,  metal  pots.  ’  assisted  in  its  editorial  conduct  by  her 

steps  are  being  taken  to  get  the  scheme  and  the  first  floor  of  the  building  will  The  basement  furnishes  ample  spa'ce  husband.  Dr.  Howard.  Publication  of 
into  operation.  meet  the  necessities  of  the  working  for  boiler  rooms,  carrier  and  mailing  the  paper  will  continue. 

On  March  10,  the  central  executive  quarters  of  every  department.  The  departments  and  the  stereotyping  de-  - - 

of  the  Society  passed  a  resolution  that  front  of  the  building  is  occupied  by  the  partment,  besides  storage  space  for  Leri*  Bar*  Quebec  Reporter 
it  endorsed  a  scheme  outlined  for  the  business  office  and  the  Hoe  sextuple  paper.  The  Levis  (Que  )  Citv  Council 

^bli^ment  of  a  British  Board  of  press,  which  reaches  through  the  first  The  entire  building  is  furnished  in  March  30  ordered  the  exoulsion  from 
Mvertising  Control  over  an  Audit  floor.  Plate  glass  windows  keep  it  in  oak  with  furnishings  to  match.  An  fjjg  council  chamber  of  the  corresoond- 
Bureau  of  Circulations,  and  invitations  view  of  the  passers-by  and  of  the  busi-  electric  sign  mantled  by  a  large  globe  g^f  ^f  L'Action  Catholioue  Quebec  Citv* 
we  being  issued  to  the  Association  of  ness  department.  An  outside  entrance  with  the  word  “Gazette”  on  each  side  for  alleged  false  renorts ’ incinfia 
British  Advertising  Agents,  the  News-  leads  through  to  a  lobby  in  the  rear  makes  a  unique  ornament  for  the  front  airainst  the  mavnr  and  nn-  nX  *v,l 

Wr  Proprietors’  Association,  the  Scot-  and  also  to  the  stairway  to  the  upper  of  the  building.  councSs 

tish  Newspaper  Association,  the  News-  floors.  The  lobby  leads  to  the  news  The  Globe-Gazette  has  been  for  22  ‘ - 

WPtr  Society,  and  the  British  Associa-  and  composing  rooms  and  the  business  years  under  the  present  management,  „  v  u  r  -  »  a  •_*  j 

hot  of  Trade  and  Technical  Journals  office  and  is  reached  also  by  another  with  W.  F.  Muse,  editor,  and  D.  M.  *** 

•o  confer  with  them  with  a  view  to  entrance  on  the  east  side  of  the  build-  Conroy,  manager.  They  have  moved  The  Beaver  Falls  (Pa.)  Tribune  has 

“^lishing  a  joint  Board  of  Control  on  ing.  Back  of  the  business  office  is  the  to  better  quarters  four  times  and  have  appointed  Bryant,  Griffith  &  Brunson  as 
“c  lines  suggested.  editorial  and  news  rooms,  and  to  the  used  five  presses.  its  New  York  representatives. 


ARMSTRONG  JOINS  MULLALLY 


^  1  Sell*  Interest  in  Old  Agency  end 

L  1  I  Become*  Chairman  in  New 

J  VU  IbIb  .  It  Lr  •  Armstrong  has  disposed  of  his 

interest  in  Collin  Armstrong,  Inc.,  New 

-  - - LjL  ^'■ank  G.  Smith,  William  A. 

Sturgis,  Harold  A.  Moore  and  their  as- 
r  y*  E  s®®'ates  and  has  retired  from  the  cor- 

I  L  r*  *  .  I  poration.  He  became  chairman  of  the 

_  *>  I  P e  bc^ard^of  directors  of  William  T.  Mul- 

of  which  Mr.  Smith  succeeded*^ 

■*— ■  Armstrong  as  president  last  May.  Mr. 

re-  rear  of  the  news  rooms  the  composing  Smith  had  previously  been  vice-presi- 

_ _  dent. 

me,  room.  ..  a  ,  ,  .  . 

est-  There  are  no  intersection  opaque  *tr.  Armstrong  s  connection  with  the 
the  walls — all  partitions  separating  rooms  financial  advertising  field  began  in  1878 
oyr  and  halls  are  of  plate  glass  so  that  the  when  he  was  financial  editor  and 

one  manager,  whose  office  is  just  in  the  dow^own  business  representative  of 

'ac-  rear  of  the  business  office,  can  see  every  .  ®  New  York  Sun.  He  held  this  posi- 
gjfy  department  from  his  office.  j  years.  He  was  secretary 

fy^o  Another  feature  is  that  the  Associ-  ®*  *”5  committee  that  organized  the 

gfif  ated  Press  telegraph  operator  has  a  Association  of  New  York  Advertising 
was  room  by  himself  with  outside  window  Agents  and  served  on  that  body’s  ex- 

lian  fisht  and  air  and  completely  shut  ^cutive  committee  and  as  its  chairman, 

J  J  off  from  all  other  employees,  eliminat-  treasurer  and  secretapr.  He  has  also 

ing  the  annoyance  from  noise.  fi®*"  active  in  the  national  organization 

I  ■-  A  luncheonette  is  also  provided  for  is  now  chairman  of  its  national 

gjy  the  employees,  where,  with  electric  stove  ^wspaper  committee  as  well  as  of  the 
and  other  culinary  outfit,  they  may  pre-  New  York  council’s  newspaper  com- 
narp  and  pninv  thpir  Innchpon  at  noon  mittee. 


sequence 
evening  contemporary. 
News,  commenced  a 
paign”  t.  - o  - 
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FOUR  FUNDAMENTAL  WANTS  OF  MAN 
ARE  BASIS  OF  “CLASSIFIED’’ 


Food,  Home,  Job  and  Clothing  Almost  Exclusively  Advertised  in 
“Want”  Colunms  of  Newspapers — Some  Suggestions  in 
Systems,  Rates,  Collections  and  Other  Vital  Factors 


By  C.  L.  PERKINS 

Executive  Sfcrotary,  National  Association  of  Newspaper  Classified  Managers 


JXTEKEST  in  classified  continues  to 

Krow.  Publishers  are  giving  it 
greater  attention  as  is  evidenced  by  the 
fact  that  more  and  more  publishers’  as¬ 
sociations  are  devoting  a  part  of  their 
programs  to  this  subject.  Recently 
Charles  T.  Hardin,  classified  advertis¬ 
ing  manager  of  the  Columbus  Dispatch, 
spoke  before  the  Associated  Ohio 
Dailies.  In  part  he  said: 

"Publishers,  generally,  I  l)elieve,  are 
beginning  to  appreciate  the  imp<irtance 
of  classified  advertising.  The  classified 
advertising  department  can  and  should 
be  one  of  the  most  important  on  a 
newspaper,  not  only  from  the  point  of 
revenue  and  net  profit,  but  because  it 
brings  the  paper  closer  to  its  readers, 
and  is  its  most  beneficial  feature. 

“To  build  classified  two  things  must 
be  done — use  efficient  sales  method  and 
create  reader  interest  and  confidence. 

"To  sell  classified  advertising  have  a 
certain  definite  plan — then  stick  to  that 
plan.  Some  papers  will  decide  they  are 
going  to  put  a  lot  of  pep  into  the  classi¬ 
fied  and  will  form  a  plan  which  they 
will  follow  for  about  a  week,  then  they 
will  have  another  plan  for  the  next 
week,  and  finally  they  operate  without 
any  plan  at  all. 

"If  your  town  is  not  large  enough  to 
have  a  big  classified  department,  at 
least  have  one  party  in  charge  of  your 
classified.  Make  him  responsible  for 
that  kind  of  advertising,  and  handle 
classified  exclusively.  Secure  a  person 
who  will  make  a  study  of  the  Want- 
ads  and  try  to  advance  by  building  up 
the  classified  and  not  work  just  for  a 
meal  ticket,  or  as  a  stepping  stone  into 
display. 

“On  the  Columbus  Dispatch  we  have 
about  twenty  in  the  classified  depart¬ 
ment.  and  this  department  is  sub-di¬ 
vided  into  five  departments  as  follows : 
Contract  Solicitors 
Telephone  Solicitors 
Telephone  Ad  Takers 
Counter 

I'oreign  Classified 

“In  order  to  secure  repeat  orders  and 
hold  your  classified  advertisers  you 
must  bring  them  results.  To  do  this 
make  your  classified  pages  easy  to  read. 
Locate  your  classified  in  the  same  part 
of  the  paper  every  day. 

"To  secure  the  readers  you  must  have 
in  your  classified  columns  the  things 
that  will  fill  his  wants  and  desires.  A 
buyer  for  a  used  Ford  automobile 
naturally  turns  to  the  paper  in  which  a 
dozen  Fords  are  offered  for  sale  in¬ 
stead  of  the  paper  in  which  only  two 
arc  listed.  So  in  order  to  secure  reader 
interest,  it  is  necessary  to  have  some¬ 
thing  to  offer  the  reader. 

“Says  another  writer  ‘This  is  com¬ 
paratively  easy  when  you  consider  that 
a  man’s  four  fundamental  wants  are: 

“‘FOOD,  A  HOME,  A  JOB  AND 
CLOTHING.’ 

‘“Two  of  these — A  JOB  AND  A 
HOME — are  advertised  almost  exclu¬ 
sively  in  the  classified  columns.  You 
supply  the  man  these  necessities — a  job 
and  a  home  through  your  paper,  and 
you  can  sell  him  his  luxuries  through 
your  paper  also.’ 

“Secure  reader  confidence  by  elimi- 
n,'>ting  all  fraudulent  or  fake  copy  and 
advertisements  of  a  questionable  nature. 


Mr.  Perkins  contributes  an  article  to 
Edi’tor  &  Publisher  each  week  on  the 
possibilities  of  classilied  advertising — 
treating  the  subject  from  the  viewpoints 
of  both  the  space  seller  and  the  adver¬ 
tiser.  Everyone  is  invited  to  bring 
classified  problems  and  individual  views 
to  Mr.  Perkins*  attention. 


The  reader  will  soon  know  if  he  can 
believe  the  ads  that  appear  in  your 
columns.  Any  100  persons  in  any  city 
contains  about  the  same  number  of 
males  and  females,  children  and  adults, 
rich  and  poor,  renters  and  landlords, 
employees  and  employers.  They  re¬ 
quire  about  the  same  number  of  meals 
per  day,  the  same  amount  of  shelter, 
clothing,  income,  etc.  In  other  words, 
their  wants  are  about  the  same,  and 
any  failure  to  use  Want-ads  to  satisfy 
these  wants  is  due  to  lack  of  education 
and  not  to  any  really  fundamental 
difference. 

“In  1920  the  Columbus  Dispatch  pub¬ 
lished  over  4,000.000  lines  of  classified, 
which  was  a  little  over  17  lines  for 
every  man,  woman  and  child  in  Colum¬ 
bus.  Now,  if  the  234.000  people  in 
Columbus  could  use  this  average  of  17 
lines  of  classified,  I  can  see  no  reason 
why  the  people  of  Marion^  Delaware, 
.Athens,  or  any  other  town  could  not 
use  the  same  proportion. 

Systems  of  Collections 

“Because  of  the  amount  of  detail 
necessary  in  handling  classified  adver¬ 
tisements,  it  is  important  to  have  a  good 
system  and  insist  on  everyone  doing  his 
work  according  to  that  .system.  It  is 
very  important  to  have  an  efficient  col-' 
lection  system.  Do  not  be  too  strict 
with  your  credit  from  transient  volun- 
larv  advertisers. 


‘GIL”  WANT-AD  “GETTER’’ 


j^ANY  people  in  Topeka,  when  they 
want  to  place  a  classified  advertise¬ 
ment  in  a  newspaper  first  think  of  “Gil” 
of  the  Topeka 


Capital,  and  I 
though  he  has  • 
not  made  indi-  ; 
vidual  calls  nor  , 
been  “on  the 
street’’  for  sev¬ 
eral  years,  peo¬ 
ple  call  up  daily 
and  insist  that 
W.  R.  Gilmore,  | 
classified  adver-  I 
tising  manager 
of  Capital,  take 
personal  care  of 
their  advertis¬ 
ing.  This  illu.strates  the  reputation  He 


has  earned  in  his  seventeen  years  with 
the  Capper  publications.  From  a  Want- 
ad  salesman  he  has  graduated  into 
classified  manager  of  all  sc\’en^ Capper 
publications,  all  of  which,  under  his 
direction,  are  making  rapid  strides  as 
classified  mediums.  Personally  Gilmore 
is  a  Kansas  product,  full  of  initiative 
and  energy  but  modest  and  unassuming. 

He  “gets  the  business’’  which  is  the 
final  test  of  a  successful  classified  man¬ 


ager. 


ADVERTISING  ADVERTISING 


pURTHER  proof  that  classified  ad¬ 
vertising  is  a  service  which  can  be 
.sold  by  means  of  display  advertis¬ 
ing  as  easily  as  drygoods  or  foods  is 
contained  in  a  recent  letter  from  J.  L. 
Irvin,  classified  advertising  manager 
of  the  Des  Moines  Register  and  Tri¬ 
bune.  In  it  he  states  that  more  space 
in  the  display  columns  than  ever  be¬ 
fore  is  being  devoted  to  the  promo¬ 
tion  of  classified  advertising.  The 
result  is  that  the  Register  and  Tri¬ 
bune  is  not  experiencing  the  decrease 
in  voluntary  advertising  which  many 
newspapers  are  now  feeling. 


“Many  papers  are  very  liberal  with 
their  credits,  yet  their  losses  are  very 
.small.  The  Milwaukee  Journal  claims 
it  collects  99  per  cent  of  all  transient 
classified  accounts  by  mailing  the  bills 
and  then  having  one  collector  to  handle 
delinquent  accounts.  The  St.  Louis 
Globe-Democrat  says  its  losses  are  less 
than  2  per  cent. 

“Any  experience  any  of  you  may  have 
had  with  heavy  losses  have  been  due  to 
inefficient  collection  and  not  liberal 
credit,  because  I  am  sure  the  people  of 
your  town  are  as  honest  as  those  of 
anv  citv. 


“Many  newspaper  publishers  believe 
in  advertising  for  the  other  fellow,  but 
when  it  comes  to  their  own  business  do 
not  practise  what  they  preach.  To  build 
classified  they  put  all  their  effort  on 
personal  solicitation  of  the  professional 
advertiser  and  overlook  the  general 
public  from  whom  it  is  necessary  to 
receive  their  voluntary  classified  adver¬ 
tising.  which  class  of  advertising  is 
absolutely  necessary  to  have  in  order  to 
build  a  successful  Want-ad  meclium. 
One  of  the  best  methods  to  secure  this 
voluntary  advertising  is  through  pro¬ 
motional  copy  in  your  own  columns. 
.'Advertise  each  classification  separately. 
Don’t  make  your  copy  general,  to 
cover  the  whole  classified  in  one  ad¬ 
vertisement. 


Rates 


BUSY  DAYS  AT  A.  N.Pi 
PRINTERS’  school 


Equipment  Now  Installed  st 
Institution  Will  Enable  Trainini  tog 
Beginners  Each  Year — Difficdt 
To  Attract  Students 


“.As  I  said  before,  the  first  function 
of  the  classified  department  is  to  return 
a  profit  to  the  publisher.  The  way  to 
accomplish  this,  of  course,  is  to  have 
your  rates  sufficiently  high  to  bring  the 
proper  income.  Classified  rates  should 
be  as  high  as  display  rates. 

“The  real  e.state  dealer  who  sells  a 
$1C,000  piece  of  property  or  the  auto¬ 
mobile  man  who  sells  a  $1,000  auto¬ 
mobile  from  his  small  classified  adver¬ 
tisement  can  surely  afford  to  pay  a  rate 
cqii.'il  to  the  merchant  who  sells  25c 
handkerchiefs  or  $3  hats. 

“But  you  .say  classified  does  not  con¬ 
sist  exclusively  of  $10,000  deals  or 
$1,000  automobiles.  A'ou  think  only  of 
the  poor  woman  who  has  a  room  to 
rent  or  the  man  or  woman  who  wants 
a  job. 

“.A  room  rents  for  about  the  same  in 
any  city,  yet  it  costs  the  party  in  Chi¬ 
cago  80c  to  rent  a  room,  while  the  resi¬ 
dent  of  Dayton  can  rent  a  room  for 
25c.  The  workman  in  Cleveland  pays 
50c  to  get  a  job  and  the  New  York 
workman  pays  $1. 

“The  truth  is  these  advertisers  are 
not  buying  advertising  but  are  buying 
a  service. 

“The  women  rent  their  rooms  by  ad¬ 
vertising.  and  the  workmen  by  adver¬ 
tising  are  getting  jobs.  This  service  is 
worth  about  the  same  any  place  in  the 
country.  Whatever  has  been  e.stablished 
as  a  reasonable  charge  for  this  service 
could  be  imposed  by  every  paper,  re¬ 
gardless  of  circulation.” 


The  A.  N.  P.  A.  Printing  School  t 
Macon,  Ga.,  is  bu.sy  installing  new 
ment.  From  April  1  on  it  wil  hal 
twenty-six  linotypes,  one  intertype,  th-;; 
monotype  casters,  three  monotype  kf 
board  machines,  three  montoype  c'*^. 
bination  keyboard  and  casting  machiiK. 
also  a  printing  office  outfit.  This  t- 
enable  the  school  to  produce  about 
promising  beginnners  each  year.  ; 
January  applicants  were  turned  a», 
because  of  insufficient  equipment,  n 
this  occurred  twice  last  year. 

The  president  of  the  Georgia-.Alaban 
Business  College,  under  whose  directii 
the  student-getting  and  training  wcj 
is  being  done,  says  that  by  June  orji 
he  will  have  the  attendance  up  to 
full  capacity  of  the  new  equipment  at: 
more  machines  will  be  needed,  unless 
signs  fail. 

Sixty  operators  are  now  following  fJp 
typesetting  business  as  a  result  of  iJ 
year’s  work  in  the  school,  and  twenty* 
these  have  joined  the  I.  T.  U.  on  m  J 
and  have  found  their  way  to  the  d; 
papers  in  the  cities.  One  now  wn:; 
from  Memphis  that  he  set  56.000  eras ' 
the  Commercial-.Appeal  in  seven  hoc 
and  had  some  tabular  matter  in  'r 
string. 

“It  is  not  an  easy  matter  to  .m 
students  to  the  school.”  says  Eug.- 
Anderson,  president  of  the  Georgia-.l 
baina,  “because  in  many  communities!: 
idea  prevails  that  only  rough,  cna' 
uneducated,  unambitious,  character'.; 
people  follow  the  printing  trade.  S  - 
mothers  regard  printers  as  they  do  -a: 
ors — as  rather  tough.  This  prejo! 
has  to  be  removed  belt  re  a  family 
consent  for  one  of  its  members  to  cr: 
the  school.  I  f  we  show  them  by  ph:: 
graphs  and  convincing  literature  thatc! 
school  is  composed  of  an  elegant  type 
people,  many  of  them  colege-bred  c 
and  women,  and  that  the  modern  pri: 
ing  office  has  dispensed  with  its  Bacd 
nalian  atmosidiere,  we  have  smooth  saJj 
ing:  but  if  the  publishers  don’t  keep 
behind  us  at  all  times  with  a  good  p'; 
licity  campaign,  .such  as  we  have  k 
conducting,  we  can  very  easily  wake? 
some  morning  with  more  machines  tk 
students.” 


Loylets  Gets  “K.  K.  K.”  Threit 

Hooper  Alexander,  United  States  t 
trict  attorney  at  Atlanta,  has  been  ask 
by  Thomas  W.  Loyless,  editor  of  ? 
Columbus  (Ga)  Enquirer-Sun,  to 
vestigate  a  threatening  letter  he  recec 
in  connection  with  his  recent  editor: 
attacks  on  the  re-organization  in  i 
South  of  the  Ku  Klux  Klan.  The  Ni»| 
York  Herald  some  days  ago  asked! 
Loyless  for  a  1,5(X)  word  .statemeel]*] 
garding  the  Klan  and  the  steps  that  \^| 
being  taken,  if  any,  to  suppress  it 
Loyless  replied  with  a  lengthy  i 
ment  excoriating  the  Klan.  The 
lowing  day  he  received  a  special 
livery  letter  from  Atlanta  which 
“Leave  New  York  newspaper  tn 
with  K.  K.  K.  alone.  Dead  men  tdl* 
tales.” 


Betting  Comes  to  New  York 

Minne.\poi.is,  Minn, — William  J- 
ting  has  retired  from  the 
agency  of  Betting-Thompson-Ma^ 
Inc.,  to  become  connected  with  the  WJ®" 
koop,  Hallenbeck,  Crawford  Cowl#?' 
New  York. 
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CONVENTIONS  NEAR 
AT  HAND 


with  the  result  that  every  available  inch  lowed.  The  general  opinion  is  that  TRIED  TO  HOLD  UP  CROTHERS 

of  room  has  been  allotted.  Arrange-  President  T.  R.  Williams  of  the  Pitts  _ 

ments  to  date  provide  for  twenty-three  burgh  Press  will  be  re-elected  for  a  of  $5,000, 

exhibitors,  the  complete  list  of  which  is  second  term.  Y  r  j-,  h‘ 

for  AMocUted  printed  along  with  the  floor  plan  on  this  N.  P.  A.  conventions  follow  no  for-  oung  an  im  ^ 

page.  mal  program,  but  from  all  indications  New  “pep”  was  put  into  the  editorial 

.According  to  Mr.  Hamilton  the  only  there  will  be  no  dearth  of  vital  topics  for  staff  of  the  San  Francisco  Bulletin  a 
one  of  last  year’s  exhibitors  missing  discussion.  Labor,  advertising  rates,  ad-  days  ago  when  the  sound  of  a 

from  the  1921  roster  is  the  McClure  vertising  agency  relations,  advertiser  pistol  shot  came  from  the  office  of 
Syndicate,  whose  space  in  Room  100  is  service,  taxation,  postal  matters  and  Publisher  R.  A.  Crothers  on  the  floor 
to  be  occupied  by  the  Ledger  Syndicate,  newsprint  loom  up  as  the  headliners.  below.  A  young  man  had  confronted 

While  it  has  been  definitely  decided  -  the  publisher  with  a  revolver  and  de- 

that  the  Associated  Press,  the  American  McCone  iMuee  Open  Shop  Cell  manded  $5,000.  Business  ^  Manager 
Newspaper  Publishers’  Association  and  i  r  ..u  was  also  in  the  office  and  the  hold- 

5 — only  a  little  Advertising  Bureau  of  the  A.  N.  ''  ^I^^Lone,  general  manager  of  the  up  ^lan  demanded  that  he  stay  there  as 

f,  programs  and  p.  a.  will  each  have  a  noonday  luncheon,  Buffalo  Commercial,  and  Harry  <^and-  hostage  while  Crothers  went  outside  to 
ng  final  shape.  the  names  of  the  speakers  are  not  yet  publisher  of  the  Los  Angeles  Times,  ..jig  up”  the  money. 

William  Ham-  ready  for  announcement.  The  A.  P.  ‘’f !  'nvitations  to  all  pub  ishers  while  Crothers  was  telephoning  for 

Iton,  entertain-  luncheon  will  take  place  Tuesday,  April  °  ^  *  ai  y  cir  the  police,  Bert  Cupid  and  Charles 

ment  manager  of  26 ;  the  Advertising  Bureau’s  on  Wednes-  5,000  copies  and  more,  who  Gillespie  of  the  staff  dropped  in  on 

the  Hotel  Wal-  day,  and  the  A.  N.  P.  A.  is  on  Thurs- 

dorf-Astoria,who  day.  pach  will  be  held  in  the  Grand  'ug  m  New  Aork  during  the  A.  N.  P.  A.  behind  the  door  with  a  revolver 

for  nearly  ten  Ball  Room  of  the  Waldorf-Astoria.  convention  to  formally  aunch  the  Am-  levelled  on  Page.  When  their  confer- 

years  has  had  As  usual  the  week’s  programs  will  crican  Open  Shop  Publishers  Associa-  gnee  ended  and  just  as  Cupid  and  Gil- 

charge  of  the  ar-  open  with  the  annual  convention  of  the  papers  have  been  m-  igspjg  v,gnt  out,  thi'ee  policemen  entered, 

rangements  for  .Associated  Press  on  Tuesday,  preceded  ^  •  r.  i  c  one  s  a  es.  Seeing  them,  the  hold-up  man  placed 

the  conventions  by  directors’  and  committee  meetings  on  a  o  r»*  r-u  r»  revolver  to  his  head  and  fired  a 

has  been  busy  Monday.  A  preconvention  session  of  U***ct°*’»  Change  Date  fatal  shot.  He  was  later  identified  as 

for  months  pro-  the  .A.  P.  directors  will  be  held  on  April  The  date  of  the  meeting  of  the  board  J-  N.  Murray,  18,  a  cocaine  addict, 

viding  for  the  ac-  22  to  clean  up  all  possible  routine  busi-  of  directors  of  the  Associated  Press  has  whose  family  is  well  known  in  Johns¬ 
on  Hamilton  commodation  of  ness  before  the  meeting  date.  been  changed  from  .April  21  to  April  22,  town.  Pa. 

the  publishers  The  .A.  N.  P.  A.’s  sessions  will  start  continuing  through  .April  25,  to  be  held  - 

says  everything  is  ready  right  Wednesday  morning,  April  27.  The  at  the  New  York  office,  51  Chambers  «*  k-  R  T  p 
pplications  for  space  on  the  con-  various  meetings  of  committees  and  di-  street.  The  annual  meeting  of  the  board  Stanbenry  uy«  exM  apers 
floor  of  the  hotel  for  the  exhibit  rectors  will  be  held  Monday  and  Tues-,  will  be  held  April  26  at  the  Waldorf-  W.  M.  Stanberry  of  Midlothian,  Tex., 

paper  and  advertising  accessories  day  preceding.  It  is  expected  that  the  Astoria,  when  six  new  directors  will  be  has  purchased  the  Royse  City  (Tex.) 

^ices  have  ta.xed  the  wits  of  the  usual  procedure  of  electing  officers  on  elected.  On  .April  27  election  of  officers  News-Times.  He  formerly  was  editor 

nent  to  provide  for  everyone,  Friday  afternoon,  .April  29,  will  be  fol-  for  the  new  year  will  take  place.  and  publisher  of  the  News-Times. 


Ortline  of  Program) 

PrtM  and  American  Newspaper  Pub- 
lebert  Associations’  Meetings — 
Splendid  Service  Exhibit 
Promised 


(  - 
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SMALLER  CITY  NEWSPAPERS  OFFER 
GREATEST  OPPORTUNITIES 


which,  hardening,  had  put  every  type¬ 
writer  so  anointed  out  of  commission. 


INSURANCE  MEN  HEAR  HAWKINS 


Both  the  Individiud  and  Newspaper  Must  Have  Character  if  JoumsJ*  Must  Make  News  to  Have  It  Printed, 


ism  Is  To  Be  Made  A  Success — Real  Satisfaction 
Comes  Frmn  Service 


By  H.  G.  SPAULDING 


Editorial  Xote — Mr.  Spaulding  is  the  editor  and  publisher  of  the  Shawnee 
(Okla.)  Morning  News.  He  has  had  a  wide  experience  that  has  included  every 
branch  of  newspaper  work.  This  is  the  concluding  article  in  the  series  on 
“Journalism  as  a  Career.** 


^^FTER  an  experience  of  35  years  in 
newspaper  work  I  am  free  to  say 
that  I  have  no  regret  today  that  I  chose 
this  profession  nor  do  I  have  any  hesi¬ 
tancy  about  recommending  it  to  others, 
for  today  journalism  stands  on  ihe 
highest  plane  that  it  has  ever  reached 
and  affords  an  opportunity  for  profit  and 
service  to  mankind  that  is  not  to  be 
found  in  the  so-called  learned  profes¬ 
sions. 

The  first  requisite  for  successful  jour¬ 
nalism  is  character,  both  in  the  in¬ 
dividual  and  in  the  newspaper  itself,  for 
there  is  no  more  harmful  influence  in 
any  community  than  a  newspaper  oper¬ 
ated  along  narrow,  selfish,  personal 
lines.  The  work  itself  tends  to  develop 
character  and  steadily  expand  the  ability 
of  a  person  and  make  him  of  greater 
value  in  the  newspaper  office  and  the 
community. 

Having  been  attached  to  metropolitan 
newspapers,  been  employed  upon  and 
directed  the  policy  of  small  city  papers 
and  having  also  published  country- 
weekly  newspapers,  I  am  frank  to  say 
that  my  decision  is  in  favor  of  the  small 
city,  one  large  enough  to  carry  a  leased 
wire  report,  for  it  affords  the  oppor¬ 
tunity  for  both  profit  and  service  which 
is  lacking  in  the  smaller  and  larger 
fields. 

Only  a  few  country  weeklies  in  each 
state  afford  an  opportunity  to  devote  the 
entire  time  of  individuals  to  newspaper 
work,  as  much  or  more  time  being  given 
up  to  the  job  printing  department  as  to 
the  newspaper.  The  metropolitan  news¬ 
paper  office  usually  rules  that  a  man’s 
personality  must  be  practically  sub¬ 
merged  and  he  is  also  generally  confined 
to  certain  specific  duties  which  do  not 
give  him  the  all-round  experience-  that 
is  possible  in  a  small  city. 

The  small  city  dailies  of  this  eountry 
have  shown  wonderful  improvement  in 
the  past  four  years,  both  from  an  edi¬ 
torial  and  mechanical  standpoint  and  as 
business  institutions.  They  have  won  a 
firm  place  in  the  esteem  of  the  public, 
both  in  their  own  communities  and  else¬ 
where,  and  the  quotations  reprinted 
from  the  small  city  daily  are  more 
widely  used  than  from  their  metropoli¬ 
tan  brothers.  ITie  editor  or  publisher 
of  the  small  city  daily  is  a  personality- 
in  his  community  and  participates  in 
every  movement  for  the  public  good. 
Where  he  is  know-n  his  own  city  is 
known  and  the  character  of  his  news¬ 
paper  has  much  to  do  in  shaping  the 
character  of  his  city  for  no  other  in¬ 
dividual  comes  into  more  intimate  con¬ 
tact  with  the  people  in  their  daily  life, 
often  95  per  cent  of. the  w-hite  families 
in  a  city  being  daily  readers  and  two  to 
four  persons  in  the  family  reading  the 
paper. 

As  I  said  at  the  outset,  I  do  not 
hesitate  to  advise  a  young  person  who 
has  the  right  groundwork  and  is  tem¬ 
peramentally  fitted,  to  enter  journalism 
and  I  also  give  a  preference  in  employ¬ 
ing  new  men  to  those  who  have  had  a 
course  at  a  recognized  school  of  jour¬ 
nalism  as  well  as  some  experience  on  a 
newspaper,  my  most  valuable  man  hav¬ 
ing  developed  through  this  course. 


The  era  of  the  small  city  daily  has  ar¬ 
rived.  It  is  receiving  the  serious  con¬ 
sideration  of  the  national  advertiser  and 
its  opinions  are  weighed  by  the  man  in 
public  life.  It  is  free  to  express  its 
opinions  and  its  independence  wins  it 
the  respect  and  confidence  of  its  readers. 
It  is  in  this  field  that  there  will  be  the 
greatest  development  during  the  present 
decade. 


LOOKED  LIKE  A  STORY 


But  Janitor’*  Jap-a-lac  Jammed  Type- 
wrriters.  Not  Oregon  Journal’s  Foes 

The  Portland  Oregon  Journal,  like 
any  other  paper  that  follows  an  aggres¬ 
sive  policy,  makes  some  enemies.  On  a 
recent  morning  the  reporters,  sitting 


U.  P.  Head  Tells  Inquiring  Hosts 

“It  is  entirely  up  to  you  whether  you 
can  break  into  the  newspapers  or  not,” 
said  W.  W.  Hawkins,  president  of  the 
United  Press  Asociations  at  a  recent 
meeting  of  representative  insurance  men 
of  New  York  who  had  assembled  to  find 
out  why  they  are  not  accorded  the  rec¬ 
ognition  in  the  daily  press  that  they 
believe  is  warranted  by  the  importance 
of  their  business.  The  meeting  w-as  ar¬ 
ranged  by  Clarence  Axman,  editor  of 
the  Eastern  Underw-riter. 

“You  must  make  news  or  you  cannot 
expect  newspapers  to  print  it,”  continued 
Mr.  Hawkins.  The  average  insurance 
man  cannot  be  expected  to  be  an  expert 
on  news  values,  but  there  are  many  such 
men  and  their  advice  could  be  sought  by 
insurance  men  in  the  making  of  pro¬ 
grams  and  other  discussions  at  meetings. 

Replying  to  a  query  as  to  whether  the 
fact  that  insurance  companies  are  not 
large  advertisers  in  the  daily  papers  was 
not  in  part  responsible  for  the  slight 
space  given  to  insurance  happenings,  Mr. 
Hawkins  said : 

“It  is  an  erroneous  idea  of  business 


down  at  their  desks,  found  to  their  dis¬ 
may  that  their  typewriters  failed  to  op-  men  that  the  advertising  controls  the 
erate.  More  than  a  dozen  were  out  of  news.  Only  in  the  rarest  of  cases 


commission.  An  investigation  was  at 
once  started  and  various  threats  against 
the  Journal  were  remembered.  A  con¬ 
sultation  was  at  once  held  to  trace  down 
the  perpetrator  of  the  outrage.  The 
superintendent  of  the  building  was  sum¬ 
moned  to  see  if  by  any  chance  he  had 
seen  anyone  skulking  around  the  edi¬ 
torial  rooms.  He  could  give  no  light 
on  the  matter. 

The  Journal  is  the  lucky  possessor  of 
a  janitor  w-ho  hails  from  Virginia,  and 
who,  strange  as  it  may  seem,  has  an 
insatiable  desire  to  keep  everything  spick 
and  span.  He  was  summoned  to  see  if 
he  could  tell  anything  about  it.  The  in¬ 
vestigation  ceased  right  there,  for  it  de¬ 
veloped  that  in  his  zeal  to  render  effi¬ 
cient  service  he  had  washed  each  rubber 
roller  with  what  he  thought  was  alcohol, 
hut  which  turned  out  to  be  jap-a-lac,  and 


this  true.  No  influence  can  stop  a 
smashing  big  news  event  from  being 
published.” 


Wider  Radio  Market  News  Service 

\V.\SHiNCTON,  .April  6.  —  Expansion 
of  the  radio  market  news  service  of 
the  Bureau  of  Markets  to  include  the 
sending  of  a  daily  market  report  from 
St.  Louis,  Omaha,  and  Bellefonte,  Pa., 
was  announced  today  by  the  Depart¬ 
ment  of  .Agriculture.  The  air  mail 
radio  service  will  be  used. 


Carlisle  Herald  Suspends 

The  Carlisle  (Pa.)  Evening  Herald 
suspended  publication  March  31,  after 
installing  a  new  plant,  due  to  the  ill 
health  of  Dr.  Guy  Carleton  Lee,  presi¬ 
dent  and  editor. 


CONFERENCE  HOURS  OF  EXECUTIVE  OFFICERS 
OF  THE  GOVERNMENT  WITH  THE  PRESS 


For  the  information  and  guidance  of  arranged  by  Mr.  Harding,  Secretary 

_  _ a.1 _ 1 _ 4.  4.1 —  A. C'VificFsfiti  nnri  F'Eairmnn  T^arnr#»r  c<’^  ac  trt 


news  editors  throughout  the  country 
as  to  the  hours  when  important  Wash¬ 
ington  stories  may  be  expected  to  break 
by  reason  of  the  conferences  between 
the  President  of  the  United  States  or 
members  of  the  Cabinet  and  the  corps 
of  Washington  correspondents,  the 
following  schedule  prepared  for  the  in¬ 
formation  of  the  Washington  newspapers 
by  James  D.  Preston,  superintendent 
of  the  Senate  Press  Gallery,  is  published. 

The  conferences  between  the  Presi¬ 
dent  and  the  correspondents  have  been 
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HUNCHES 


on  the  lookout  for  news  and  feature  2#*^? 
can  be  used  locally.  Editor  & 
pay  $1  for  each  hunch  publishedtj^  * 
'“’“I  in 

worked  successfully  »n  your  city  doul,., 
it  from  this  department.  Address  vo,  ” 
tributions  to  the  Hunch  Edito*. 


IN  our  effort  to  make  the  Woo«'» 

//-\  \  n _ 1  -  s  . 


(O.)  Daily  Record  a  local 


newspaj.,, 


we  introduce  a  number  of  local  featnrf 
that  other  small  town  local  papers  wip¬ 
ing  bigger  city  circulation  figures  c; 
use.  Among  the  assignments  given 
porters  recently  were  the  following: 

“Get  fifteen  or  twenty  successfulbn-. 
ness  men  to  tell  you  why  they  came 
Wooster.  It  makes  a  good  featt- 
under  a  double  column  head  with  t, 
or  three  pictures,  and  an  occasional  c  - 
indented. 

Get  a  dozen  Wooster  men  to  tell  v. 
how  they  made  their  first  dollars.  ‘‘Hr, 

I  made  my  first  dollar”  makes  an  a 
tractive  head  with  something  additior. 
about  the  town. 

“My  first  ride  in  an  automobile"  i 
which  about  a  dozen  or  so  told  of  tlw 
first  thrills  on  wheels  makes  a  go,;, 
readable  story. 

Besides  any  local  librarian  will  tj 
a  reporter  how  the  literary  tastes 
their  local  constituents  change  as 
trend  of  the  times  changes.  For 
stance  during  the  war,  war  books  wj 
read,  and  now  the  change  is  to  pea: 
time  pursuits,  etc. 

We  follow  this  out  indefinitely,  intej 
view  folks  all  over  our  county,  as  cf 
circulation  is  county-wide,  and  fe; 
that  when  we  can  get  a  man  from  r 
section  of  the  county  to  talk  on  sop 
important  subject,  making  it  a  locals;:- 
ject  if  we  can.  it  interests  the  man  r 
does  the  talking  and  evokes  favorai; 
and  unfavorable  comment  on  the  sc 
subject  from  his  neighbors.  These  f  i 
often  contribute  liberally,  snmetir 
with  a  regular  broadside,  to  “Our  Mi. 
bag”  which  is  always  a  good  local  i;;- 
ture.  especially  if  you  can  start  ttc| 
discussing  something. — E.  C.  D. 


Christian  and  Chairman  Karger  so  as  to 
give  the  afternoon  editions  the  break  on 
the  Tuesday  meeting  of  the  Cabinet 
while  reserving  the  news  of  Friday’s 
Cabinet  session  for  the  morning  papers. 
A  similar  policy  has  been  followed  with 
respect  to  the  conferences  with  Cab¬ 
inet  officers. 

It  rarely  happens  that  such  confer¬ 
ences  fail  to  develop  a  story  and  infor¬ 
mation  as  to  the  time  they  may  break 
is  regarded  as  valuable  to  desk  men. 

The  schedule  follows: 


A  high  school  paper,  copy  for  whid 
can  be  secured  and  prepared  throq 
co-oi)eration  with  the  school  English - 
Journalism  department,  makes  a  w«i 
ly  feature  appealing  to  a  distinct  cfe 
of  readers  for  small  dailies  published: 
cities  where  the  high  school  does :: 
support  a  separate  newspaper.  Thelil 
Crosse  (Wis.)  Tribune-Leader  Prsl 
used  this  feature  to  some  extent.-' 
W.  G. 


As  a  Saturday  feature,  the  Ottaij 
(Ont.)  Journal  is  publishing  a  series 
articles  on  the  care  of  the  teeth.  Ti| 
stories  are  supplied  by  local  dentii 
and  written  in  an  “easy,”  non-tenchnia| 
style  that  is  attracting  much  attenfc 
especially  among  parents. — 0.  J.  H. 


Celebrate  Pulitzer’s  Birthday 

The  anniversary  of  the  birth 
Joseph  Pulitzer  (.April  10)  falling  t»j 
year  on  a  Sunday,  the  usual  cf 
memoration  at  the  Columbia  Univc 
sity  School  of  Journalism  will  be  bt 
Tuesday,  April  12,  when  John 
Heaton,  of  the  New  York 
editorial  staff,  will  give  an  address® 
“  Joseph  Pulitzer  as  a  Newspap* 
Man.” 


Victor  Barcas  with  La  Pren* 

Victor  Barcas  has  been  made  hi 
ness  manager  of  La  Prensa,  a  Sp^ 
daily  newspaper  published  at 
York.  Mr-  Barcas  was  recently  J'f 


president  and  general  manager  ( 


of* 


Hudson  Special  .Agency,  publish^* 
representatives.  New  York. 
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PRESS  GALLERY  RULES 
WILL  BE  CHANGED 


Tiptter*,  “We-Boyt”  and  Corporation 
A(enU  Will  Be  Barred  from  Con¬ 
ference*,  but  Department 
Worker*  Won’t  Lose  Right 


(Special  to  Editor  &  Publisher) 

Washington,  April  7. — Success  ap- 
ptars  in  the  offing  for  the  fight  for  more 
active  efforts  to  rout  the  tipsters,  cor¬ 
poration  agents  and  “we  boys”  from  the 
I  conferences  between  bona  fide  Washing¬ 
ton  correspondents  and  officers  of  the 
I  Federal  Government. 

The  correspondents  are  to  consider  the 
whole  question  of  representation  in  the 
'  Press  Gallery  lists  and  regulations  to 
cover  admission  to  the  conferences  with 
the  President  and  members  of  the  Cab- 
I  inet.  There  are  broad  differences  of 
opinion  as  to  just  what  should  be  done, 
j  but  there  is  but  slight  opposition  to  the 
theory  that  something  should  be  done. 

One  of  the  greatest  stumbling  blocks 
'  in  the  path  of  progress  has  been  a  dis¬ 
position  on  the  part  of  the  Congressional 
correspondents  to  withhold  proper  recog¬ 
nition  of  the  rights  of  the  departmental 
workers  who  are  not  listed  in  the  direc¬ 
tor)'.  The  unlisted  at  times  were  resent¬ 
ful  of  any  trespass  on  their  rights.  Tlie 
conflict  seems  to  have  been  rempved  and 
flic  way  cleared  for  co-operative  action. 
The  State,  War  &  Navy  Correspondents’ 
Association  has  been  organized  to  safe¬ 
guard  the  conferences  in  those  depart¬ 
ments  and  the  association  is  prepared  to 
co-operate  with  the  Press  Gallery  for 
uniform  action  with  respect  to  all  de¬ 
partments. 

Conference  April  1 3 

The  issue  was  precipitated  by  formal 
notice  that  a  resolution  calling  for  a 
comprehensive  survey  of  the  whole  situ¬ 
ation  would  be  offered  at  the  biennial 
meeting  of  the  corps  of  correspondents 
to  be  held  at  noon  on  .\pril  13.  The 
resolution  as  drafted  by  Robert  Barry, 
of  the  Philadelphia  Public  Ledger  and 
Eiiio*  &  Publisher,  will  be  amended  to 
meet  objections 
raised  by  the  State, 

War  and  Navy  cor¬ 
respondents  who  felt 
that  as  proposed  by 
him  they  were  not 
to  have  a  proper 
share  in  the  under¬ 
taking. 

There  are  indica¬ 
tions  that  one  salu¬ 
tary  result  of  the 
discussion  now  pro- 
ceding  among  the 
newspaper  men  will 
^  that  some  steps 
.  will  be  taken  to 
;  terminate  the  system 
which  denies  to  all 
hona  fide  corres- 
I  Pondents  representa- 
;  tiw  in  the  Congres- 
i  ^al  Directory. 

I  That  rule  is  a  survi- 
!  2*  of  ancient  days 
wwn  three  men  con- 
fhtuted  a  big  staff 
'  “  n  VVashington 
;  Bureau. 

^®orts  to  have 
Blatter  settled  by 
individual  groups  of 
li!'  Respondents  o  n 
si  *  various  beats 
not  expected  to 
ce  Pitvail  for  the  very 
tk  reason  that 
Ji  ^  *  Pfan  does  not 
'’^r  a  real  solution 
“f  the  problem.  The 


responsibility  is  a  collective  one  cover¬ 
ing  the  entire  group  of  news  beats  and 
all  must  work  together  for  common  pro¬ 
tection,  even  though  the  actual  enforce¬ 
ment  of  the  restrictions  against  “ringers” 
shall  be  left  in  the  hands  of  the  men  who 
regularly  attend  the  conferences  in  a 
given  department. 

Such  men  as  Chairman  Karger,  of  the 
Standing  Committee  of  Congressional 
Correspondents ;  Richard  V.  Oulahan, 
dean  of  the  Washington  corps;  Frank 
Conner,  chairman  of  the  State,  War  and 
Navy  Correspondents’  Association ; 
Homer  Dodge,  head  of  the  Treasury 
Department  Correspondents’  Association, 
and  others  of  like  prominence  and  sin¬ 
cerity  of  purpose  are  working  in  behalf 
of  a  program  of  action  which  contem¬ 
plates  the  greatest  good  for  the  whole 
body  of  newspaper  men  and  women, 
and  there  is  every  indication  that  some 
positive  steps  will  be  taken  to  improve 
existing  conditions  as  they  have  the 
whole-hearted  support  of  a  majority  of 
the  correspondents. 

«  *  » 

N  the  most  spirited  election  contest 
since  the  advent  of  prohibition, 
George  F.  Authier,  correspondent  for 
the  Minneapolis  Journal,  was  elected 
vice-president  of  the  National  Press 
Club  at  a  special  election  today  made 
necessary  by  the  removal  of  Leonard  C. 
Ormerod  from  Washington.  Mr. 
Authier  triumphed  over  Stephen  Early, 
of  the  .Associated  Press,  by  the  narrow 
margin  of  seven  votes.  The  campaign 
developed  such  rivalry  that  active  mem¬ 
bers  of  the  club  actually  smiled  as  they 
paid  all  delinquent  dues  in  order  to  vote. 
♦  ♦  ♦ 

VVASHINGTON  newspaper  men  who 
accompanied  Governor  James  .\I. 
Cox  had  their  sad  e.xperiences  of  the 
diniierless  days  on  the  Santa  Fe  Railroad 
recalled  when  Wells  Hawks,  who  was 
the  Cox  press  agent,  sent  around  in¬ 
vitations  to  a  film  play  built  on  the 
theme  of  “Over  the  Hill  to  the  Poor 
House."  Hawks  appended  a  note  to  the 
effect  there  would  be  no  dining  service  at 
the  show. 


MRS.  HARDING  IS  HOST 
TO  PRESS  WOMEN 


Thirty-six  Writer*  Drink  White  House 

Tea  and  Look  Over  State  Apart¬ 
ment*  While  Talking  Shop 
with  First  Lady  of  the  Land 

By  Maude  McDougau, 

(Author  of  the  "Dolly  Madison”  social  letters 
from  Washington.) 

(Special  to  Editor  &  Publisher) 

Washington,  April  7. — Hard  on  the 
heels  of  the  President  and  Mrs.  Hard¬ 
ing’s  entertaining  of  the  Order  of  the 
Elephant, — the  newspaper  men  who  had 
represented  their  papers  at  Marion  dur¬ 
ing  the  front  porch  campaign  of  last 
summer, — at  dinner  on  Saturday  night, 
came  Mrs.  Harding’s  tea  for  the  news¬ 
paper  women  of  Washington  on  Monday 
afternoon. 

There  w’ere  thirty-six  women  writers 
present.  No  one  in  the  less  deadly  side 
of  the  newspaper  craft  in  the  national 
capital  would  have  believed  there  were 
so  many.  Is  it  not  symbolic  of  the 
times?  Washington  has  ceased  being  a 
man’s  capital.  Although  it  has  not 
been  so  long  ago  since  Mrs.  George  F. 

^Richards  was  the  only  member  of  her 
sex  to  be  enrolled  in  the  Congressional 
Directory  as  a  Washington  correspond¬ 
ent. 

For  each  of  the  thirty-six  women  who 
assembled  in  the  blue  room  preparatory 
to  being  ushered  into  the  red  parlor 
where  they  were  presented  to  their  hos¬ 
tess,  Mrs.  Harding  seemed  to  have  a  per¬ 
sonal  greeting.  Some  she  was  glad  to 
meet  “again” ;  some  it  was  nice  to  meet 
“face-to-face,”  after  presumably  many 
telephone  “visits”;  some  were  frankly 
“new”  to  her,  and  yet  others  seemed  to 
puzzle  her. 

Should  she  remember  them?  She 
asked  one, — Miss  Winifred  Mallon  of 
the  Chicago  Tribune’s  Washington 
bureau,  and  when  Miss  Mallon  smilingly 
answered  “probably  not;  I  saw  you  for 
about  two  minutes,  and  then  wrote  your 
first  day  in  Washington !” 


To  which  the  First  Lady  immediately 
responded,  apparently  quite  sure,  “Oh, 
but  I  didn’t  see  the  story.” 

It  was  noticed  that  she  talked  as  a 
newspaper  woman, — which  she  proudly 
claims  to  be, — the  language  of  the  news¬ 
paper  shop, — the  “story,”  not  the  “ar¬ 
ticle,”  and  the  newspaper  women  found 
themselves  wondering  if  she  was  as 
genidl  and  gracious  a  hostess  lo  every¬ 
one  as  she  was  to  them.  After  each  had 
been  presented  and  welcomed,  and  been 
given  a  cup  of  “the  best  tea  in  Wash¬ 
ington”  from  the  daintily  appointed  little 
table  over  which  Miss  Harlan  was  pre¬ 
siding,  it  was  noticed  that  “the  girls”  all 
drifted  back,  teacups  in  hand,  and 
quickly  formed  an  interested,  animated 
group  around  their  hostess,  and  that 
there  was  much  lively  “give  and  take.” 

Earlier  in  the  afternoon,  M.  Viviani, 
the  special  envoy  of  the  French  Republic, 
had  called  upon  the  President,  with  the 
French  .Ambassador,  M.  Jusserand,  and 
had  lingered  for  a  little  chat  with  Mrs. 
Harding,  who  confessed,  unabashed,  that 
she  wasn’t  an  awfully  good  French 
scholar,  and  he  wasn’t  an  awfully  good 
English  scholar,  and  it  was  only  by 
watching  him  so  closely  that  she  felt  that 
she  was  staring  him  out  of  countenance, 
that  she  “got  the  drift”  of  what  he  was 
saying. 

The  guests  included  Mrs.  Sallie  V.  H. 
Pickett,  Miss  May  Kearney,  and  Miss 
Katherine  Brooks  of  the  Washington 
Star,  Mrs.  Bertha  Martin,  Miss  Marie 
Spurgeon  of  the  Washington  Post,  Mrs. 
Evelyn  C.  Hunt,  and  Mrs.  Stacey  Jones 
of  the  Herald,  and  Miss  Ruth  Jones, 
Miss  Mildred  Brown  and  Mrs.  Kinkaid 
of  the  Times;  Mrs.  Hobart  Brooks,  who 
corresponds  for  a  number  of  out  of 
town  papers;  Miss  Constance  Drexel  of 
the  Philadelphia  Public  Ledger,  Miss 
Mildred  Morris  of  the  United  Press; 
Miss  Annabel  Lee  of  the  Universal  Ser¬ 
vice;  Miss  Elizabeth  Poe,  Mrs.  Vylle 
Poe  Wilson,  and  Mrs.  C.  R.  Robertson, 
oi  the  Post;  Miss  Muriel  Baily,  and 
Mrs.  Mason  Graves  of  the  Pan-Amer¬ 
ican  Bulletin;  Miss  Margaret  Wade  of 
New  York  Times; 
Miss  Roberta  Brad¬ 
shaw,  Mrs.  Win-, 
grive  Bathon;  Mrs. 
Grace  Stelle;  Mrs. 
S.  M.  Coleman,  Mrs. 
Florence  Boeckel, 
Miss  Emily  Davis, 
Mrs.  Margaret 
Downing;  Miss  Ger¬ 
trude  Leimbach ; 
Miss  Mayme  Ober 
Peake,  Mrs.  George 
P.  Richards,  ■who 
“does”  the  Capitol 
for  a  string  of  New 
England  papers ; 
Miss  Winifred  Mal¬ 
lon  of  the  Chicago 
Tribune;  Miss  Cora 
Rigby  of  the  Christ¬ 
ian  Science  Monitor ; 
Miss  Jessie  Mac- 
Bride  of  the  Wash¬ 
ington  Times;  Mrs. 
Elizabeth  K.  Stokes 
of  the  Consoli- 
dated  Press  Associa¬ 
tion  ;  Mrs.  Grace 
Porter  Hopkins,  who 
does  a  weekly  “let¬ 
ter”  ;  Mrs.  Isabella 
Warrall  Ball,  of  the 
National  Tribune, 
and  the  writer. 

At  the  close  of 
the  afternoon  Mrs. 
Harding  took  the 
group  'through  the 
state  apartments. 


SOMETIMES  THE  PLACE  WE  EAT  MEANS  FAME 


By  Wiit  World  Photos 


Thera  ■*  an  old  Baying  that  you  can’t  judge  a  man  by  the  clothe*  he  wear*  but  we  have  never  heard  anybody  deny  that  you  enn 
form  a  pretty  good  opinion  of  him  by  the  place  he  eat*.  Ye*  reader*,  thi*  i*  an  interior  view  of  the  White  Houae  and  reading 
around  the  table  from  Preeldent  Harding’*  left  we  have  Raymond  Clapper,  United  Pre**;  Walker  Buel,  Cleveland  Plain  Dealer; 
Ueorge  Van  Fleet,  Marion  Star;  Sam  Bell,  Philadelphia  Pubiic  Ledger;  Harry  Price,  Waahington  Poet;  Glenn  Tucker,  New  York  World; 
Edwin  Hill,  New  York  Herald;  Mr*.  Harding;  Byron  Price,  A**ociated  Pre**;  R.  Boyden  ^ark*.  New  York  Tribune;  George  Holme*, 
International  New*  Service;  Sam  Williameon,  New  York  Time*;  Robert  Ginter,  Pittebugb  Gaxette-Time*;  Bruce.  McName,  Univeraal 
Service,  and  Mr*.  George  Van  Fleet,  of  Marion.  They  call  it  the  Elephant  Club,  but,  go*b,  they’re  ju*t  newapaper  folk*. 
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Editor  &  Publisher  for  April  9 ,  19  21 

LONDON  REPORTERS  GET  GUINEA  RAISE 

UNDER  NEW  AGREEMENT  SS! 

agement.  The  existing  practice  of  at  least 
■  ■  ■-■  I—  I  one  full  day  off  in  compensation  for  the  long 

.  hours  worked  on  Saturday  for  Sunday  publica- 

Propnetors  and  Nabonal  Union  Compromise  on  Minimum  or  Nine  tions  shall  continue  undisturbed  by  this  agreed 


Guineas  a  Week — 44>Hoiir  Week  for  Staffs 
Position  Now  Doubtfid 

{London  Correspondent,  Editor  &  Publisher) 


j  extra  half-holiday. 

“Institutes  All  members  of  editorial  staffs  shall  be  en¬ 

titled  to  at  least  three  weeks’  holiday,  with  pay, 
annually  in  the  six  months  from  May  f  to 
October  31.  also  to  two  days’  leave  at  or  near 
Christmas  time,  and  one  day  in  lieu  of  Good 
Friday.  In  the  case  of  sporting  and  financial 
papers  the  time  for  holidays  shall  be  fixed  by 


Like  all  young  organizations  the  corps)  meaning  reporter  or  sub-editor  who  arrangement  with  the  management. 

fT  t  b*s  served  in  that  capacity  for  a  period  of  n  adt  i  it/rt 

British  National  L<nion  of  Journal-  three  or  more  years,  shall  be  engaged  or  em-  PARLIAMESTARY  WO 


hJt'ltlsh  Aational  L'llion  ol  journal-  three  or  more  years,  shall  be  engaged  or  em-  ^  PARLIAMENTARY  WORK 

nf  an  enthiisia<sm  that  ployed  for  exclusive  full-time  services  at  a  Extra  turns:  morning  papers  (per  day  or 
ists  IS  possessed  Ot  an  tmnusiasm  inai  guineas  for  week,  ex-  part  of  day)  £1  lls.  6d.,  evening  papers  (per 

llOtlling  can  dampen  and  altnougn  its  cept  on  financial  or  snorting  papers,  in  w'hich  afternoon,  except  when  House  meets  at  noon 
prolonged  negotiations  on  behalf  of  its  *he  minimum  salary  is  eight  guineas  per  ed^'^Vwelk 

Eondon  members  with  the  Newspaper  The  granting  of  any  increases  to  higher  paid  shall  consist  of  not  more  than  five  days.  W  hen 
Pninri.'tnrc’  A licnriatinn  havp  nnt  r<»<iilt-  members  of  editorial  staffs  on  account  of  merit.  Parliament  sits  on  a  sixth  day  in  any  week, 

rrupriaors  Association  l  ave  not  result  as  heretofore.  left  to  the  discretion  of  the  notetakers  working  on  that  _  day  shall  be 

ed  in  a  settlement  on  the  terms  orig-  employer.  granted  an  equivalent  day’s  relief  or  pay. 

inally  demanded  by  the  Union,  it  has  PHOTOGRAPHERS  SPACE  WORK 

secured  certain  advances  and  improve-  Tbe  following  minimum  weekly  rates  of  Journalists  employed  solely  on  space  rates 

ments  in  conditions  that  will  go  far  to  payment  shall  be  observed  for  tbe  exclusive  ;>'>  K<y|"a>  newspapers  shall  receive  not  less 

.  .  .  .  ^  services  of  photographer  pressmen,  according  than  tl  Is.  tor  any  one  assignment,  out  may 

Strengthening  its  position  as  a  force  act-  to  the  years  of  service  as  photograiihers,  not  he  required  to  carry  out  more,  than  one  en- 
Incr  fnr  ix-nrlrlncr  Innrnallsts  necessarily  In  the  same  office:  gagement  within  a  reasonable  working  day  for 

mg  tor  working  journall.ts.  second  year  (Improvers)  £4  4.;  the  same  fee.  This  clause  shall  not  apply  to 


granted  an  equivalent  day's  relief  or  pay. 
many  tiemanaea  by  tne  Lnion,  it  nas  PHOTOGRAPHERS  SPACE  WORK 

secured  certain  advances  and  improve-  The  following  minimum  weekly  rates  of  Journalists  employed  solely  on  space  rates 

ments  in  conditions  that  will  go  far  to  payment  shall  be  observed  for  the  exclusive  n"  K<y|"a>  newspapers  shall  receive  not  less 
.  .  .  .  ^  services  of  photographer  pressmen,  according  than  tl  Is.  tor  any  one  assignment,  out  may 

Strengthening  its  position  as  a  force  act-  to  the  years  of  service  as  photograiihers,  not  he  required  to  carry  out  more,  than  one  en- 

Incr  fnr  ixnrk-lncr  Iniirnallsts  necessarily  In  the  same  office:  gagement  within  a  reasonable  working  day  for 

mg  tor  working  journall.ts.  second  year  (Improvers)  £4  4.;  the  same  fee.  This  clause  shall  not  apply  to 

At  one  time  it  appeared  as  if  the  union  third  and  fourth  years  £5  Ss.;  fifth  year  £6  6s.:  occasional  contributors  to  sporting  papers, 
wnnld  reenrt  tn  m-itlirlrawnl  nf  Its  mpin-  sixth  and  seventh  year  £7  7s.,  aftef  seventh  After  three  months’  probation,  the  reporter 
would  resort  to  Wlttldrawal  ot  its  mem-  qualified  as  defined  In  minimum  salaries 

lltrs,  but  these  hints  from  the  extreme  The  following  minimum  weekly  rates  of  pay-  clause  above)  who  has  been  employed  dally 
section  of  the  membership  came  to  noth-  observed  for  the  exclusive  serv-  and  reg^arly  on  space  rates  shall  ^e  guaran- 

‘  .  ices  of  photographer  printers  from  the  age  teea  a  minimum  ot  nine  guineas  weekly  tor 

lllg.  The  more  moderate  views  of  the  of  21 :  his  exclusive  full  time  services. 

executive  and  H.  M.  Richardson,  general  iw;o  years  as  printers  £3  3s. ;  third  'j'l.jg  foregoing  schedule  of  London 

,  ,  year  as  printers  £4  4s.;  fourth  year  as  printers  “  , 

secretary,  prevailed  and  even  though  £5  5s.:  after  fourth  year' £6  6s.  Hours  to  be  rates  and  conditions  laid  down  as  the 

the  union  may  not  have  gained  such  'eRulaied  by  the  general  clause,  but  existing  result  of  conferences  between  the  news- 
.  ,  ,  Y  ,  ,  arrangements  as  to  holidays  and  payment  for  .  i  ,  t  .■  i 

terms  as  might  have  been  the  case  had  additional  working  hours  to  continue.  pai>er  propnetors  and  the  Journalists 


ing  for  working  journalists. 


would  resort  to  withdrawal  of  its  mem-  seventh  year  £7 

,  ,  ,  ,  .  ,  ,  year  £8  8s. 

tiers,  but  these  hints  from  the  extreme  The  following  minimum  w 


his  exclusive  full-time  services. 

The  foregoing  schedule  of  London 


terms  as  might  have  been  the  case  had  additional  working  hours  to  continue.  paiier  proprietors  and  the  Journalists’ 

its  demands  three  months  ago  been  less  ARTISTS  Union  unquestionably  shows  a  raising 

exacting,  it  has  obtained  substantial  in-  No  qu.-ilified  creative  artist,  meaning  an  artist  of  the  Standard  of  prestige  attaching  to 
creases  and,  at  the  same  time,  bettered  who"’mav"be  called  upon  to  "Lcfi  »ewspapermen’s  work  and  American 

its  position  in  the  recognition  of  its  up,  shall  be  engaKcd  or  employed  aher  seven  journalists  Will  cioubtless  find  it  an  in- 
status  by  the  publishers.  i>*-actical  experience— inclusive  of  any  terestiiig  study  in  connection  with  their 

»  4  i  ,  -  ,  .  ,  period  spent  in  art  school — at  a  salary  of  less  ^  i  a 

Indeed,  this  latter  fact  brings  up  the  than  nine  guineas  per  week.  own  wage  standards. 


status  by  the  publishers.  practical  experience— inclusive  of  any  terestiiig  study  in  connection  with  their 

»  4  i  ,  -  ,  .  ,  period  spent  in  art  school — at  a  salary  of  less  ^  i  a 

Indeed,  this  latter  fact  brings  up  the  than  nine  guineas  per  week.  own  wage  standards. 

question  as  to  the  standing  of  the  British  SPECIAL  DAY  ESGAGEMENTS  - - - - 

Institute  of  Journalists  compared  with  Saturday  or  other  special  day  engagements  SCORES  STATE  DEPARTMENT  BEAT 

the  union.  The  former,  comprising  re''r.^irC"kt'’^h^'‘;r  of  - 

what  may  be  described  as  the  older  £2  2s.  for  a  reasonable  working  day.  Rogers  of  I.  N.  S.  Scores  on  Island 


school  of  journalists,  preferred  demands  ,«°rs^.S^^?sYed‘‘'aTt^?"6  h“e"  p!m  1o^ 

that  where  in  many  respects  even  more  at  the  minimum  rate  of  £3  3s.  for  a  reasonable 
exacting  than  those  of  the  union.  With  "orking  day. 

the  recognition  of  the  latter  by  the  HOCRS  OF  WORK  AND  HOLIDAYS 


Roger*  of  I.  N.  S.  Scores  on  Island 
of  Yap  Note 

W.4.SHIXGTON,  April  6. — In  the  State 
Department  at  Washington,  the  source 


Kewsmner  Pronrietorc’  Aesnriation  it  members  of  editorial  staffs  a  full  of  the  most  important  national  news,  it 

Newspaper  i^ropnetors  Association  it  week  shall  consist  of  not  more  than  very  infrequent  that  any  reporter  can 

would  appear  that  the  Institute  has  suf-  five  and  a  half  nights  of  seven  hours  each,  i  j-.f 

fered  a  blow  to  if8  Haim  to  renrecent  the  ‘>mes  (total  of  38/.  hours)  score  a  news  beat.  HeilCe,  the  feat  of 

...  '  ,  ,  ?  ,  for  regular  night  workers,  or  five  and  a  half  Harry  Rogers  of  the  International  News 

working  loiirnalists  and  there  is  wonder-  days  of  eight  hours  each  (including  meal  times  c-  •  ,  J  •  1 

ment  in  Fleet  Street  as  to  how  this  hodV  ''o«rs)  for  day  workers.  Reporters'  Service  yesterday  111  securing  exclu- 

•II  A  I  -.iT  .u  *  °  •  n  srneral  practice  not  to  exceed  44  hours  gively  the  Story  of  the  Government’s 

will  deal  with  the  situation,  especially  m  each  week,  unless  necessitated  by  out-of-  .  .  ..  aii-  i  x'  .• 

,  ,  ,  ,  ,  town  rnvavemeiits  diplomatic  iiote  to  the  Allied  Nations, 

as  It  IS  complicated  by  the  fact  that  there  “  "  ooKaR^ments.  i 


are  senii-proprietoral  interests  repre- 

Roundly  speaking,  the  terms  offered  -  MORNING  PAPERS  MADE  BIG  CIRCULATION 

by  the  N  P  A  and  accepted  by  the  1  YORK  DURING  PAST  6  MONTHS 

union  include  a  guinea  increase  to  sub¬ 
editors  and  reporters  on  general  news-  - — — - - - 

papers  and  also  to  photographic  printers.  r|T()'j'.\L  net  circulation  gains  during  selling  at  three  cents  for  the  past  eight 
There  are  no  increases  for  financial  or  J.  ^  j  ^lonths  bv  the  Greater  months,  have  suffered  losses.  The  ex¬ 
porting  paper  men.  or  for  press  phot^o-  newspajers  have  been  un-  ceptions  to  the  rule  have  been  the  Eve- 

graphers  The  period  qualifying  for  this  g^eat,  but  the  gain  has  been  ning  Journal,  which  jumped  from 

increased  minimum  is  lengthened  from  ^^nfined  to  the  morning  news-  622,892  average  daily  circulation  to 

A  L  papers,  with  the  evening  newspapers.  649.334 ;  the  Evening  Post,  which  ad- 

^  ^  P-  o'’'K''iallj  suggested  that  e.xcepted,  showing  losses,  accord-  vanced  from  36,785  to  38,596  copies; 

the  period  should  he  four  years  and  the  j„g  statements  published  the  Brooklyn  Eagle,  from  53,431  to 

result  was  a  compromise  on  three  years,  „eek.  The  outstanding  gain  has  58,521 ;  and  the  Brooklyn  Standard 

A  clause  from  the  old  agreement,  stat-  j7  York  and  Brooklyn  news-  Union,  from  58,916  to  62,755  copies, 

ing  that  each  paper,  where  more  than  papers  listed  for  the  half  year  ending  The  aggregate  gain  of  all  papers  is 

one  IS  puhlishcd  from  the  same  office,  \iarch  31  was  that  of  the  Daily  News,  91,804  average  daily  copies,  or  about 

should  have  a  separate  staff  has  been  advance  of  which  was  34  per  cent.  3  per  cent. 

deleted,  and  this  of  course,  is  a  point  other  morning  papers,  with  the  ex-  Comparative  statements,  daily  and 
lost  to  the  Union.  On  the  other  hand,  ception  of  the  Herald,  made  gains  and  Sunday  averaged  together,  for  the  pe- 

the  piinca  increase  means  a  minimum  Herald's  loss  was  less  than  2  per  riods  ending  March  31,  1921,  Septem- 

of  nine  guineas  a  week.  oent  of  its  previous  circulation.  her  30,  1920,  March  31,  1920,  and  Sep- 

The  agreement  is  made  for  twelve  Evening  papers,  which  have  been  tember  30,  1919,  follow : 
months  from  March  16,  and  i  stermi.i- 

able  thereafter  by  three  months’  notice  >  March  31,  Sept.  30,  March  3i,  Sept.  30 

from  either  side.  It  relates  to  the  mini-  Newspaper  170049  185^271  isfiL 

mum  rates  of  payment,  maximum  hours  New  York  World  .  385.892  373,403  365.014  370,289 


(including  creative  artists,  press  photo- 


hy  members  of  the  -Association.  Impor- 


MINIMVM  SALARIES 
No  futly-Quallfied  reporter  or  fully-qualified 
sub-editor,  (Including  members  of  Parllamen- 


March  31, 

Sept.  30, 

March  31, 

Sept.  30 

Newspaper 

1921 

1920 

1920 

1919 

New  York  American  . 

.  406,311 

379,049 

385,271 

383,366 

New  York  World  . 

.  385.892 

373,403 

365.014 

370,289 

New  York  Times . 

.  352,.528 

342,553 

351.930 

362.971 

New’  York  Tribune . 

.  142.384 

126.192 

119.479 

117,053 

205,127 

214,891 

131,951 

109,267 

New  York  Daily  News . 

.  336.149 

249.646 

122.333 

32,151 

New  York  Evening:  lournal  . 

.  649,834 

622.892 

712,778 

685,428 

New  York  Evening  World  . . 

.  313,143 

351,684 

335,233 

339,199 

New  York  Globe  . 

.  164,429 

181,475 

179.192 

188,780 

New  York  Evening  Mail . 

.  155,148 

172,703 

1 58.288 

15,5.160 

New’  York  Sun . 

.  190,218 

191,719 

205.565 

198,491 

New  York  Evening  Post  . 

. .  38.-596 

36,785 

33.818 

30,026 

New  York  Evening  Telegram  .... 

.  109,511 

120,148 

134,407 

181,519 

Brooklyn  Dallv  Eagle . 

.  58,521 

53,431 

51,496 

45,328 

Brooklyn  Standard  Union  . 

_ ;  62,755 

58,916 

58,695 

55,100 

-Mornlng  Paper  up  to  Feb.  1,  1920. 
•‘Merged  with  Sun  Feb.  1,  1920. 


is  the  talk  of  new.spaper  circles  in  tk. 
Capital.  ■ 

Rogers  obtained  the  facts  conceminj 
the  note  addressed  by  President  Hardim 
and  Secretary  Hughes  on  the  Island  of 
Yap  mandate  and  not  another  corres¬ 
pondent  in  Washington  knew  of  it. 
until  it  appeared  in  International 
News  Service  dispatches.  The  official 
stateme^nt  was  not  given  out  by  the  State 
Department  until  this  afternoon,  twen¬ 
ty-four  hours  later. 

PEORIA  RETAILERS  SUFFER 

Publishers  Reject  New  Rate  Offer  B7 

Department  Store  Combination 

(By  Telegraph  to  Editor  &  Publishei) 

Peoria,  Ill.,  .April  6.— Retail  businesi 
is  suffering  here  through  efforts  of  font 
important  stores  to  continue  theii 
“straiigle-hold”  on  the  city’s  three  Eng¬ 
lish  newspapers  by  a  combination  to 
dictate  advertising  rates.  Evidences  ol 
weakening  among  the  merchants  have 
appeared,  one  of  which  was  the  offer  to 
resume  advertising  at  a  rate  of  60  cents 
an  inch,  which  the  publishers  of  the 
morning  Transcript,  Evening  Joumi 
and  Evening  Star  refused. 

This  offer  followed  others  which  have 
been  made  since  the  Star  informed  the 
Block  &  Kuhl  Company,  the  leading  d6 
partment  store,  that  its  preferential  rate 
would  be  discontinued  on  January  1.  It 
also  is  a  sequel  to  attempts  by  the  “Big 
Foik”  to  replace  newspaper  advertising 
by  12-16  page  circulars  which  were 
printed  at  Pekin  and  later  by  the  Gales¬ 
burg  Republican  Register.  Efforts  » 
sell  space  in  these  circulars  to  other  ad¬ 
vertisers  at  75  cents  an  inch  have  beei 
unsuccessful. 

Winnipeg  Papers  Raise  Price 

The  Winnipeg  ( Man. )  Free  Pres 
Evening  Bulletin  and  the  Winnipeg 
Evening  Trihiine  have  raised  their  dtr 
flelivery  rate  to  25  cents  a  week.  For¬ 
merly  it  was  15  cents.  The  Morning 
Free  Press  went  to  25  oents  nearly  t 
year  ago. 

Cumberland  News  Reduces  Price  . 

The  Cumberland  (Md.)  News  hal 
reduced  its  price  from  three  cents  tl 
two  cents  a  copy.  While  newsprid 
had  declined  in  price,  it  was  declard 
that  the  cost  of  production  remains^ 
high  water  mark. 

New  Sunday  in  Atchison 

The  first  issue  of  the  .Atchison  (Kaiil 
Sunday  Globe  made  its  appearance  htrt 
April  3.  The  Saturday  aftsrnon  iss* 
of  the  daily  has  been  discontinued.  Th 
-Associated  Press  leased  wire  report  wil 
be  used  for  the  Sunday  morning  issut. 

ASK  COURT  PROBE  OF 
N.  Y.  PRESS  CLUB 

(Continued  from  page  6) 

false  in  every  respect.  Some  time  agf 
$15,000  worth  of  Victory  Bond.s  weft 
purchased  to  form  a  guarantee  fund# 
insure  publication  of  the  War  HistoiJ 
The  bonds  were  at  once  placed  by  n< 
in  the  Press  Clilh’s  safe  deposit  vat* 
in  the  National  Park  Bank  and  they  a# 
there  at  the  present  time.  I  “J 
understand  why  any  members  of  t» 
club  should  imagine  that  they  were  ■ 
any  other  place,  much  less  make  fal# 
.statements  in  the  affidavits  implying  th^ 
they  were  missing.” 

The  Press  Club,  which  occupies^ 
own  building  at  William  and  Spfw 
streets,  is  among  the  older  clubs  of  •» 
city-  Its  membership  includes  a  W 
number  of  . -active  newspaper  niw* 
though  the  associate  membership  h* 
grown  steadily  during  the  last  eigb^ 
nine  years,  which  has  caused  nw 
resignations  among  active  merobgo*-' 
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—  on  the  breakfast  table 

is  a  magazine  and  the  morning 
paper. 

Which  one  will  you  read  im¬ 
mediately  ? 

One  you  can  read  any  time,  but 
the  other  you  must  read  at  once. 

Analyze  your  own  habits.  ^You 
do  not  select  the  time  for  read¬ 
ing  your  daily  paper.  Y ou  read 
it  in  the  morning  and  you  read 
it  in  the  evening.  Habit  com¬ 
pels  you. 

Because  people  must  and  do 
read  their  daily  papers  habit¬ 
ually,  day  in  and  day  out,  they 
cannot  escape  the  persistent  ad¬ 
vertisements. 

No  wonder  the  daily  News¬ 
paper  is  acknowledged  as  the 
most  active,  compelling  sales 
force. 

Invest  in  Newspaper  Advertising 

£.  Katz  Special  Advertising  Agency 

EiUbliihed  18U 

Publishers’  Representatives 


Chicago  New  York 

Kansas  City  San  Francisco 


This  is  Number  57. 

Intensive  selling  is  the  need  now  more 
than  ever. 

Publishers  can  further  this  message 
by  enlisting  the  intelligent,  active  co¬ 
operation  of  local  wholesalers  and 
retailers. 

E.  Katz  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 


week  below  that  of  Chicago  and  from  America.  Resolutions  were  passed  pledg-  OPPOSE  44-HOURS  IN  FLORIDA 

$2  to  $6  a  week  less  than  Philadelphia,  ing  that  all  shops  represented  by  the  as-  - 

Pittsburg,  Cleveland,  Cincinnati,  Detroit  sociation  would  refuse  to  accede  to  any  AMociated  Dailies  Want  New  Libd  U«' 
and  other  large  metropolitan  centres,  demand  from  any  labor  union,  at  any  and  Legal  Printing  Laws 

In  the  face  of  these  lower  scales  the  lo-  time,  to  operate  their  shops  on  the  basis  Telegraph  to  Editor  &  Purus 

cal  Typothetae  arbitrarily  announce  fur-  of  a  work  week  of  less  than  forty-eight  c-  a  ..  *** 

ther  reductions  of  from  $4  to  $7  a  week,  hours.  ,  St.  Petersburg,  Fla  April  S.-Tht 

refused  to  negotiate  or  arbitrate  and  Associated  Dailies  of  Florida,  at  a  meet- 

deny  the  right  of  all  of  the  Boston  Printing  firms  of  Davenport,  Rock  “'g  here  Sunday,  with  practically  a  full 

printing  trades  in  this  jurisdiction  col-  f^land  and  Moline  have  taken  out  strike  representation  of  the  22  members,  it- 

lective  bargaining.”  insurance  as  a  protective  measure  cided  to  stand  firm  again.st  any  proposed 

against  a  threatened  tie-up  of  the  indus-  44-hour  week  for  printers  in  either 

V..  ...^  j _ r . c _  Typographical  Union  No.  6  of  New  try,  following  announcement  by  the  Tri-  newspaper  or  job  offices  in  the  state. 

bindery  shops  of  Boston  began  yesterday  York  is  assessing  all  members  S'/z  per  City  Manufacturing  Printers  that  they  Material  support  was  promised  to  anj 
morning,  and  already  more  than  fifty  of  cent  of  their  pay  for  a  defense  fund  will  oppose  the  44-hour  week  on  May  1.  so  threatened.  The  Florida  Tradt 
the  300  odd  job  plants  in  this  city  have  to  provide  against  possible  wage  reduc-  Fight  to  the  finish  is  promised  in  Publisho 

ceased  operations,  ail  as  a  protest  tions  and  lockouts  which  may  be  insti-  Binghamton,  N.  Y.„  by  members  of  the  j  p-  ^  h 

against  a  reduction  in  wages  and  cutting  tuted  by  shops  which  refuse  to  adopt  local  typographical  union  against  the  commended.  Five  hundred  dollars  add!- 

of  hours  from  48  to  44  per  week.  the  44-hour  week  agreement  on  May  1.  open  shop  instituted  bv  the  publishers  of  adver- 

A  contradictory  optimism  on  the  part 

of  both  employers  and  employes  in  the  Claims  of  New  York  job  pressmen, 
printing  trades,  accompanied  by  an  ap-  assistants,  and  paper  handlers  for  an 
parent  willingness  to  sit  tight  and  await  increase  in  wages  of  $7  a  week,  effec- 
the  outcome,  characterized  the  situation  tive  as  of  April  1,  were  heard  Wednes- 
late  today.  The  employers  say  emphat-  day  by  the  arbitration  board  in  New 
ically  that  every  plant  is  working  at  ^  ork.  The  pressmen  urge^d  that 
least  on  a  reduced  schedule,  that  none  is  elimination  of  waste  and  the  decreased 
absolutely  shut  down,  that  in  several  cost  of  materials  would  enable  the 
cases  union  men  are  tearing  up  their  employing  printers  to  grant  the  re¬ 
cards  and  remaining  at  work,  while  quested  increase  and  at  t«e  same  time 
others  are  applying  for  work  by  the  hun-  reduce  prices  to  the  public.  The  ar- 
dreds  and  getting  it.  The  employes  are  bitrators  are  Prof.  William  F.  Ogburii 
equally  satisfied  that  an  increasing  num-  cf  Barnard  College,  Raj'mond  D.  Fos- 
ber  of  plants  are  closing  for  lack  of  dick  and  Allen  T.  Burns.  Employers 
any  one  to  run  them,  that  new  members  ^ce  insisting  upon  a  25  per  cent  re- 
are  flocking  to  the  unions,  and  that  the  •"  -  - 

strike  is  progressing  successfully. 

A  new  factor  is  beginning  to  appear 
ill  the  strike — the  possibility  of  the  es¬ 
tablishment  by  the  employers  of  either 
open  shops  or  of  shops  closed  against 
the  unions. 

The  Typothetae  this  noon  issued  an¬ 
other  statement  reiterating  the  fact  that 
“the  real  issue  in  the  present  strike  is 
not  the  reduction  of  wages  but  the  pro¬ 
posed  reduction  in  hours.” 

Members  of  the  Typothetae  are  stand¬ 
ing  strong  in  their  determination  that 
the  reduction  in  hours  shall  not  be  en¬ 
forced,  and  they  confidently  anticipate 
that  the  purchasing  public  will  appreci¬ 
ate  the  efforts  being*  made  to  “carry  on” 
in  a  sane  manner  the  work  of  readjust¬ 
ment  during  these  times. 

Sylvester  J.  McBridge,  president  of 
Boston  Typographical  Union  No.  13,  as 
spokesman  for  the  allied  trades,  states : 

“The  Boston  Typothetae  has  arbitra¬ 
rily  announced  a  reduction  in  wages 
without  negotiation.  They  have  broken 


Forty-four  Hour  Week  Refused  to  Job 
Printers  by  Typothetae — ^Move  on 
Foot  to  Bar  Union  Workmen 
Arbitration  on  in  New  York 


ow  Would 


Photo  courtesy  Terminal  W arehouse  Co. 


LET’S  get  together  with  our'  competitors  and  cut  out  destructive  competition. 
f  Those  of  us  who.  in  our  solicitation  of  a  national  advertiser,  just  beginning  to  use 
newspapers,  make  the  grave  mistake  of  getting  so  bitter  against  the  papers  selected 
that  the  advertiser  is  filled  with  disgust  and  wishes  he  had  not  even  considered  the 
use  of  newspapers,  are  losing  out  on  the  proposition  quite  as  much  as  the  competitor 
whom  we  are  knocking. 

If  we  can  establish  a  standard  practice  between  ourselves  in  our  own  individual 
towns  (extending  this  to  our  special  representative  if  necessary)  of  making  a  clean, 
aggressive  fight  for  business,  but  when  we  do  lose  out  taking  the  attitude,  “Well,  old 
man,  you’re  in  the  right  church  and  doing  the  right  thing  going  into  newspapers;  we 
wish  you  100%  success;  sooner  or  later  you’ll  need  our  paper;  meanwhile,  good  luck 
to  you,  etc.,”  we’d  accomplish  far  more  than  we  are  accomplishing  now. 

We  tell  advertisers  that  all  newspapers  in  Baltimore  are  good  and  that  there 
isn’t  a  weak  sister  among  them.  Of  course  we  feel  that  advertisers  are  wise  who  use 
The  NEWS  and  The  AMERICAN  with  their  intensified  circulation  of  187.000,  daily 
and  Sunday,  reaching  the  widest  number  of  different  homes  in  and  near  Baltimore, 
and  covering  Maryland  as  well  as  nearby  portions  of  the  adjoining  states.  But  we’re 
not  telling  them  that  a  crime  has  been  committed  or  money  thrown  away,  or  that 
results  cannot  possibly  be  obtained  unless  The  NEWS  and  The  AMERICAN  are  used. 

When  we  finish  our  solicitations,  whether  we  get  the  business  or  not. 
let’s  make  the  advertiser  think  better  of  netespaper  advertising  and 
more  certam  than  ever  that  he  was  right  in  selecting  newspapers, 
rather  than  leaving  him  with  an  aftermath  of  complete  dissatisfac¬ 
tion  and  making  him  hate  the  whole  newspaper  fraternity  generally. 


STANDARD  NEWSPRINT 


We  solicit  inquiries  from  publishers 
who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  beisis. 

Get  our  price  before  placing  your  orders, 


Evening.  Daily  And  Sunday. 


OlalJimpU  Company 

Incorporated 

489  Fifth  Avenue  Ne* 

Caldwell  serves  well  ” 


Morning,  Daily  And  Sunday, 


J  E.  LUTZ 

Western  Represents^ 
First  National  Bank  BMf. 
Chkafo 


DAN  A.  CARROLL 
Eastern  Representative 
150  Nassau  Street 
New  York 


A 
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study  the  INDIANAPOLIS  NEWS  AS  A  W£ITJPAPER 


THE  nroiANAPOUS  KEW8.  ’ 
ME  Mmin.  li 


iJttto  StoriM  of  0«1I|  Lift 


Abe  Martin,  original  feature 
of  The  News,  doesn’t  typify 
the  1920  Hoosier,  but 
amuses  him  daily 


More  People  Take  The  News  for 
the  Advertising  Than  for  Features 


CAREFUL  census  of  a  thou- 
sand  readers  of  The  Indian¬ 
apolis  News  showed  that  people 
are  interested  least  of  all  in  features. 
They  want  their  paper  to  be  first  a 
«£WTpaper.  The  unabridged  ad¬ 
vertising  of  Indianapolis  retailers 
and  national  distributors  interests 
them  next. 

Yet  in  a  brilliantly  edited  daily  as 
The  News  the  features  must  be  un¬ 
usual.  Kin  Hubbard’s  Abe  Mar- 
tin,"  ior  years  a  daily  part  of  The 
News,  is  now  syndicated  in  news¬ 
papers  and  is  on  the  stage  and  in 
the  movies.  Herschell’s  poems  and 
features,  written  for  jes’  News  folks. 


i 


are  in  book  form  with  a  large  sale, 
rfis  “Long  Boy’’  first  published  as 
one  of  his  regular  features  in  The 
News  became  the  official  song  of 
the  A.  E.  F.  His  poem  “The  Kid 
Has  Gone  to  the  Colors,’’  aroused 
heart  interest  throughout  the  nation. 
Gaar  Williams’  cartoons  have  a  way 
of  being  reproduced  regularly  in 
Literary  Digest  or  Collier’s. 

The  fact  that  a  thousand  readers 
showed  preference  to  other  parts  of 
The  News  when  the  features  are  of 
such  merit,  is  an  index  to  the  edi¬ 
torial  excellence  of  what  is  gener¬ 
ally  recognized  as  one  of  the  best 
iv^wjpapers  in  America. 


The  Indianapolis  News 


New  York  Office 
DAN  A.  CARROLL 
ISO  Nassau  St. 


FRANK  T.  CARROLL 
Advertising  Manager 


Chicago  Office 
J.  E.  LUTZ 

First  National  Bank  Bldg. 


USE  NEWSPAPERS  ON 


THREE-YEAR  BASIS 
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FRENCH  NEWSPAPERS  IN 
UPHILL  FIGHT 


RecoTery  from  Effect*  of  War  Has  Been 
Slow  and  Will  Take  Two  Years 
More  to  Get  Back  to  Normal 
— Glad  to  Have  Lived 


By  William  Hillman 

{Written  Exclusively  for  Editor  &  Piblishes) 

Paris.  France.— Although  the  entire 
industrial  and  social  life  of  France 
still  betrays  the  hard  struggle  to  at¬ 
tain  stability  after  the  disrupting  ex¬ 
perience  of  the  late  war,  French  jour- 


Stepkane  Lausanne 

nalism  —  to  be  strictly  accurate  — 
French  commercial  journalism,  may 
be  said  to  have  reached  that  stage 
of  recuperation  where  the  return  to 
normal  conditions  will  soon  be  very 
easy.  The  obsession  of  life,  so 
strong  in  the  French  character,  has 
been  the  vital  factor  in  keeping  alive 
a  great  many  of  the  French  news¬ 
papers  in  face  of  the  ever  increasing 
and  mounting  cost  of  production. 

War  and  the  period  following  the 
war  played  great  havoc  with  the 
French  press.  The  problems  .faced 
by  the  publishers  and  editors  of  the 
great  newspapers  of  France  were  ten¬ 
fold  greater  than  those  faced  by  the 
journalists  of  any  other  country,  with 
the  possible  exception  of  Germany. 
As  France  had  suffered  the  most 
severely  in  the  industrial  held,  so  did 
she  experience  greater  losses  in  the 


field  of  journalism.  So  any  review  of 
French  journalism  at  this  time  needs 
to  lay  emphasis  on  the  material  strug¬ 
gle  to  keep  going. 

All  this  was  clearly  emphasized  by 
Stephen  Lauzanne,  editor  of  the 
“Matin,”  and  one  of  the  greatest  jour¬ 
nalists  of  Europe,  in  an  exclusive  in¬ 
terview  for  Editor  &  Publisher,  just 
before  he  recently  left  on  his  American 
trip. 

M.  Lauzanne,  whose  spoken  English 
is  remarkably  fecund  and  lacking  in 
the  characteristic  French  accent,  de¬ 
clared  that  any  attempt  to  chronicle 
the  achievements  of  French  journal¬ 
ism  during  the  past  year  should  begin 
and  end  with  a  recognition  of  the  suc¬ 
cessful  battle  against  what  seemed  in¬ 
surmountable  difficulties. 

“French  journalism  is  coming  out 
of  the  swamps,”  he  said.  “Our  news¬ 
papers  have  had  a  tremendous  strug¬ 
gle  to  live.  Our  great  problem  dur¬ 
ing  the  past  year  has  been  to  meet 
the  greatly  increased  cost  cff  produc¬ 
tion. 

“Our  newspapers  have  succeeded. 
Although  greatly  curtailed  in  size,  it 
should  not  be  more  than  two  years 
before  our  newspapers  can  return  to 
the  normal,  pre-war  edition. 

“At  present  we  are  compelled  to 
keep  our  papers  down  to  four  pages. 
During  the  last  few  weeks,  however, 
several  journals  have  issued  six-page, 
editions.  Very  shortly  we  shall  be 
publishing  an  eight-page  paper  and 
on  return  to  normal  conditions  will 
resume  the  publication  of  twelve,  four¬ 
teen  and  sixteen-page  editions.  Our 
newspapers,  you  must  remember,  have 
never  been  as  bulky  and  enormous  as 
some  of  your  American  publications. 

“The  greatest  difficulty  we  have  had 
to  face  has  been  the  problem  of  get¬ 
ting  enough  newsprint  paper.  News¬ 
print.  as  you  know,  is  exceeding  scarce. 
American  publishers  are  well  ac¬ 
quainted  with  this  fact.  But  we  have 
had  the  extra  burden  of  buying  what 
little  paper  there  was  to  be  had  at 
a  most  unfavorable  rate  of  exchange. 

“Most  of  the  newsprint  France  uses 
comes  from  Norway.  But  the  franc 
has  fallen  so  low  that  it  is  impossible 
to  buy  paper  now  at  less  than  3  or 
4  hundred  per  cent  more  than  the 
price  we  paid  during  the  normal 
period.  During  the  war  and  shortly 
after  we  imported  a  good  deal  of 
paper  from  the  United  States,  when 
the  dollar  was  worth  about  5.45  francs. 
But  with  the  dollar  now  worth  17 
francs,  we  have  been  forced  to  com¬ 
pletely  abandon  the  American  markets. 


“At  the  present  time  we  are  get¬ 
ting  a  good  deal  of '  newsprint  from 
Germany.  The  German  mills  seem  to 
be  pretty  well  supplied  and  with  the 
rate  of  exchange  favoring  us  in  Ger¬ 
many,  we  are  able  to  supply  our  wants 
from  that  source.  We  are  still  getting 
a  large  supply  from  Norway.  Our 
own  paper  manufacturers,  beset  by 
the  difficulties  that  handicap  all  French 
industries,  charge  so  much  for  their 
product  that  we  are  forced  to  leave 
them  alone,  unless  pressed  by  immedi¬ 
ate  needs. 

“With  the  gradual  recuperation  of 
industry  and  the  return  of  a  favorable 
exchange,  we  shall  resume  publishing 
the  normal  newspaper. 

“The  great  majority  of  the  French 
newspapers  are  charging  3  cents  (15 
centimes  at  normal  exchange)  today. 
I  hope  soon  to  see  the  French  papers 
sold  at  2  cents  and  I  venture  to  pre¬ 
dict  that  it  will  not  be  very  long  be¬ 
fore  the  French  newspaper  will  again 
be  selling  at  one  cent. 

“Because  of  greatly  decreased  edi¬ 
tions,  advertising  has  been  appreciably 
curtailed.  But  as  our  rates  are  enor¬ 
mously  high,  the  advertising  has  paid 
us  even  during  periods  of  storm  and 
stress.  Advertising  rates  in  French 
newspapers  today  are  400  and  500  per¬ 
cent  higher  than  they  were  before  the 
war. 

“Under  great  handicap,  French 
journalism  has  managed  to  reach  less 
stormier  waters.  This  is  the  signifi¬ 
cant  fact  of  the  past  year:  We  have 
lived.”  _ 

Albany  Telegram  Increases  Capital 

Albany,  N.  Y.,  .\pril  6. — The  Tele¬ 
gram  Company,  publisher  of  the  Sun¬ 
day  Telegram,  has  filed  a  statement  with 
the  Secretary  of  State  increasing  its 
capital  stock  from  $20.(XX)  to  $100,000. 


SIX-DAY  WEEK  IN  FRANCE 

Paris  Morning  Papers  Likely  to  0|^ 
Monday  Issue  if  Bill  U 

(Special  to  Editor  &  Publishei) 
Paris,  March  23.— A  bill  limiting  daUrl 
newspapers  to  six  publication  dajj 
week  has  been  prepared  and  will  shoni" 
be  introduced  in  the  French  parliamtsfl 
Numerous  influential  deputies  are  J 
porting  the  idea,  which  aims  primarily  J 
giving  Paris  newspaper  men  a  deli 
assurance  of  one  day’s  rest  weekly. 

At  present  nearly  all  the  Paris  dafeL 
are  published  seven  days  a  week,  tk 
Sunday  edition  being  in  practically  i 
respects  similar  to  those  published  ned 
days.  Although  in  theory  the  newspi 
per  men  now  have  their  weekly  days  o' 
it  often  happens  that  in  practice  tk 
are  unable  to  take  advantage  of  du 
because  of  sudden  happenings  affect^ 
the  department  in  which  they  speciaSs 
It  is  likely  that  Monday  rather  tk 
Sunday  will  be  selected  by  most  of 
papers  for  closing  down,  when  the^ 
becomes  law.  Evening  papers,  howet! 
are  apt  to  omit  Sunday  publication,  J 
this  will  bring  them  into  uniformity  li 
the  morning  journals,  because  with 
exceptions  it  is  the  practice  for  the  ei 
ing  papers  in  France  to  carry  the  dl| 
of  the  day  following  publication, 
editions  of  Sunday  evening  being  dail 
Monday'.  This  custom  arises  froni^ 
fact  that  Paris  newspapers  are  really 
tional  and  bear  the  date  circulated. 

Among  the  papers  that  will  be  affec![| 
are  three  in  the  English  language, 
New  York  Herald,  Chicago  Tribune 
London  Daily  Mail,  all  published  mold 
ings.  The  new  evening  paper,  theH 
egram,  which  was  started  on  Feb.  21{l 
R.  S.  Fendrick  and  J.  T.  Parkersoy 
supply  the  demand  for  an  evening  pi|j| 
in  English,  is  not  published  on  Sund 
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APRIL  SECOND.  NINETEEN  HUNDRED  TWENTY  -  ONE 


If  Your  Outside  Rate  Is 
Ten  Cents  a  Ltne  or  Higher 

We  Can  Put  Our  Weekly 

Business  Review  Page 

In  Your  Paper  Permanently 

Why  run  your  Saturday  evening  or  Monday 
morning  edition  at  a  loss?  Good  business  demands 
a  profit  every  day.  Why  continue  a  skinny  paper 
one  day  each  week?  ;  ^ 

For  twenty  years  we  have  been  creating  local 
display  for  good  newspapers.  Most  of  our  present 
clients  are  publishers  for  whom  we  have  worked 
5,  10,  15,  even  20  years. 

Our  Weekly  Business  Review  Page  adds  about 
10,000  lines  a  month  to  your  measure  of  local  dis¬ 
play.  We  sell  it  to  your  manufacturers  and  whole¬ 
sale  merchants  on  26,  30  to  52  week  contracts  which 
we  renew  before  expiration. 

Can  we  send  samples  and  references? 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 
Home  Office,  Memphis,  Term. 
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JOLTING  THE  SPACE  BUYER 


Even  the  most  wide  awake  space  buyer 
frequently  needs  his  memory  refreshed. 

For  .  this  reason  the  New  York  State 
newspaper  publishers  suggest  that  all 
advertising  agents  turn  to  their  files  of 
Editor  &  Publisher  and  study  the  Space 
Buyers’  Charts  issued  of 

November  6,  1920 


and  March  5,  1921 

They  tell  the  complete  story  of  America’s  Great¬ 
est  Markets — the  most  profitable  territory 
for  the  National  Advertiser 
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BOOK  ON  DR.  MABIE’S 
LIFE  AND  LETTERS 


Famous  Associate  Editor  of  the  Out¬ 
look  Intimately  Pictured  by  Edwin 
W.  Morse — How  He  Won  Success 
in  Literary  World 


By  Frank  Le  Roy  Blanchard 

Someone  has  said  that  the  best  way  to 
obtain  a  correct  estimate  of  a  literary 
man’s  personality  and  character  is  from 
the  letters  he  has  written  to  his  intimate 
friends,  for  in  them  he  usually  reveals 
his  innermost  thought  in  a  frank,  spon¬ 
taneous  and  therefore  natural  manner. 
He  is  not  bound  by  conventionalities,  or, 
in  fact,  by  any  consideration  that  he 
must  constantly  keep  in  mind,  when 
writing  for  the  public  to  which  he  ap¬ 
peals.  He  is  free  to  express  himself  in 
all  sincerity  since  what  he  says  is  for 
the  perusal  of  those  who  know  and  un¬ 
derstand  him,  and  will  not,  therefore, 
misinterpret  his  views. 

Perhaps  Edwin  W.  Morse  had  this 
idea  in  mind  when  he  prepared  “The 
Life  and  Letters  of  Hamilton  W.  Ma- 
bie,’’  published  by  Dodd,  Mead  &  Co., 
New  York.  At  any  rate  no  one  can 
read  the  pages  of  this  book  without 
feeling  when  he  has  finished  it  that  he 
knows  Dr.  Mabie  as  he  really  was 
when  associated  with  Dr.  Lyman  Ab¬ 
bott  in  the  editorship  of  The  Outlook. 
We  do  not  really  know  an  editor  from  a 
perusal  of  his  contribution  to  a  publi¬ 
cation.  We  may  get  his  views  on  many 
topics,  we  have  a  chance  to  study  and 
admire  his  style — his  method  of  presen¬ 
tation.  But  of  the  man  himself,  his  per¬ 
sonality,  those  characteristics  that  are 
only  revealed  to  those  who  are  in  close 
touch  with  his  daily  life,  we  are 
ignorant. 

In  the  present  volume  Mr.  Morse  has 
contributed  a  brief  but  comprehensive 
outline  of  Dr.  Mabie’s  career  from  boy¬ 
hood  and  youth  to  maturity.  His  ad¬ 
miration  of  his  character  and  his  ac¬ 
complishments  shines  out  on  every  page. 
■.\nd  yet  he  is  never  fulsome  in  his 
praise  nor  tiresome  in  what  he  says. 
His  letters  which  form  the  bulk  of  the 
text  have  been  selected  with  a  view  of 
giving  the  reader  a  clear  understanding 
of  Dr.  Mabie’s  inner  self  and  in  this 
respect  he  has  been  eminently  successful. 

Like  many  other  men  who  have 
achieved  distinction  as.  writers  Dr. 
Mabie  began  his  professional  career  as 
a  lawyer,  but  after  practicing  for  eight 
years  he  found  the  work  so  uncongenial 
that  he  determined  to  make  a  change. 
His  office  at  the  time  was  located  in  a 
building  opposite  the  home  of  the  New 
York  Evening  Post,  at  the  northwest 
corner  of  Liberty  and  Nassau  streets, 
and  while  seated  at  his  desk  young 
Mabie  could  look  across  the  street  into 
the  editorial  rooms  of  that  newspaper. 
He  envied  the  men  who  were  contribut¬ 
ing  daily  to  its  columns  and  wondered 
if  the  time  would  ever  come  when  he, 
too,  would  become  a  newspaper  writer. 

.\t  the  home  of  the  Hascalls,  who 
were  friends  of  his,  Mr.  Mabie  met  Mrs. 
Frances  E.  Willard,  at  that  time  corre¬ 
sponding  secretary  of  the  Women’s 
Christian  Temperance.  Union  who  be¬ 
came  interested  in  furthering  his  am¬ 
bition  to  escape  from  law  and  to  get 
some  sort  of  work  as  a  writer.  '  She 
spoke  to  Dr.  Edward  Eggleston,  then  at 
the  height  of  his  fame  as  the  author  of  ' 
the  “Hoosier  Schoolmaster,’’  and  other 
novds,  about  him,  and  afterward  told 
Mr.  Mabie  to  write  to  Dr.  Eggleston, 
which  he.  did.  The  novelist  was  so 
mudh  impressed  by  the  young  man 
when  he  called  to  see  him  that  when  in 
1879 .  Dr^  Lyman-  Abbott,  editor  of  the 
Christian  Union,  which  later  became 
The  Outlook,  spoke  to  Dr.  Eggleston  of 


his  need  of  a  young  man  for  editorial 
work,  he  recommended  Mr.  Mabie,  who 
was  promptly  engaged.  His  first  work 
consisted  of  the  preperation  of  church 
news,  including  personal  ministerial 
items,  then  a  usual  feature  of  church 
papers.  This  did  not  call  for  much  lit¬ 
erary  effort;  in  fact  it  was  humdrum 
stuff  he  wrote,  but  after  a  while  he  was 
given  a  chance  to  write  editorials  aijd 
articles  that  gave  full  play  to  his  literary 
abilities. 

As  a  public  speaker  Dr.  Mabie 
achieved  unusual  success.  Although  in 
the  earlier  part  of  his  career  the  platform 
had  no  attractions  for  him,  later  on  he 
overcame  his  indifference  and  cultivated 
the  arts  of  oratory  to  such  a  degree  that 
he  became,  in  his  later  days,  one  of  the 
most  popular  speakers  before  literary 
societies,  clubs,  and  social  organizations. 

The  greatest  honor  that  came  to  him 
in  this  field  was  his  appointment  as  the 
representative  -of  the  Carnegie  Endow¬ 
ment  for  International  Peace  to  go  to 
Japan  to  deliver  a  series  of  lectures  on 
“American  Ideals,  Character  and  Life.” 
No  ambassador  from  the  United  States 
or  any  other  country  ever  received  a 
more  gracious  welcome  than  was  ac¬ 
corded  Dr.  Mabie  during  his  stay  in  the 
Flowery  Kingdom.”  He  was  the  guest 
of  the  government  from  his  arrival  until 
his  departure.  He  was  entertained  at 
dinner  by  the  highest  officials,  he  was 
presented  to  the  Emperor  and  fetes 
were  given  in  his  honor.  When  he  de¬ 
livered  his  lectures  his  audiences  were 
limited  only  by  the  size  of  the  halls  in 
which  he  spoke. 


The  .attentions  he  received  from  the 
Japanese  did  not  turn  Dr.  Mabie’s  head. 
“My  head  is  exactly  the  same  size  it 
was  when  I  left  home,  but  my  heart  is 
much  bigger,”  he  wrote  to  a  friend. 


HUMAN  SIDE  OF  RETAIL  SELLING 


Ruth  Leigh’s  New  Book  of  Real  Con¬ 
structive  Value  to  Advertisers 


Few  persons  know  the  department  store 
and  the  opportunities  it  offers  as  a 
vocation  rather  than  a  temporary  make¬ 
shift  job  as  does  Ruth  Leigh.  It  has 
been  her  business  to  study  it  in  all  its 
phases  and  to  observe  its  methods  of 
merchandising  and  selling.  To  Miss 
Leigh  the  big  store  has  always  been  a 
place  where  human  nature  can  be  ob¬ 
served  closely,  both  in  front  of  the 
counter  and  behind  it.  The  knowledge 
she  has  acquired  by  her  observation  she 
has  put  into  a  book  which  is  written 
especially  for  the  person  behind  the 
counter,  called  “The  Human  Side  of 
Retail  Selling,”  published  by  D.  Apple- 
ton  &  Co. 


courtesies  and  helps,  and  (3)  to  ere* 
additional  good-will  for  the  store."  *** 

With  this  as  her  keynote  Miss  Leitl 
describes  every  act  that  should  be^. 
formed  by  a  sales  person  meeting  ct#! 
tomers,  and  in  a  manner  so  thorouAj, 
detail  that  little  is  left  to  the  im^j^ 
tion  of  the  reader.  Even  the  ap^ca-' 
to  a  customer  Miss  Leigh  considers  ^ 
portant  enough  to  warrant  a  full  chapttt 
all  by  itself,  though  her  instructions  ait 
by  no  means  more  complete  in  dtta: 
here  than  in  other  parts  of  her  book. 

“On  your  attitude  at  the  moment  o; 
approach,”  she  writes,  “depends  Iarg«' 
the  humor  of  the  customer  during  thi 
sale ;  even  the  eventual  success  of  t« 
sale  itself.  Consider  your  appreadi’ 
from  the  angle  of  the  shopper  and  jo( 
will  appreciate  it  more  fully.”  Then  sht 
launches  into  paragraph  after  par-, 
graph  of  entertaining  and  instru^:;,;' 
dissection  of  the  mental  attitude  of  tht 
customer  and  shows  the  sales  persi* 
how  to  take  advantage  of  it  for  i- 
benefit  of  herself,  the  store  and  t:,- 
customer.  | 


The  power  of  Miss  Leigh’s  writing  is 
directed  to  the  sales  person,  and  there  is 
little  that  a  sales  woman  should  know 
that  is  not  contained  in  it.  A  store  has 
sales  people.  Miss  Leigh  says,  rather  than 
a  mechanical  means  for  serving  custo¬ 
mers,  because  it  must  have  representa¬ 
tives  to  meet  customers  in  personal  con¬ 
tact.  “The  meeting  is  designed,”  she 
continues,  “to  accomplish  three  pur¬ 
poses:  (1)  To  sell  more  of  the  store’s 
merchandise;  (2)  to  extend  special 


In  these  days,  when  department  sto- 
are  realizing  so  keenly  the  necessity  ci 
having  behind  their  counters  trair-' 
skilled  sales  persons  that  they  are  t;  ! 
tablishing  schools  especially  for  tlif 
instruction.  Miss  Leigh’s  book  shei: 
be  of  peculiar  value.  It  is  a  comply 
humanized  delineation  of  the  provL- 
of  a  sales  person,  pointing  to  success  i: 
surely  if  it  is  read  with  attention  by  &• 
who  wishes  to  be  something  more  Ihs 
a  shower  of  goods  and  a  taker  of  orde'^ 


More  Advertising 
Than  Last  Year 


ESPITE  the  record  volume  of  advertising  car- 
ried  by  The  Herald  last  year,  for  the  month  of 
March  this  year 


THE  NEW  YORK  HERALD 

GAINED  41,014  Lines  of  Advertising 


compared  with  March,  1920.  The  Herald  is  the 
only  New  York  morning  newspaper  showing  a  gain 
in  advertising  lineage  over  last  year. 


The  New  York  Herald  carries  more  Display 
Advertising  than  any  other  New  York  morning 
newspaper,  with  one  exception. 


THE  NEW  YORK  HERALD 


We  Believe  in  Daylight  Saving 


We  advocate  not  so  much  the  "MOVE 
THE  CLOCK  AHEAD  AN  HOUR”  kind 
of  daylight  saving,  but  the  “LET’S  GO” 
kind  that  gets  the  big  thing  under  way 
quickly  and  SAVES  THE  SEASON,  or 
surely  MONTHS  or  WEEKS. 

Why  fuss  about  that  MORNING  HOUR, 
if  the  whole  DAY  and  perhaps  MANY 
DAYS  and  weeks  to  come  are  to  be  allowed 
to  drag  through  an 
atmosphere  of  busi¬ 
ness  timidity,  diffi¬ 
dence,  or  “let  George 
do  it”  selfishness? 

REAL  SALES¬ 
MANSHIP  never 
found  a  more  ready 
and  sure  response, 

REAL  MER¬ 
CHANDISING., 
never  held  greater 
promise  of  RE¬ 
SULT,  provided  the 
proper  markets,  are  , 
selected,  and  the  po¬ 
tential  buyers  therein  are  gotten  into  readi¬ 
ness. 

A  way  to  immediate,  economical,  convinc¬ 
ing  touch  with  the  general  public  of  any  sec¬ 
tion,  any  city,  town,  or  village,  or  any  class 
of  people  therein — long  existent — has  been 
recognized,  developed,  and  convincingly 
demonstrated  dvii;ing  the  past  half  dozen 
history-rich  years. 

THE  CONSUMER  gets-  the  MANU¬ 
FACTURER’S  MESSAGE  through  the 


ADVERTISING  COLUMNS  of  the 
NEWSPAPERS. 

NEWSPAPER  ADVERTISING  carries 
with  it  vastly  MORE  ASSURANCE,  in¬ 
spires  MORE  CONFIDENCE  in  the  prod¬ 
uct,  is  MORE  CONVINCING,  than  ever 
before. 

We  represent  in  the  GENERAL  AD¬ 
VERTISING  FIELD,  the  progressive 
newspapers  indicated 
on  the  map  herewith. 

Our  several  offices 
are  the  offices  of  each 
of  those  publications 
— where  complete 
files  and  data  of  all 
kinds  concerning 
both  FIELD  and 
PUBLICATION  are 
in  readiness  for  any¬ 
one  interested. 

Our  traveling  rep¬ 
resentatives  are  thor¬ 
oughly  familiar  with 
the  PUB  L  I  CA¬ 
TIONS  and  the  FIELDS  in  which  they 
circulate. 

\Ve  are  at  all  times  prepared — in  conjunc¬ 
tion  with  their  respective  SERVICE  DE¬ 
PARTMENTS — to  provide  valuable  and 
useful  Merchandise  Survey  and  Information 
Reports  that  will  assist  the  manufacturer  of 
any  commodity,  either  in  opening  up  the 
territory  or  in  extending  trade  already  under 
way. 


.i.  i  /l.  i  "We  are  at  your  service,  any  time,  anywhere’’ 


The  John  Budd  Company 

National  Advertising  Representatives  of  Newspapers 

9  £  37th  Street  Tribune  Building  Chemical  Building  Healey  Building 

NEW  YORK  CHICAGO  ST.  LOUIS  ATLANTA 


Examiner  Building 
SAN  FRANCISCO 


Title  Insurance  Building 
LOS  ANGELES 


Post  Intelligencer  Building 
SEATTLE 


MRS.  MAYES  NAMED  PRESIDENT 


Florida  Press  Association  Urges  Print¬ 
ing  of  County  Proceedings 

Telegraph  to  Editor  &  Publisher) 

Tampa,  Fla.,  April  2. — Having  elected 
Mrs.  Lois  K.  Mayes,  publisher  of  the 
Pensacola  Journal,  as  president,  succeed¬ 
ing  Gilbert  D. 

Leach,  publisher 
of  the  Leesburg 
Commercial,  the 
Florida  Press 
Association  today 
completed  i  t  s 
two-day  session. 

Daytona  was  se¬ 
lected  for  the 
1922  convention. 

Other  officials 
elected  were : 

J.  E.  Worth¬ 
ington,  Lake  Mrs.  Lois  K.  Mayes 
Wales  Highlan¬ 
der,  first  vice-president;  Col.  W.  F. 
Stovall,  Tampa  Tribune,  second  vice- 
president;  Miss  Ruby  Edna  Pierce, 
Palm  Beach  Post,  treasurer;  Walter  M. 
Haynes,  Sanford,  treasurer. 

Following  the  closing  session  this  af¬ 
ternoon  the  editors  were  given  an  auto¬ 
mobile  trip  about  the  city  and  surround¬ 
ing  territory. 

Resolutions  were  approved  requesting 
the  legislature  to  pass  legislation  for 
providing  for  publication  of  proceedings 
of  all  county  tax  money  expending  bod¬ 
ies.  This  measure  was  approved  earlier 
in  the  year  by  the  South  Florida  Press 
Association.  At  present  there  is  no 
effective  law  providing  for  such  publica¬ 
tion. 

Prominent  figures  in  journalistic  cir¬ 
cles  present  during  the  convention  in¬ 
cluded  Gen.  W.  B.  Haldeman,  veteran 
editor  of  the  Louisville  Times,  who  is 
wintering  at  Naples,  Fla.,  and  George 
E.  Hosmer,  former  president  of  the 
National  Editorial  Association.  The 
Florida  editors  approved  a  resolution 
calling  upon  the  legislature  to  grant  the 
requested  budgets  for  the  state  institu¬ 
tions  of  higher  education,  these  budgets 
totaling  about  $1,500  for  each  of  the 
next  two  years. 


Editor  &  Publisher  for  April  9 ,  1921 


shortly.  .Among  those  wlio  are  inter¬ 
ested  in  these  meetings,  which  are 
held  monthly,  are  C.  .A.  Palmer,  ad¬ 
vertising  manager  of  the  Insurance 
Company  of  North  .America;  .A.  K. 
Taylor,  until  recently  of  the  Con¬ 
tinental  Fire,  the  .American  Eagle  and 
the  Fidelity-Phoenix  companies;  E.  L. 
Sullivan,  advertising  manaegr  of  the 
Home  Insurance  Company;  John  L. 
Shea,  of  the  Washington  Marine;  F". 
A.  Schlesinger,  treasurer  of  the 
Springfield  Fire  &  Marine  Company; 
and  J.  W.  Longnecker,  advertising 
manager  of  the  Hartford  Fire  and  the 
Hartford  .Accident  &  Indemnity  Com¬ 
panies. 

The  next  meeting  will  be  held  in 
New  York,  the  second  week  of  May, 
the  time  and  place  to  be  announced 
later. 

No  permanent  organization  has 
been  effected,  there  are  no  officers  and 
no  name.  At  the  May  meeting, 
Luther  B.  Little,  supervisor  of  the 
publicity  division  of  the  Metropolitan 
Life,  will  act  as  moderator. 


ALL  READY  FOR  LADIES’  NIGHT 


Program  of  Joy  and  Annual  Election 
of  Sphinx  Officer*  April  12 

President  “Bob”  Huntsman’s  last 
word  about  the  Sphinx  Club’s  annual 
Ladies  Night,  to  be  celebrated  at  the 
Waldorf-Astoria,  New  York,  next  Tues¬ 
day  evening,  is: 

“There  will  be  but  one  speech  at  this 
dinner;  the  topic  will  be  ‘joy,’  and  you 
will  deliver  the  speech  yourself.  Ves,  it 
will  be  a  great  speech.  Nothing,  as  far 
as  I  know,  can  mar  the  pleasure  of  a 
perfect  affair  except  the  annual  election 
of  officers,  which  same  will  take  place 
some  time  during  the  evening  when  no 
one  is  looking.  Also,  I  agree  with  you 
that  no  matter  whom  you  get  as  presi¬ 
dent  next  year,  he  will  be  an  improve¬ 
ment  on  1921 ;  and  that  makes  it  unani¬ 
mous.  Come  and  help  pick  him  out. 
Wear  your  25th  Anniversary  Medallion 
this  night ;  but  don’t  remain  away,  if  you 
didn’t  get  one  to  wear.” 


TALK  INSURANCE  ADVERTISING 


Uniform  Contract  Discussed  by  Thirty 
at  New  York  Conference 


Insurance  men  interested  in  the  pro¬ 
motion  work  of  fire,  life,  casualty  and 
surety  met  April  6  at  the  Republican 
Club  in  New  York,  to  discuss  means 
of  increasing  production  and  adver¬ 
tising.  .About  thirty  were  present. 

Adoption  of  a  standard  uniform  ad¬ 
vertising  contract  is  under  discussion, 
and  it  is  expected  will  be  settled 
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EARLE  HEADS  NEW  ZEALANDERS 


Resolution  Pay*  Hearty  Tribute  To 
Retiring  President  Selig 

Wellington.  N.  Z.,  February  22.— 
Hie  annual  meeting  of  the  Newspaper 
Proprietors  .Association  of  New  Zealand 
today  elected  officers  as  follows; 

President.  C.  W.  Earle;  management 
committee.  P.  Selig.  H.  Horton,  C.  S.' 
Smith,  W.  J.  Blundell,  J.  Coombe,  E. 
Abbey  Jones,  and  F.  Pirani;  paper  com¬ 
mittee.  P.  Selig.  L.  Blundell,  Robert  Bell, 
R.  J.  Gilmour,  and  F.  Pirani;  advertis¬ 
ing  committee,  A.  D.  Seabrook,  W. 
Easton,  G.  C.  Odlin.  J.  Coombe,  and  F. 
Pirani;  labor  and  awards  committee,  .A. 
Sando,  G.  C.  Odlin,  A.  G.  Anderson,  W. 
C.  Weston,  and  F.  Pirani 

Sir  George  Fenwick  spoke  at  great 
length  on  the  valuable  services  rendered 
by  P.  Selig,  the  retiring  president,  and 
moved — “That  the  members  of  the 
Newspaper  Proprietors’  Association  of 
New  Zealand  record  their  grateful  ap¬ 
preciation  of  the  valuable  services  ren¬ 
dered  them  by  Mr.  Selig,  who  has  oc¬ 
cupied  the  position  of  president  for 
thirteen  years.” 

Sir  George  Fenwick  said  Mr.  Selig 
had  given  time  in  unstinted  measure  to 
the  association’s  affairs  during  that  long 
period,  and  it  was  largely  due  to  his 
energy  and  care  that  the  association  had 
proved  of  very  great  value  to  its  mem¬ 
bers. 


Betts  Bill  Killed 

Albany,  N.  Y.,  April  5.— Byai^ 


63  to  60  the  bill  of  Assemblyman 


H.  Betts,  designed  to  abolish  i 


of  the  session  laws  in  newspapers, 
defeated  in  the  Assembly. 
defeat  of  the  bill  Assemblyman  [ 
made  a  statement  in  which  he  dec' 
he  sponsored  the  bill  on  the  recoi?- 
dation  of  Governor  Miller. 


\  C  ^  j  ^  7^ 


UNSEEN 

POWER 


New  Agency  in  New  York 

John  L.  Rogers  and  Robert  M.  S. 
Walker  have  established  an  advertis¬ 
ing  service  agency  in  New  York  under 
the  name  of  Rogers  &  Walker.  Both 
men  have  been  identified  with  the 
copy  staff  of  Ruthrauff  &  Ryan,  Inc., 
New  York. 


Panbendle  Meeting  April  15-16 

Amarillo,  Tex. — The  Panhandle  Press 
Association  of  Texas  will  meet  in  an¬ 
nual  convention  in  Amarillo  April  15 
and  16. 


The  women  who  read  The 
Minneapolis  Journal  have 
given  Journal  space  such  a 
definite  value  that  for  eight 
years  now  the  women’s 
apparel  shops  of  Minne* 
apolis  have  placed  an  av' 
erage  of  21%  more  of  their 
display  advertising  in  The 
Journal  than  in  any  other 
newspaper. 


THE 

MINNEAPOLIS 

JOURNAL 


VtpTttented  in  Ntw  York  and  Ckkago  by  O’Mara  9  Omubti 
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AMONG  many  claims 

and  counter-claims  of 
performance— this  fact 
stands  alone-undisputed: 

One  Monotype  will  do  all 
things  that  all  other  kinds 
of  composing  or  material¬ 
making  machines  will  do. 

A  user  adds  the  finishing  touch : 

“There  is  no  machine  made, 
nor  a  combination  of  ma- 
,  chines,  that  can  do  what 
the  Monotype  does.” 

—THE  ACADIAN 

Wolfville,  Nova  Scotia 

Its  superior  quality  of 
product  and  economy  of 
■  ”  operation  are  also  matters 

j(jr|  of  common  knowledge.  ' 

^  Lanston  Monotype;  Machine  Company 

.  'Philadelphia  ‘New  York  Chicago  Boston*  Toronto  Birmingham 

Monotype  Company  of  California:  San  Francisco 

.  r  . 
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WHAT  OUR  READERS  SAY 


Ad  Rates  and  Paper  Costs 

CoLVMBUS,  Ohio,  March  30,  1921, 

To  Editor  &  Publisher:  In  your  issue  of 
March  26,  pa^e  30,  you  publish  a  statement 
from  the  National  Association  of  Newspaper 
Executives  and  among  them  you  quote  Mr. 
Miller.  President  of  the  Association.  Mr. 
Miller  makes  this  statement:  *‘Spot  paper  has 
reduced  from  lie  to  7c.*’  Quotations  in  your 
own  publication  will  not  bear  out  these  fig¬ 
ures. 

You  have  cited  instances  where  paper  has 
sold  at  3^4.  In  an  issue  or  two  ago  you 
stated  that  spot  paper  was  selling  on  the 
Pacific  and  Atlantic  Coasts  at  4^c. 

One  year  ago  publishers  were  claiming  they 
were  paying  14c  a  pound  for  paper.  Mr. 
Miller,  in  the  same  statement,  says  contract 
prices  would  increase  from  4  to  6j4c.  Is  that 
statement  absolutely  correct?  We  will  agree 
that  contract  prices  have  increased  from  4  to 
SJ^c.  The  highest  contract  price  paid  by  any 
publisher,  as  far  as  we  have  been  able  to  learn, 
for  the  first  three  months  of  1921  is  6^c. 
There  were  very  few  of  those  because  that 
price  was  quoted  by  the  Meade  Paper  Com¬ 
pany  and  one  or  two  smaller  mills.  More 
publishers,  we  believe,  had  a  contract  for  the 
first  three  months  at  5j4c  than  at  63^c. 

We  are  not  accusing  anybody  of  misrepre¬ 
senting.  What  we  are  trying  to  get  at  are 
the  facts.  Publishers  have  been  increasing 
their  rates  on  the  strength  of  their  being 
obliged  to  pay  more  for  paper  this  year  than 
last,  a  statement  which  nobody  has,  as  yet. 
been  able  to  prove,  and  further  because  they 
expect  to  pay  more  for  labor  this  year  than 
last. 

Every  day  we  hear  of  publishers  who  have 
put  up  a  successful  fight  against  wage  in¬ 
creases  and  have  won  out.  This,  in  our  esti¬ 
mation.  is  no  time  to  raise  wages.  Publishers 
had  best  shut  up  shop  and  fight  it  out,  as  many 
of  them  have  already  done  and  are  doing. 

Yours  very  truly, 

ADVERTISING  DEPARTMENT.  PERUNA 
CO.MPANY, 

E.  J.  Haywood,  Manager. 


Editorial  Note. — The  price  of  spot  paper 
does  not  play  any  part  in  the  fixed  advertising 
rates  of  newspapers  except  in  rare  and  unim¬ 
portant  instances.  Advertising  rates  are  based 
on  the  fixed  charges  of  operation.  Only  con¬ 
tract  paper  prices  enter  into  this,  spot  paper 
prices  actually  figuring  only  in  extra  or  excess 
Dusiness  beyond  the  regular  expectancy  of  the 
publisher.  From  January  1  to  April  1  Amer¬ 
ican  newspapers  have  been  operating  under  an 
increased  contract  paper  cost  of  31  per  cent 
and  from  April  1  to  July  1  an  increase  of  11 
per  cent  over  1920  and  a  general  increased 
labor  cost  of  about  10  per  cent  while  in  the 
same  periods  there  has  been  no  material  or 
general  increase  in  advertising  or  circulation 
rates. 


The  N.  W.  Ayer  Letter 

New  York,  March  28,  1921. 

To  Editor  &  Publisher:  All  of  our  time 
right  now  is  devoted  to  the  promotion  and  the 
stabilization  of  advertising  under  these  upset 
conditions.  Insofar  as  our  organization  is 
concerned  I  am  glad  to  say  that  we  are  meet¬ 
ing  with  considerable  success.  For  this  reason 
I  have  no  time  personally  to  enter  into  the 
controversial  subject  raised  by  the  letter,  u'hich 
is  untimely  if  it  were  nothing  wofsr. 

WILLIAM  H.  JOHNS. 

President,  George  Batten  Company. 

New  York,  March  28,  1921. 

To  Editor  &  Publisher:  The  only  com¬ 
ment  1  care  to  make  on  the  Ayer  letter  is— 
the  le>s  said  about  it,  the  better,  in  my  opin¬ 
ion.  Not  that  I  am  afraid  of  its  consequences, 
but  only  because  it  opens  up  the  old,  old 
question  of  “Who  does  the  advertising  agency 
represent  ?*',  and  in  these  enlightened  times  I 
think  it  is  useless  to  renew  the  argument. 

JOHN  P.  HALLMAN. 

Treasurer,  H.  K.  McCann  Company. 


New  York,  March  28,  1921. 
To  F-ditor  &  Publisher:  I  have  seen  the 
letter  sent  out  by  N.  W.  Ayer  &  Son  con¬ 
cerning  relations  between  publishers  and  ad¬ 
vertising  agencies.  It  is  a  very  interesting 
letter. 

JOHN  SULLIVAN. 

Secretary-Treasurer,  Association  of  National 
•Advertisers. 


This  Agency  Prepays  Telegrams 

Chicago,  March  28,  1921. 

To  Editor  &  Publisher:  In  your  i^sue  of 
March  12  appears  a  statement  by  a  contributor, 
s  publisher  of  a  newspaper,  who  says:  “In  all 
my  experience  with  advertising  agencies,  in  the 
exchange  of  telegrams,  do  not  recall  a  single 
instance  where  an  agency  prepaid  the  telegram 
regardless  of  the  need  of  the  message.” 

We  have,  for  many  years,  prepaid  all  tele¬ 
grams  unless  the  publisher  insisted  upon  solicit¬ 
ing  us  and  asked  for  a  wire  reply. 

In  choosing  this  policy,  we  did  not  investi¬ 
gate  whether  or  not  the  publisher  would  be 
willing  to  pay:  or  whether  by  some  detailed 
investigation  of  finance  he  ought  to  pay. 

It  occurs  to  the  writer  that  the  common 
courtesies  of  business  co'uld  be  refined  some¬ 
what.  The  cost  of  a  telegram  is  a  triviality. 
The  irritation  of  receiving  it  “collect”  is  con¬ 
siderable.  To  prepay  a  telegram  is  a  small  loss 
to  the  sender  and  a  much  larger  gain  to  the 
recipient. 

In  twenty  years  we  have  had  perhaps  two 


lect.  We  never  protested — we  just  paid  them. 

We  do  not  believe  it  pays  to  “work*  ’the  pub¬ 
lisher  for  the  charge  of  a  telegram. 

Your  correspondent  is  mistaken,  and  I  am 
quite  sure  if  he  will  check  up  his  books  he 
w’ill  find  not  one  agency,  but  many  agencies, 
that  have  prepaid  telegrams  to  him  for  many, 
many  years. 

E.  T.  GUNDLACH. 

Gundlach  Advertising  Agency, 


New  Salvation  Army  Campaign 

New  York,  April  1,  1921. 

To  Editor  &  Publisher:  Plans  of  the  Sal¬ 
vation  Army  for  the  coming  year  differ  ma¬ 
terially  from  those  of  the  past  in  that,  to  a 
large  extent  the  general  public  is  to  have  a 
hand  in  the  disbursement  of  funds  raised  by 
that  organization.  At  the  present  time  lay 
committees  are  being  formed  in  practically 
every  city  in  the  country — committees  whose 
duty  it  will  be  to  consult  with,  advise  and 
'co-operate  with  the  local  Salvation  Army 
officers  as  to  the  needs  of  the  individual  com¬ 
munities  in  which  they  operate,  and  for  the 
best  interests  of  the  country  at  large. 

For  the  most  part  these  local  advisory  com¬ 
mittees  will  be  made  up  of  about  fifty  repre¬ 
sentative  men  and  women  of  finance,  clergy, 
labor  and  the  professions.  They  will  bring  to 
the  attention  of  the  Army  all  cases  of  wnich 
they  might  be  informed,  calling  for  financial 
aid — will  make  suggestions  for  improvement  in 
the  practical  work  of  the  organization,  and  will 
co-operate  as  far  as  possible  for  the  expansion 
of  the  Army’s  work. 

Already  the  Salvation  Arm^  maintains  52 
hotels  for  men  and  3  for  women;  5  boarding 
homes  for  young  women,  where  board  and 
three  meals  per  day  may  be  bad  for  $8.00;  83 
industrial  homes;  19  slum  posts  and  nurseries; 
26  rescue  homes  and  maternity  hospitals,  and 
here  in  the  east  2  homes  catering  to  children 
beyond  the  infant  class. 

Reports  for  the  fiscal  year  ending  September 
30,  1920,  show  that  the  Salvation  Army,  ex¬ 
clusive  of  the  children’s  homes,  furnished 
3,569,505  meals — that  it  provided  beds  for 
2,496,385,  and  that  in  its  various  institutions  it 
provided  accommodations  for  90,030,  by  far  the 
great  majority  of  whom  were  “guests’^ 

Temporary  relief — and  this  might  cover  a 
period  of  two  to  six  months  for  one  family 
was  afforded  956,181  persons — ^and  this  directly 
within  their  own  homes.  Incidentally,  the  re¬ 
port  shows  that  3,043,418  pounds  of  coal,  and 
257,026  pounds  of  ice  were  distributed  to  the 
poor;  that  25,815  kiddies  and  5,905  mothers  of 
these  youngsters  were  the  guests  of  the  Army 
at  its  summer  homes. 

Exclusive  of  the  jobs  found  directly  within 
its  own  institutions  the  organization  placed  in 
paying  positions  52,219  men  and  iJ,034  women, 
and  assisted  on  discharge  from  prison,  and 
secured  situations  for  1,150  prisoners. 

ELMORE  LEFFINGWELL, 
Salvation  Army  Publicity  Bureau. 


Plan  an  **Open  Shop  Press” 

Buffalo,  N.  Y.,  April  4,  1921. 

To  Editor  &  Publisher:  You  wlil  prob¬ 
ably  be  interested  to  learn  that  on  behalf  of 
Harry  Chandler,  of  the  Los  Angeles  Times,  and 
the  writer,  an  invitation  has  been  issued  to 
all  the  publishers  of  daily  newspapers  hav¬ 
ing  a  circulation  of  5,000  copies  or  more,  and 
who  operate  the  composing  rooms  of  their 
plants  otherwise  than  as  a  closed-shop,  to 
attend  a  special  meeting  in  N“w  York  City 
during  the  annual  convention  of  the  A.  N. 
P,  at  which  time  it  is  contemplated  there 
will  be  formally  launched  a  new  permanent 
publishers’  association,  to  be  known  as  the 
American  Open-Shop  Publishers’  Association. 
Those  invited  to  attend  are  the  following: 

Aberdeen  (S.  D.)  Daily  American,  Aber¬ 
deen,  (.S.  D.)  Daily  News,  Buffalo,  Buffalo 
Commercial,  Binghamton,  Sun,  Binghamton, 
Press  &  Leader,  Fort  Smith  (Ark.)  South- 
West  American,  Forth  Smith  (Ark.)  Times- 
Record,  Hamilton  (Ohio)  Republican  News, 
Hornell  (N.  Y.)  Tribune-Times,  Hartford 

(Conn.)  Courant,  Hartford  Times,  Los  Angeles 
Los  Angeles  Times,  Miami  (F'la.)  Daily  Herald 
Miami  (Fla.)  Daily  Metropolis,  New  Orleans 
item.  New  Orleans  States,  New  Orleans  Times- 
Picayune,  Philadelphia  Bulletin.  Philadelphia 
Inquirer,  Philadelphia  Record,  Phoenix  (Ariz.) 
Arizona  Gazette,  Salt  Lake  City,  Deseret  News, 
Wausau  (Wis.)  Record-Herald,  Wilmington 


The  Standard  Size 

For  newspapers  has  become 

8  Cols.  12  Ems;  6  Pt.  Rules 

on 

68&  34-in.  Newsprint  Rolls 


Compare  with  your  present  size  and 
figure  the  saving. 

Made  possible  by  the  Wood  Dry  Mat 


Addreu  Inquiries  to 

Wood  Flong  Corp. 

25  Madison  Avenue,  New  York 


(Del.)  Every  Evening,  York  (Pa.)  Dispatch. 

The  writer  is  of  the  opinion  that'  the  A,  N. 
P.  A.  does  not  and  cannot  serve  or  protect 
the  interests  of  the  Open-Shop  Press.  This 
inability  to  be  of  service  being  the  result  of 
the  A.  N.  P.  A.  having  apparently  assumed 
the  position  of  guaranteeing  to  the  Interna¬ 
tional  Typographical  Union  a  complete  domina¬ 
tion  over  the  published  thought  of  this  country. 

No  doubt  the  general  public  will  be  very 
much  amazed  to  learn  that  the  Open  Shop 
press  is  now  constituted  of  25  of  the  leading 
daily  newspapers  throughout  the  country — 
having  a  paid  daily  circulation  of  approxi¬ 
mately  1^600,000  copies^^a  situation  that  is  but 
a  beginning  in  the  re-establishment  of  the  free¬ 
dom  of  the  press,  and  on  behalf  of  the  present- 
day  Open  Shop  Publishers,  the  writer,  as  one 
of  the  promoters  of  the  proposed  9rganization, 
wishes  to  issue  a  general  invitation  to  pub¬ 
lishers  at  large  who  may  have  in  mind  a  desire 
to  Americanize  their  publications. 

THE  BUFFALO  COMMERCIAL,  , 
By  E.  J.  McCONE, 

General  Manager, 


Same  Local  and  Foreign  Rates 

New  York  City,  April  5,  1921. 

To  Editor  &  Publisher:  At  last  some 
newspaper  managers  are  awakening  to  the  fact 
that  the  differential  between  local  and  foreign 
advertising  rates  works  to  their  great  disad¬ 
vantage.  I  have  been  talking  and  writing  on 
this  subject  for  over  five  years,  but  up  to  the 
present  have  failed  to  make  any  impression 
upon  the  newspapers. 

An  increasing  number  Of  manufacturers 
known  as  national  advertisers  have  found  that 
they  can  place  their  business  in  the  newspapers 
through  local  distributors  more  cheaply  than 
ordinary  agency  channels.  Such  practices  are 
unfair  to  the  agents,  enable  the  advertiser  em¬ 
ploying  them  to  get  a  lower  rate  than  a  com¬ 
petitor  who  does  not,  and  reduce  the  revenue 
of  the  newspaper.  A  more  far-reaching  and 
destructive  negative  in  the  proposition,  how¬ 
ever,  comes  in  from  an  entirely  different  angle. 
The  newspaper  which  maintains  a  gross  local 
rate  which  is  lower  than  its  gross  foreign  rate, 
without  allowance  of  commission  to  advertising 
agents  on  local  advertising,  is  de^roying  the 
most  promising  possibility  that  exists  for  the 
development  of  more  advertising. 

For  many  years,  the  New  York  Globe  has 
conducted  its  advertising  on  the  basis  of  the 
same  rate  under  like  conditions  to  all  adver¬ 
tisers — whether  local  or  foreign,  and  like  all 
other  New  York  newspapers  allows  agents 
commission  on  any  advertising  that  is  devel¬ 
oped  or  handled  by  an  advertising  agency  rec¬ 
ognized  by  us.  Under  this  plan,  we  consider 
our  net  advertising  rate  as  our  advertising  rate 
and  enter  all  business  on  our  books  at  the  net 
rate  to  be  paid  for  it.  I  believe  that  between 
80  and  90  per  cent  of  all  the  business  that 
we  print  comes  to  us  through  agencies. 


Over  two  years  ago  I 


newspapers  of  the  country  for  the 
showing  them  what  a  wonderful  thiia^ 
be  for  the  promotion  of  adverti^j  * 


number  of  advertising  agents  inthto 
cities,  the  thought  being  that  theit' 
would  gradually  develop  and  atimoUte 
business  which  finally  would  grow  intoBaL* 
accounts. 

Owing  to  the  natural  disinclinatioa  li 
part  of  publishers  to  do  anything  ne»  i 
very  little  response,  and  owing  to  the 
on  the  part  of  certain  of  the  larger 
ing  agencies  to  seek  to  limit  the 
agents,  I  received  very  little  encoiSS 
from  them. 

I  sincerely  believe  that,  if  the  rmi* 
would  adopt  the  policy  which  we 
on  The  Globe,  and  if  all  the  advertui-gj 
could  be  brought  to  organize  their 
some  such  basis  as  prevails  in  insuraw 
real  estate,  there  would  be  a  wonderf5« 
in  newspaper  advertising.  " 


I  am  merely  expressing  these  viewiJ 
hope  that  the  subject  presented  may  coal 


for  discussion  and  action  at  the  comi^ 
ings  of  the  American  Newspaper  Pn?i 
Association,  and  the  NewsDaoer  Hrr-- 
.xf  A  A  r  \V 


of  the  A.  A.  C.  W. 

JASON  ROGElsJ 
Publisher  New  York  C; 


TheWell-DressedM^ 

Weekly  Fashion  News  Feati 

< 

OST  Syndicate  Features  onlj 
iVi  cost  you  money.  TheWeU’ 
Dressed  Man  makes  money  fa 
you.  A  big  Ohio  Daily  (nan* 
upon  request)  has  already  sold 
advertising  space  beside  the  Feat- 
ure  exceeding  twenty  times  tht 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spa- 
imens,  together  with  facsimilo 
of  published  Well-Dressed  Mm 
Pages  showing  the  Advertisinj 
the  Feature  has  delivered. 

Onfy  Sold  By  The  Year 

Complete  Mat  Every  Week:  52  Style  Edrd 
als,  52  Comic  Style  Cartoons,  208  Latest Ftf 
ion  Sketches,  And  An  All-Year  Queaw 
And-Answer  Department  For  YourRes> 

Alfred  Stephen  Bry^n  Men’s  FaskiooFai 
665  Fifth  Avenue.  New  York 

I.  L.  Heuslem.Qcn.  Mgr.  M.  Blac/cuoofi  Si;) 


Bureau  of 
Canadian 
Information 

'^HE  Canadian  Pacific 
^  Railway,  through  ib 
Bureau  of  Canadian  Infoi- 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  -obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 

165  E.  Ontario  St.  335  Windsor  Station  1270  BrosdW 

Chicago  Montreal  New  York 
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Do  you  know,  Mr.  Publisher, 
that  the  Drygoods  Associations  all 
over  the  country  are  being  urged 
by  their  trade  papers  to  organize 
and  fight  the  newspapers  on  the 
present  rates,  and  to  demand  a  re¬ 
duction  in  rates? 

Do  you  know,  Mr.  Publisher, 
that  the  merchants  of  Peoria,  Ill., 
Minneapolis,  Seattle,  Washington 
and  other  cities,  are  staying  out  of 
certain  newspapers  to  club  them 
into  a  reduction  of  rates. 

Do  you  know,  Mr.  Publisher, 
that  certain  Advertising  Agencies 
are  not  only  demanding  reduced 
rates,  but  are  on  record  as  having 
said  that  they  would  not  renew 
with  newspapers  that  have  raised 
their  rates  during  the  last  few 
months. 

Do  you  know,  Mr.  Publisher, 
that  the  average  merchant  does 
not  know  a  thing  in  the  world 
about  news  print;  that  sonle  of 
them,  in  fact  most  of  them,  are 
under  the  impression  that  you 
paid  11  and  12  cents  last  year  and 
that  you  are  buying  it  for  about 
5  and  6  cents  this  year? 

Do  you  know,  Mr.  Publisher, 
that  •  the  average  merchant  does 
not  understand  that  you  contracted 
for  paper  last  year  at  about  41/2 
cents  and  are  this  year  paying 
about  6^  cents,  and  the  only 
thing  they  do  know  is  that  they 
saw  reports  last  year  that  paper 
was  selling  for  11  and  12  cents 
last  year,  and  they  do  not  know 
that  that  only  applied  to  only  a 
very  small  percentage  of  the  paper 
you  bought  on  spot  market? 


Do  you  know,  Mr.  Publisher, 
that  the  average  merchant  does  not 
know  that  you  have  already  con¬ 
tracted  for  a  full  year  at  the 
present  high  prices,  and  that  even 
if  prices  do  drop  a  half  a  cent,  or 
even  as  much  as  a  cent,  as  some  of 
the  mills  predict,  by  April  1st, 
that  you  will  still  be  paying  con¬ 
siderably  more  than  you  paid  on 
your  contract  last  year? 

Do  you  know,  Mr.  Publisher, 
that  the  average  merchant  does  not 
know  that  you  had  to  go  up  re¬ 
cently  on  the  printers’  scale,  on 
the  pressmen’s  scale,  etc.? 

Do  you  know,  Mr.  Publisher, 
how  to  answer  in  a  most  definite 
manner  the  request  for  lower 
prices  made  by  Advertisers  and 
Agencies  in  general? 

Do  you,  Mr.  Publisher,  who  at¬ 
tend  the  A.  N.  P.  A.  meetings,  and 
discuss  briefly  the  question  of 
labor  and  the  question  of  the  price 
of  news  print,  that  you  do  not  have 
to  face  the  problems  that  your 
Advertising  or  Business  Manager 
has  to  face  every  day  both  the  lo¬ 
cal  and  foreign  fields? 

Mr.  Publisher,  you  owe  it  as  a 
duty  to  yourself  and  your  news¬ 
paper  to  send  your  Business  or 
Advertising  Manager,  or  both  of 
them  for  that  matter,  and  come 
yourself  if  you  possibly  can,  to  the 
June  convention  of  the  National 
Association  of  Newspaper  Execu¬ 
tives,  which  organization  combines 
the  Newspaper  Department  of  the 
A.  A.  C.  of  W.  and  the  National 
Association  of  Daily  Advertising 
Managers. 


Do  you  know,  Mr.  Publisher, 
that  thirty  of  the  leading  advertis¬ 
ing  and  business  managers  of  the 
country  met  in  Louisville  on 
March  20th  and  21st  to  prepare 
the  program  and  plans  for  the  big 
convention  in  June,  and  that  your 
advertising  and  business  manager 
will  have  the  benefit  of  these 
brains  free  of  charge  if  your  news¬ 
paper  is  a  member  of  the  National 
Association  of  Newspaper  Execu¬ 
tives? 

Do  you  know,  Mr.  Publisher, 
that  if  you  send  your  business  or 
advertising  manager  that  you  will  be 
given  a  report  of  the  sessions  that  he 
attends  and  the  sessions  that  he  misses, 
and  that  if  he  comes  here  to  play  in¬ 
stead  of  work  that  you  will  be  told 
about  it? 

Do  you  know,  Mr.  Publisher,  that 
morning,  afternoon  and  night  sessions 
are  planned  for  the  newspaper  men 
that  come  to  the  convention  in  June? 

Do  you  know,  Mr.  Publisher,  that 
ideas  worth  thousands  of  dollars  to 
their  respective  newspapers  were  car¬ 
ried  back  by  the  newspaper  men  from 
the  Indianapolis  Convention;  we  mean 
the  newspaper  men  who  really  at¬ 
tended  the  various  sessions  instead  of 
loafing  around  as  some  few  did? 

Do  you  know,  Mr.  Publisher,  that 
in  Atlanta  your  representative  will 
meet  in  one  session  with  the  members 
of  the  American  Association  of  Adver¬ 
tising  Agencies? 

Do  you  know,  Mr.  Publisher,  that 
at  one  session  your  representative  will 
meet  with  various  Advertising  Agen¬ 
cies  who  are  not  members  of  tbe 
Four  A’s? 

Do  you  know,  Mr.  Publisher,  that 
our  department  last  year  furnished 
data  to  hundreds  of  newspapers  to 
help  them  put  over  effective  rate  raises 
without  loss  of  business  to  them¬ 
selves? 


The  annual  meelinffs  of  the  National  Association  of  Newspaper  Executives,  which  is  the  Newspaper 
Department  of  the  A.  A.  C.  of  W.,  are  but  a  part  of  the  work  of  the  orcanization.^  Members  get 
frequent  mailings  of  information  compiled  by  the  Association.  Constant  propaganda  is  being  carried 
on  by  the  Association  to  establish  in  the  minds  of  the  agency  men  that  the  newspaper  is  the  logical  national 
advertising  medium.  Any  newspaper  joining  the  Association  at  this  time  will  be  furnished  as  much  of  the 
material  issued  by  The  Department  during  the  past  year  as  is  available.  Membership  dues  of  $10.00  a 
year  for  papers  in  cities  of  less  than  100,000  population  and  $25.00  a  year  where  the  population  is  more 
than  100,000.  Send  application  for  membership  to  Fred  Millis,  Secretary-Treasurer,  News  Building, 
Indianapolis,  Indiana. 
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THE  PROBLEM  OF  LABOR 


Newsprint  was  the  most  important  problem 
before  the  newspaper  publishers  a  few  months 
ago ;  to'day  it  is  labor.  The  adoption  or  re¬ 
jection  of  the  open  shop  principle,  the  proposed  44- 
hour  week,  the  readjustment  of  wages,  the  promo¬ 
tion  of  a  more  harmonious  relationship  between 
labor  unions  and  employers,  and  the  elimination  of 
strikes  and  boycotts  are  questions  that  thrust  them¬ 
selves  forward  and  require  mtelligent  action. 

Elsewhere  in  this  issue  of  Editor  &  Publisher 
will  be  found  an  exceedingly  fair  and  able  discussion 
of  some  of  the  problems  by  Mr.  I.  L.  Stone,  head 
of  the  Duplex  Printing  Press  Company  of  Battle 
Creek.  Mich.,  whose  recent  successful  suit  against 
the  International  Machinists  Union  won  from  the 
United  States  Supreme  Court  one  of  the  most  im¬ 
portant  labor  decisions  ever  handed  down  by  that 
tribunal.  His  broad  minded  and  clearly  defined 
views  are  worthy  of  the  serious  consideration  of 
every  man  who  toils  with  his  hands  or  who  is  an 
employer  of  labor. 

He  declares  in  effect  that  strikes  and  lockouts  are 
criminal  and  that  the  proper  and  only  way  to  settle 
all  disputes  between  labor  unions  and  employers  is 
by  an  appeal  to  the  courts  and  not  by  the  use  of 
force.  He  believes  in  and  is  a  warm  supporter  of 
lalwr  unions  when  they  confine  their  activities  to  the 
legitimate  purposes  for  which  they  are  organized. 
His  arguments  in  behalf  of  his  position  are  sound 
and  convincing. 

If,  as  has  been  asserted,  labor  unions  have  been 
employed  by  their  leaders  as  instruments  for  achiev¬ 
ing  their  own  personal  ends,  or  if  evil  influences 
have  been  allowed  to  direct  them  from  the  purposes 
for  which  they  were  established,  then  it  is  high  time 
that  the  members  take  matters  into  their  own  hands 
and  clean  house. 

Likewise  if  there  are  within  the  ranks  of  employ¬ 
ers  contenders  for  leadership  who  would  break  down 
labor  without  respect  for  the  laws  of  the  nation  and 
the  rights  of  man.  and  refuse  to  take  their  case  to 
court,  employers  too  must  clean  house. 

The  great  majority  of  both  employers  and  employ¬ 
ees  are  law-abiding  citizens  and  patriotic  Americans 
who  believe  in  the  rights  to  a  livelihood  and  the 
enjoyment  to  the  fullest  of  all  material  things,  for 
all  men.  Fair  wages  and  decent  working  conditions 
bring  satisfaction  to  the  employee  and  pride  to  the 
employer  that  assures  a  better  nation,  bound  and 
held  as  a  unit  in  work  well  done.  The  laws  of  this 
country  are  broad  and  comprehensive  enough  to 
assure  both  sides  in  labor  disputes  justice  without 
resort  to  force. — F.  L.  B. 


BONUS  VALUES  IN  NEWSPAPER  ADVERTISING 


AM.ANUF.^CTURER  or  dealer  buys  something 
more  than  white  space  when  he  advertises  in  a 
newspaper.  Otherwise  he  could  go  to  a  printer 
and  have  him  strike  off  his  adverti.sement  on  blank 
sheets  of  paper  and  then  distribute  them  by  throwing 
them  into  the  people’s  front  yards,  stuffing  them  into 
letter  Ixixes,  or  handing  them  to  passers-by  on  the 
street. 

When  a  man  buys  space  in  a  newspaper  he  gets  the 
benefit  of  its  influence,  its  prestige,  and  the  confidence 
and  good-will  of  its  readers.  The  advertisement  ap¬ 
pears  in  good  company — an  important  additional  ad¬ 
vantage. 

It  is  the  duty  of  a  newspaper  to  protect  its  readers 
by  exercising  a  strict  censorship  over  its  advertising 
columns.  If  it  sells  its  space  to  anyone  who  has 
the  money  to  pay  for  it  regardless  of  the  character 
of  his  proposition,  it  fails  in  its  duty  to  the  public. 

Most  newspaper  publishers  recognize  the  respon¬ 
sibility  of  their  position.  They  do  not  hide  behind 
that  old  adage  “caveat  emptor,”  but  use  every  pre¬ 
caution  to  restrict  the  use  of  their  advertising  col¬ 
umns  to  responsible  firms  that  have  something  worth¬ 
while  to  sell.  What  does  this  mean  to  the  reader? 
It  means  that  he  can  accept  without  question  any 
statement  made  by  the  advertiser  regarding  his 
offering. 

The  above  are  some  of  the  added  values  that  a 
man  gets  when  he  advertises  in  the  newspapers,  and 
their  importance  is  so  great  that  no  national  or  local 
advertiser  can  afford  to  overlook  them  when  con¬ 
templating  a  campaign. 


THE  PENALTY  OF  IGNORANCE 

The  failures  of  popular  government 
have  always  been  failures  of  public  opin¬ 
ion — mostly  of  public  opinion  that  was 
ill-informed,  of  public  opinion  that  was 
denied  the  facts,  of  public  opinion  that 
was  misguided  by  self-constituted  mas¬ 
ters. — From  a  speech  on  The  Press  and 
Public  Opinion,  by  Frank  I.  Cobb. 
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I  A  L 


No  more  cordial  welcome  will  be  extended  to  the 
newspaper  editors  and  publishers  who  will  at¬ 
tend  the  Associated  Press  and  the  American 
Newspaper  Publishers’  .Association  annual  meetings 
during  the  week  of  April  25,  at  the  Waldorf-Astoria, 
than  will  be  accorded  them  in  Suite  116,  the  con¬ 
vention  headquarters  of  Editor  &  Publisher. 

Here  they  will  find  a  staff  of  stenographers  to 
handle  their  correspondence,  office  assistants  to  sup¬ 
ply  information  of  any  kind  they  may  require,  tele¬ 
phone  facilities,  a  card  index  showing  the  hotels  at 
which  those  in  attendance  at  the  conventions  are 
stopping,  newspaper  and  city  directories,  and  files  of 
recent  issues  of  this  publication. 

These  facilities  are  offered  our  subscribers,  adver¬ 
tisers  and  friends  in  an  earnest  desire  to  be  helpful 
to  them  at  a  time  when  they  will  be  extremely  busy 
and  will  stand  in  need  of  service  of  this  kind.  Every 
moment  of  their  time  will  be  taken  up  with  attend¬ 
ance  at  the  sessions  of  the  associations,  with  busi¬ 
ness  and  social  interviews  with  formal  and  informal 
luncheons  and  dinners.  And  yet  a  certain  number 
of  letters  and  telegrams  must  be  written  and  cer¬ 
tain  information  must  be  obtained.  If  Editor  & 
Publisher  can  do  anything  to  make  your  stay  in 
New  York  pleasant  let  us  do  it. 

-A  list  of  the  convention  .staff  representing  both 
editorial  and  business  department  follows : 


'tv 


“WE  BOYS”  MUST  GO! 

ONE  of  the  healthiest  signs  in  the  newspau 
profession  is  the  manner  in  which  memlj 
of  the  craft  have  started  to  organize  to  driii 
the  “we  boy”  element  out  of  their  ranks. 

In  Washington  the  Standing  Committee  of  f, 
respondents  has  taken  up  the  work  of  forcing  tiJ 
undesirables  out  of  the  places  that  have  in  the  * 
assured  them  a  certain  amount  of  public  trust 
In  New  York  City  an  important  faction  of  i' 

New  York  Press  Club,  composed  of  active 
paper  workers,  has  taken  the  affairs  of  that  orgri 
zation  into  the  courts  in  an  effort  to  give  the 
boy”  methods  of  raising  money  an  airing. 

The  “we  boys”  element  has  been  very  active 
some  time  throughout  the  country.  Sqmetimes 
works  under  “press  club”  auspices,  and  at 
times  assumes  names  that  draw  upon  the  standij 
of  reputable  newspaper  organizations  for  the 
fluence  necessary  to  bring  in  the  money.  It  i 
notorious  fact  that  under-  these  fake  methods 
well-to-do  business  and  professional  men  of  .Amerj 
are  milked  of  hundreds  of  thousands  of  dollars 
year.  Every  dollar  .so  collected  from  unsuspeaig 
dupes  is  finally  charged  against  the  dishonor  of 
entire  profession  and  everything  it  stands  for. 

There  can  be  no  denying  the  fact  that  the  niii 
“Press  Gub”  as  a  means  of  introduction,  has  cw 
to  mean  a  gentlemanly  hold-up  to  most  well-posij 
business  and  professional  men,  and  a  thing  to 
held  in  contempt  by  a  vast  majority  of  the  proii 
sion  of  journalism. 

Editor  &  Publisher  does  not  presume  to  take 
part  in  a  factional  fight  within  the  New  York  P: 

Club,  but  it  could  not  help  but  know  that  there  iJ 
something  radically  wrong  with  its  recent  snlica] 
tions.  .Awhile  ago  an  active  newspaper  man 
larly  employed  on  a  New  York  daily  iic\vspaj!| 
who  is  reputed  to  be  very  wealthy,  was  approac: 
by  a  New  York  Press  Club  solicitor  who  atteni;(J 
to  sell  him  a  membership  at  a  cost  of  several!; 
dred  dollars.  He  refused,  but  expressed  a  will; 
ness  to  join  as  a  working  newspaper  man.  HE  I 
NOT  BECOME  A  MEMBER. 

The  New  York  Press  Club  has  a  real  mis 
that  it  should  perform  here  in  the  center  of  the : 
lishing  business,  and  if  a  house-cleaning  is  nece-iiW^*^*  E 
let  ns  have  it  in  the  courts  where  it  will  receive  ^ 

publicity  that  the  world  will  know  that  it 
.reformed  and  the  newspaper  profession  is  not 
bad  as  it  has  helped  to  paint  it.  If  it  cannot ei® 
except  by  such  methods,  as  some  claim,  then  cl 
it  up  before  it  brings  further  dishonor  on  the  ?; 
fession  for  which  it  claims  to  stand. 


Washington  correspondents  give  every  indicatiBiort  trip 


that  they  will  supply  the  necessary  leadership  foi 


general  reform ;  let  the  members  of  the  priiiei^wlain  (Ka 


weeks 
Dr.  Bur 


everywhere  take  up  this  movement  and  make  it 
tion-tvide.  “We  boys”,  tipsters,  operators  of 
publications,  fake  news  servic,e.s,  fake  feature  ^f^’il)lisher"o 
and  common  grafters  who  now  find  asylum  vUJmgj  p^|j]jg| 
the  ranks  of  newspaper  men  must  go! — B.  M. 


The  best  text  book  on  Americanization  is  tli* '^’■cter,  and 

_ I  _ 1.1.. _  ClolM  I  . 


Austin  I 


and  weekly  newspapers  of  the  United  States, 
you  want  to  get  a  foreigner  interested  in  the  coua 
in  which  he  has  taken  up  his  abode  you  can  ^ 
through  the  newspapers  his  children  read  to  hi® 
his  home,  if  he  cannot  read  English  himself.  Ss 
of  the  foreign  language  papers  are  as  thorouj*  jjj 
American  in  what  they  print  as  those  prinwl 
English.  Text  books  look  formidable  to  the « 
who  has  had  only  a  limited  education.  Newspap® 
on  the  other  hand,  are  less  formal,  more  neighta 
and  possess  a  livelier  interest.  The  messages  tk 
carry  are  full  of  life  and  so  plainly  put  thattheyc 
be  understood  by  anyone  possessing  average  mt* 
gence.  Dr.  Thomas  Finigan,  state  .superintendeot  ^ 

schools  in  Pennsylvania,  is  so  thoroughly  sold  i,  p 
this  idea  that  in  a  campaign  he  is  carrying  on  aga'  ^  • 

illiteracy  he  urges  use  of  newspapers  in  the  ediK 
tion  and  Americanization  of  our  immigrants.  dj 

66T  HOPE  you’re  satisfied  now,”  remarked 

Brindell  to  a  reporter  of  the  New  York  lb'  •  vAl 
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Driiiucii  lu  a  rupuricr  ui  me  »  • 

as  he  passed  into  the  shadows  of  Sing  Sing  York  t 


to  pay  for  his  part  as  a  labor  leader  in  the  ^ 


trade  graft.  No  higher  tribute  could  be  P*^* 
newspaper  man  for  work  well  done. 
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PERSONAL 

p  H.  BAKER,  publisher  of  the 
Lit  Cleveland  Plain  Dealer,  and  Mrs. 
Baker  have  returned  home,  after  spend- 
two  months  in  Florida.  Much  of 
their  time  was  spent  boating,  and  Mr. 
Baker  caught  some  good  fish. 

E.  J.  McCone,  general  manager  of 
the  Buffalo  Commercial,  has  been  ap¬ 
pointed  to  the  executive  committee  of 
the  Press  Congress  of  the  World  and 
,ill  address  tlie  congress  on  the 
“Menace  of  the  Closed  Shop  Press.” 

Charles  W.  Ellis,  editor  of  the  Lack¬ 
awanna  (N.  Y.)  Journal,  has  recov¬ 
ered  after  an  illness  of  ten  weeks  and 
the  Journal  ’ returned  to  a  six-column 
page  basis  after  a  period  in  five  col¬ 
umns.  Mr.  Ellis  also  signalized  his 
recovery  by  writing  a  new  song,  “My 
Mother’s  Lullaby,”  which  he  offers  to 
to  his  friends  upon  request. 

Laurence  Hills,  director  general  of 
the  Paris  edition  of  the  New  York 
Herald,  is  being  congratulated  on  the 
recovery  of  his  son  Philip,  after  a  long 
and  critical  siege  of  pneumonia  with 
complications.  The  boy  has  just  been 
discharged  from  the  American  hospital 
after  eleven  weeks’  illness  and  has  gone 
with  Mrs.  Hills  to  Beauvallon-sur-Mer 
to  recuperate. 

Thomas  E.  Conklin,  of  Berree  & 
Conklin.  New  York  newspaper  repre¬ 
sentatives,  is  recovering  his  strength  at 
his  home  in  White  Plains,  N.  Y.,  after 
an  operation.  He  will  go  in  a  few  days 
tn  .Atlantic  City. 

William  Panton,  editor  '^nd  publisher 
-i  the  Canadian  Champion,  Minton, 
(OnL’l,  was  presented  on  March  30  with 

I  master’s  jewel  and  an  illuminated 
s  by  his  brethren,  of  St.  Clair 

F.  &  A.  M..  of  which  he  has 
.  member  for  fifty  years. 
iV.  Little,  of  the  Alma  (Kan.) 
irise.  former  president  of  the 
s  Editorial  Association,  toured 
he  N.  E.  A.  in  Florida,  and  de- 
to  spend  some  time  there  taking 
tion. 

1  Redmond,  editor  of  the  Bur- 
1  (Kan.)  Daily  Republican,  who 
drs.  Redmond  motored  to  Florida 
le  N.  E.  A.,  visited  Cuba  for  a 
trip  before  returning  home, 
iyron  Caine,  editor  of  the  Belle 
(Kan.)  News,  is  spending  sev- 
feeks  in  Florida  on  a  vacation. 
Burris  A.  Jenkins,  editor  and 
itr  of  the  Kansas  City  Post,  has 
lublished  “Princess  Salome  or  A 
if  the  Days  of  Camel-Bells.”  The 
deals  with  the  famous  Bible  char- 
and  of  the  early  Christian  church, 
tin  P.  Haines,  for  many  years 
editorial  writer  for  the  Iowa 
^tcad,  has  resigned.  In  recent 
Mr.  Haines  had  been  the  “James 
erce”  whom  readers  of  the  Home- 
Publishers’  page  have  known, 
is  the  writer  of  most  of  the  farm 
il’s  utterances  on  Iowa  politics, 
lomestead  has  not  made  public  the 
instance  of  his  leaving  and  his  suc- 
'  has  not  been  named, 
derick  Roy  Martin,  acting  general 
?er  of  the  Associated  Press,  at- 
d  the  Good  Fellowship  meeting  of 
A-  P.  employees  in  Columbus, 
this  week.  On  Monday,  he  ad- 
td  the  Ohio  members  at  a  meeting 
•n  that  city. 

face  Hood,  publisher  of  the  Mont- 
f)  (Ala.)  Journal,  will  be  unable 
Iwd  the  publishers’  conventions  in 
York  this  month  due  to  ill  health, 
tator  Medill  McCormick,  former 
ther  of  the  Chicago  Tribune,  will 


be  the  chief  speaker  at  the  convention 
banquet  of  the  -American  Pulp  &  Paper 
Association  in  New  York,  April  14. 

George  H.  Fairchild,  proprietor  of 
the  Manila  Times,  is  in  the  United 
States  to  urge  upon  Congress  that  the 
Philippines  be  made  a  territory.  He 
was  received  by  President  Harding 
Monday  and  has  another  White  House 
engagement  for  April  14. 

Thomas  W.  Lamont,  proprietor  of  the 
New  York  Evening  Post,  sailed  on  the 
Adriatic  for  Europe  Wednesday. 

H.  V.  Jones,  publisher  of  the  Minne¬ 
apolis  Journal,  is  just  completing  a 
motor  trip  through  California.  He 
will  be  a  candidate  for  Associated 
Press  director  to  succeed  A.  C.  Weiss 
at  the  New  A’ork  Convention  this 
month.  ' 

Mrs.  E.  O.  Susong,  publisher  of  the 
Greenville  (Tenn.)  Democrat-Sun,  Is 
the  newest  woman  member  of  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation. 

L.  D.  Drake,  joint  owner  of  the  Pen¬ 
dleton  (Ore.)  East  Oregonian  and  the 
Astoria  Budget,  has  severed  active  con¬ 
nections  with  the  East  Oregonian  and 
will  devote  his  time  to  the  business 
management  of  the  Budget. 

IN  THE  EDITORIAL  ROOMS 

t^DWARD  S.  BECK,  managing  editor 
of  the  Chicago  Tribune,  Parke 
Brown  of  the  editorial  department,  and 
Fred  Smith,  eastern  correspondent,  are 
back  on  duty  after  undergoing  opera¬ 
tions. 

Miss  Frances  C.  Boardman,  dramatic 
and  musical  editor  of  the  St.  Paul  Daily 
News,  is  visiting  several  Minnesota 
towns  and  writing  them  up  for  her 
paper.  She  is  also  contributing  humor¬ 
ous  rhymes  daily.  ^ 

T.  F.  Pruett,  formerly  city  editor  of 
the  Columbus  (Ga.)  Enquirer-Sun,  has 
become  managing  editor  of  the  Ander¬ 
son  (S.  C.)  Tribune,  succeeding  the 
late  V.  B.  Cheshire.  The  paper  is  now 
owned  by  Mrs.  Cheshire. 

Allan  H.  Temple,  associate  editor  of 
Commerce  &  Finance,  was  given  a  two 
weeks’  leave  of  absence  from  the  staff  of 
the  Columbia  School  of  Journalism  this 
week.  He  will  undergo  an  operation. 

John  P.  Medbury,  humorist  of  the  San 
Francisco  Call,  is  now  associated  with 
the  Premier  Syndicate. 

G.  T.  McConville,  news  editor  of  the 
Northwest  News  Bureau  in  St.  Paul, 
has  returned  to  his  desk  after  an  illness 
of  ten  days. 

Jay  W.  Ludden,  assistant  Sunday  edi¬ 
tor  of  the  St.  Paul  Pioneer  Press,  has 
been  shifted  to  the  news  staff. 

A.  D.  Stedman,  late  of  the  Farmers 
Dispatch,  St.  Paul,  has  taken  a  post  at 
the  copy  desk  of  the  Dispatch. 

Leon  Harpole  has  resigned  from  the 
St.  Paul  Dispatch  copy  desk  to  l)ecome 
telegraph  editor  of  the  Aberdeen  (S. 
D.)  Journal,  which  has  just  started. 

J.  M.  Stowell  of  the  St.  Paul  Dis¬ 
patch  copy  desk  has  left  that  paper  and 
taken  the  telegraph  editorship  of  the 
Fargo  (N.  D.)  Forum. 

Frank  Lovell,  assistant  Sunday  editor 
of  the  St.  Paul  Pioneer  Press,  has  re¬ 
signed  to  be  managing  editor  of  the 
Racine  (Wis.)  Times-Call. 

Charles  H.  Platt,  assistant  librarian  of 
the  St.  Paul  Dispatch-Pioneer  Press,  has 
resigned  to  go  with  the  Minneapolis 
Daily  News. 

Leo  P.  Sullivan,  sport  editor  of  the 
St.  Paul  Pioneer  Press,  has  joined  the 
advertising  department  of  the  Minnea¬ 
polis  Journal. 


FOLKS  WORTH  KNOWING 

^EORGE  H.  CARTER  of  Council 
^  Bluffs,  la.,  President  Harding’s 
choice  for  the  office  of  Public  Printer 
of  the  United  States. 

Age  47. 

Lawyer  and  newspaperman. 

Learned  to  set 
type  and  operate 
a  job  press  and 
worked  in  his 
father’s  store  at 
L  e  M  a  r  s,  la., 
when  a  youth. 

Clerk  in  Na¬ 
tional  Bank, 

Pittsburg,  Kans., 
summers  of  1892 
and  1893. 

Proofreader  and 
state  news  edi¬ 
tor,  Sioux  City  George  H.  Carter 
Tribune,  1898-9. 

Reporter,  Council  Bluffs,  Nonpariel, 
1899-1900. 

Clerk,  U.  S.  Census  Office,  Washing¬ 
ton,  1900-01. 

City  editor.  Council  Bluffs  Nonpariel, 
1901-05. 

Secretary,  Pottawattamie  County  (la.) 
Republican  Central  Committee,  1903-5. 

Political  writer  and  state  house  repor¬ 
ter,  Des  Moines  Capital,  1905-07. 

Copy  editor  and  assistant  telegraph 
editor,  Washington  Post,  1907-09. 

Washingjton  correspondent  of  Iowa 
newspapers  and  special  writer,  1909-10. 

Assistant  secretary  and  secretary, 
printing  investigation  commission.  1910- 
1911. 

Clerk,  joint  committee  on  printing, 
1911  to  date. 

Secretary,  special  committee  on  gov¬ 
ernment  paper  specifications,  1911  to 
date. 

Author  of  the  Congressional  Printing 
Handbook  and  compiler  of  numerous 
Congressional  documents. 


Ralph  Turner  signalized  his  transfer 
from  the  United  Press  to  the  United 
News  bureau  in  Washington  last  Mon¬ 
day  by  securing  the  first  interview  grant¬ 
ed  by  Stephane  Lauzanne,  French  editor 
who  is  in  this  country  as  a  member  of 
former  Premier  Viviani's  party. 

Lawrence  M.  Wilson,  formerly  with 


the  San  Francisco  American,  is  now  on 
the  staff  of  the  Great  Falls  (Mont.) 
T  ribune. 

Miss  Mae  Pauline  Chesnut,  society 
editor  of  the  Great  Falls  (Mont.)  Tri¬ 
bune  for  the  la.st  year,  left  April  4  to 
take  charge  of  the  woman’s  clubs  de¬ 
partment  on  the  Minneapolis  Journal. 
Miss  Lorene  Burks  will  take  the  society 
department  for  the  Tribune. 

Elliott  J.  Tarbell  will  leave  the  staff 
of  the  Great  Falls  (Mont.)  Tribune, 
the  middle  of  April  to  go  to  Minne¬ 
apolis.  He  will  be  replaced  by  W.  H. 
Dickinson,  who  has  been  on  the  Minne¬ 
apolis  Journal  for  the  last  year. 

-A.  J.  Tassell,  for  eight  years  a  mem¬ 
ber  of  the  staff  of  the  Winnipeg  Free 
Press,  has  joined  the  Ottawa  Bureau 
of  the  Canadian  Press.  Mr.  Tassell 
was  librarian  and  music  critic  for  the 
Free  Press. 

W.  H.  Belford,  city  editor  of  the 
Winnipeg  Tribune,  has  been  off  duty 
fot  a  couple  of  weeks,  due  to  illness. 

W.  F.  Payne,  news  editor  of  the 
Winnipeg  Free  Press,  has  been  ap¬ 
pointed  Saturday  and  feature  editor, 
and  R.  G.  Dafoe,  for  many  years  night 
editor,  has  been  named  news  editor. 

'  William  and  John  Butler,  brothers, 
who  spent  more  than  a  year  in  various 
countries  of  Europe,  including  Eng¬ 
land,  are  back  in  Cleveland.  William 
is  doing  special  work  on  the  Press, 
while  John,  the  younger  brother,  has 
been  assigned  to  local  work  on  the 
Plain  Dealer. 

Monte  Bourjaily,  recently  made  com¬ 
missioner  of  information  for  the  city 
of  Cleveland,  has  had  his  scope  of 
work  enlarged  by  taking  on  work  for¬ 
merly  carried  on  by  others.  He  is  also 
editor  of  the  city’s  official  bulletin. 

W.  G.  “Qug”  Clugston,  Topeka,  cor¬ 
respondent  of  the  Kansas  City  Post, 
was  held  prisoner  for  nearly  24  hours 
by  a  sergeant-at-arms,  following  his 
discovery  hidden  in  a  committee  room 
in  the  state  capitol  building,  in  which  a 
legislative  committee  was  about  to  dis¬ 
cuss  the  confirmation  of  the  appointees 
of  Governor  Henry  J.  Allen.  When 
discovered,  he  was  asked  to  refrain 
from  telling  what  he  had  heard,  which 
he  refused  to  do. 

Dwight  H.  Fee  has  resigned  his  po¬ 
sition  on  the  news  staff  of  the  Pitts¬ 
burgh  Gazette-Times  to  take  up  pub¬ 
licity  work  for  the  board  of  foreign 
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missions  of  the  United  Presbj’terian 
Church.  His  work  will  take  him  to 
Egypt,  the  Egyptian  Sudan,  .\byssinia 
and  possibly  India, 

Lieut.  Carleton  Ketchum,  M.C.,  of 
the  local  staff  of  the  Vancouver  (B.C.) 
Province,  recently  married  Mrs.  Una 
Maxwell,  of  Pasadena,  Cal. 

George  Simpson,  for  twenty-two 
years  a  member  of  the  staff  of  the 
Canadian  House  of  Commons’  Han¬ 
sard,  has  been  appointed  associate 
editor.  He  was  for  ten  years  a  mem¬ 
ber  of  the  Ottawa  Press  Gallery. 

Herman  A.  August,  former  Detroit 
Journal  copy  reader  and  now  a  senior 
law  student  in  the  University  of  Michi¬ 
gan.  is  one  of  the  five  men  elected  by 
the  law  college  faculty  to  the  Order  of 
the  Coif,  the  highest  honor  conferred 
on  a  senior  law  student. 

Henry  H.  Tinkham,  for  several 
sessions  legislative  correspondent  for 
the  Grand  Rapids  Press,  is  considered 
almost  surely  the  next  postmaster  in 
Grand  Rapids. 

Arthur  J.  L.  Keedie,  publisher  of  the 
Bear  Lake  (Mich.)  Beacon,  who  last 
fall  became  heir  to  a  437-acre  estate  in 
Scotland,  will  not  go  to  Scotland  to 
claim  the  property.  Instead,  he  will 
sell  it  and  remain  in  the  publishing 
business.  He  says  “the  United  States 
is  good  enough  for  me.” 

Thomas  Ewing  Dabney  of  the  New 
Orleans  Item  staff  is  recovering  from  a 
broken  knee-cap  at  the  Touro  In¬ 
firmary. 

.\ndrew  Ten  Eyck,  a  former  Albany 
(N.  Y.)  newspaperman,  has  been  called 
to  Washington  by  Secretary  of  State 
Hughes  for  a  conference  on  the  for¬ 
eign  service,  a  subject  he  has  recently 
investigated  for  the  Outlook. 

Carlisle  MacDonald,  a  member  of  the 
Paris  staff  of  the  Associated  Press,  has 
announced  his  engagement  to  Miss 
Dorothy  Sloan  Allen  of  New  York. 

William  G.  King  has  been  appointed 
■Associated  Press  correspondent  at 
Lansing,  Mich.,  to  succeed  Monroe 
Stern  who  resigned.  Mr.  King  has 
been  night  pony  editor  in  the  Chicago 
office  of  the  A.  P. 

E.  J.  Webster,  for  a  time  city  editor 
of  the  Oklahoma  City  Daily  Oklahoman, 
is  now  telegraph  editor  on  the  San  An¬ 
tonio  (Tex.)  Express. 

T.  H.  Barrett,  who  has  been  telegraph 
editor  on  the  Dallas  (Tex.)  Morning 
News  for  about  three  years,  has  been 
made  assistant  city  editor. 

Bob  Lee,  city  editor  of  the  Chicago 
Tribune,  is  back  at  his  desk  after  a 
severe  illness  which  members  of  the  staff 
report  took  several  inches  off  his  waist 


James  H.  O’Neill,  for  the  past  two 
years  with  the  Booth  newspapers  in 
Michigan,  is  now  writing  editorials  for 
and  editing  the  Owosso  Argus-Press. 
Mr.  O’Neill  was  for  many  years  con¬ 
nected  with  Toronto,  London  and  West¬ 
ern  Canada  newspapers. 

Elmer  Brewer,  for  more  than  20  years 
foreman  of  the  Hutchinson  (Kan.) 
News  composing  room,  was  presented 
with  a  reading  lamp  by  the  company 
upon  his  retirement  last  week. 

Krebs  Beebe,  director  of  advertising 
for  the  Illinois  Daily  Newspaper  Asso¬ 
ciation,  has  resigned. 


annual  meeting  of  stockholders  held  in 
Jersey  City,  April  5. 

Ray  W.  Lockard,  ot  the  Periodical 
Publishers’  Service  Bureau,  Des  Moines, 
and  secretary  of  the  Advertising  Club  of 
that  city,  has  been  made  secretary  of 
the  Des  Moines  Better  Business  Bureau. 


The  J.  Walter  Thompson  Coidmii, 


this  week  opened  an  office  in  aevtIaJ 
in  the  Hanna  Building,  in  charseTf 
Stuart  D.  Cowan.  This  is  the  sixtk 
offSce  of  this  agency,  others  being  j. 
New  York,  Chicago,  Boston,  CinciLti 
and  London.  ™ 


F.  L.  Perkins,  who  has  been  engaged 
in  advertising  and  publicity  work  in  San 
Francisco,  has  been  appointed  advertis¬ 
ing  manager  for  the  Northern  division 
of  Harold  L.  Arnold,  San  Francisco 
Hudson-Essex  motor  car  distributor. 


THE  BUSINESS  OFFICE 


JC.  REYNOLDS,  advertising  director 

*  nf  thp  Dallac  Timps-Hprald  is  in 


Bentley  Nelson,  formerly  a  reporter 
for  the  Fort  Worth  (Tex.)  Record,  has 
been  selected  for  publicity  commissioner 
of  the  Forth  Worth  Chamber  of  Com¬ 
merce,  succeeding  Roscoe  Ady,  resigned. 

Lynn  W.  Landrum,  former  associate 
editor  of  the  Vernon  (Tex.)  Record, 
and  later  editor  of  the  Quanah  (Tex.) 
Observer,  has  joined  the  Dallas  Morn¬ 
ing  News  staff. 

Curtis  H.  Vinson,  who  has  been  news 
editor  of  the  Galveston  Daily  News,  has 
transferred  to  the  Dallas  office  of  A.  H. 
Belo  &  Co.  and  will  take  an  executive 
position  in  the  editorial  offices  of  the 
company. 

-Alfred  H.  IHenning,  who  has  been 
head  of  the  telegraph  department  of  the 
Dallas  Morning  New's  for  several  years, 
has  been  made  a  special  writer. 

C.  H.  Merriam,  for  several  years  in 
charge  of  the  telegraph  desk  of  the  San 
.Antonio  Light,  has  joined  the  staff  of 
the  Dallas  Morning  News. 


of  the  Dallas  Times-Herald,  is  in 
New  York  on  business  and  is  a  guest  at 
the  Hotel  Embassy. 

Elmer  P.  Grierson,  for  the  past  seven 
jears  advertising  manager  of  the  .Ameri¬ 
can  Boy,  Detroit,  has  been  promoted  to 
business  manager  of  the  magaeine  and 
secretary  and  assistant  treasurer  of  the 
Sprague  Publishing  Company,  succeed¬ 
ing  the  late  Jacob  Cotner. 

William  H.  Dearden,  publisher  of  the 
Ware  River  (Mass.)  News,  and  an  in¬ 
telligence  officer  in  the  World  War,  is 
being  mentioned  as  an  appointee  to  suc¬ 
ceed  William  J.  McCarthy  as  prohibition 
agent  in  Boston,  according  to  informa¬ 
tion  received  from  the  Capitol.  Mr. 
Dearden  was  at  different  times  secretary 
to  Congressman  Gillett,  of  Springfield, 
and  Congressman  Winslow,  of  Worces¬ 
ter. 

B.  T.  McCanna,  Lawrence  DeGryce, 
Harry  Gould,  Alfonzo  G.  Dugan  and  W. 
B.  Schroeder  are  new  additions  to  the 
Chicago  Tribune’s  business  survey  de¬ 
partment.  Leo  McGivens  has  been  trans¬ 
ferred  to  the  New  York  News  and  Jack 
Cowler  has  gone  to  the  western  national 
department. 

J.  W.  Warren,  who  has  been  stationed 
at  Quebec  supervising  pulpwood  ship¬ 
ments  to  the  Chicago  Tribune’s  mill  at 
Thorold,  Ont.,  andjater  at  Post  Huron, 
Mich.,  seeing  the  cars  of  paper  safely 
over  the  border,  has  been  transferred  to 
New  A'ork  to  have  charge  of  paper  ship¬ 
ments  for  the  Daily  News. 

Robert  L.  Bouse,  for  twelve  years  as¬ 
sociated  with  the  Philadelphia  Record 
as  financial  advertising  manager,  has  re¬ 
signed  to  accept  an  appointment  in  the 
Philadelphia  office  of  Salomon  Brothers 
&  Hutzler,  Commercial  Trust  Building, 

John  Merker,  Jr.,  recently  with  the 
George  L.  Dyer  Advertising  .Agency, 
New  York,  has  joined  the  staff  of  the 
Glen  Cove  (N.  Y.)  Echo  as  sales  and 
service  manager.  McHarg  Davenport, 
formerly  an  account  executive  with  the 
Atlas  -Advertising  .Agency,  is  now  also 
a  member  of  the  Echo  organization. 

Fred  Fraser  has  been  made  advertising 
manager  of  the  Bemidji  (Minn.)  Daily 
Pioneer.  He  has  been  an  ad  writer  for 
various  stores  in  that  city. 


James  Stephens  who  has  been  adver¬ 
tising  manager  of  stores  in  Melbourne 
and  Sydney,  Australia,  has  become  ad¬ 
vertising  manager  of  Hale  Brothers, 
Inc.,  Sacramento,  Cal.  Mr.  Stephens 
was  one  of  the  organizers  of  the  Sydney 
.Advertising  Club. 

E.  R.  Metzger,  for  four  years  with  the 
Hoover  Service,  Inc.,  New  York,  is 
now  advertising  manager  of  the  First 
Hawaiian  Conservatory  of  Music,  New 
York. 


Milton  R.  Standish,  for  several  years 
advertising  manager  of  the  San  Bernar¬ 
dino,  (Cal.)  Daily  Sun,  has  been  ap¬ 
pointed  advertising  manager  of  the  Gill 
Storage  Battery  Company,  of  that  city. 

.Alfred  Scholes,  formerly  treasurer 
and  general  manager  of  the  McMaster 
&  Maugle  Company,  Philadelphia,  manu¬ 
facturer  of  window  shades,  and  who  had 
charge  of  the  company’s  advertising, 
has  been  appointed  manager  of  the 
York  and  Lancaster,  (Pa.)  branches  of 
the  Underwood  Typewriter  Company, 
with  headquarters  at  York. 


J.  B.  Shiffer,  formerly  vice-presidm 
and  art  director  of  the  Arthur  K. 
Crumrine  Company,  Columbus,  Ohio, 
and  later  with  Botsford,  ConsUnfet 
and  Tyler,  Portland,  Ore.,  has  boat 
appointed  chief  of  the  creative  and  pro. 
motion  department  of  the  Union  Litho. 
graph  Company,  San  Francisco. 

Reed  Parker,  of  the  Chimgo  solicit, 
ing  staff  of  Lord  &  ThomasfadvertisiiB 
agency,  has  joined  the  agency  of  C.  C 
Winningham,  Detroit,  in  a  similar  c». 
pacity. 

Leslie  L.  Shaw,  formerly  of  the  ad¬ 
vertising  staff  of  the  Curtis  Pfiblishitj 
Company,  in  the  Philadelphia  territory, 
is  now  a  member  of  the  Kansas  City 
sales  staff  of  the  Potts-Turnbull  Com- 
pany. 

Peter  DeMott  has  resigned  as  presi¬ 
dent  of  the  Beacon  Ad  Service,  N« 
York,  and  is  now  with  S.  T.  Judsoi 
Service,  advertising  typography,  engrav¬ 
ing  and  stereotyping,  of  that  city. 

Louis  J.  Goldman,  president  of  Louis 
■J.  Goldman,  Inc.,  advertising  agency, 
New  York,  has  joined  the  Martin  V 
Kelley  Co.,  Inc.,  Toledo,  as  vice-press 
dent.  Mr.  Goldman  will  have  his  head¬ 
quarters  at  the  New  York  office. 
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NOTES  OF  THE  AD  AGENTS 


'^HE  Gray  Advertising  Company  of 
Kansas  City,  has  added  several  men 
to  its  staff.  J.  W.  Hubbell,  formerly 
traveling  auditor  and  credit  manager 
for  the  National  Biscuit  Company,  more 
recently  with  the  Kansas  Moline  Plow 
Company,  becomes  office  manager.  L. 
D.  Qark.  formerly  assistant  sales  man¬ 
ager  with  .Anderson-Gustafason  at 
Fort  Worth,  Tex.,  has  been  made  an 
account  executive,  specializing  in  lubri¬ 
cating  oil  advertising.  Frank  Bumpus, 
formerly  advertising  manager  of  Smith 
&  Sons,  road-grading  machinery,  has 
charge  of  technical  advertising  accounts, 
particularly  in  business  papers.  C.  F. 
Goodman,  until  recently  assistant  to  the 
advertising  manager  of  the  Moline 
Plow  Company,  becomes  assistant  chief 
of  the  copy  department. 

The  Prather-Allen  .Advertising  Com¬ 
pany  is  now  located  in  the  Neave 
Buiiding,  104  West  Fourth  Street,  Cin- 


Douglas  S.  Franklin,  formerly  asso¬ 
ciated  with  the  United  Fruit  Company 
at  Trujillo,  Spanish  Honduras,  hu 
joined  the  copy  writing  department  of 
the  Frailey  Advertising  Company  of 
Youngstown,  Ohio. 


Clarence  E.  Jones,  formerly  with  L 

G.  Dun  &  Company,  is  now  associate 
with  the  J.  .Adlemere  Burns  Company 
advertising  agency,  Philadelphia. 

Ben  S.  Lemmon,  Los  .Angeles  newsl 
paper  man  and  magazine  writer,  bal 
joined  the  L.  S.  Gillham  Company,  IncJ 
advertising  agency,  at  Los  .Angeles.  1 
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MARTIN  MOVES  UP  ON  LEDGQ 


Succeeds  C.  H.  Ludington  as  Vkvl 
President — Three  New  Director!  I 


McCutcheon  &  Gerson  have  moved 
their  New  York  office  from  25  West 
43rd  street  to  19  West  44th  street. 


WITH  THE  ADVERTISING  FOLKS 


^ARL  W.  BETTCHER  has  been  ap¬ 
pointed  sales  manager  of  the  East¬ 
ern  Machine  Screw  Corporation  of  New 
Haven,  Conn.  He  will  be  in  charge  of 

H.  &  G.  die  head  business. 


Charles  G.  Frowert  has  been  placed 
in  charge  of  the  Philadelphia  branch 
office  of  the  Percival  K..  Frowert  Com¬ 
pany,  Inc.,  general  advertising  agency, 
of  New’  York.  The  Philadelphia  branch 
will  be  located  at  250  South  Broad 
street. 


At  the  annual  meeting  of  the  stw 
holders  of  the  Philadelphia  Pu^ 
Ledger  Company,  John  C.  Martin,  *iw 
has  been  general  business  manager  ai4 
treasurer  of  the  company  for  sevbd 
years,  was  elected  vice-president. 
Martin  succeeds  Charles  H.  LudmfW 
in  the  vice-presidency,  but  he  will  c» 
tinue  to  be  general  business  manapi 
and  Mr.  Ludington  will  continue  as  I 
director  of  the  company.  Charles  h 
Tyler,  secretary  of  the  company, 

F.  Goldsmith,  advertising  manager,  W 
David  E.  Smiley,  editor  of  the  Eveniil 
Ledger,  were  made  directors  in  the  «• 
pany.  Cyrus  H.  K.  Curtis  continue 
as  president  and  other  directors  tt 
elected  were  Philip  S.  Collins,  John  1 
Williams  and  John  J.  Spurgeon. 


H.  S.  Greene  has  been  appointed  sales 
manager  of  the  Barber-Greene  Company, 
of  Aurora,  Ill. 

James  J.  Harrington,  formerly  of  Cin¬ 
cinnati,  has  been  made  supervisor  of 
foreign  sales  for  the  Ford  Motor  Com¬ 
pany,  Detroit,  and  will  have  head¬ 
quarters  in  London,  England. 

L.  B.  Jones,  advertising  manager  of 
the  Eastman  Kodak  Company,  was  re¬ 
elected  to  the  board  of  directors  at  the 


M.  H.  Hargrave,  who  has  conducted 
the  Hargrave  Advertising  Agency  in 
Des  Moines  and  has  been  active  in  ad¬ 
vertising  in  that  city  for  many  years, 
has  sold  his  agency  to  K.  E.  Shepard, 
formerly  of  the  Des  Moines  Register 
and  Tribune  advertising  staff.  Mr. 
Hargrave  has  become  advertising  man¬ 
ager  of  the  new  Frank  &  Seder  store 
in  Detroit. 


Amen  Corner  Elects  Offic** 

At  the  annual  meeting  of  the  Dirert^ 
of  the  .Amen  Corner,  held  in  the  W» 
dorf-Astoria  the  following  officers 
elected:  President,  Edward  G. 
vice-president,  James  J.  Montag'iei 
treasurer,  William  Leary;  secret»i> 
Thomas  O.  McGill. 


Worth  Colwell,  president  of  the 
Rowland  Advertising  Agency,  New 
York,  and  George  R.  Hull  of  the  Row¬ 
land  staff,  will  sail  for  Europe  the  last 
w’eek  in  April,  visiting  Paris,  London 
and  other  cities. 


Authors’  League  Bsuiquet  April  11 

The  Authors’  League  of  Amenja^ 
hold  a  dinner  for  members  and  ^ 
guests  at  the  Hotel  Commodore, 
York,  April  11. 
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First  in  Standardization 

First  in  Simplicity 

First  in  Dependability 


INTERTYPE  CORPORATION 


The  campaign  was  worked  out  in  co¬ 
operation  with  the  publicity  department 
of  the  Presbyterian  Church. 


FORM  LETTERS  ON  4-INCH  COPY 

Request  Made  by  Ayer  Agency  on 
“Domino”  Sugar  Advertising 

“How  is  this  on  four-inch  copy !”  com¬ 
ments  a  publisher  reader  of  Editor  & 
PuBUSHER  referring  to  a  letter  sent  to 
him  by  N.  W.  Ayer  &  Son,  Philadelphia, 
asking  that  newspapers  receiving  “Dom¬ 
ino”  Sugar  advertising  of  the  American 
Sugar  Refining  Company  extend  co-op¬ 
eration  by  sending  form  letters  to  retail 
grocers  in  the  territory.  The  Ayer  let¬ 
ter  is  as  follows: 

Gentlemen: 

Kindly  refer  to  our  letter  of  March  3, 
calling  attention  to  the  fact  that  we  had 
recently  sent  you  an  order  for  the  adver¬ 
tising  of  the  client  named  above,  and  ask¬ 
ing  that  you  help  us  to  secure  from  the 
advertising  in  your  paper,  as  much  value 
as  possible  by  extending  cooperation  in 
the  form  of  letters  to  be  sent  out  to 
retail  grocers  in  your  territory. 

Our  letter  must  have  reached  you  as  it 
has  not  been  returned  to  us.  However, 
to  our  surprise,  we  have  not  heard  a  word 
from  you  on  this  subject  and  naturally 
we  are  somewhat  interested  in  knowing 
whether  or  not  you  are  willing  to  co¬ 
operate  along  the  lines  suggested. 

Won’s  you  please  ^ive  us  reply  by 
return  mail  indicating  just  what  we  may 
expect  in  the  way  of  cooperation. 

Very  truly  yours, 

N.  W.  AYER  &  SON. 


Buy  Samia  Observer 

H.  M.  Hueston  and  Allan  Holmes, 
publishers  of  the  Prince  Albert  (Sask.) 
Herald,  have  purchased  the  Canadian 
Observer,  a  daily  newspaper,  at  Sarnia, 
Ont.,  and  will  hereafter  control  it.  Mr. 
Holmes  will  continue  to  manage  the 
Prince  Albert  Herald,  while  Mr.  Hues¬ 
ton  will  have  charge  of  the  Canadian 
Observer. 


AN  AUTO  AD  CAMPAIGN 


Mint  Products  Builds  Unique  Cars  for 
Nation-wide  Trip  to  Advertise 

The  Mint  Products  Company  of  Port 
Chester,  Y.,  is  having  built  several 
advertising  automobiles.  One  of  them 
was  placed  into  service  recently. 

The  car  is  a  Ford,  one  ton  truck,  with 
an  extension  frame.  On  it  has  been 
fitted  a  large  tubular  body,  over  fifteen 
feet  long  by  fifty  inches  high.  The  body, 
in  shape,  color  and  lettering,  is  a  faith¬ 
ful  reproduction  of  a  full-package  of 
Pep-O-Mint  “Life  Savers.” 

Merle  B.  Bates,  advertising  manager 
for  the  Mint  Products  Company,  stated 
that  it  is  the  company’s  plan  to  send  the 
advertising  cars  through  the  United 
States  and  Canada.  Several  million  sam¬ 
ples  of  “Life  Savers”  are  to  be  given 
away  during  the  travels  of  the  several 
cars. 

It  is  anticipated  that  by  the  end  of  this 
summer  every  important  city  and  town 
along  the  principal  highways  of  United 
States  and  Canada  will  have  been  visited 
by  these  cars. 


SHORT  COURSE  IN  WINNIPEG 

Inland  Daily  Editor*  May  Participate  In 
Gathering  During  August 

(Special  to  Editor  &  Pvblisber) 

-A  short  course  in  journalism,  probably 
the  first  in  Canada,  is  proposed  for  the 
Manitoba  Agricultural  College,  Win¬ 
nipeg,  August  8-14.  It  is  expected  that 
a  series  of  practical”  lectures  will  be 
delivered  by  recognized  authorities  on 
problems  related  to  making  a  newspaper 
pay.  Joint  sessions  of  newspaper  men 
and  bankers  are  also  planned,  at  which 
financial  and  community  work  may  be 
discussed.  A  course  in  home  economics 


will  also  be  arranged  for  the  wives  and 
families  of  publishers. 

Should  the  Inland  Daily  Press  Associ¬ 
ation  of  the  United  States  be  in  Win¬ 
nipeg  during  the  sessions,  as  is  anticip¬ 
ated,  the  members  will  be  asked  to  join 
in  an  outing  with  those  attending.  The 
plan  has  been  discussed  with  the  Uni¬ 
versity  heads  and  with  various  publish¬ 
ers,  who  have  promised  to  support  it. 

W.  R.  Parker  with  Albert  Frank 

Albert  Frank  &  Co.,  New  York,  have 
appointed  Will  Rogers  Parker  to  their 
staff  as  an  account  executive. 


The  Atlanta  Journal 

ATLANTA,  GA. 


David  Adler  dk  Sons  Co. 

Cohn,  Rissman  dk  Co. 

Hart,  Schaffner  dk  Man 
B.  Kuppenheimer  dk  Co. 

Mallory  Hats 

Henry  Sonneborn  A  Co. 

Stein-Bloch  Co. 

Stetson  Hats 
Are  advertising  now  in 
The  Atlanta  Journal 

Advertuing  in  the 
Journal  Sells  the  Goods 


1  CympaiRP  In  Portsmouth,  Ohio, 

ly  Five  Financial  Institutions 

^  (jve  banks  of  Portsmouth,  Ohio, 

,  j  f5£ent  advertisement  in  the  local 
'jers  set  a  new  standard  for  bank  ad- 
fitising-  In  copy  five  columns  wide, 
-hteca  inches,  the  banks  invited  their 
Iloyes  and  every  citizen  of  the  town 
0  attend  some  church  on  the  following 
;njdav.  The  invitation  was  signed  by 
e  banks  and  headed  “Why  the  Bankers 

Portsmouth  Support  the  Churches.” 
•  contained  this  statement: 

"Every  banker  in  Portsmouth  knows 
dot  if  churches  had  not  been  here  since 
the  betinning  of  the  town,  the  banks  would 
net  stay  »  — would  never  have  been. 

Uw  and  order  must  precede  safe  banking. 
(Inches  induce  law  and  order. 

"We  support  the  churches,  each  banker 
and  employee,  according  to  his  choice,  be- 
anne  we  want  Portsmouth  to  grow  and 
become  a  better  place  in  which  to  live  and 
mile  a  family.  We  know  that  along  the 
nth  of  righteousness,  and  this  alone,  lies 
j^k,  continuous  prosperity.  We  want  to 
nt  our  inttuence  on  the  side  of  right 
(very  time. 

“The  bankers  of  this  city  know  that  the 
charch  is  the  sole  institution  which  has 
|«  its  chief  business  the  inculcation  of  the 
pnnciples  of  honesty  and  right  dealing. 

“Churches  develop  faith,  and  faith  is 
neded  before  a  man  is  willing  to  risk  his 
Bviugs  and  his  labor  in  a  project  which  he 
bopn  will  mean  much  to  the  city  and  its 
lOTcra. 

“Churches  are  the  ally  of  everything 
liut  is  good  and  the  enemy  of  everything 
that  is  wrong.  The  banks  of  Portsmouth 
itud  solidly  beside  the  churches  on  this 
plstform.” 

Th«  advertisement  closed  with  a  cor¬ 
ial  invitation  to  attend  church,  urging 
biple  to  be  on  time  and  to  go  every 
caday.  The  announcement  was  made 
a  behalf  of  the  Portsmouth  Federation 
1  Churches,  composed  of  twenty-five 
'ngregations  and  seven  denominations 
bich  had  been  carrying  on  a  campaign 
i  paid  advertising,  urging  church  mem- 
trship  before  Easter. 


,;jncs  RAN  CHURCH  ADS 


Mr.  Publisher — when  you  are  thinking  of  new  line  casting 
composing  machine  equipment,  get  behind  Standardization, 
Simplicity  and  Dependability. 

When  you  are  ready  to  make  a  clean  sweep,  we  will  demon- 
•Irate  any  Intertype,  model  for  model,  from  the  base  up. 


Builders  of  “The  Better  Machine” 


General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 

Memphis  San  Francisco 

MILLER  &  RICHARD,  Csnadism  Representatives. 


Our  whole  effort  is  to  produce  equipment  that  will  give 
you  the  greatest  satisfaction  at  all  times  and  an  adequate 
return  on  your  investment. 


WRITE  FOR  LITERATURE. 


I 
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Editor  &  Publisher  for  April  9 ,  1921 


il 


TIPS  FOR  THE  AD  MANAGER 


Benson,  Gamble  Sl  Slaten,  Corn  Exchange 
Bank  Bldg.,  Chicago.  Making  yearly  contracts 
with  newspapers  for  the  Portland  Cement  Asso¬ 
ciation. 

D'Arcy  Advertising  Company,  Interna¬ 
tional  Lite  Bldg.,  St.  I»uis.  Making  3,000  line 
contracts  with  new’spapers  for  Nafziger  Baking 
Powder. 

Hicks  Advertising  Agency,  217  Broadway, 
New  York.  His  secured  the  following  ac¬ 
counts:  White,  Allom  &  Co.,  architects:  Paul 
L.  Bryant  ('ompany,  dyers  and  cleaners;  Bruck- 
Wollner  Company,  dress  manufacturers;  Zelick- 
son  &  l.*evine.  suits  and  coats:  20th  Century 
Brown  and  White  Taxicab  Association,  all  of 
New  York  City. 

Potts-Turnbull  Company,  Gates  Building, 
Kansas  City.  Have  prepared  campaign  for 
('arcy  Salt  Company,  Hutchinson,  Kan., 
“Careyized  Salt  Products.** 

Newell-Emmett  Company,  120  West  32nd 
street.  New  York.  Placing  orders  with  news- 

Sapers  in  selected  sections  for  H.  W.  Johns- 
lanville  Company,  asbestos  products,  New 
York;  again  placing  new  copy  with  newspapers 
in  selected  sections  for  Liggett  &  Myers  To¬ 
bacco  Company,  “Fatima**  and  “Chesterfield** 
cigarettes.  212  Fifth  avenue.  New  York. 

Nichols-Moore  Company,  2063  East  4th 
street.  Cleveland.  Placing  orders  with  some 
Western  newspapers  for  Common  Brick  Manu¬ 
facturers'  Association,  Schofield  Bldg.,  Cleve¬ 
land. 

W.  Hancock  Payne  Advertising  Agencv, 

110  West  34th  street.  New  York.  Making  trade 
deals  with  newspapers  for  the  Hotel  Astor,  New 
York  City. 

Harry  Porter  Company,  15  West  44th 
street.  New  York.  Renewing  some  newspaper 
contracts  for  Thomas  Leeming  &  Co.,  ‘‘Nestle's 
Food.**  etc.,  130  William  street.  New  York. 

William  H.  Rankin  Company,  104  South 
Michigan  avenue,  Chicago.  Handling  advertis¬ 
ing  for  the  W.  A.  Shaeffer  Pen  Company,  Fort 
Madison.  Wis. 

Frank  Seaman.  470  Fourth  avenue.  New 
York.  Placing  orders  with  some  Pennsylvania 
newspapers  for  E.  I.  DuPont  Company,  paint. 
Wilmington,  Del. 

United  States  Advertising  Corp.,  1415 
Madison  avenue,  Toledo,  Ohio.  Reported  to  be 
handling  advertising  for  the  Mather  Spring 
Company.  Toledo,  Ohio. 

Wales  Advertising  Agency,  141  West  36th 
street.  .New  York.  Handling  the  accounts  of 
B.  Priestly  &  Co.,  cravenettes,  etc.  New  York 
City,  and  L.  &  C.  Hardmuth  “Kohinoor**  pen¬ 
cils’  New  York.  Placing  orders  wdth  some  New 
York  ('ity  newspapers  for  the  Boston  Varnish 
Co..  “Kyanize**  Varnish.  Everett  Station,  Bos¬ 
ton. 

*  Williams  A  Cunnyngham,  I  1  1  5th  avenue. 

New  York.  Again  placing  new  copy  with 
newspapers  for  .Xmerican  Tobacco  Company, 
Lucky  Siiike**  cigarettes.  111  5th  avenue,  New 
York. 

World’s  Dispensary  Medical  Assn.  •*‘Dr. 

Pierce's  Medicines,**  Buffalo,  New  York.  W.  H. 
Stuart,  advertising  manager,  is  stopping  at  the 
Brostell  Hotel,  New  York,  and  is  renewing  con¬ 
tracts  with  newspapers. 

Martin  V.  Kelley  Company,  19  West  44th 
street.  New  York.  Handling  account  ftf  Baer 
Bros.,  Inc.,  “Betty  Wales  Shops.*’ 

House  of  Hubbell,  648  Huron  road. 
Cleveland.  Handling  account  of  Reese  Chem¬ 
ical  Company,  Cleveland.  “Blood  Tabs"  and 
other  proprietary  articles. 

Griffiths-Stillings  Agency,  372  Congress 
street,  Boston.  Handling  account  of  Moc-A- 
Wauk  Company,  364  Congress  street,  Boston, 
si>ort  shoes  and  slippers. 

Wylie  B.  Jones  Advertising  Agency,  Bing¬ 
hamton.  N.  Y.  Handling  account  of  Mitchell  & 
Church  Company.  205  Water  street.  Bingham¬ 
ton.  advertising  for  agents  to  sell  dress  goods, 
handkerchiefs,  hose,  etc. 

N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Handling  account  of  Lambert- 
ville  Rubber  Company,  I.»ambertville,  N.  J., 
rubber  boots  and  shoes. 

McLain-Hadden-Simpers  Company,  210 

West  Wa.shington  square.  Philadelphia.  Will 
make  up  lists  during  April  and  May  for  A.  H. 
Fox  Cun  Company,  4680  North  18th  street, 
Philadelphia. 

Powers-House  Company,  Racine  Building. 
Cleveland.  Will  use  limited  number  of  news- 
pai>ers.  etc.,  for  Bostwick  Steel  Lath  Company, 
Niles.  Ohio,  metal  lath,  making  up  lists  during 
May. 

Hoyts*  Service,  Inc.,  I  16  West  32nd  street. 
New  S'ork.  Will  make  up  lists  during  May  for 
Piso  Company,  Warren,  Fa. 

Erwin,  Wasey  A  Co.,  56  East  Washington 
street.  Chicago.  Handling  advertising  for  the 
Holt  Manufacturing  Company,  Peoria.  Ill., 
manufacturers  of  the  “Holt  Caterpillar  Tractor.** 

Berrien  Company,  19  West  44th  street. 

New  York.  Making  5,000-line  contracts  with 
newspapers  for  Klear  Flax  Linen  Rug  Company. 

N.  W.  Ayer  A  Son,  300  Chestnut  street. 
Philadelphia.  Sending  out  4-inch  orders  to  run 
10  times  and  24-inch  orders  to  run  5  times 
for  American  Sugar  Refining  Company. 

Nelson  Chesman  A  Co.,  Goddard  Bldg., 
Chicago.  Making  1,000-line  or  more  yearly  con¬ 
tracts  with  Texas  newspapers  for  Val  Blatz 
Brewing  Company. 

Blackburn  Advertising  Agency,  32  South 
Jefferson  street,  Dayton,  Ohio.  Making  5,000- 


line  contracts  with  newspapers  for  Blackburn 
Products  Company,  Dayton.  Ohio. 

Albert  P.  Hill  Company,  233  Oliver  Bldg., 
Pittsburgh.  Making  5,000-line  contracts  with 
newspapers  for  the  Jersey  Cereal  Food  Com¬ 
pany. 

F.  Wallis  Armstrong,  North  American 
Bldg.,  Philadelphia.  Makmg  yearly  contracts 
with  newspapers  for  Victor  Talking  Machine 
Company. 

Owl  Advertising  Agency,  Terre  Haute. 

Ind.  Making  yearly  contracts  with  newspapers 
for  the  Owl  Chemical  Company. 

Lyddon  A  Hanford  Company,  200  Fifth 
avenue.  New  York.  Making  yearly  contracts 
with  newspapers  for  International  Chemical 
Company. 

Stack  Advertising  Agency,  Heyworth 
Bldg.,  Chicago.  Making  newspaper  contracts 
for  Swift  &  Co. 

Lord  A  Thomas,  Mailers  Bldg.,  Chicago. 
Making  yearly  contracts  for  Pepsodent  Com¬ 
pany.  Making  new'Spaper  contracts  for  the 
California  Fruit  Growers*  Exchange. 

Johnson  Reed  &  Co.,  202  South  State 
street.  Chicago.  Handling  account  of  Wads- 
worth-Howland  Company,  Chicago,  paint  and 
color  manufacturer.  Using  newspapers  to  ex¬ 
ploit  this  firm’s  “Jewel  System**  of  automobile 
painting.  Also  handling  campaign,  using  news¬ 
papers  and  magazines  for  the  Book  House  for 
Children,  Chicago. 

Freeman  Advertising  Agency.  Mutual 
Bldg.,  Richmond.  Va.  Making  up  lists  for  Rich¬ 
mond  College  for  Southern  weekly  and  daily 
publications.  Also  sending  out  orders  for  West- 
hampton  College,  Richmond,  Va.,  to  Southern 
publications. 

Grandin-Dorrance-Sullivan,  Bush  Terminal 
Bldg.,  New  York.  Will  place  advertising  for 
Nathan  Hirsch,  silks.  New  York  City. 

Gundlach  Advertising  Company,  Peoples 
Gas  Bldg.,  Chicago.  Again  placing  orders  with 
newspapers  in  various  sections  for  the  Blatch- 
ford  Calf  Meal  Company,  Waukegan.  Ill. 

Hawlev  Advertising  Company,  95  Madison 
avenue.  New  York.  Placing  orders  with  New 
York  City  newspapers  for  Owens  &  Co.,  coal, 
49th  street.  New  York  City. 

A.  P.  Hill  Company,  233  Oliver  avenue, 
Pittsburgh.  Again  placing  orders  with  news¬ 
papers  generally  for  the  Jersey  Cereal  Food 
Com|>any,  Cereal,  Pa. 

Arnold  Joerns  Company,  14  East  Jackson 
Blvd.,  Chicago.  Placing  advertising  for  Ten¬ 
nant  Bros.,  auto  bankers,  Chicago. 

Kendall  Company,  102  West  42nd  street. 
New  York.  Placing  the  advertising  for  the 
Hudson  Navigation  Company,  Pier  32.  N.  R., 
New  York. 

Eugene  McGuckin  Company,  1211  Chest¬ 
nut  street.  Philadelphia.  Placing  advertising  for 
the  Atlas  Truck  Corporation,  York,  Pa. 

Morgan,  Tuttle  A  Jennings,  44  East  23rd 
street.  New'  York.  Placing  orders  with  a  few 
newspapers  in  selected  sections  for  Marck  & 
Co.,  drugs,  45  Park  place.  New  York. 

Wendell  P.  Colton  Company,  165  Broad¬ 
way,  New  York.  Again  placing  orders  with 
newspapers  generally  for  the  Durham-Duplex 
Razor  Company,  Jersey  City,  N.  J.  Generally 
prepare  plans  for  their  newspaper  advertising 
about  this  time  for  the  Hudson  River  Day  Line, 
Desbrosses  street  pier.  New  York  City. 

Robert  H.  Dippy,  Denckla  Bldg..  Phila¬ 
delphia.  Reported  to  have  secured  the  follow¬ 
ing  accounts:  Ware  Products  Company,  “Ware 
Valve  Silencers.’*  New  York;  Munson  Supply 
Company.  New  York;  Autoniotive  Tractor  Cor¬ 
poration,  “Schofield  Tractor,**  Philadelphia,  and 
Kimball  Company,  Philadelphia. 

A.  R.  Elliott  Agency,  66  West  Broadway, 
New'  York.  Placing  orders  with  New  York 
City  newspapers  for  Johann  Hoff  Company, 
malt  extract,  777  Eagle  avenue.  New'  York. 


Announcing 

Albert  de  Bary,  Jr. 

- Incorporated - 

6  Church  Street  New  York  City 

.4 re  the  American 
Repretentativea  of 

CLEMENS'CLAUS- 
Manufacturer  of  the  Ideal 
Dry  Mato 

MAX  NITZSCHE— 
Manufacturer  of  the  Flexi- 
typ-Mater  Dry  Mats  ’ 

These  imported  dry  mats  assure  all 
the  advantages  without  any  of  the 
disadvantages  of  the  domestic  dry 
mat.  They  are  uniform  as  to  thick* 
ness  and  shrinkage. 


Federal  Advertising  Agency,  6  East  39th 
street.  New  York.  Making  contracts  with 
newspapers  in  various  sections  for  American 
Safety  Razor  Company,  “Ever  Ready,**  “Gem" 
and  “Star"  razors.  Brooklyn.  Placing  orders 
with  some  Pacific  Coast  newspapers  for  Tobacco 
Products  Co.,  “Tareyton  Cigarette,”  New  York. 

Fuller  A  Smith,  Guardian  Bldg.,  Cleveland. 
Again  placing  copy  with  newspapers  in  selected 
sections  for  Dunlop  Tire  &  Rubber  Corp., 
“Dunlop  Golf  Balls,**  Buffalo.  Placinjj  orders 
with  .some  Western  newspapers  for  Gain-a-Day 
Electric  Co.,  household  appliances,  Pittsburgh. 

George  Batten  Company,  361  Fourth 
avenue.  New  York.  Placing  orders  with  news¬ 
papers  in  selected  sections  tor  Amory,  Browne 
&  Co.,  “Indian  Head"  ginghams,  Boston. 

J.  D.  Bates  Advertising  Agency,  292  Main 
street,  Springfield,  Mass.  Placing  orders  with 
Eastern  newspapers  for  Motor  Cycle  &  Allied 
Trades,  New  York  City  and  Springfield,  Mass. 

Birch-Field  A  Co.,  110  W.  40th  street. 
New  York.  Again  placing  orders  with  some 
New  York  Citv  newspapers  for  Grandby  Phono 
Corp.,  Norfolk,  Va..  M.  Milton  Roemer,  dis¬ 
tributor,  1123  Broadway,  New  York. 

Blackman  Company,  116  W.  42nd  street. 
New  York.  Reported  will  place  advertising  for 
the  Main  Belting  Company,  “I.^viathan"  and 
“Anaconda^  belts,  Philadelphia. 

Emil  Brisacher,  Flood  Bldg.,  San  Fran¬ 
cisco.  Reported  will  start  an  advertising  cam¬ 
paign  for  the  Central  California  Berry  Grow’ers* 
Association. 

Brooke,  Smith  A  French,  Kresge  Bldg., 
Detroit.  Placing  advertising  for  (liern  &  An- 
holtt  Machine  Tool  Manufacturers.  Detroit. 

Dillard  Jacobs  Agency,  Candler  Bldg.,  At¬ 
lanta.  Making  contracts  with  newspapers  for 
the  Wrigley  Chewing  Gum  Company. 

Frank  Seaman,  470  Fourth  avenue,  New 
York.  Making  newspaper  contracts  for  Stude- 
baker  automobiles. 

Lord  A  ThomaSf  Mailers  Bldg.,  Chicc^o, 
Making  contracts  with  newspapers  for  “Jiffy" 
desserts. 

Critchfield  A  Co.,  Brooks  Bldg.,  Chicago. 
Making  contracts  with  newspapers  for  Fire¬ 
stone  Tire  &  Rubber  Company. 

E.  P.  Remington  Agency,  1260  Main 
street,  Buffalo.  Making  contracts  with  news¬ 
papers  for  the  Automobile  Club  of  Buffalo. 

William  H.  Rankin  Company,  104  South 
Michigan  avenue,  Chicago.  Making  yearly 
contracts  with  newspapers  for  the  B.  F.  Good¬ 
rich  Rubber  Company. 

Ferry-Manly  Advertising  Company,  1120 

Walnut  street,  Kansas  City.  Making  contracts 
with  newspapers  for  E.  C.  Gatlin.  Making 


papers  for  Cherokee  Fuel  (  ompan,.  ' 

Charles  F.  W.  Nichols  Compss. 

Jackson  Blvd.,  Chicago.  Making  contr2.^ 
newspapers  for  Charles  Kaufman  4 

John  L.  Clough  Agenc,,  |B 

Square,  Indianapolis.  Putting  out  an  m 
line  of  advertising  for  Louden  In.  i? 
apolis,  manufacturer  of  an  ad'iBitaliU*i! 
and  sunshade  for  Ford  cars.  n 


World  Wide  Advertising  Coni«r.«_ 

West  34th  street.  New  York.  Will 
advertising  of  Pickwick  Arms  (ml!? 
Conn.,  and  the  Royal  James  Hotel 
Conn.  '  "'*1 


Critchfield  Company,  Brooks  BuJ 

Chicago.  Reported  to  have  secured  folU** 


accounts:  Andresen-Ryan  Coffee  Comm., 
luth;  Master  Vacuum  Cleaner  Comnm,’’™ 
cago:  Utility  Battery  Company,  ChicMo\l 
cle  Manufacturing  Company,  Detroit  ’  *1 


Klau-Van  Pietersom-Dunlap,  I3|  2ditJ 

Milwaukee.  Reported  planning  newspantT' 
paign  for  Automatic  (Tradle  Company  “i 
bye  Cradle”  and  “Flivver  Toy,”  Stevens  I 
\Vis. 


UNSEEN 

POWEI\ 


NEWSPRINT 

CONTRACT  and  SPOT 


We  offer  Finnish  newsprint  for  immediate”  delivery 
in  the  following  sizes: 

33V2  ] 

36  V4  Rolls 

54 Vz  31  lbs.  2%  cores 

72V2  J 


The  prices  on  this  spot  lot  are  very  attractive. 

Through  our  Finland  office  we  can  contract  to 
supply  standard  newsprint  in  all  sizes.  Our  de¬ 
livery  facilities  and  prices  warrant  our  being  fav¬ 
ored  with  a  list  of  your  needs. 


AMERICAN  TRANSOCEANIC  TRADERS 

INCORPORATED 

25  West  43rd  Street 

Murray  HiU  0171 

Affiliated  House  New  York  City 

Helsingfors,  Finland  New  York 


Pennsylvania 

IS  STILL  NATION’S  KEYSTONE 

Pennsylvania  has  continued  to  maintain  her  place  as  the  key¬ 
stone  of  the  country  and  nothing,  it  seems,  can  move  her  from  * 
that  position. 

Pennsylvania,  with  her  diversified  industries  and  agriculture, 
has  one  of  the  most  perfect  rail  transportation  systems  in  the 
world.  The  commonwealth  also  keeps  her  waterways  working 
for  the  common  good. 

Pennsylvania  is  a  largely  urban,  busy  state  with  8,720,017 
people  who  look  to  their  newspapers  for  their  wants.  A  diver¬ 
sity  of  needs  and  density  of  population  makes  Pennsylvania  an 
ideal  market. 

Mr.  Advertiser,  this  territory  is  worth  while  and  this  list  of 
daily  Pennsylvania  newspapers  will  help  you  secure  desired 
results. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

*Allentown  Call  (M)  Item.  . 

. (E) 

31,255 

.10 

.10 

*Altoona  Mirror  . 

. (E) 

23,755 

.06 

.06 

Betblebem  Globe . 

- (E) 

7,295 

.04 

.04 

*Che«ter  Timee  and  Republican 

(M&E) 

15,216 

.065 

.05 

Coatesrille  Record  . 

- (E) 

5,267 

.021 

.021 

ConneHsTille  Courier  . 

- (E) 

5,182 

.0179 

.0179 

*Ea«ton  ExpreM  . 

. (E) 

11,556 

.04 

.04 

Easton  Free  Press . 

- (E) 

13,648 

.05 

.05 

Erie  Dispatch  (M)  Herald  (E)  (MdbE) 

17,667 

.065 

.065 

Erie  Dispatch-Herald . . 

. (S) 

12,518 

.07 

.07 

*Erie  Times  . 

. (E) 

28,962 

.08 

.08 

*Harrisburc  Telegraph  .  .  .  . 

. (E) 

32,558 

.095 

.095 

*Lancastar  Intelligencer  and  News- 

Journal  . 

.  (MAE) 

26,266 

.10 

.10 

Oil  Citjr  Derrick . 

. . .  (M) 

Circu¬ 

lation 

6,467 

2,500 

Lines 

.04 

10,000 

Lines 

.035 

Philadelphia  Record . T  . 

. . .  (M) 

109,573 

.25 

.25 

Philadelphia  Record  . 

. . . . (S) 

117,132 

.30 

.30 

*  Pittsburgh  Dispatch . 

. . .  (M) 

56,178 

.17 

.15 

’Pittsburgh  Dispatch . 

. . . (S) 

70,382 

.22 

.18 

Pittston  Gaxette  . 

. . . (E) 

3,847 

.03 

.025 

’PottsTille  Republican . 

...(E) 

11,273 

.055 

.05 

Scranton  Republican  . 

. . .  (M) 

31,153 

.12 

.10 

Scranton  Times . 

...(E) 

34,001 

.12 

.10 

’Sharon  HersJd  . 

. . .  (E) 

4,821 

.02 

.02 

Warren  Mirror  . 

. . .  (E) 

3,211 

.0179 

.0179 

’Washington  Obserrer  dk 
Reporter  . 

(M&E) 

14,959 

.06 

.05 

Wilkes-Barre  Times-Leader . 

. . .  (E) 

18,037 

.05 

.05 

GoTcmment  Statementa,  October  1.  1920. 
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Y  our  Indiana 
Market 

is  more  than  a  state  276  miles 
long  and  140  miles  wide.  It  is  a 
live  progressive  and  producing 
territory. 

The  Indiana  people — 2,930,- 
390  of  them-— have  homes  of  the 
American  kind  and  each  home 
is  a  market  for  American  goods-— 
daily  newspaper  advertising  will 
reach  each  family. 

The  205,126  farms  produced 
a  crop  value  of  $497,229,695. 
Corn  led  in  value  of  crops  with 
$229,975,713;  oats,  $42,023,780; 
wheat,  $98,101,056;  hay  and 
forage,  $79,894,640. 

This  is  only  part  of  the  money 
that  Indiana  people  have  to  spend. 
Indiana  industries  are  large,  the 
value  of  their  products  is  over  a 
billion  dollars. 

Get  Indiana  people  interested 
in  your  product  and  one  market 
problem  will  be  solved. 

Use  this  list: 


*Crawfor<l,Tille  Review . 

. (M) 

Circu¬ 

lation 

4,003 

Rate  for 
5,000  lines 

.025 

Decatur  Democrat . 

. (E) 

3,044 

.025 

Ewanawille  Courier . 

. (M) 

22,271 

.05 

EwaiMwille  Courier . 

. (S) 

20,571 

.05 

*Fort  Wayne  Journal -Gazette.  .  .  . 

. (M) 

25,406 

.07 

*Fort  Wayne  Journal-Gazette.  .  . 

. (S) 

23,829 

.07 

tFort  Wayne  News  and  Sentinel. 

. (E) 

33,313 

.08 

*Gary  Evening  Poat . 

. (E) 

6,095 

.035 

^Indianapolis  Newa  . 

. (E)  113,281 

.20 

LaPorte  Herald  . 

. (E) 

3,605 

.025 

Richmond  Palladium  . 

. (E) 

11,830 

.05 

South  Bend  Newt-Timea . . 

South  Bend  Newa-Timea . 

.  (M)  10,264  S 
.  (E)  6,630  1 

16,894 

.05 

South  Bend  Tribune . 

. (E) 

16,261 

.05 

*Terre  Haute  Tribune . 

. . .  .  (E&S) 

20,753 

.06 

*Vincennea  Commercial  . 

. . . .  (M&S) 

4,064 

.025 

GoTernment  Statements,  October  Ist,  1920. 

*A.  B.  C.  Publisbers’  Statement,  October  1st,  1920. 
fPublisbers’  Statement. 


ones 


Tribune 

World 


Total 


CUBA  WANTS  AMERICA 
AS  BEST  FRIEND 


Editors  Deeply  Impressed  By  Hearty 
Reception  From  Outgoing  and  In¬ 
coming  Governments — Finds  Busi¬ 
ness  Good — Mrs.  Nevin  Dies 


The  two  hundred  and  twenty-five 
members  of  the  National  Elditorial  As¬ 
sociation  who  recently  were  entertained 
in  Havana  by  the  government  and 
newspapermen  of  Cuba,  are  back  home 
with  highly  favorable  impressions  of 
the  little  Republic,  according  to  Will 
Wilke,  of  Grey  Eagle,  Minn.,  past 
president  of  the  N.  E.  A.,  and  William 
J.  Smith,  editor  of  the  Waukegan 
(Ill.)  Sun,  who  were  in  New  York 
several  days  this  week  on  their  way 
home.  The  editors  spent  March  26,  27 
and  28  in  Cuba,  following  their-  con¬ 
vention  in  Florida,  Mr.  Wilke  being  in 
charge  of  the  party. 

“We  were  all  agreeably  surprised 
with  the  conditions  in  Cuba  and  the 
cordial  welcome  extended  to  us,”  said 
Mr.  Wilke.  “Havana  in  general  ap¬ 
pearance  proved  to  be  far  different 
from  what  most  of  us  had  imagined. 
There  are  many  modern  business  build¬ 
ings  in  use  and  numerous  residences  of 
the  finest  American  type  are  under 
process  of  construction.  Then,  too,  the 
city’s  park  systems  and  boulevards  far 
surpass  those  to  be  found  anywhere  in 
the  United  States.  Business  is  thriving 
and  the  people  want  commerce  with 
America  more  than  with  any  other 
country  in  the  world. 

“VV’e  were  given  to  understand  that 
the  purpose  of  our  invitat'on  was  the 
Cuban  people’s  desire  to  impress  on  the 
American  people,  through  the  press,  that 
they  want  to  continue  their  pleasant 
relations  with  us.  They  wanted  to  ce¬ 
ment  friendly  relations  and  give  the 
American  editors  a  chance  to  observe 
personally  the  actual  conditions  in 
Cuba  so  that  they  may  be  able  to  cor¬ 
rect  from  their  own  knowledge  many 
false  stories  that  are  constantly  being 
circulated  in  the  United  States  by  those 
whose  interests  in  Cuba  are  not  of  the 
best.  Our  editorial  observations  will 
enable  us  to  tell  America  the  truth 
about  Cuba  more  than  anything  else 
could  have  done. 

“At  the  present  time  the  largest  part 
of  the  imports  and  exports  of  Cuba  are 
with  the  United  States  and  it  is  practi¬ 
cally  the  only  country  in  the  world  to¬ 
day  whose  money  is  on  par  with  that 


of  the  United  States.  Americia . 
rency  and  paper  money  is  us,j  _ 
where  in  Cuba. 

“Present  conditions  in  and  tht  aspj 
tions  of  Cuba  for  the  future  were  ^ 
ti  fully  outlined  in  one  address  to  ■ 
editors  by  President-elect  Zayas  (si^ 
inaugurated  President)  when  he  - 
‘Cuba  has  peace,  Cuba  wants  peace  ■ 
Cuba  will  maintain  peace.’” 

The  editors’  party,  225  strong, 
met  at  Key  West,  IHa.,  March  26  k 
commission  appointed  by  Senor  Acs* 
tin  Pomares,  president  of  the  .Ab-^- 
tion  de  Reporters  de  la  Habana.  ] 
commission  was  headed  by  Senor 
Marsans  of  El  Mundo.  On  arriu] 
Havana,  they  were  met  at  the  what 
a  band  and  other  members  of  tht  i 
porters’  Association  and  conveytd 
automobiles  to  the  Hotel  Sevilla : 
the  Hotel  Plaza,  where  the  finest  r-.’ 
were  placed  at  their  disposal. 

Immediately  after  lunch  the  er 
party  was  received  at  the  Palace  bj 
President,  Gen.  Mario  G.  Menocalu 
shook  hands  with  each  person  and" 
corned  them  in  English.  In  the  s-. 
noon  the  Cuba-America  Jockey  ' 
was  host  at  the  races  and  in  the  ev*-; 
the  Compania  Nacional  de  Sports,? 
furnished  an  exhibition  of  the  far 
Spanish  game  of  Jai  .Alai. 

Sunday  morning  the  managemea 
El  Mundo  gave  a  breakfast  at  the  H: 
Inglaterra  in  honor  of  the  visitors: 
mediately  after  which  automobiles:: 
the  editors  to  a  reception  given  in  a 
honor  by  President-elect  Zayas.  h 
Sunday  afternoon  the  races  were 
the  chief  entertainment,  the  Deitri 
ing  the  feature.  The  Tourist  As-j 
tion  gave  a  banquet  at  the  (jsino«| 
Plaza  in  the  evening,  at  which  Pre-d 
Menocal  was  represented  by  his  s 
Senor  Rafel  Martinez  Ybor,  whoa 
as  toastmaster.  The  speakers  ir.u 
President-elect  Zayas  of  Cuba,  5 
President  Will  Wilke  of  the  N.  L 
and  R.  L.  McKinney  of  the  lla 
(Ga.)  News. 

Monday  morning,  the  28th,  wi 
free  from  formality.  In  the  aftenn 
the  editors  were  the  guests  of  Her^fe 
Sugar  Plantation  and  were  later  o 
tained  at  an  open  air  reception  bt! 
Young  Men’s  Association  of  Hh 
at  which  President-elect  Zayas  : 
chief  speaker.  This  concluded  thri 
cial  welcome.  Freedom  of  the  dts' 
extended  on  the  final  night  of  th«" 
and  the  party  left  for  home  the  m— 
of  March  29. 

Messrs.  Wilke  and  Smith  were  s 
cially  high  in  their  praise  of  the: 
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FIVE  PAST  PRESIDENTS  OF  THE  N.  L  A. 


,IW28  11, 


par 


I  ill 

•  Snapped  especially  for  Editor  A  Publisher  at  the  annual  convcotlee 
association  in  Miami,  Fla.,  left  to  right  are:  Will  Wilke,  Guy  U. 

Hotaling,  George  S.  Hosmer,  J.  E.  Junkin,  Garry  Willard  and  Dean  Waltsf  " 


1920. 
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NEW  YORK  LINEAGE  LOSS  ONLY  6.5  PER  CENT 
DURING  MARCH 


VET  loss  of  938,538  lines,  or  65^2  per  cent,  is  shown  by  comparative  statistics 
’  on  Greater  New  York  newspaper  advertising  lineage  for  March  issued  this 
wtfk  by  the  New  York  Evening  Post  Statistical  Department,  the  total  for  last 
month  being  13,296,208  lines  against  14,234,746  lines  in  March,  1920.  Gains  were 
made  by  the  Brooklyn  Eagle,  New  York  Evening  Journal,  New  York  Evening 
Mail,  New  York  Evening  Post  and  New  York  Herald.  More  plentiful  supplies 
of  paper  are  indicated  by  the  total  of  12,228  pages  printed  in  March  this  year 
against  11,626  pages  last  year,  despite  a  decrease  in  lineage  amounting  to  about 
391  pages.  The  summarized  totals  for  the  month  in  1921  and  1920  and  during 
the  years  back  to  1915  follow: 


li'  *No  Sunday  edition. 

^paralive  ToUU,  March  1921-1915 

•  1921  1920  19 

.  856,818  999,846  852, 

•"WynBjigle.,  1,183,906  1,136,676  913, 

g»*lyn  Timci. .  273,268  289,918  t..  . 

.  267,868  294,350  173, 

Journal.  999,764  881,622  795, 

Mad  ...  582,872  565,832  298, 

■jramg  Post  ...  529,218  437,716  353, 

ptning  Sun  ...  742,456  789.264  633, 

KS'"*'  if''?''®"’  568,682  685,804  749, 

jjraing  World  ..  890,608  911.514  583, 


t"*  (JaWoid)..  ’1 82’,  184 
IMdard-Umon  .  638,376 


Pages 

1921  1920 

Percentage  of 
total  space 

1921 

1920 

Gain 

Loss 

942 

892 

American  . 

.  6.4 

856.818 

999,846 

143,028 

1,050 

1,034 

Brooklyn  Eagle. . . . 

.  8.9 

1,183,906 

1,136.676 

47,230 

398 

388 

Brooklyn  Times... 

.  2.1 

273,268 

289,918 

16,650 

390 

372 

^•Commercial  . 

.  2.0 

267,868 

294,350 

26,482 

740 

638 

•Evening  Journal... 

.  7.5 

999,764 

881.622 

118,142 

496 

462 

•Evening  Mail . 

.  4.4 

582.872 

565,832 

17,040 

562 

544 

•Evening  Post . 

.  4.0 

529.218 

437,716 

91,502 

5^6 

578 

•Evening  Sun . 

.  5.6 

742,456 

789,264 

46.808 

620 

634 

Evening  Telegram. 

.  4.3 

568,682 

685,804 

117,122 

642 

•Evening  World... 

.  6.7 

890,608 

911,514 

20,906 

494 

568 

•Globe  . 

.  4.6 

614,304 

849,540 

235,236 

922 

898 

Herald  . 

.  7.9 

1,052,778 

1,011,764 

41,014 

552 

656 

•News  (Tabloid)... 

.  1.4 

182,184 

Standard  Union... 

.  4.8 

638.376 

755,974 

117,598 

,•1.292 

1,288 

Times  . 

.13.9 

1,850,914 

2,041,930 

191,016 

!  864 
1,012 

900 

Tribune  . . 

.  6.0 

800,714 

904,524 

103.810 

1,132 

World  . 

.  9.5 

1,261,478 

1,678.472 

416.994 

>1228  11,626 

Totals  . 

13.296,208 

14.234,746 

938,538 

1920 

1919 

1918 

1917 

1916 

1915 

999,846 

852,455 

909,180 

768,984 

747,404 

693,564 

1,136,676 

913,611 

764,292 

766,125 

815,824 

737,911 

289,918 

t . 

t . 

t . 

t . 

t . 

294,350 

173,462 

159,061 

148,986 

t . 

t . 

881,622 

795,992 

714,467 

656,205 

634,129 

649,883 

565,832 

298,044 

413.440 

432,709 

395.107 

431,274 

437,716 

353,048 

366,601 

359,929 

318,451 

292,382 

789.264 

633,298 

462,132 

498,945 

490,920 

434,822 

685,804 

749,147 

696,828 

702,505 

553,857 

654,235 

911,514 

583,580 

459.122 

456,005 

451,754 

515,043 

849,540 

661,570 

433,295 

523,751 

565,074 

498,895 

1,011,764 

738,272 

628,140 

651,691 

584,134 

663,100 

t . 

t . 

t . 

t . 

t . 

t . 

755,974 

562,598 

513,989 

494,343 

521.054 

469,056 

t . 

481.618 

334,822 

367,471 

299.657 

291,761 

2,041,930 

1,491,791 

1,208,648 

1,022,046 

908,137 

802,074 

904,524 

595,822 

361,018 

414,833 

343,488 

227,288 

1,678,472 

1,435,480 

1,351,850 

1,188,645 

1,000,584 

843,679 

14,234,746 

11,319,788 

9,776,885 

9,453,173 

8,629,574 

8,204,967 

1920^^'*''  Herald  combined  into  Sun-Herald  Feb.  1,  1920;  name  changed  to  Herald  Oct.  1. 
t  Figures  not  recorded. 


Editor  &  Publisher  for  April  9 ,  1921 


Iowa  people  can  be  reached  through  their  daily 
newspapers.  Do  not  hesitate  to  tell  your  story 
through  this  list  of  representative  daily  newspapers. 
They  go  into  the  home. 


Rate  for 

Circu- 

5,000 

lation 

liaae 

Burlington  Hawk-Eye  . 

. (M) 

10,371 

.035 

Burlington  Hawk-Eye  . * . 

. (S) 

12,510 

.035 

*Ce<lar  Rapid*  Gazette  . 

. (E) 

17,567 

.055 

Council  Bluffs  Nonpareil . 

. . .  (EdkS) 

14,998 

.05 

Davenport  Democrat  dk  Leader . 

. (E) 

15,363 

.06 

Davenport  Democrat  dk  Leader . 

. (S) 

16,959 

.06 

*  Davenport  Times .  . 

. (E) 

23,626 

.07 

Des  Moines  Capital . 

. (E) 

53,850 

.14 

Des  Moines  Sunday  Capital . 

. (S) 

37,935 

.14 

Des  Moines  Register  and  Tribune .  . . 

. . .  (MdkE) 

109,523 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,046 

.20 

tiowa  City  Press-Citisen . 

. (E) 

7,397 

.035 

*Mason  City  Globe  Gazette . 

. (E) 

9,516 

.035 

Muscatine  Journal  . 

. (E) 

8,057 

.035 

Ottumwa  Courier  . 

. (E) 

12,056 

.05 

Sioux  City  Journal . 

. . .  (MdkE) 

52,808 

.11 

Sioux  City  Journal . 

. (S) 

32,226 

.11 

*  Waterloo  Evening  Courier . 

. (E) 

15,722 

.05 

GoTcmment  Statements,  October  1,  1920. 

*A.  B.  C.  Publisher’s  Statement,  October  1,  1920. 
tPublishers’  Statement. 


OWA 


Com  is  Iowa’s  chief  crop. 
This  state  is  situated  in  the 
very  heart  of  the  com  belt  and 
is  First  in  total  production 
with  a  tremendous  yield  of 
The  census  fig-.  416,000,000  bushels.  The 

ures  of  agricul-  average  com  production  for 

ture  in  Iowa  give  ““"‘7  j’  ** 

,  1  r  11  total  production  of  the  states 

the  value  ot  all  r  u*  i  j  xr  * 

of  Massachusetts  and  Vermont 

crops  harvested 

in  1919  at  $890,-  ^ 

391,299.  Corn 

was  valued  at  $501,339,232.  A  figure  much  higher 
than  was  estimated. 

Iowa  people  have  money  to  spend.  They  are  live,* 
active,  progressive  people.  Their  home  life  is  of  the 
highest  type  and  are  exceptional  prospects  for  adver¬ 
tised  goods. 


„d  courtesies  extended  by  the  Penin- 
jjljr  &  Occidental  Steamship  line, 
ghich  took  the  party  to  and  back  from 
Cuba.  Mr.  Smith  was  much  impressed 
^th  the  automobile  taxi  service  in 
Havana,  and  the  fact  that  the  finest 
American  motor  trucks  and  cars  were 
found  in  use  everywhere.  He  said  many 
American  cities  could  well  take  a  lesson 
from  Havana’s  regulation  of  taxi-ser- 
nct  which  compels  owners  of  cabs  to 
Ittep  their  machines  up  to  set  standards 
of  equipment  and  furnishings. 

Mr.  Wilke,  who  is  the  director  of 
transportation  for  the  World’s  Press 
Congress,  to  be  held  in  Honolulu  in 
October,  brought  back  word  with  him 
that  Dr.  Zayas,  the  new  president  of 
Cuba,  has  promised  that  Cuba  will  be 
represented  at  the  Congress. 

When  the  N.  E.  A.  party  arrived 
back  in  Florida  they  were  met  by  the 
ad  news  of  the  death  of  Mrs.  C.  E. 
Kevin,  wife  of  the  editor  of  the  Laurel 
(Neb.)  Advocate,  who  was  taken  ill  in 
Dajiona  during  the  convention. 

tribute  to  MRS.  NEVIN 

Every  Bueiness  Place  in  Laurel  Closes 
on  Day  of  Funeral 

Lvurel,  Neb.',  April  7. — Probably  with¬ 
out  parallel  in  Cedar  County  was  the 
tribute  of  the  entire  Laurel  community 
to  the  remains  of  Mrs.  C.  E.  Nevin,  wife 
of  the  editor  of  the  Laurel  Advocate, 
whose  funeral  was  held  here  April  3. 
Mrs.  Nevin  died  at  Daytona,  Fla.,  March 
27.  Every  business  place  in  town  was 
closed  during  the  funeral  and  less  than 
a  third  of  those  who  came  to  pay  their 
last  respects  could  crowd  into  the  Meth- 
dist  church.  The  pall  bearers  were  se¬ 
lected  from  among  the  publishers  of  the 


papers  of  this  section  and  large  delega¬ 
tions  were  present  from  as  far  away  as 
Wakefield. 

Mrs.  Nevin  was  taken  ill  at  Orlando, 
Fla.,  with  ptomaine  poisoning  while  at¬ 
tending  the  Florida  convention  of  the 
National  Editorial  Association,  with  Mr. 
Nevin  and  their  daughter,  Hazel. 

Mrs.  Nevin  (Cora  Gertrude  Hallet) 
was  born  at  Waterloo,  la.,  November  17, 
1866.  She  was  married  to  Mr.  Nevin  on 
May  3,  1896.  On  January  1,  1900,  they 
came  to  Laurel  where  their  united  ef¬ 
forts  made  the  Advocate  one  of  the  best 
known  newspapers  in  northeast  Nebras¬ 
ka. 

FLORIDA  EDITOR  CHASED  GLOOM 

“Keep  Mouth  Turned  Up”  He  Tells 
Readers  During  N.  E.  A.  Visit 

The  editor  of  the  De  Funiak  Springs 
(Fla.)  Herald  is  a  humorist.  This  fact 
was  evident  in  the  article  he  wrote  an¬ 
nouncing  the  coming  of  the  National 
Editorial  Association  delegates  who  were 
to  visit  that  city  the  following  Tuesday. 
The  concluding  paragraph  reads  as  fol¬ 
lows  : 

“Put  on  your  biled  shirt  next  Tues¬ 
day  and,  for  the  love  of  Mike,  avoid 
a  funereal  aspect  as  much  as  possible. 
Remember:  We  have  buried  Gloom, 
thereby  gaining  considerable  notoriety 
of  a  good  quality.  Keep  the  corners 
of  your  mouth  from  turning  downward 
and  thus  creating  an  impression  in  the 
minds  of  the  visitors  that  old  Gloom 
was  related  to  every  blessed  citizen  of 
the  town.  Look  cheerful  next  Tuesday 
morning  until  after  the  visitors  leave, 
even  if  it  busts  your  biler  and  twists 
your  differential  around  your  vermiform 
appendix.” 
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TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Copeka 
Bailp  Capital 

Sworn  Government  Report 

for  6  Months  ending  Sept.  20,  1920 

34,222 

lU  (ales  promotion  department  i« 
at  the  serrice  of  adTortUers.  And 
it  really  promote*. 

Member  A.  B.  C.  Publisher. 


Advantage 

Publication  of  news  is  not  restricted, 
but  the  element  of  reliability  is  given 
when  it  is  read  in 

The  Pittsburgh  Post 

This  atmosphere  of  dependability  is 
communicated  to  the  advertising  col¬ 
umns  of  the  paper  which  has  served 
and  promoted  the  interests  of  Pittsburgh 
for  more  than  three-quarters  of  a 
century. 

DAILY  AND  SUNDAY 


352,528 

fork 

The  average  net  paid  circulation  of 
The  New  York  Times  daily  and  Sun¬ 
day,  for  six  months  ending  March  31, 
1921  (reported  to  the  Post  Office  De¬ 
partment  April  I,  1921)  was  352,528, 
an  increase  of  9,975  in  the  last  six 
months. 

The  circulatioK  of  The  Xcw  York 
Times  represents  the  largest  and  most 
widely  distributed  group  of  intelligent 
and  diseriminattng  readers  et'er  as¬ 
sembled  by  a  newspaper. 


Leased  WiA  Serrice 
Foreign  New*  Report* 

“Pony”  Serrice* 

Teletype  Serrice 
Mat  and  Mail  Serrice* 

Speed — Reliability — Quality 

International  News 
Service 

lOth  floor,  World  Building, 
New  York 


“The  African  World” 

& 

“C«4)e-to-Cairo  Express” 

Published  every  Saturday  in 
London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

Th*  World  Wida  AdvorUsing 
Corporation 

No.  1  Wost  Thirty-fourth  St., 
NEW  YORK  CITY 


Editor  &  Publisher 

GEORGE  C.  WALDO,  SR.,  DEAD 

Dean  of  Connecticut  Editor*  Had  Been 
Newspaper  Man  52  Year* 

iSpeeial  to  Editor  &  Publisher) 

Fifty-two  years  a  newspaper  man, 
dean  of  Connecticut  editors.  George 
Curtis  Waldo,  Sr.,  fatlier  of  George  C. 
Waldo,  Jr.,  managing  editor  of  the 
Bridgeport  (Conn.)  Post  and  one  of  its 
publishers,  died  .April  2  at  the  age  of 
84  years.  Except  for  several  years  in 
the  study  of  law  and  medicine  and  ser¬ 
vice  in  the  Civil  War,  Mr.  Waldo  was 
in  the  newspaper  field  from  1867  to 
1919.  He  Ijecame  reporter  and  city  ed¬ 
itor  of  the  Bridgeport  Standard.  Two 
years  later  he  became  associate  editor 
with  the  late  John  D.  Candee,  succeed¬ 
ing  him  as  editor-in-chief  and  president 
of  the  Standard  Association  in  1888.  The 
paper  was  discontinued  January  1,  1919. 

Mr.  W^aldo  did  not  cease  writing  but 
contributed  a  “Forty  Years  .Ago”  daily 
column  for  the  Bridgeport  ^Jelegram 
until  a  few  weeks  before  he  died.  .A 
Republican,  Mr.  Waldo  refrained  from 
public  office  except  service  on  local  state 
lioards  and  commissions.  He  was  a 
graduate  of  Tufts  College,  class  of  1860 
with  Bachelor  of  .Arts  degree  and  in 
1900  had  the  honorary  degree  of  Litt.D. 
conferred  upon  him.  Two  sons  and  one 
daughter  survive. 


Q^bituarg 

Sir  Maitland  Park,  LL.D.,  former 
editor  of  the  -Allahabad  (India)  Pion¬ 
eer,  and  of  the  Cape  Times,  died  in 
Cape  Town,  Africa,  recently.  He  had 
been  editor  of  the  Cape  Times  since 
1902  and  was  chairman  of  the  Cape  Col¬ 
ony  Society  of  Journalists  and  chair¬ 
man  of  the  South  .African  delegation  to 
the  Imperial  Press  Conference  in  Eng¬ 
land  in  1909.  He  was  in  his  sixtieth 
year. 

Henry  B.  Terrell,  president  of  the 
Terrell  Publishing  Company,  which  pub¬ 
lishes  a  string  of  country  newspapers  in 
Texas,  died  in  San  Antonio, 

Editors  of  the  various  papers  which 
Mr.  Terrell  owned  acted  as  active  pall¬ 
bearers,  while  the  honorary  pall  bearer# 
included  most  of  the  state  officials. 

Mrs.  Mary  Batterman,  mother  of 
Mrs.  Ralph  H.  Booth,  wife  of  the  pub¬ 
lisher  of  the  Booth  dailies  in  Michigan,  is 
dead  in  Detriot.  She  was  64  years  old. 

C.  F.  Benner,  aged  62,  assistant  post- 
ma.ster  of  Newton,  Kan.,  dropped  dead 
in  a  Newton  hank.  He  leaves  two  sons. 
•Amurice  F.  Benfer,  telegraph  editor  of 
the  Wichita  Beacon,  and  Henry  Benfer, 
an  artist  on  the  Beacon  Staff. 

Benjamin  Hellman,  aged  68,  father 
of  Jack  Heilman,  associate  sporting  edi¬ 
tor  of  the  Kansas  City  ,Post,  and  Sam 
Hellman,  formerly  of  the  St.  Louis  Re¬ 
public  and  other  St.  Louis  papers,  died 
in  a  Kansas  City  Hospital  recently. 

WiLUAM  Hosick,  aged  68,  former 
postmaster  of  Mineral  City,  Ohio,  died 
.April  2.  For  many  years  he  owned  and 
edited  the  Mineral  City  Pointer. 

Harold  Soule,  aged  26,  recently,  a 
member  of  the  St.  Paul  Daily  News 
editorial  staff,  is  dead  in  Minneapolis 
after  an  illness  of  eighteen  months  from 
complications  following  an  attack  of  in¬ 
fluenza  and  pneumonia.  Mr.  Soule  was 
a  graduate  of  the  University  of  Minne¬ 
sota  and  a  sub-editor  of  the  Minnesota 
Daily,  the  university  students’  paper,  in 
his  college  days  and  after  graduation 
entered  the  professional  field. 

Warren  Cheney,  newspaper  man.  au¬ 
thor  and  realty  broker,  died  in  Berkeley, 
Cal.,  recently.  He  was  once  editor  and 
owner  of  the  Overland  monthly  and  was 
a  special  correspondent  in  the  Balkans 
in  1883-4. 


for  April  9 ,  1921 

Mrs.  Katherine  Jenkins  Smith, 
wife  of  David  B.  Smith,  treasurer  of  the 
Newspaper  Printing  Company,  which 
publishes  the  Pittsburgh  Gazette-Times 
and  the  Chronicle-Telegraph,  is  dead 
after  a  brief  illnes. 

Prof.  Dennis  O’Suu.ivan  until  a  year 
ago  dean  of  the  faculty  of  the  Philadel¬ 
phia  Catholic  High  Schools  and  father 
of  p'rank  O’Sullivan,  a  member  of  the 
Philadelphia  Record  staff  died  April  1. 

Charles  Wilberforce  Ames,  a  pub¬ 
lisher  of  law  books  and  at  one  time  an 
associate  editor  of  the  Christian  Register 
of  Boston,  died  April  3,  in  Minneapolis, 
where  for  the  past  twenty  years  he  had 
been  president  of  the  West  Publishing 
Company. 

Ira  K.  Morris,  for  many  years  con¬ 
nected  with  Staten  Island  (N.  Y.) 
newspapers,  died  .April  3,  aged  75  years. 
He  was  a  former  editor  of  the  Rich¬ 
mond  County  Sentinel  and  the  Gazette 
and  lately  had  been  on  tbe  staff  of  the 
Staten  Islander.  Mr.  Morris  was  the 
author  of  "The  History  of  Staten 
Island.” 

George  M.  Mifflin,  president  of  the 
Houghton-Mifflin  Company,  publishers, 
died  in  Boston,  April  5. 

Harvey  Nfxson  Barry,  business  man¬ 
ager  of  the  Farmers’  Sun,  the  organ  of 
the  U.  F.  O.  Government  in  Ontario, 
died  in  Toronto,  after  a  long  illness, 
aged  60.  The  late  Mr.  Barry  came  to 
Toronto  about  twenty  years  ago,  and 
joined  the  staff  of  the  then  Weekly  Sun. 


Where  the  Five  Cent  Paper  Goe* 

The  story  comes  from  Montreal  that 
when  J.  R.  Booth,  the  Ottawa  paper 
manufacturer  recently  announced  that  he 
would  sell  his  newsprint  output  at  $100 
a  ton,  a  representative  of  the  Canadian 
Pulp  &  Paper  .Association  at  once  made 
a  contract  to  .take  it.  Now,  it  is  asked, 
what  paper  mill  will  be  the  next  to  re¬ 
peat  the  challenge  and  induce  the  as¬ 
sociation  to  silence  it  and  to  guarantee 
the  sale  of  its  output  for  the  rest  of  the 
year.  Several  mills,  it  is  said,  are  likely 
to  follow  suit  and  there  may  even  be 
some  competition  for  first  place. 


Riordon  Elaming*  $4,642,630 

Earnings  of  tbe  Riordon  Pulp  & 
Paper  Company,  for  tbe  six  months  end¬ 
ing  June  30,  1920,  and  those  of  the  new 
operating  company  from  that  date  to 
December  31,  1921  totalled  $4,642,630,  it 
was  reported  by  the  directors  at  a  recent 
meeting  in  Montreal.  .Amount  available 
for  dividends,  after  deducting  ta.xes,  is 
$3,070,370,  of  which  $480,000  was  de¬ 
ducted  for  dividends  on  the  outstanding 
preferred  stock.  The  annual  meeting 
of  the  company  will  be  held  .April  21. 


Bond  I**ue  for  Brompton 

Shareholders  of  the  Brompton  Pulp 
&  Paper  Company,  Ltd.,  at  a  recent 
meeting  in  Montreal,  approved  the  pro¬ 
posals  of  the  directors  regarding  the 
creation  of  a  new  issue  of  $3,(K)0,000 
eight  per  cent  convertible  bonds,  which 
carry  the  right  of  conversion  into  the 
common  stock  of  the  company  on  the 
basis  of  two  no-par-value  shares  for 
each  $100  bond. 


St.  Croix  Mill  Cut*  Hour* 

The  schedule  of  hours  has  been  cur¬ 
tailed  by  the  St.  Croix  Paper  Company, 
Woodland,  Me.,  for  the  first  time  since 
its  plant  was  built  IS  years  ago.  Opera¬ 
tion  of  the  sulphite  pulp  department  will 
be  suspended  indefinitely.  The  ground 
pulp  department  and  paper  mill  will  be 
operated  four  days  a  week.  The  mill 
makes  newsprint  paper. 


THE  WORLDS 
ARE  NEW  YORK’S 
NEWSPAPERS 


and  sell  the  most  pres¬ 
tige,  and  the  most  circula¬ 
tion  for  the  least  money. 


THE  MORRISTOWN  TENN. 
EVENING  MAIL 

a  live  daily  newspaper  in  a  progressive 
and  prosperous  city. 

Morristown  has  many  industries.  One 
of  the  largest  wagon  manufacturing 
concerns  in  the  South  is  located  here. 
It  is  also  largest  poultry  and  egg  center 
in  the  entire  South. 

Use  tike  KV'ENIXG  MAIL  and  cover 
thoroughly  this  worth  while  territory. 

Represented  hy 

FROST,  LANDIS  &  KOHN 

Chicago  New  York  Atlanta 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  induitriil 
centers  of  the  East.  Fully  cot- 
ered  by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Representative  I 
303  FIFTH  AVE.,  NEW  YORK  Cmf  j 


FOR  IMMEDIATE  SERIAL  RELEASE 

ATLANT.IDA 

By  PIERRE  BENOIT 
The  Story  that  won  the 

GRAND  PRIX 

of  five  thousand  francs  as  tbe 
BEST  ROMANTIC  NOVEL 
of  the  year 

-  Wire  for  Option 

McClure  Newspaper  Syndkale 

373  Fourth  Avenue  New  York  CHl 
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The  Detroit  Sunday 
News  carried  the 
most  Sunday  advertising 
in  Detroit  during  1920 
despite  the  embargo  it 
was  compelled  to  place 
on  full  pages  during  the 
Spring  of  1920.  A  38% 
lead  in  total  circulation 
and  767o  lead  in  city  cir¬ 
culation  are  potent  rea¬ 
sons. 


IN  NEW  ORLEANS 
IT'S — 

THE  NEW 
ORLEANS  ITEM 


A  business  depression  has  no  terrors  for 
the  North  Jersey  Shore — the  field  domi¬ 
nated  by 

THE  ASBURY  PARK  PRESS 

{Evening  and  Sunday) 

This  territory  has  factories  that  produce 
$25,000,000  annually;  farms  yielding  $10,- 
000,000  annually;  and  a  huge  resort  busi* 
ness  besides. 

It  requires  a  panic,  indeed,  to  seriously 
affect  all  of  these  lines  of  endeavor. 

Member  A.  B.  C.  Standard  Rate  Card 

Frsnlc  R.  Northrup,  Special  Representative 
303  Fifth  Avenue,  New  York  City 
Association  Bldg.,  Chicago,  111. 

J.  LYLE  KINMONTH.  Publisher 
Asbury  Park,  N,  J. 


Thg  Family  incomm 

Over  $3,000.00 

.11*“  Buffalo  the  percentage  of  fam- 
“!**  with  incomes  over  $3,000.00  is 
Six  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  News  reaches  95 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reaches  80  per 
f*®*  th^e  English  reading  families 
in  the  Buffalo  market. 

KELLY  SMITH  CO. 

Foreign  Representativej 

Marbridge  Bldg.,  New  York  City 
Lytton  Bldg.,  Chicago,  III. 


OF  THE  SHAFFER  GROUP 


The  I^uisvillf  Herald  led  the  other 
i^uisville  morning  newspaper  in  local 
k *  Yor  the  year  of  1920 

182  991  agate  lines.  local  adver- 
t^sers  know  local  values. 


THE 

.  LOUISVILLE 
HERALD 

Kentucky’s  Greatest  Newspaper 

OF  NEWSPAPERS 


Editor  &  Publisher 


NOTES  OF  ASSOCIATIONS 
AND  CLUBS 


‘‘Financing  an  Advertising  Cam¬ 
paign,”  was  the  subject  of  an  illuminat¬ 
ing  talk  given  last  week  by  A.  Lincoln 
Hall,  an  instructor  in  the  Wharton 
School  of  the  University  of  Pennsyl¬ 
vania,  before  the  members  of  the  Phila¬ 
delphia  Club  of  Advertising  W'omen,  at 
that  organization’s  monthly  meeting  at 
the  Bellevue-Stratford.  The  first  step 
in  a  really  sane  advertising  campaign, 
Mr.  Hall  pointed  out,  consisted  in  first 
buying  advertising  in  a  limited  territory 
and  then  building  up  the  trade  in  that 
territory.  After  that  the  territory 
should  be  expanded  step  by  step  and 
this  process  carried  on  indefinitely,  each 
advance  in  the  advertising  paying  for 
itself. 

The  Charleston  (W.  Va.)  Advertising 
Club  has  elected  the  following  officers ; 
President,  Jesse  H.  Whiteley;  vice-presi¬ 
dent,  Homer  H.  Seay ;  secretary, 
Thomas  D.  Mays;  treasurer,  P.  J. 
Canova. 

The  first  Hebrew  press  association  in 
the  country  was  formed  March  27, 
at  the  33rd  annual  meeting  of  the 
Jewish  Publication  Society  of  America, 
in  Philadelphia.  Simon  Miller,  newly- 
elected  president,  stated  in  his  address 
that  the  society  now  has  more  than 
17,000  members  and  has  distributed 
more  than  1,750,000  copies  of  the  120 
publications  issued.  He  spoke  of  the 
successful  conclusion  of  a  new  transla¬ 
tion  of  the  Bible  which,  he  said  ‘‘is 
more  and  more  being  recognized  as  the 
best  English  translation,  not  only  by 
Jews  hut  by  Gentiles  as  well.”  These 
officers  were  elected  in  addition  to 
President  Miller:  First  Vice-President, 
Ex-Ambassador  Abram  I.  Elkus,  New 
York;  second  vice-president.  Judge 
Horace  Stern,  Philadelphia ;  treasurer, 
1.  George  Dobsevage,  New  York;  editor. 
Dr.  D.  Halpen  of  Philadelphia;  trus¬ 
tees,  Henry  Fcrnberger,  Joseph  H. 
Hagedorn,  Judge  Horace  Stern,  all  of 
Philadelphia ;  S.  Charles  Lamport  and 
Cyrus  L.  Sulzberger,  both  of  New  York 
t  ity  and  Seligman  J.  Strauss  of  Wilkes- 
Barre. 

The  speaker  before  the  Poor  Richard 
Club,  Philadelphia,  last  week  was 
Charles  E.  Mercer  who  explained  to  the 
Poor  Richardites  one  of  the  latest  in¬ 
ventions  in  the  movie  field — a  disk  film 
on  which — unlike  the  long  tape  film — the 
pictures  are  arranged  in  concentric  cir¬ 
cles,  the  projector  moving  over  the  film 
very  much  as  does  the  sound  box  of  a 
talking  machine  over  the  record.  It  is 
claimed  that  this  invention  is  going  to 
develop  big  advertising  possibilities. 

The  annual  election  of  officers  of  The 
Poor  Richard  Club  will  be  held  on 
Monday,  May  16,  and  the  new  officers 
will  he  inaugurated  early  in  July. 

The  Georgia  Press  Association  plans 
to  shortly  begin  publication  of  its  new- 
monthly  official  organ  to  be  known  as 
the  Georgia  Publisher.  Plans  for  the 
annual  convention  in  July  at  Washing¬ 
ton,  Ga.,  will  include  an  outing  at 
Augusta,  Savannah  and  Tybee  island. 

Publishers  of  25  newspapers  in  west¬ 
ern  Massachusetts  and  southern  Vermont 
recently  met  at  Greenfield,  Mass., 
at  the  invitation  of  Hon.  J.  W.  Haigis, 
publisher  of  the  Greenfield  Recorder, 
and  approved  the  formation  of  a  press 
association.  A  committee  to  arrange  the 
details  for  another  meeting  was  named, 
composed  of  John  W.  Haigis  and  H.  A. 
Dudmun  of  Greenfield,  John  S.  Whitman 
of  Orange,  and  F.  E.  Howe  of  Benning¬ 
ton,  Vt.  , 
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Plans  for  the  annual  outing  of  Min¬ 
nesota  editors,  publishers  and  news¬ 
papermen,  just  announced  by  H.  P. 
Phillips,  president  of  the  Northern 
Minnesota  Editorial  Association,  make 
Duluth  headquarters  with  steamboat, 
automobile  and  rail  side  trips  to  points 
on  the  Great  Lakes  and  Iron  Range. 
The  outing  will  be  July  21-24.  There 
will  be  a  banquet  the  night  of  July  24 
at  the  Duluth  Commercial  Club.  Sen¬ 
ator  Fred  D.  Vibert,  editor  of  the 
Cloquet  Pine  Knot,  will  be  host  to  the 
visitors  July  22,  when  they  are  to  be 
taken  to  Jay  Cook  park  and  other 
places  of  interest  in  that  community. 
Miffing  towns  will  be  visited  July  23 
and  the  lake  and  river  excursion  will  be 
July  24. 

The  fifth  annual  short  course  for 
Minnesota  editors  will  be  held  at  the 
University  Farm  school,  St.  Paul,  on 
May  5,  6  and  7.  W.  P.  Kirkwood, 
editor  of  publications  at  the  Minnesota 
College  of  Agriculture  and  head  of  the 
department  of  the  school  of  journalism 
of  the  University  of  Minnesota,  will  be 
in  charge.  Bristow  Adams,  of  Cornell 
University,  will  speak  of  “The  Neces¬ 
sity  of  Country  Newspapers  in  Com¬ 
munity  Building.  Dr.  C.  A.  Prosser, 
of  Dunwoody  Institute,  Minneapolis, 
will  give  an  address  of  “Tie  Duty  of 
an  Editor  to  His  Profession.”  The 
Twin  City  daily  papers  will  entertain 
the  editors. 

The  executive  committee  of  the  Min¬ 
nesota  Editorial  Association  at  a  meet¬ 
ing  in  St.  Paul  adopted  a  resolution 
urging  a  legislative  appropriation  of 
$100,000  for  the  immediate  improve¬ 
ment  of  State  Fair  buildings  to  insure 
the  holding  of  the  National  Dairy  Show 
in  St.  Paul  next  fall. 

The  convention  board  of  the  Atlanta 
Advertising  Club  at  a  recent  meeting 
adopted  resolutions  disapproving  the 
distribution  of  any  special  edition  of 
hooks  or  any  other  literature  which 
contains  display  advertising,  and  which 
might  otherwise  be  distributed  in  At¬ 
lanta  before  or  during  the  annual  con¬ 
vention  here  in  June  of  the  Associated 
Advertising  Clubs  of  the  World.  , 

The  National  Association  of  Teach¬ 
ers  of  Advertising  will  hold  a  joint 
meeting  with  the  Association  of  Colle¬ 
giate  Schools  of  Business  at  the  Uni¬ 
versity  of  Pittsburgh,  May  5-7. 

The  next  .semi-annual  meeting  of  the 
.‘Xssticiation  of  National  Advertisers 
will  be  held  in  Atlantic  City  from  May 
12  to  14.  Headquarters  will  be  at  the 
Hotel  Traymore. 

The  Typothetse  of  Philadelphia  moved 
into  new  quarters,  925  Walnut  street 
this  week.  The  Typothetse  will  occupy 
the  second  and  third  floors  of  the  build¬ 
ing. 

The  next  meeting  of  the  Advertising 
Men’s  American  Legion  Post  will  be  at 
the  Advertising  Club  of  New  York,  47 
East  25th  Street,  Wednesday  evening, 
April  13.  H.  B.  Le  Quatte  of  Street  & 
Finney  will  deliver  an  illustrated  lec¬ 
ture  entitled  “Taking  the  Guess  out  of 
Advertising.”  On  Saturday,  April  23, 
the  post  will  hold  its  first  dance  at  the 
.\dvertising  Club.  W.  A.  Moorehouse, 
6  East  39th  Street,  is  post  adjutant. 
Efforts  are  being  made  all  New  York 
ex-service  men  in  advertising  join  the 
post. 


Goe*  to  Biddle  Agency 

Malcolm  Moore,  formerly  with  the 
Blaisdell  Pencil  Compajiy,  Philadel¬ 
phia,  and  before  that  time  with  the 
F.  Wallis  Armstrong  Company,  has 
joined  the  Biddle  Agency,  of  Phila¬ 
delphia. 


The  Mount  Vemon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg¬ 
ment  of  its  power  that  the 
advertise  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


is  all  of  N.  Ohio 

The  Plain  Dealer 
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NEW  JERSEY 

AS 


-surpass  tha 

TIMES 


A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto 
pages.  Tuesday,  Music  Page. 

Circulation  26,649^  Member  A.  B.  C. 

KELLY-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg. 

New  York  Chicago 
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Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

Foreign  Advertising  Repreeentatlvee 
Metropolitan  Tower,  People’s  Gas  Bldg. 
I.  A.  KLEIN  JOHN  GLASS 

New  York  '  Chicago 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 


NEWSPAPER  FEATURE 
SERVICE 

241  W.  SSth  ST.,  NEW  YORK 
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NO  WISCONSIN  PRINTERY 

Legislature  Again  Kills  Proposition — 

Interesting  Facts  Developed 

(Special  to  Editor  &  Publisher) 

Madison,  \Vis. — The  Assembly,  58  to 
35,  has  voted  to  kill  a  proposition  for 
the  state  to  establish  its  own  printery. 
A  similar  movement  has  failed  at  each 
succeeding  legislature  for  perhaps  20 
years.  State  printing  is  done  in  many 
plants  over  the  commonwealth,  but 
mostly  here.  It  was  shown  that  a  state 
plant  would  cost  about  $300,000  to  ex¬ 
ecute  about  $150,000  worth  of  printing 
and  that  it  would  be  measurably  idle 
more  than  half  the  time,— going  full 
only  while  the  legislature  was  in  session 
biennially. 

There  are  only  three  state  printeries 
in  the  United  States — in  California,  Ne¬ 
vada  and  Kansas.  Maine  abolished  its 
printery  in  1905.  The  Government 
printshop  at  Washington  is  said  to  have 
cost  $10,000,000  and  the  gross  expendi¬ 
ture  for  the  last  fiscal  year  was  over 
$13,000,000  as  reported  hy  Public 
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Printer  Ford.  This  printery  is  alto¬ 
gether  the  greatest  in  the  world,  and 
printing  in  it  is  said  to  cost  from  I'/j  to 
10  times  as  much  as  in  private  shops. 

Gov.  Budd,  some  years  ago,  vetoed 
the  appropriation  for  the  California 
office  and  it  was  closed  18  months. 


Dual  Plants  for  Toronto  Telegram 

Toronto,  April  5. — To  expedite  distri¬ 
bution,  the  Evening  Telegram  began  to¬ 
day  publishing  part  of  each  edition  in  a 
branch  plant  four  miles  from  the  main 
office  in  the  congested  centre  of  the  city. 
The  branch  turned  out  paper  simultane¬ 
ously  with  headquarters.  All  the  copy 
was  edited  and  set  in  the  main  plant  and 
the  pages  stereotyped  before  being  rush¬ 
ed  to  the  uptown  branch. 


Slander  Verdicts  Reduced 

Worcester,  Mass.  —  Attachments  in 
four  suits  brought  by  Louis  Pilat 
against  merchants  and  newspaper  pub¬ 
lishers  of  Palmer,  Mass.,  have  been  sub¬ 
stantially  reduced  in  amounts  by  order 
of  Judge  Callahan,  in  the  Superior 


for  April  9 ,  19  21 

Court.  That  against  Louis  E.  Chandler, 
for  an  alleged  libelous  article  in  the 
Palmer  Journal,  was  reduced  from 
$10,000  to  $2,500.  The  suits  grew  out 
of  the  arrest  of  Pilat  in  Palmer,  in  con¬ 
nection  with  an  advertising  proposition, 
whereby  Pilat  was  to  place  advertise¬ 
ments  of  local  merchants  in  the  offices 
of  a  Palmer  hotel. 


Phone  from  U.  S.  to  Cuba 

Formal  opening  of  telephone  commu¬ 
nication  between  the  United  States  and 
Cuba  will  be  staged  at  the  Pan-Ameri¬ 
can  Union  Building  in  Washington  at 
5.15  P.  M.  on  April  11,  under  the  auspices 
of  the  National  Press  Club.  Speakers 
include  President  Harding.  Secretaries 
Hughes  and  Mellon,  the  Cuban  Minister, 
Commissioner  Rudolph  and  Col.  Carey. 


To  Succeed  Gov.  Allen 

Hutchiinson,  Kan. — William  Y.  Mor¬ 
gan,  editor  of  the  Hutchinson  (Kan.) 
News,  and  Judge  Clyde  M.  Read,  editor 
of  the  Parsons  Sun,  arc  prominently 
mentioned  as  candidates  to  succeed 


Henry  J.  Allen,  editor  of  the  Widwa 
Beacon,  as  Governor  of  Kansas.  K, 
Morgan  is  a  former  lieutenant  governor 
and  Judge  Reed  is  a  member  of  tig 
new  State  Public  Utilities  Commission 

Ad  Label  Company  Incorporattd 

The  National  Advertising  Label  (^. 
pany  is  a  new  New  York  State  corpora, 
tion,  with  headquarters  at  165  Broad 
way.  New  York  City.  The  founders  an 
M.  Van  Allen,  E.  M.  Wills  and  W.  C 
Mayer. 


Rimersburg  Gazette  Office  Bumod 

Pittsburgh. — Offices  of  the  Rimen- 
burg  ( Pa. )  Gazette  were  destroyed  by 
fire  last  week.  The  paper  will  be  sns- 
yicnded  until  a  new  shop  is  built  and 
equipped.  Loss  was  partly  covered. 


Wants  Anti-Fraud  Ad  Law 

Philadelphia. — The  board  of  direc¬ 
tors  of  the  Chamber  of  Commerce  iu! 
passed  a  resolution  urging  the  State 
Legislature  to  enact  legislation  against 
fraudulent  advertising. 


SUPPLIES  and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


NEWSPRINT 


Publiahers  by  placing  their  or¬ 
ders  with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 
business. 


Before  contracting  ASK 

J.&J.  scon,  Ltd. 

Pulp  &  Paper 

33  W.  42nd  St.,  New  York  City 

Phone  Vanderbilt  1057 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 


In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 


"American  Type  the  Best  in  Any  Cose" 


AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Pittsburgh 

Cleveland 

Detroit 

Chicago 

Cincinnati 

St.  Louit 

Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Portland 

Spokane 

Winnipeg 


FOR  SALE 


Cdsa  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Preaa.  Printa 
4,  6.  6.  10.  12*  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  2$  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22%^* 


This  Press  May  Suit  You. 


WALTER  SCOTT  A  COMPANY 
PLAINFIELD,  NEW  JERSEY 


We  can  increase  your  business — you 
want  it  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  ua  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 


BURRELLE 


145  Lafayette  St,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


FOR  SALE 

One  Model  A  Inter  type . 

..$2,000 

One  Model  B  Intertyjje . 

.  .$2,500 

(INCLUDING  MATRICES) 

BOTH  IN  PERFECT  CONDITION 
PURCHASED  NEW  IN  1915 

THE  ARGUS  COMPANY 

ALBANY,  N.  Y. 

Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 


American  Typefounders'  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beekman  St.,  New 
York  City. 


For  Sale 

Kight-pagi'  ('ox  Duplex  flat  bed  press;  in  hf 
condition;  now  running;  nutting  in  Urfc 
press.  The  Eagle,  Knid,  Okla. 


For  Sale 

One  fully  equipped  matrix  roller,  in  perfect 
condition.  Will  sell  reasonable.  The  Beacon 
Journal  Company,  Akron,  Ohio. 


For  Sale 

Double  steam  talde  and  boiler,  complete  lii 
gauges  and  piping;  shaver  for  type  high  fa; 
casts;  wire  .stitcher,  strong  heavy  desi^;il| 
in  good  condition,  (‘ourier  News,  Piainiail 
N.  J. 


Take  It  To 


POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 


Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribune  Bldg. 


New  York  City 


BANKRUPT  SALE 

Of  plant  and  assets  of  Record  Publishing  Or  j 
poration.  Pursuant  to  authority  of  a  4(cre| 
entered  into  liy  the  District  Court  of  the  Uoitd 
States  for  the  Eastern  District  of  Virgiiu},t 
tTie  21st  day  ()f  March.  1921,  in  the  matterf 
Record  Publishing  Corporation,  Bankrupt,  iki 
undersigned  will  offer  tor  sale,  at  Public  A* 
tion,  to  the  highest  bidder,  free  and  clear  oiil 
liens  and  encumbrances,  in  front  of  the  prts 
ises,  211  Twenty-fifth  street  heretofore  oca 
pied  by  Record  Publishing  ('or^ioration  li  i 


place  of  business,  in  the  ('ity  of  Newport  Nenl 
Virginia,  on  Friday,  April  22,  1921,  at  111 
o’clock  a.m.,  the  following  property  of  uiij 
Bankrupt  Corporation,  to-wit: 

(1)  Newspaper  and  printing  plant  and  equ: : 
nient,  incluiling  16-page  Scott  Press,  four  W: 
types,  furniture  and  fixtures. 

(2)  Two  (2)  l.ots  of  land  located  in  Pr; 
Place,  Elizabeth  ('ity  ('ounty,  Virginia. 

(3)  All  accounts  <lue  said  Bankrupt  Estatth 
Sundry  parties. 

Terms:  ('ash. 

For  further  information  apply  to  Wo.  l| 
Stuart,  Attorney  for  Trustee. 

FRED  H.  SKINNF’R,  Trustee  in  Bankmptej. 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 


complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 


also 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 

MINN. 


DULUTH 


Editor  &  Publisher  for  April  9 


1  92 


41 


ml 


Introduction  to  Employer  and  Employee  $50,000  Cash 


SmJATIONS  WANTED 

A  WORD  advertisements  under  this 

3c  dMtlfie**!®"-  *****  ®*'‘***’-  f®*' 

^  OBMiploy*)!  one  insertion  (adv.  not  to 
SO  words)  FREE. 

Contest  Features 

,  other  (food  ones  that  I  have  sold. 
Jf,,  wire  salesman  and  copy  writer  is  ready 
M  build  up  5'““''  oo''ertisin(f;  age  31, 

with  over  ten  years’  selling  experi- 
an  aggressive  organiz.ation  who  is  de- 
Jmined  to  make  1921  a  hig  year  on  local  ad- 
»rti»ing  will  find  it  to  their  advantage  to  com- 
nScate  with  Box  <’-965,  Care  Editor  Si  Pub- 

USH».  _ _ _ 

Xdrtrtising  Solicitor  and  Service  Man 
Able  to  get  and  hold  business:  have  handled 
Rneri  fine  of  copy  and  service  work;  30 
rears  old;  want  place  with  a  paper  of  10,000 
jnd  up:  eight  years’  experience;  at  present 
enployed  and  will  come  on  short  notice. 
Address  Box  C-949,  Care  Editor  &  Publisher. 

gulBsss  or  General  Manager 

Capable,  thoroughly  experienced  result  produc- 
iM^l  round  newspaper  man,  aggressive,  good 
aecntive,  one  who  understands  business,  ad- 
rertiaing,  circulation,  and  mechanical  detail 
tborongnly  of  both  small  and  metropolitan  dail¬ 
ies,  desires  position  as  General  Manager  or 
Business  Manager  of  real  live  daily.  Best  of 
reference.  Now  employed.  Address  Box 
C-Ml,  Care  Editor  &  Publisher. 

Advertising  Manager 

On  a  live  paper  of  40,000  circulation,  wants 
aew  connection.  Fourteen  years’  newspaper  ad- 
rertising  experience,  three  years  in  present  po¬ 
sition,  with  record  of  300  per  cent  increase  in 
^vertising  earnings.  Not  a  whirlwind,  hut 
geady  worker,  organizer  and  promoter.  Can 
jive  best  references.  Married.  Available  on 
sbort  notice.  Address  Box  C-972,  Care  Edi- 
TOi  &  Pdblisher. 


Several  years’  metropolitan  experience,  now  in 
responsible  position  on  leading  New  York  City 
daily,  desires  managing  editorship  in  city  of 
75,000  or  over.  Capable  of  assuming  full 
charge  of  news  department.  Age  30,  married. 
College  man.  Chance  for  development  greatest 
ambition.  Change  in  two  months.  Address 
Box  C-971,  Care  Editor  &  Publisher. 

Editorial  Writer 

Paragrapher,  humor  columnist — -seeks  connec¬ 
tion  with  strong  organization;  have  had  execu¬ 
tive  experience.  Address  Box  C-943,  Care 
Eoitoi  a  Publisher. 

Qattified  Manager 

With  five  years’  experience,  now  employed, 
deaires  to  make  change;  reason;  have  been  in 
ipecial  classified  promotion  work  for  past  year 
and  would  like  permanent  connection;  two 
years  on  metropolitan  paper,  three  years  on 
imaller  papers;  capable  of  directing  classified 
promotion  on  several  papers;  can  furnish  ref¬ 
erences  as  to  ability,  etc.  Address  Box  C-970, 
Care  Editor  &  Publisher. 

Circulation  Manager 

A-1  circulation  tnan  schooled  in  all  depart¬ 
ments  and  familiar  with  practically  all  dis¬ 
tribution  systems;  good  organizer  and  excep¬ 
tional  promoter;  gilt-edged  reference;  27  years 
old;  married;  engaged  at  present;  reason  for 
Iwing  present  position,  dissatisfied;  can  fur¬ 
nish  A-1  reference  from  present  employer. 
Address  Box  C-952,  Care  Editor  &  Publisher. 


Editor  of  largest  trade  journal  of  kind  (Chi- 
tagol,  highly  experienced  in  most  phases  of 
publication,  including  those  of  daily  news¬ 
papers,  magazines  and  “house  organs,’’  desires 
salary  $5,000  annually.  Address  Box 
C-vM,  Care  Editor  &  Publisher. 

StMdy  Sports  Writer 

“«rgetic,  thoroujfhly  experienced  reporter  cap- 
of  handling;  all  kinds  of  ''port.s,  seeks  desk 
portion  or  general  assignments;  unmarritd,  30, 
Word  best  evidence  of  dependability;  em- 
fit  T  places  in  12  years.  Address  Box 

1«.  Jackson,  Mich. 

^tion  Wanted 

Uflf  position  on  small  or  medium-sized  town 
I  ^  East,  South  or  Midle  West  is  desired 
y  ttmversity  graduate  having  two  years*  ex- 
J^^P®*‘*orial  and  editorial,  on  New 
Pbjladclphia  dailies;  applicant  is  hard 
anri  *^*^H**®”t  worker,  twenty-three,  unmarried, 
Ajj.  fo  make  permanent  connection. 

-  C-957.  Care  Kditor  &  Publis!1er. 

«»u»fion  W.nted 

onul,i. '*1*'  .u'U'spaper  woman  wants  position 
S' Several  years  of  intensive  ex- 
work  fft’  ‘”*^*5^**^^  news,  feature  and  editorial 
international  wire  agency, 
Kt  th.  jL  and  magazines.  Ability  to 

ten  “aren’t  granted.”  Writ- 

cialtv  A^i  Sunday  supplement  stuff  spe- 

editnHai  ..  juvenile  and  woman’s 

■»»cr  LlaJv^'^'  graduate.  Will  accept 

Care  M®"'’'.  change.  Box  C-958, 

^  Editor  &  Publisher. 

*^'**‘®'  and  Copy  Reader 

paper  '*”"’«  Position  on  New  England 

tious  :  ainliitioiis,  conscien- 

Address  B,x*rgfi5'  /"i!-''*  ‘’’‘I’"'®.',''*’’ 

lISHga  t--967,  care  of  Editor  &  Pub- 


SITUATIONS  WANTED 

Op  A  WORD  for  advertisements  under  this 
classification.  Cash  with  order.  For 
those  unemployed  one  insertion  (adv.  not  to 
exceed  50  words)  FREE. 

This  Advertising  Man 

can  sell  space  because  he  combines  ideas  and 
copy  with  clear  artistic  layout.  Makes 
“on-the-spot”  layouts  for  advertisers  or  can 
sense  the  other  staff  solicitors*  needs  and  sup¬ 
ply  them  also.  New  V'ork  or  Chicago  news¬ 
paper  service  departments  i>referred.  Address 
Box  ('-974,  ('are  Editor  &  Publisher. 

HELP  WANTED 

A  WORD  for  advertistments  under 
this  classification.  Cash  with  order. 

Help  Wanted 

Foreman  mailing  room  by  morning  paper  of 
about  60,000  daily  and  Sunday,  150,000 — 
weekly.  Must  be  sober,  reliable,  expert  in 
handlini^  men,  and  will  at  all  times  conduct 
the  affairs  of  the  mailing  room  in  the  interest 
of  the  management  and  co-operate  with  same. 
Correspondence  confidential;  give  references 
and  state  experience.  Address  Box  C-928, 
Care  Editor  &  Publisher. 

Young  Man 

Wanted — Young,  energetic  American  as  sales¬ 
man  of  newspaper  supplies;  without  necessarily 
any  sales  experience,  but  with  good  appearance 
and  preferably  a  working  knowledge  of  the 
paper  or  publishing  business;  excellent  future 
for  the  right  man.  Address  Box  C-9S4,  Editor 
&  Publisher. 

Classified  Manager 

Wanted  for  newspaper  in  one  of  the  larger 
mid-western  cities.  Prefer  a  man  who  has 
been  acting  as  assistant  manager  and  who  de¬ 
sires  the  opportunity  to  demonstrate  his  ability 
as  a  producer  and  executive.  Address,  stating 
experience,  reference  and  salary.  Box  C-942, 
Care  Editor  &  Publisher. 

We  Connect  the  Wires 

Bringing  into  quick  communication  the  em¬ 
ployer  and  the  position  seeker  in  the  Adver¬ 
tising,  Printing  and  Publishing  field,  east, 
south  and  west.  Our  lists  include  men  and 
women  fitted  for  positions  up  to  the  highest 
responsibility,  with  newspapers,  class  journals, 
advertising  agencies  and  the  publicity  depart¬ 
ments  of  mercantile  and  manufacturing  con¬ 
cerns.  No  charge  is  made  to  employers; 
registration  is  free.  Established  1898.  Fer- 
nald’s  Exchange,  Inc.,  Third  National  Bank 
Bldg.,  Springfield,  Mass. 

Salesman 

for  printing  and  typesetting  machinery.  Terri¬ 
tory  eastern  part  of  the  United  States.  Salary 
and  commission.  Excellent  opportunity.  Give 
age  and  experience.  Box  C-960,  Care  Editor 
&  Publisher. 

BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 

Wanted  to  Buy 

Interest  in  evening  paper,  preferably  in  Penn¬ 
sylvania,  Ohio  or  New  Jersey,  and  take  charge 
of  advertising  and  business  management;  am 
now  business  manager  of  large,  successful 
newspaper.  State  salary,  prospects  and  details. 
Address  Box  C-926,  Care  Editor  &  Publisher. 

Opportunity 

New  afternoon  daily  in  excellent  growing  city 
in  centra]  state  desires  advertising,  business, 
job  managers  and  desk  men  who  can  invest. 
State  amount,  references,  qualifications.  Won¬ 
derful  field.  Box  C-956,  Care  Editor  &  Pub¬ 
lisher. 

Business  Opportunity 

Business  man  desires  to  lease  city  or  country 
rewspaper;  10  per  cent  on  investment  guaran¬ 
teed;  can  produce  results.  Box  321,  Burling¬ 
ton,  \’t. 

CORRESPONDENTS 


FEATURE  STORY  WRITERS 

0^  A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 

Experienced  Newspaperman 

Desires  to  cover  the  Chicago  territory  for 
limited  number  of  pulilications  as  special  cor¬ 
respondent.  Harry  Miller,  2252  Haddon  ave¬ 
nue,  C'hicago,  III. 

NOTICES 

A  LINE  for  advertisements  under  this 
classification.  Cash  with  order. 

INTERNATIONAL  PAPER  COMPANY 

New  York,  March  30,  1921. 
The  Board  of  Directors  have  declared  a 
regular  quarterly  dividend  of  one  and  one-half 
]»er  cent.  on  the  preferred  capital  stock 

of  this  Company,  payable  April  15,  1921,  to 
preferred  stockholders  of  record  at  the  close  of 
j)iisitiess  April  8,  1921. 

OWEN  SHEPHERD,  Treasurer, 


STATEMENT  OF  THE  OWNERSHIP, 

MANAGEMENT.  CIRCULATION.  ETC., 

REQUIRED  BY  THE  ACT  OF  CON- 

('.RESS  OF  AUGUST  24,  1912,  of 
EDITOR  AND  PUBLISHER 

published  weekly  at  New  York,  N.  Y.,  for 
April  1,  1921. 

State  of  New  York,  bounty  of  New  York,  ss.  ; 

Before  me,  a  Notary  Public  in  and  for  the 
State  and  County  aforesaid,  personally  ap¬ 
peared  James  W.  Brown,  who  having  been 
duly  sworn  according  to  law,  deposes  and  says 
that  he  is  the  editor  of  EDITOR  AND  PUB¬ 
LISHER,  and  that  the  following  is,  to  the  best 
of  his  knowledge  and  belief,  a  true  statement 
of  the  ownership,  management,  etc.,  of  the 
aforesaid  publication  for  the  date  shown  in  the 
above  caption,  required  by  the  Act  of  August 
24,  1912.  embodied  in  section  443,  Postal  Laws 
and  Regulations,  to  wit: 

1.  That  the  names  and  addresses  of  the  pub¬ 
lisher,  editor,  managing  editor,  and  business 
manager  are: 

Publisher,  The  Editor  and  Publisher  Co., 

63  Park  Row,  New  York,  N.  Y. 
Editor,  James  W.  Brown, 

234  Valentine  Lane,  Yonkers,  N.  Y. 
Managing  Editor,  John  F.  Redmond, 

642  West  158th  Street,  New  York  City 
General  Manager,  J.  W.  Ferguson, 

611  West  I76th  Street,  New  York,  N.  Y. 
Business  Manager,  Fenton  Dowling, 

447  East  4th  Street,  Brooklyn,  N.  Y. 

2.  That  the  owners  are: 

THE  EDITOR  AND  PUBLISHER  CO.,  63 
Park  Row,  N.  Y.  City;  James  W.  Brown, 
234  Valentine  Lane,  Yonkers,  N.  Y. ;  Edwin 
D.  DeWitt,  37  So.  Maple  Ave.,  Orange,  N.  J.; 
T.  J.  Keenan,  Keenan  Bldg.,  Pittsburgh,  Pa. 

3.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1 
per  cent  or  more  of  total  amount  of  bonds, 
mortgages,  or  other  securities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
security  holders,  if  any,  contain  not  only  the 
list  of  stockholders  and  security  holders  as  they 
appear  upon  the  books  of  the  company,  but  also, 
in  cases  where  the  stockholder  or  security 
holder  appears  upon  the  hooks  of  the  company 
as  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom 
such  trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  embrac¬ 
ing  affiant’s  full  knowledge  and  belief  as  to 
the  circumstances  and  conditions  under  which 
stockholders  and  security  holders  who  do  not 
appear  upon  the  books  of  the  company  as  trus¬ 
tees,  hold  stock  and  securities  in  a  capacity 
other  than  that  of  a  bona-fide  owner;  and  this 
affiant  has  no  reason  to  believe  that  any  other 
person,  association,  or  corporation  has  any  in¬ 
terest,  direct  or  indirect,  in  the  said  stock, 
bonds,  or  other  securities  than  as  so  stated  by 
him. 

JAMES  W.  BROWN. 

Sworn  to  and  subscribed  before  me  this 
30th  dav  of  March,  1921. 

E.  A.  PRATT. 

(My  commission  expires  March  30,  1922.) 

Deferred  Cablegrams  Resumed 

The  Western  Union  Telegraph  Com¬ 
pany  resumed,  April  9,  deferred  cable 
service  to  Europe  and  the  British  Isles, 
which  has  been  suspended  since  Septem¬ 
ber,  1918.  This  is  a  half  rate  service  for 
messages  in  plain  language.  Deferred 
cablegrams  must  bear  a  prefix  to  indi¬ 
cate  their  special  character  and  are  sent 
m  the  order  in  which  they  are  received, 
being  deferred  only  in  favor  of  full  rate 
messages  that  are  in  course  of  trans¬ 


it.  Sl  O.  Cuts  Paper  Price  to  $113 

Minneapolis,  April  5. — Directors  of 
tl'.e  Minnesota  &  Ontario  Paper  Com¬ 
pany  today  announced  a  further  reduc¬ 
tion  of  $17  a  ton  on  newsprint  paper  to 
publishers.  This  concession,  together 
with  that  of  $8  per  ton  made  on  Jan¬ 
uary  1.  reduces  the  price  from  $138,  as 
fixed  by  contract  until  July  1  next,  to 
$113  per  ton  for  the  next  three  months. 

New  Artists’  Association 

The  Lindsay  Association  of  Artists 
has  been  incorporated  by  F.  F.  and  C. 
M.  Lindsay  and  T.  J.  Peters  to  conduct 
an  advertising  service  business  at  1475 
Broadway,  New  York.  Capital  stock  is 
$10,OOG.  _ 

Wright  Agency  Moves 

Pittsburgh.  Pa. — The  Wright  Adver¬ 
tising  Company  moved  on  May  1  from 
the  Union  Arcade  to  the  Fidelity  Build¬ 
ing,  341  Fourth  avenue. 


for  first  payment  on  an  attractive 
daily  newspaper  property.  East¬ 
ern  locations  preferred.  Proposi¬ 
tion  V.  P. 

Charles  M.  Palmer 

newspaper  PROPERTIES 
225  Fifth  Ave.,  New  York 


$50,000.00 

We  have  customer  with  above  amount 
available  in  cash,  as  first  payment  on 
substantial,  net  earning  EVENING 
NEWSPAPER.  Prefer  Middle  Atlantic 
or  Southern  State.  Correspondence 
confidential. 


HARWELL  &  CANNON 

Newspsper  and  Ma^szliie  PropertUi 
Times  Bldg.  New  York 


16.PAGE  HOE  PRESS 

FOR  SALE — Two  decks,  two  plates  wide. 
Either  7  or  8  columns.  Color  attachment. 
Type  column  21)^  in.  Folder  does  half  sec¬ 
tion  and  either  inserts  or  collects  in  two 
sections.  Equipment  includes  extra  roller 
stocks,  2  extra  spindles,  hoist,  1  Westing- 
house  15  h.  p.  A.  C.  motor.  Stereotype 
equipment  includes  7  or  8  columns  Casting 
Box,  Trimmer,  Shaver  and  Tail  Cutter. 
Price,  $7,500,  f.o.b.,  tor  quick  sale. 


SOUTHERN  PUBLISHERS  EXCHANGE, 
incorporated 

Newspaper  Propertiea  and  Equipment 
12  North  9th  St.  P.  O.  Box  1S97 

Richmond,  Virginia 


Author  Wina  Six  Centa  Damacea 

A  verdict  of  six  cents  damages  was 
given,  on  April  5,  by  a  jury  before  Su¬ 
preme  Court  Justice  McAvoy  in  New 
York  in  a  suit  of  Alleyne  Ireland,  one¬ 
time  secretary  to  the  late  Joseph  Pulit¬ 
zer,  against  the  owners  of  the  Chicago 
Evening  Post  because  of  a  criticism  of 
Mr.  Ireland’s  book,  “Joseph  Pulitzer: 
Reminiscences  of  a  Secretary.”  Mr. 
Ireland  sued  because  the  criticism  re¬ 
ferred  to  him  as  an  “anonymous”  au¬ 
thor  and  because  it  was  stated  that  Mr. 
Ireland  had  drawn  upon  his  imagination 
in  writing  the  book,  “because  no  man 
could  be  so  degraded  as  to  submit  to 
the  experiences  he  described.” 


Canada  May  Tax  U.  S.  Publications 

O’TTAWA,  Out.,  April  5. — While  no 
definite  announcement  on  the  subject 
can  bo  expected  until  the  Budget  is 
brought  down  in  the  House  of  Com¬ 
mons,  it  is  generally  expected  in  well- 
informed  circles  that  the  various  means 
of  obt.aining  revenue  will  include  some 
form  of  taxation  upon  United  States’ 
magazines  entering  Canada.  The  latest 
suggested  method  is  the  imposition  of  a 
tax  on  advertising  in  all  publications 
imported  into  the  Dominion  from  the 
Slates.  _ 

Papers  Raising  Enforcement  Fund 

Fort  Worth,  Tex. — The  Fort  Worth 
Tribune,  an  all-church  paper,  recently 
established  in  Fort  Worth,  has  made  an 
offer  to  raise  a  fund  of  $10,000  to  $25,- 
000  to  finance  a  drive  for  law  enforce¬ 
ment.  City  and  county  officers  have  said 
that  their  inability  to  enforce  the  laws 
and  maintain  order  is  due  primarily  to 
lack  of  funds. 
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j  Indication  of 

J  Lineage  Increeise 

1920  V8.  1918 
in  the 

BOSTON 

AMERICAN 

on 

Financial  Advertising 

Total  Lines,  1918...  21,769 
*•  1920. .  .233,609 

^  Buy  Space  in 
i->  Botton’c  Greateit 
S  Evening  Newapaper 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  hy  the  Washington 
SUr  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  E.  Lutz, 
First  Nat’l  Bank  Bldg.,  Chicaro,  III. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


Circulation  sells  in  New 
York  for  S0%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field 

The  National  Jewish  Daily 


The  Standard  of  Influence 

Discnminating  readers  and  advertisers 
know  that  generations  have  found 
such  power  behind  their  favorite 
paper, 

Che 

|^ttt0burg  Bt^patch 

the  same  year  in  and  year  out! 

Branch  Offices: 

Wallace  G.  Brooke, 

Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago.  III. 


Editor  &  Publisher 


PROMOTION  IDEAS 


The  Oakland  (Cal.)  Tribune  Year¬ 
book,  just  off  the  press,  is  a  splendid 
piece  of  promotional  literature  in  the  in¬ 
terest  of  the  Easthay  district.  It  consists 
of  114  pages,  with  cover  in  three  colors, 
full  of  vital  information  for  everyone 
who  wants  to  do  business  or  has  an  inter¬ 
est  in  .\lameda  County.  The  feature  is  a 
.statistical,  industrial  and  market  survey 
hy  Harry  leafier.  Paul  Goldsmith 
directed  the  editorial  work.  The  work 
is  the  product  of  the  Tribune  plant  in 
its  entirety.  A  photograph  of  Mrs.  Jack 
London,  horseback  riding,  is  the  central 
figure  of  the  colored  cover  from  a  snap¬ 
shot  made  by  a  Tribune  photographer 
on  the  famous  London  ranch. 

The  Brooklyn  Daily  Eagle  will  this 
year  organize  a  tour  to  the  Hawaiian 
Islands  to  dedicate  the  Hawaiian  Na¬ 
tional  Park  created  recently  by  act  of 
Congress.  The  park  will  dje  turned 
over  to  the  people  in  June  tiy  the  cere¬ 
monies  in  which  the  E^gle  party  will 
participate.  The  party,  which  is  being 
organized  at  the  invitatioh  of  Secretary 
of  the  Interior  Fall,  will  leave  Baltimore 
June  1,  and  touch  at  Havana,  Panama, 
Los  Angeles  and  San  Francisco  before 
arriving  at  Honolulu.  It  will  return  by 
the  northwestern  route,  stopping  at 
various  national  parks.  Portland.  We¬ 
natchee,  Wash.,  Alinot,  N.  D.,  Minnea¬ 
polis  and  St.  Paul,  Madison  and  Mil¬ 
waukee,  Wis.,  reaching  Brooklyn,  July 
23. 

A  beautifully  printed  booklet  entitled 
“The  Twin  High  Spots  in  New  England 
Journalism”  has  just  been  issued  by  the 
Boston  Post — referring  to  the  Daily 
Post  and  the  Sunday  Post.  It  gives  a 
complete  analysis  of  circulation  and  the 
other  factors  which  were  responsible 
for  enabling  the  Post  to  set  a  new 
-American  record  of  printing  5,135,966 
lines  of  national  advertising  in  1920.  The 
producers  of  the  work  are  deserving  of 
the  highest  compliments. 

The  Dallas  Journal,  published  by  A. 
H.  Belo  &  C3o.,  is  offering  cash  prizes 
of  $50  for  the  person  who  submits  the 
slogan  selected  for  use  by  the  Dallas 
Retail  Merchants  Association  for  adver¬ 
tising  purposes. 

Model  stores,  containing  every  well 
known  brand  of  household  commodity, 
have  been  placed  in  every  public  school 
in  Wichita,  Kan.,  by  the  Eagle’s  adver¬ 
tising  department.  Aluminum  “money” 
in  negotiable  denominations  was  furn¬ 
ished  by  a  local  dry  goods  house  and 
children  in  the  lower  grades  make 
change  and  learn  their  ’rithmctic  les¬ 
sons  in  addition  to  becoming  familiar 
with  the  trade  names  of  advertised 
goods. 

The  St.  Paul  (Minn.)  Daily  News 
offers  a  cash  prize  for  the  boy  or  girl 
sending  in  the  longest  list  of  small 
words  made  out  of  the  word  “miscellan¬ 
eous.” 

One  thousand  four  hundred  and  forty 
inches  of  advertising  was  secured  be¬ 
tween  March  4 'and  March  31,  by  the 
(Wash.)  Daily  World  through  a  “buy 
now”  campaign,  in  w'hich  24  advertise¬ 
ments.  15  inches  on  four  columns  each, 
were  paid  for  hy  the  local  merchants 
and  devoted  to  prosperity  copy  over  the 
signature  of  the  .\berdeen  Chamber  of 
Commerce.  Stores  paid  for  an  amount 
of  space  in  the  campaign  according  to 
their  volume  of  business,  the  largest 
merchants  giving  100  inches.  Each  mer¬ 
chant  was  hilled  for  the  space  at  his  con¬ 
tract  rate.  Six  pieces  of  copy  were 
used  as  samples  in  selling  the  campaign, 
the  selling  talk  being  based  on  the 
premise  that  people  are  not  buying  be- 
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cause  they  expect  further  cuts  in  prices. 
It  was  pointed  out  to  the  business  men 
that  the  public  must  be  convinced  that 
it  was  to  their  self-interest  to  buy  now 
and  to  talk  buying  now  in  order  to  keep 
factories  operating  and  pay  checks  cir¬ 
culating.  In  the  copy,  clippings  from 
other  newspapers  were  used  to  show 
that  declining  market  days  are  over. 

The  St.  Paul  (Minn.)  Dispatch  and 
Pioneer-Press  have  organized  what  is 
called  a  Flying  Circus,  consisting  of  a 
number  of  airplanes  with  aviators  who 
perform  all  sorts  of  daredevil  stunts  in 
air.  The  circus  will  make  the  rounds 
of  county  fairs  in  Minnesota  next  fall, 
its  services  being  gratuitous. 


REACH  MEXICANS  THROUGH  ADS 

Mazsachusetts  Trade  Delegation  Uses 

Paper*  to  Make  Connection 

(.Special  to  Editor  &  Publisher) 

Copies  of  El  Universal  and  other 
newspapers  of  Mexico  City  and  other 
important  trade  centers  of  Mexico,  re¬ 
ceived  at  Dallas,  show  that  the  long 
ceremonial  connected  with  opening  busi¬ 
ness  relations  between  foreign  houses 
and  the  Mexican  houses  is  being  at¬ 
tacked  by  the  Associated  Industries  of 
Massachu.setts  from  a  new  angle — ad¬ 
vertising. 

An  excursion  of  Massachusetts  busi¬ 
ness  men  to  Mexico  was  preceded  by  an 
extensive  advertising  campaign.  A  full 
page  ad  in  El  Universal  run  several  days 
in  advance  of  the  arrival  of  the  party, 
gave  the  names  of  all  members  of  the 
trade  excursion,  their  lines  of  business, 
etc.  The  ad  also  gave  the  dates  that  the 
visitors  would  be  in  the  city,  that  they 
would  not  have  time  to  visit  personally 
all  the  business  men  of  Mexico  City  for 
business  conversation,  but  would  be 
glad  to  receive  visitors  at  the  American 
Chamber  of  Commerce  or  to  make  per¬ 
sonal  calls  when  invited  by  telephone  or 
letter. 

In  the  same  edition,  a  New  Orleans 
trade  excursion  follows  a  similar  plan 
and  uses  a  full  page  for  display  adver¬ 
tising  of  their  coming. 


National  Advertiser  Expanding 

The  Hinde  &  Dauch  Paper  Company, 
of  Sandusky,  Ohio,  has  acquired  at  Fort 
Madison,  la.,  the  plant  and  real  estate 
of  the  former  Brown  Paper  Company, 
manufacturers  of  strawboard  anjd  straw 
paper.  A  considerable  enlargement  of 
the  mill  is  proposed  and  the  company 
is  already  projecting  a  factory  addition 
for  the  manufacture  of  corrugated  fibre 
shipping  boxes,  etc.  The  former  presi¬ 
dent  of  the  Brown  Paper  Company,  A. 
P.  Brown,  remains  with  the  institution, 
having  been  elected  to  the  directorate  of 
the  Hinde  &  Dauch  Paper  Company. 


Booth  on  Coast  for  Hearst  Papers 

The  New  York  Evening  Journal  and 
Boston  American  will  be  represented  on 
the  Pacific  Coast  by  Arthur  Booth, 
formerly  with  Botsford,  Constantine  & 
Tyler.  His  headquarters  will  be  in 
Portland,  and  he  is  also  co-operating 
with  Everett  Holman.  San  Francisco, 
who  represents  the  Chicago  Herald-Ex¬ 
aminer  on  the  coast. 


Forbid*  Race  Prejudiced  Papers 

.Ai.b.\ny,  N.  Y.,  April  6. — Assembly- 
man  Nathan  Lieherman  of  New  York 
City  has  introduced  a  bill  in  the  Assem¬ 
bly  making  it  a  misdemeanor  to  print  or 
sell  any  newspaper  “likely  to  instigate 
prejudice  against,  or  hatred  of  any  class 
of  persons,  because  of  race  or  creed  of 
such  class.” 


Million 
Do  liar 
Hearst 
Features 

The  World’s  Greatest  CirculaiKe 
Builder* 

International 
Feature  Service,  Inc. 

New  York 


ip  You  Are 
Interested  in 

Features 


Let  us  show  what  we  are  now 
in  position  to  supply 


The  International  Syndicate 
BALTIMORE,  MD. 


World  Wide! 

ADVERTISING  CORPORATION  I 


Advertising  Counsel 

One  West  34th  St.,  New  York 

I  29S9 

Telephone*  Fitzroy  {  g|]| 
Cable  Address: 
SCHOLZEM.  NEW  YORK 


Nearly  every  person  in  Richmond  retdi 
>  The 

NEWS-LEADER 

The  Nsws-Lbadir's  circnlstios  a 
Richmond  is  greater  than  that  of  all  tM 
other  Richmond  papers  combined. 

The  Nsws-Lbadir’s  circulation  m  yi 
ginia  is  greater  than  any  other  Virgmu 
newspaper.  . 

The  sworn  statements  of  the  RichmoM 
papers  show  the  Niws-Lbadir  ^  } 
daily  circulation  in  Richmond  which  ,s 
more  than  three  times  greater  than  e 
nearest  competitor. 

Foreign  representatfves 
The  KellySmith  Co.,  Chicago,  a 
Marbridge  Building  Kelly-Smith  U 

B’way  at  34th  St.  Lytton  BnildnS 

New  York  City.  ,  . 

J.  B.  Keough,  Candler  Bldg.,  Atlanta.  (* 


IN 

LOS  ANGELES 


IT  IS  THE 


Government  Circulation  Statement 
April  1,  1920 


134,686 

Dominates  the  Metropt^ 
of  the  West 
MEMBER  A.  B.  C. 
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NEW  ENGLAND 


Advertising  in  New  England 
reaches  about  seven  and  one-half 
per  cent  of  America’s  population 
and  more  than  half  of  these 
people  live  in  thirty-six  cities. 
New  England  as  a  territory  leads 
tlie  United  States  in  bona  fide 
city  trade. 

The  New  England  market  has 
a  stupendous  aggregate  buying 
]X)wer.  'Fhe  famdies  are  spend¬ 
ing  millions  of  dollars  today. 
They  will  spend  millions  more 
tomorrow. 


These  papers  will  introduce 
you  to  the  right  people 


MASSACHUSETTS — Population,  3,852,356 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

^Attleboro  Sun  . 

. (E) 

4,805 

.0275 

.0175 

Boaton  Sunday  Advertiser. . . .  (S) 

397,414 

.55 

.55 

Boston  American  . 

. (E) 

301,595 

.50 

30 

Boston  Globe  . 

. . .  (MAE) 

285,189 

.40 

.40 

Boston  Globe  . 

. (S) 

349,003 

.45 

.45 

Boston  Post  . 

. (M) 

422,631 

.60 

.60 

Boston  Post  . 

. (S) 

380,461 

.^S 

35 

^Boston  Transcript  . .  e 

. (E) 

33,211 

.20 

30 

'Fall  River  Herald  .... 

. (E) 

10,898 

.035 

.035 

Fitchburg  Sentinel  .... 

. (E) 

8,817 

.05 

.035 

'Haverhill  Gazette  .... 

. <E) 

14,587 

.055 

.04 

Lynn  Item  . 

. (E) 

15,196 

.055 

.04 

*Lynn  Telegram  News. . 

. . . (EAS) 

18,083 

.05 

.05 

Lowell  Courier-Citizen  . 

. . .  (MAE) 

17,353 

.045 

.045 

New  Bedford  Standard 

Mercury 

(MAE) 

28,938 

.07 

.07 

Salem  News  . 

. (E) 

19,687 

.09 

.07 

WorcesterTelegram-Gazette  (MAE) 

74,281 

.24 

31 

*Worcester  Telegram  . . 

. (S) 

40,031 

.18 

.15 

MAINE — Population,  768,014 

Bangor  Daily  Commercial . (E)  14,395  .04754:  .04 

'Portland  Daily  Preas . (MAS)  15,629  .04  .04 

'Portland  Express . (E)  24,053  .09  .07 

'Portland  Telegram  . (S)  22,136  .09  .07 


NEW  HAMPSHIRE— Population,  443,083. 

Keene  Sentinel . (E)  3,131  .03  .02 

'Manchester  Union-Leader.(M&E)  25.564  .08:4  .06 

Portsmouth  Times  . (E)  4,065  .02  .015 


National  Advertisers  and  Manufac¬ 
turers  owe  it  to  their  salesmen  and 
themselves  to  use  advertising  in  result 
producing  daily  newspapers. 

This  list  of  daily  New  England  news¬ 
papers  will  move  every  day  an  enor¬ 
mous  volume  of  merchandise  to  the 
consumer,  if  you  will  do  your  part  and 
use  adequate  advertising  space. 


RHODE  ISLAND — Population^  604,397 


Newport  Daily  News  . 

.(E) 

6,155 

.03357 

.02928 

"Pawtucket  Times  . 

.(E) 

23,404 

.06 

.06 

Pawtuxet  Valley  Daily  Times 
(Arctic)  . 

.(E) 

2,130 

.021429 

.021429 

*Providence  Bulletin  . 

.(E) 

56,416 

.135 

.135 

'Providence  Journal  . 

(M) 

31,885 

.08 

.08 

*Providence  Journal  . 

.(S) 

46,224 

.12 

.12 

^Providence  Tribune  . 

.(E) 

24,633 

.10 

.09 

Westerly  Sun . 

.(E) 

4,529 

.025 

.025 

Woonsocket  Call  . 

.(E) 

13,201 

.04 

.04 

VERMONT— 

■Population,  352,428 

*Barre  Times  . 

...(E) 

6,930 

.025 

.02 

Brattleboro  Daily  Reformer 

...(E) 

2,802 

.02 

.015 

Burlington  Daily  News  . . . 

...(E) 

7,010 

.04 

.04 

^Burlington  Free  Press.... 

,  ..(M) 

10,328 

.05 

.05 

St.  Johnsbury  Caledonian-Record  (E) 

2,790 

.013 

.013 

CONNECTICUT- 

— Population,  1,380,631 

'Bridgeport  Post-Telegram 

(EAM) 

51,638 

.145 

.14 

'Bridgeport  Post  . 

...(S) 

19,858 

.085 

.08 

'Hartford  Courant . 

(MAS) 

29,393 

.07-.09t 

.07-.09 

*Hartford  Times  . 

...(E) 

38,064 

.14 

.14 

New  Haven  Register 

(EAS) 

29,861 

.09 

.08 

*New  London  Day . 

...(E) 

10,468 

.06 

.045 

Norwich  Bulletin  . 

.  ..(M) 

10,755 

.07 

.05 

'Norwalk  Hour  . 

...(E) 

3,829 

.025 

.025 

'Stamford  Advocate  . 

...(E) 

7.705 

.0375 

.03 

'Waterbury  Republican  . , 

.  ..(M) 

12,158 

.05 

.04 

*Waterbury  Republican  . . . 

. . . (S) 

12,301 

.05 

.04 

Government  Statements,  October  1st,  1920. 

*A.  B.  C.  Publishers*  Statement,  October  1st,  1920. 
4:Rate  on  3,000  lines. 

**A.  B.  C.  Auditor's  Report,  Oct.  1,  1920. 
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AMERICAN  BUSINESS 
IS  GOING  FORWARD 

Regardless  of  the  Views'  of  the  Pessimists 


The  mass  of  the  people  have  more  money  and  are  making  larger 
incomes  than  probably  at  any  previous  time  in  history. 

The  growing  pains  incident  to  a  readjustment  in  many  indus¬ 
tries  are  by  some  grossly  magnified  far  beyond  sane  probabilities. 

Now  is  the  time  when  manufacturers  and  retailers  should  insure 
their  future  prosperity  by  rational  but  confidence-inspiring  news¬ 
paper  advertising. 

If  everyone  would  but  seek  to  find  market  for  a  rational  product 
at  fair  prices  and  temporarily  eliminate  the  tendency  of  crowding 
labor  down  business  would  more  speedily  reach  a  new  normal. 
No  one  ever  got  rich  or  increased  the  volume  of  his  business  or 
profits  by  sitting  down  and  crying  calamity. 

Newspaper  advertising  provides  the  very  best  and  most  effective 
way  for  reaching  the  people  of  the  United  States,  who  to-day 
have  over  $37,000,000,000  on  deposit  in  our  various  banks. 

Why  waste  time  with  intermediary  impediments?  Advertise 
your  wares  and  let  American  business  go  forward. 
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